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Comet First of Medium Compacts 


By John E, Walsh 

Staff Writer 
se POUNCEMENT by M-E-L last 
week of the Comet as “the aris- 
tocrat of the economy cars” was 
first confirmation of reports that 
most of the medium makes will be 
out next year with compact econ- 

omy cars of their own. 

The Comet is due in the spring. 
Buick, Oldsmobile, Pontiac and 
Dodge reportedly have compacts 
in the works. 

Some industry observers see in 
this development indications that 
the makers are not sure of which 
way the market will go once the 
new compacts—Corvair, Falcon and 
Valiant—are offered. Will there be 
a complete turnaround of the in- 
dustry, with the bigger cars fading, 
or will the bigger cars still main- 
tain a hold on the majority of new- 
car buyers? 

4 * * 

THERS note a revolution on 

the distribution side of the auto 
business as well as the manufactur- 
ing side. They point out that deal- 
ems are now getting lineups of cars 


2 


_ @Overing. almost'the complete price 


e of the market. 
D, Mills, general: manager 
of M-E-L, took note of this, say- 
ing his division has a 1960 car 





“to meet the needs of all buyers 
in today’s changing market.” 

He said M-E-L’s roster of “Six 
for Sixty” will include three new 
compact cars and three conven- 
tional makes. The former include 
two new imports — the English 
Anglia 105-E and the German 
Taunus 12-M Super—and a new 
domestic economy car to be intro- 
duced in the spring—the Comet. 

The Comet will have a wheelbase 
of 114 inches and a six-cylinder en- 
gine in the front. 

The car, which will feature uni- 
tized construction and accommo- 
date six passengers, will be offered 
in two- and four-door models and 
a station wagon. 

om 7 * 
os Comet will provide excep- 
tionally good gas mileage,” 





Mills continued, “and will have a 
smoother ride than other U. S. and 
foreign small cars.” 

Further details of the Comet 
will be announced at a later date. 

Two of the division’s conventional 
cars—the Mercury and the Edsel— 
have been completely restyled for 
1960, while only modest changes 
have been made on the Lincoln and 
Continental. 

“The market revolution is not 
so much an overthrow of the old 
by the new,” Mills said. “Rather, 
it is an explosion into variety to 
fill the needs of people who want 
and expect to get specialized, dif- 
ferent, more personal cars.” 

+ * x 


SSERTING that M-E-L has the 
widest variety of car lines in 
(Continued on Page 4, Col, 3) 
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Corvair Hits Gold; 
Lack of Steel Blurs 


Dealer S 


By Robert M, Lienert 
Associate Editor 
HE nation’s new-car dealers last 
week were in the midst of a 
painful reappraisal of the sales 
outlook due to the steel strike as 
the fourth quarter got under way. 

Meantime, a check with Chev- 

rolet dealers indicates the Cor- 
vair has hit a “pure gold” market 
and will bring full list for a long 
time to come. 

On the general outlook, what had 
been anticipated for months as the 
opening of possibly the-best sales 
period of the year has turned into 





Mercury Prices ~~ 
Cut; Ford, Edsel 
Models Adjusted 

B 


ohn K, Teahen Jr. 
Staff Writer 

RD MOTOR CO. moved into 

the 1960 price picture last week 
with an announcement of increases 
and decreases on Ford and Edsel 
models, an across-the-board price 
slash on Mercury and a general 
hold-the-line policy for Lincoln and 
Continental. 

The figures indicated that Ford 
division has maintained a narrow 
price advantage over the Chevro- 

(Continued on Page 85, Col, 1) 


ales Plans 


a time of frustration and uncer- 
tainty. 
* cd * 

1. situation is simply this: 

Heavy demand; not enough 
cars. And it may get worse. 

Dealers have had to overhaul 
their market planning completely. 

The wrench in the works is the 
steel strike. No matter how early 
a settlement might come, auto 
production will be affected. The 
longer the tieup continues, the 
worse will be the impact. 

Dealers, of course, translate steel 
difficulties into terms of how many 
new ears they will NOT receive in 


| the closing months of the year. 
* 


* * 


OST retailers last week had 

about a two-week supply of 
new cars, chiefly '59s. They antici- 
pate receiving about half as many 
cars in October as they had or- 
dered. 

What will happen in November 
is anybody’s guess as the ’60 season 
gets under way. 

Retailing interest last week 
centered on the long-awaited in- 
troduction of the rear-engine 
Chevrolet Corvair. 

The Corvair, of course, is the first 
of the new compacts to reach the 
market place. Industry observers 
are watching it closely in its role 
of bellwether. 

Chevrolet dealers, discussing 





(Continued on Page 4, Col. 1) 





Car Output Faces Cutbacks 
After Rising to 60 High 


By Martin L. Whitmyer 
Staff Writer 

peg adil of assembly lines at 

most Chrysler Corp, plants due 
to a strike at its Twinsburg (O.) 
stamping plant and continued short 
workweeks at Chevrolet due to 
steel shortages threaten car output 
in the U. S. this week. 

The combination of cutbacks 

at Chrysler and Chevrolet fol- 
lows last week output of an esti- 

mated 105,014 assemblies, which 
was the highest weekly outturn 
of cars of the 1960 model run. 

Ford division and Rambler were 
the only makers scheduling six-day 
operations last week. 

Last week’s 105,014 assemblies 
compared with the 91,339 cars turn- 
ed out a week earlier, when all 
makers worked five days, and the 
34,464 cars rolled from U. S. assem- 
bly lines during the week endéd 
Oct. 4 a year ago. 

* n * 

Becaaune to show the impact 

of the steel strike last week 
was Chevrolet, which worked six 
of its 10 assembly plants only four 
days. Three of the four plants that 
worked five days—Oakland, Kansas 
City and Willow Run—build the 
compact Corvair. The other plant 
that worked was at Bloomfield, 
N. J., which is used primarily for 
exports. 

Despite the decline in the num- 
ber of plants working the full week, 
Chevrolet did manage to faise its 
output slightly from 26,549 units 
a week earlier to an estimated 
26,600 last week, Corvair output 
was up from. 4,387 to 4,400 units, 


while standard Chevrolet cars 
climbed from 22,162 to 22,200. 
Unless the steel strike ends, all 
Chevrolet “big car” plants are ex- 
pected to be closed by Oct, 20, with 
the Corvair lines going down by 
Nov. 1. 
a + * 
ORD DIVISION is in much bet- 
ter shape as far as steel supplies 
go and gradually is getting up full™ 
momentum on 1960 model assem- 
blies. 
Ford worked seven of its “big 
(Continued on Page 87, Col, 3) 





Top Cars 


New-car registrations for seven 
months, plus 29 states for August: 


1959 1958 
Pos. Make Pos. 
1— 948,573 Chev. 820,902— 1 
2— 920,372 Ford 620,976— -2 
3— 250,594 Pontiac 147,119— 6 
4— 247,446 Plym. 252,483— 3 
5— 237,746 Olds. 201,992— 4 
6— 226,908 Rambler 103,485— 7 
I— 162,443 Buick 165,854— 5 
8— 95,459 Mercury 88,564— 8 
9— 91,706 Dodge 84,601— 9 
10— 91,555 Cadillac 82,345—10 
1l— 85,178 Stude. 25,742—13 
12— 40,172 Chrysler 39,786—11 
13— 28,943 DeSoto 31,894—I12 
14— 28,916 Edsel 25,692—14 
15— 17,708 Lincoln  17,871—15 
16— 10,944 Imperial 9,962—16 
372,558 Misc. 212,596 
Total All Makes 
3,857,221 2,931,864 


Further details on Page 76. 
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VW Boss Seems in No Hurry... 





Nordhoff’s New-Model Thinking 


By Robert M. Lienert 
Associate Editor 


epee peiet West Germany. — 
It would take one of two things 
to make Volkswagen abandon the 
classic “beetle” and introduce a 
new model, ac- 
cording to Dr. 
Heinz Nordhoff, 
president of 
Volkswagenwerk, 
GmbH. 

A new Volks- 
wagen would go 
into production 


1 Volkswagen 
engineers should 
come up with a ; 
vehicle “so much Heins Neréhod 
superior we would feel obliged to 
offer it to the market.” 

2. Management felt something 
would have to be done to stimulate 
the market. 

++ * * 
— . o told a group of visit- 
ing U. S. automotive writers 
that “we’ve been building the ‘next 








Dollars and Sense 
Of Automotive 
Leadership 


MANNHEIM, W est Germany.— 
There are countless reasons ad- 
vanced for Volkswagen's sales suc- 
cess, but a factor that is often 
overlooked in West Germany is 
simply one of price. 

Here is a list of West German 
retail auto prices in D-marks (100 
marks equals $24). 

Volkswagen standard 

BMW 600 





model’ for 10 years. We are always 
ready with a new model.” 

At the moment, it looks like a 
new Volkswagen is a long way 
away. 

Every place in the world—save 
for one city—a Volkswagen buyer 
must wait for delivery. In some 

German cities, the waiting period 
is 26 months, The average in Ger- 
many is seven months. 
+ * + 


oo sole exception is in the 
Western Zone of Berlin where 
immediate delivery ig the rule. VW 
ships enough cars to Berlin to sat- 
isfy demand for two reasons. 

The major reason is one of 
political importance (for Berlin- 
ers, the Soviet sector is just 
across the street). The other rea- 
son is that Volkswagen manage- 
ment decided to use Berlin as a 
test market to see how their car 
would sell under fully competi- 
tive conditions. 

The political results are good. 
Auto-jammed streets in West Ber- 
lin tend to irritate East Berliners, 
who mainly get around on bicycles 
and on foot. 

As a market test, Berlin has been 
a happy surprise for VW officials. 
Volkswagen’s share of new-car 
sales in West Germany (where 
there are waiting lists) is 30 per- 
cent; in West Berlin (with immedi- 
ate delivery and two million in- 
habitants), it is 52 percent. 

* + 7 

_ 60-year-old Nordhoff, whose 

General Motors breeding shows, 
has the utmost confidence in a con- 
tinuing market for his product. 
The rate of increase in demand for 
Volkswagen, he said, has never 
been greater than it is right now. 

For every owner stepping out 
of the Volkswagen class, Nord- 
hoff said, 10 are moving in “from 
below,” that is, from minicars, 
scooters or bicycles. 

Nordhoff said he sees no threat 
to VW sales in the U.S. from Cor- 
vair, Falcon and Valiant. 

“According to our standards,” he 
said, “they are big cars.” He noted 
that the engines are “twice as big” 





and the horsepower “twice as 





Ford Paying Floor Plans 
On Early ’60 Heavies 


By Jack Weed 
Truck Editor 


ee has begun paying floor- 
plan charges on heavy trucks 
for the first four months they are 
in a dealer’s inventory in an effort 
to meet the problem of availability 
in the heavy-truck market. 

The program was put in oper- 
ation at the beginning of the 
1960 mode! run. Details of the 
program were announced by Don 
F. Ball, Ford heavy truck sales 
manager, at a press showing of 
the 1960 heavy-duty line and new 
production facilities in Louisville. 

Ford expects the program to save 

dealers from $82 on the trucks in 
the lower end of the heavy-duty 
line to more than $200 on the extra- 
heavy-duty models. 

oT * 


* 


BAe gave this outline of how 
the program will work: 

The dealer will continue to ar- 
range for floor-plan financing for 
heavy and extra-heavy-duty trucks 
from his normal source of financ- 
ing. The dealer will pay for the 
financing through the first 15 days 
that a truck is in stock since most 
trucks sold in the first 15 days have 
been ordered for a specific custom- 
er and the financing charge for the 
short period is small. 

Ford then reimburses the deal- 
er for the floor-plan charges for 
the 16th through 135th day that 
the unit is in stock, a total of 
120 days or four months, The 
dealer pays for insuring the unit 
while it is in stock. 

The program applies to all Series 
700 through 800 trucks for all Ford 
dealers plus Series 850 and up units 
for heavy-duty dealers. Ford will 
carry the financing charges 
whether the truck is in a dealer- 





ship or in the hands of a body com- 
pany at the dealer’s request. 
* * OK 


F THE truck is sold within the 

four-month period, Ford will 
pay floor-plan charges while the 
truck is being fitted with equip- 
ment and up to the time of deliv- 
ery to the retail customer. 

In view of the rebates on models 
in stock at the time of model close- 


much” as is common practice in 
European design. Nevertheless, he 
said, they have a high export po- 
tential. 
* + oe 
PEAKING of competition, Nord- 
hoff said, “It is not a good 
situation when you have no com- 
petition. Everybody, when they in- 
troduce a new car, says it is just 
the thing to drive Volkswagen out 
of the market. I think this is won- 
derful—let’s see what comes out.” 

Noting that only 20 percent of 
Volkswagen production is tagged 
for U. S. sale, Nordhoff said VW 
“certainly would not change” the 
car “to fit U. S. tastes.” 

Nordhoff said the U. S. market 
might get an additional 30,000 to 
40,000 Volkswagens in 1960. Possi- 
bilities are limited for imports in 
the U. S., he said, and he predicted 
that the imported-car market in 
America would hit a ceiling within 
two years—a ceiling about 20 per- 
cent above current levels (most re- 
cent months have seen 50,000 or 
more sales of imports). 

+ * + 

ORDHOFF' also made the fol- 

lowing points: 

1. VW may increase the number 
of U. S. dealerships if sales in- 
crease. 

2. He is convinced nationaliza- 
tion of VW plants is “not inevi- 
table” and that Volkswagen can 
continue to operate without own- 
ership by the government. 

3. Money paid by German work- 
ers prior to World War II toward 

(Continued on Page 86, Col, 4) 


Steel Shutdown, 


Tight Credit Mar 


Business Reports 


MORE bad news than good was 
included in the most recent 
batch of the reports from the na- 
tion’s Federal Reserve banks. 

The steel strike was the chief 
villain, causing economic losses 
in widely scattered sections of 
the nation. Increasing interest 
rates are causing more than their 
share of trouble. 

Here is a sampling of what the 
FRBs have been saying in recent 
weeks. 





* * * 


New England 


4 beeen Boston FRB published a 
study of auto financing in New 
England, which noted that a larger 
proportion of new-car sales is 
financed in the second half of the 
year than the first. 

The bank noted that car sales 
reach a peak in April and then 
decline slowly until model change- 
over time when the decline be- 
comes sharper. On the other 
hand, new-car financing contracts 








(Continued on Page 87, Col, 1) (Continued on Page 86, Col, 1) 
Business Barometer 
Automotive News Economic Index — 
110.6 Percent of Last Week 
112.5 Percent of Like Week Last Year 
Percent of 
Percent of Like Week 
t Week Last Year 
Auto Production ............... 91,339 145.7 214.6 
Truck Production .............. 22,769 114.2 159.1 
Auto Registrations—yYear to date. . 3,857,221 A 131.6 
Truck Registrations—Year to date. 592,159 er 135.1 
Steel Production—tTons ......... 362,000 101.7 19.9 
Lumber Production—Board feet... 261,028,000 115.6 100.7 
Paperboard Production—tTons.... 336,247 102.6 108.6 
Soft Coal Output—tons ........ 7,785,000 121.9 91.2 
Oil Refinery Output—sBarreis . 49,417,000 99.4 100.4 
Electric Output—kKilowatt hours.... | 12,278,000,000 96.1 99.5 
Barometer Freight Car Loadings 354,083 120.3 92.9 
Department Store Sales Index .. 158 118.8 116.2 
Stock Market Price Index....... 413.8 101.1 112.9 
U.S. Government Spending 
—Fiscal year to date ............ $22,335,125,000 Be 102.5 
Commercial and Industrial Loans $29,346,000,000 101.2 ii 
Savings — Peat iekawetsece $30,678,000,000 99.8 101.6 
Used-Car Prices-——Average........ $990 99.4 105.3 
Business Failures ................ 282 106.8 105.2 
Common Common 
Stocks Sept. 30 Sept.23 1959 Range Stocks Sept. 30 Sept. 23 1959 Range 
Msin'¢ & 0'0 575% 58% 62%4-25'12 RE tis ia 6% so 50%, 49g 57%-39% 
Chrysler. oe 4 62%, 725%-50% Mack...... 41% 42 49% -32, 
Ford....... 82% 80 85%4-50% | eee 17% 14% 19%- 9% 
GM........ 54% 53% 58%-45 White...... 56 51% 60 -40% 
(Oct, 5, 1959) 











Willys Unveils Jeep Surrey— 





The horse-drawn surrey of old has a modern counterpart in the Jeep Surrey, new 
vehicle introduced by Willys Motors, Inc., Toledo. Complete with fringe on its canvas 
top, the Surrey is gaily trimmed in pink, green or blue candy stripes. The vehicle is 


Caribbean area. 


designed primarily for low-cost rental to guests at resort hotels and vacation centers, 
A similar model, the Jeep Gala, was introduced to the export market early this year 
and has gained wide popularity as a ‘fun car" at resorts in Hawaii, Mexico and the 





NEW YORK.—Harold E. Chur- 
chill, president of Studebaker- 
Packard Corp., said his company’s 
earnings for 1959 may total $20 mil- 
lion or more. He reported that S-P 
dealer profits were $13 million in 
the first half. 

Speaking before a meeting of the 
New York Society of Security An- 
alysts, Churchill said, “Our auto- 
motive manufac- 
turing operations 
will have contri- 
buted all but 
about $2 million 
of the company’s 
profits. The dis- 
tribution of Mer- 
cedes-Benz cars 
will have produc- 
ed about $1,500,- 
000 profit while 
the plastic com- ae 
panies (Gerin 4 H. E. Churchill 
Products, Inc., and C.T.L., Inc.) 
acquired about mid-year, will have 
added about $500,000 to the current 
year’s results.” 

For financial planning purposes, 
Churchill said Studebaker has as- 
sumed that domestic-built compact 
car sales in the U.S. would increase 
to 2,250,000 by 1964, about a third of 
total estimated car sales at that 
time, 

Studebaker sales could amount 
to as little as 7 percent of the 
expanded compact car market, 
compared to around one-fourth 
in 1959, and still increase in num- 
ber of units sold by between 15 
and 30 percent over the profit- 
producing 1959 volume, he said. 

Additional information disclosed 
included: 

1. Studebaker-Packard will earn 
a profit in the third quarter, de- 
spite the usual changeover ex- 
penses. This will be the company’s 
fourth consecutive quarter in the 
black. 

2. The company this year has in- 
vested more than $1,500,000 in new 
paint facilities and plant re- 
arrangement, adding to efficiency 
and capacity of its assembly lines. 

3. Since the introduction of the 
Lark, the dealer group has doubled 
its working capital and increased 
net worth 75 percent. The dealers 
had an average net profit rate that 
led the industry in the first half. 

4, The, company is continuing 
to add to dealer representation 
and expects to add 100 new out- 
lets by the end of the year. Its 
distribution now is through 2,600 
dealers in markets covering 85 
percent of the company’s poten- 
tial sales. 

5. In 1960, Studebaker will be the 
only company in the compact car 
field to offer a full choice of body 
styles with both six and eight- 
cylinder engines. 

Studebaker should maintain and 








Question 


Box 
And how does a dealer take in 
a ’59 Bel Air four-door on a ’60 
stripped Corvair?—Import DEALER. 











Churchill Puts S-P Profit 
For Year at $20 Million 


increase its volume of sales in the 
coming competitive year, Churchill 
said. “Studebaker’s break-even 
point is the lowest in the industry,” 
he said. 

“The year 1959 will have seem 
production of cars and trucks at 
about 50 percent above the break- 
even point. Put another way, fae- 
tory sales could have been down 
by as much as one-third before 
resulting in a loss.” 

He cited a “tightly administered 
operation,” and said the company’s 
cash position “will permit us to do 
the things needed to maintain and 


'|inerease our share of the automo- 
© | bile market.” 


“Studebaker has demonstrated,” 
he said, “that it is possible te 
tool new cars and to continuously 
improve and redesign existing 
products with very minimal capi- 
tal expenditures. 

“A related final fact is the per- 
formance of Studebaker in the past 
year, The changing automobile- 
buying standards of Americans 
have evolved to a point at which 
the market is, and promises to : 
one which is almost tailor-mad 
for the continuing success of Stue 
debaker-Packard. r 

“It is now operating in a favor 
able market where the special 
qualities of the company can he 
best realized, and it appears that 
the economic and industrial climate 
in the coming years will be one in 
which Studebaker can flourish.” 

Discussing the foreign car distri- 
bution activities of Studebaker- 
Packard, Churchill estimated a 50 

(Continued on Page 87, Col, 4) 


Romney Predicts 
AMC’s ’60 Sales 
Will Top $1 Billion 


DETROIT.—George Romney, 
American Motors president, has es- 
timated that AMC’s sales in the 
fiscal year ended last week topped 
$900 million and has predicted that 
sales in the year ahead will ex- 
ceed $1 billion. 

He said that car sales in the 1959 
model year amounted to about 375,- 
000 units and said the company ex- 
pects to sell 500,000 autos in the 
1960 model year. He said sales in 
fiscal 1960 would top $1 billion 
“even without appliances.” 

The sales comments first appear 
ed in the Wall Street Journal 
which also reported that Romney 
said profit in the just-ended fiscal 
year would amount to $11 a share 
or more. 

Romney later denied making any 
estimate of profits. The day the 
profit report was printed AMC 
stock sold for as much as $2 @ 


share above the previous closi 
price but, by the end of the tr 





ing session, much of the gain 


wiped out, 3 
For the first nine months of its 

fiscal year (through June), 

has reported sales of $689 mill 

and a profit of $50 million. he 
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Dealer Forum 


by Robert M. Finlay 








HAT role will the new compact 

cars play in the economy of 
auto dealers? Elson G. Sims, a 
Ford dealer from Vincennes, Ind., 
and a vigorous opponent of gim- 
micks in business management, 
offers the thoughts below: 
“Compact cars—a dealer asset or 
liability? This question will be 
answered within the next few 
months by the franchised automo- 
bile dealers of America, by the way 
in which they decide to merchan- 
dise these cars. 

If they use the foreign-car ap- 
proach, that of trying to retain the 
entire gross profit, then it can and 
will be an asset. 

If, on the other hand, they use 
the American Approach—that of 
trying to see how cheaply they 
ean sell the automobiles—then 
the retail automobile industry 
will be in real trouble. 

It was quite disappointing to me 
to read in the Sept. 21 issue of 
Automotive News that a represen- 
tative of one of the compact manu- 
facturers was suggesting the way 
to compete with the European price 
was for the dealers to give away 
their profits on the compact cars. 
I wonder if this manufacturer will 
do the same. The prices announced 
so far, indicate they have no inten- 


tion of doing that. 
* + * 


Sad Commentary 


T APPEARS to me, it is a sad 

time for the American automo- 
bile industry when any manufac- 
turer representative would even 
suggest that their dealers should 
give away their profits in order to 
be competitive price-wise. 

How in heavens name can any 
new money ever be induced to 


Cancelled Dealer 
Seeks Injunction 


Against Chrysler 


VANCOUVER, Wash.—An in- 
junction to prevent Chrysler from 
cancelling his dealership franchise 
here is asked by D. W. Mead in 
a suit filed in Oregon’s Federal 
Court. 

Mead, who does business as 
Sparks Mead Co., stated he has 
been operating the Chrysler dealer- 
ship since May 23, 1957. 

The complaint charges that 
Chrysler notified him by letter 
June 30 that it had elected to ter- 
minate the contract within 90 days. 
He alleges the firm did not specify 
cause for the termination. 

In the alternative Mead asks the 
court to grant him $500,000 for ac- 
tual damages ‘plus punitive dam- 
ages of $200,000. 
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come into this business with such 
thinking as that? Furthermore, 
how are we going to keep the old 
money in this business? 

The compact car should, in real- 
ity, be the dawning of a new and 
profitable era for the dealers. It 
should be the salvation profit-wise 
for many thousands of dealers. It 
should and can be the turning 
point of whether a great many 
dealers stay in this business or look 
elsewhere for some place to invest 
their money and efforts. 

The American compact cars 
are fine automobiles, They will, I 
believe, match the foreign car in 
ease of parking, maneuverability, 

gasoline mileage, depreciation — 
in fact about everything, except 
price. 

It is true the first cost will be 
higher, but to justify this we will 
have more room, more comfort, 
and certainly more service facili- 

ties, which I believe will become 
increasingly more important to the 
owner. 

It is my opinion that there can 
be a very good market for the 
compact car at list prices, which 
incidentally will probably be an 
effective 16 to 18 percent when 
figured on the entire cost, which 
will include taxes, freight and 
dealer handling. 

a 


A Plus Item? 


—— —not a dealer— has 
said that the compact car will 
be a plus-business item for the 
dealer. This is, of course, intended 
to mean in simple language that 
the dealer will have little or no 
added expense by selling this car 
and, therefore, can take a real low 
profit. 

It is the old service absorption 
theory applied to the compact car. 
You pay all your expenses with the 
service department, so you can sell 
the new cars at no profit. 

The only trouble with these 
theories are that they have bank- 
rupt multiple thousands of auto- 
mobile dealers for more than a 
quarter of a century. 

The quicker all automobile deal- 
ers learn that there just isn’t any 
such thing as plus business, the 
better off the entire industry will 
be. By that I mean that each car 
sale can and should pay its propor- 
tionate share of both the direct and 
indirect expenses, and if the dealer 
can’t at least recover these ex- 
penses, the automobile should never 
be sold. 

The dealer should use the Gen- 
eral Motors Pricing policy. Harlow 
Curtice, who was president of Gen- 
eral Motors at the time, testified 
before a Senate committee at 
Washington in 1955, as to the GM 
pricing policy of their automobiles 
as follows: 

The direct expenses must first 
be calculated . . . but the indi- 
rect or overhead costs, however, 
must in the end also be allocated 
to each new unit sold in order to 
recover the total of all costs... 

I will stick with Mr. Curtice’s pol- 
icy, because, as I remember, the 
General Motors Corp. made $2% 
billion, or 22 percent on sales before 
Federal taxes in 1955. The dealers 
for the last five years have aver- 
aged less than 1 percent per sales 


dollar before Federal taxes. 
* * os 


* * 


Look at the Cat 

E DEALERS, who will be sell- 

ing these compact cars, ought 
to start right now to look the cat 
in the whiskers. We are either 
going to have an asset or a liabil- 
ity, depending upon our actions in 
the next six months, If we want it 
to be an asset, we must by all 
means stick to list prices with the 
tradeins at wholesale. 

This should not be difficult be- 
cause we have a pattern to go by. 
A great many of the Volkswagen, 
Renault and other foreign car deal- 
ers have proved without doubt that 
automobiles can be sold at list 
prices, One of my foreign car 
dealer friends told me that, when 

(Continued on Page 86, Col. 3) 





It’s Joe Abraham (Ford) 
Vs. Tony (Chevrolet) 


MIAMI, — The brother of 
Anthony Abraham, one of 
Miami’s well-known Chevrolet 
dealers, has become a Ford deal- 
er here. The new deal, Joseph 
Abraham Ford Co., replaces 
Stacy Rowell Ford at 2751 N. 
Miami Ave. 

Joseph Abraham, a former ad 
agency operator, said he was 
welcoming the chance to com- 
pete with Anthony. 

“The great Miami market is 
most certainly big enough for 
both of us,” he said. 








Restored Public Trust in One Year... 





Sticker Law Hailed 
As Integrity Builder 


By William Ullman 

Washington Bureau Chief 
ASHINGTON.—The Automo- 
bile Price Disclosure Act, 
aimed at curbing price packing and 
other merchandising evils, marked 
its first anniversary Oct. 1 amid 
general industry agreement that it 
has worked well. Individuals and 








Officers of Wisconsin Assn.— 


New officers were elected at the 31st annual convention of the Wisconsin Auto- 
motive Trades Assn. Seated, left to right, are Arthur Gilsdorf, Fond du Lac, president; 


ing pr 


id. 


t, and Leonard F. Rohrback, Milwaukee, 





Vernon W. Sell, Superior, tg 
first vice-president. 


Menomonie, secretary-treasurer. 


Standing are Louis Milan, Madison, reelected executive vice- 
president; Romain Schaub, Waukesha, second vice-president, and Donald G. Berg, 





Galles Urges Dealer Drive 
For Profits with Compacts 


WASHINGTON, — The healthy 
trend in auto retailing, initiated 
this year, can be encouraged and 
nourished by proper promotion of 
new models and new products, 
NADA President Herbert L. Galles 
jr. told the NADA Executive Com- 
mittee meeting last week. 

“NADA must encourage dealer 
determination to sell only at a 
reasonable profit,” Galles said in 
his report to the two-day session of 
the committee. 

“Moreover, with the reduced 
dealer discount on the compact 
cars, we must keep in mind that 
we can less than ever afford to 
blitz merchandise these cars 
which are deserving of quality 
merchandising.” 

Galles called for a solid public 
relations program at dealer level 
through good service and a boost 
for the industry through stimulus 
of the “pride of owning a new auto- 
mobile.” 

Manufacturers must also assume 
definite responsibility with respect 
to development to the proper, prof- 
itable market in 1960, he said. 

“With the scarcity of models 
available for introduction and a 
limited quantity of compact cars 
immediately obtainable,” he said, 
“our manufacturers have a golden 
opportunity to see what can be ac- 
complished by equitable and proper 
distribution. 

“They must take a firm stand 
with respect to providing a qual- 
ity compact car, since these new 
products will undoubtedly be 
carefully compared with import- 
ed cars. 

“As I see it, there was never a 
more opportune time for our manu- 
facturers to cooperate in regard to 
their condemnation of blitz adver- 
tising and merchandising, and 
there was never a better time to 
demonstrate their sentiments re- 
garding adherence to a quality 
dealer program.” 

NADA duties have kept Galles 
away from his Albuquerque (N. M.) 
dealerships for 136 business days of 
the calendar year to date, 

Galles said he had found general 
approval of NADA’s permissive- 
legislation program, provided the 
intent and purpose was carefully 


explained and understood. This was 
true even among some opposition 
groups, he added. 

In almost every instance, he told 
the executive committee, dealers 
were in agreement with the per- 
missive legislation project when: 

1. It is made clear NADA is 
merely attempting to remove the 
legal barriers which certain manu- 
facturers insist prevent correction 
of the industry problems pertaining 
to improper distribution. 

2. It is reaffirmed: that the 
final decision, should such legis- 
lation be enacted, will remain in 
the hands of the individual man- 
ufacturers and their dealers in 
so far as incorporating such pro- 
visions in dealer franchises. 

3. The NADA permissive legisla- 
tion poll is presented and analyzed 
in detail. 

4. The reasons why NADA can- 
not evade an industry issue, even 
though it is a controversial one, 
are explained. 





groups surveyed by AUTOMOTIVE 
News hailed the statute as contrib- 
uting much to bolstering public 
trust in auto retailing after it had 
plummeted: to new lows through 
the sleight-of-hand tactics of recent 
years. 

However, some complaints were 
voiced about lax enforcement of the 
new law and the size and quality 
of the price stickers. And the Na- 
tional Independent Automobile 
Dealers Association (NIADA), 
while applauding the principle of 
full price disclosure to buyers, com- 
plained that the act is being used 
as an anti-bootlegging device to 
deprive independent retailers from 
selling new models. 

* * * 

ADA President Herbert L. 

Galles jr. said new-car dealers 
feel, after a year’s experience, that 
the price-tag law “has done more 
to restore public confidence in the 
retail end of the 
automobile indus- 
try than any other 
single effort in 
recent years.” He 
said it has wiped 
out most of the 
merch a n- 
dising gimmicks 
practiced by the 
“unethical sharp- 
trading dealer.” 
Ticking off the a 
law’s benefits, H. L. Galles Jr. 
Galles stated it has enabled the 
customer and dealer “to determine 
the price of a new automobile; it 
has eliminated the ‘pack’; it as- 
sures the purchaser that the car is 
new and that he is informed of the 
actual point of designated ship- 
ment.” 

NADA’s president added that 
the act has also permitted the 
dealer to abandon financially- 
ruinous price-cutting and gim- 
mick operations in favor of “cre- 
ative selling.” 

Galles declared that the associa- 
tion will fight any attempts to 
“undermine” the law’s provisions. 

* * * 

AMES C. MOORE, NADA execu- 

tive vice-president, termed the 
law a “vital force’ in combatting 
false, misleading and unethical ad- 
vertising. Dealer members also 
agree, he continued, that the price 
stickers have cut down—‘“although 
not completely eliminated” — ficti- 
tious pricing, shopping, and hag- 
gling. 

Moore expressed belief that the 
“most rewarding” effect of the 
year-old statute is the restoration 
of public confidence in new car 
dealers. 

Senator A. S. Mike Monroney, the 
Oklahoma Democrat who was in- 
strumental in getting the law en- 
acted, is on a trip abroad and 
unavailable for comment. He told 
Automotive News earlier, however, 
that while the law is no “cure-all” 

(Continued on Page 84, Col.4) 











On the House... 





bers made a net 


in the trunk... 


car’... 
Cc. C. Gibso 





Wemhoft 
for earth-mover tractors that cost $250,000 to tool up for and will 
sell for $14,000 each ... Answering a teen-age reporter’s question 


(What do you do with cars left or 
Ford division’s Charley Beacham 


$1,000 first donee... 


offices to 100 Union St., Providence 





Evidence that model cleanup has been generally 
profitable this year is found in the Chicago Ford 
dealer association’s report which reveals its mem- 


August, compared with $37 in July. . 
dig at Corvair: You can’t carry a Christmas tree 


chief, says: “You’ll think it’s easier to park a Fal- 
con because you'll park it in a spot left by a big 


manufacturers sales, last week showed Detroit 
newsmen the world’s largest tire, a two-ton giant 


since dealers are usually glad to take ‘em off the factory’s hands; 
that if it did happen, he’d suggest getting a new sales department 
. Hanford Crockard Memorial fund got a. big sendoff with a 


Henry Bennighof and Eugene Nolan, who entered auto business 
as partners in Evansville, Ind., in 1913, have sold their Chrysler 
agency to Kem Motor Co. . . . Rhode Island association has moved 


compact-car race Jan. 31 at Daytona Beach speedway. Details will 
be announced in Detroit latter part of November. 


profit of $38 per new vehicle in 
. Valiant’s 


Will Scott, Ford product planning 


n, Goodyear’s vice-president of 
2 < 


er at the end of a model year?), 
replied that this seldom happens 


... Bill France will stage the first 


—Perte Wemuorr, Editor, 
Automotive News 
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Shortages Feared ‘a 





Corvair Strikes Gold; 


Steel Blurs 


Outlook 


(Continued from Page 1) 


their situation, exhibited sort of a 
forlorn elation. They were singing 
the blues because of the shortage 
of Corvairs at a time when the best 
“pure gold” market of recent years 
was obviously unfolding. 


* * * 


ITH official introduction still 
days away, the typical Chevro- 
let dealer already had half or more 


8 NADA Directors 
Are Reelected for 


3-Year Terms 


WASHINGTON.—Eight directors 
of NADA have been reelected for 
three-year terms which begin in 


January. 

are: Birkett L. Williams 
(Ford), Cleveland, representing 
metropolitan Cleveland; Roland 
Hughes (Rambler), Jonesboro, 
Ark.; George H. Davis (Cadillac- 
Oldsmobile-C he vrolet), Lewiston, 
Me.; Leon E. Titus (Ford), Tacoma, 
Wash. 

William M. McCune (Ford), Kit- 
tanning, Pa.; Orville R. Harrod 
(Buick-Pontiac), Frankfort, Ky.; 
Paul R. Lauritzen (imports), Rich- 
mond, Va., and William L. Mallon 
(Pontiac), Newark, N. J. The last 
seven represent their home states. 

All of the directors have been 
active in auto dealer groups at all 
levels. Williams is first vice-presi- 
dent of NADA. Hughes and Mallon 
are regional vice-presidents and 
Lauritzen and McCune are former 
regional vice-presidents. 

Mallon was NADA president in 
1945 and 1946. 


Dealer Convicted 
Of Grand Larceny 
In CIT Complaint 


BROOKLYN, N. Y. C.—Abraham 
Cirlin, Brooklyn auto dealer, last 
week was being held without bail 
for sentencing after his conviction 
in Kings County Court on two 
counts of first degree grand lar- 
c 








eny. 

The indictment resulted from a 
complaint brought by Universal 
CIT Credit Corp., that Cirlin had 
falsified his financial statement 
submitted to Universal CIT in 
seeking credit and had sold auto- 
mobiles out of trust. 

Cirlin, president of Cirlin Motors 
Corp., 62 Pennsylvania Ave., Brook- 
lyn, could receive up to 10 years in 
prison on each of the two counts 
of grand larceny on which he was 
convicted, officials said. 

Universal CIT charged in Febru- 
ary, 1958, that Cirlin had illegally 
obtained some $250,000 from the 
firm by filing false financial in- 
formation and by failing to pay 
Universal CIT for new cars 
financed for his dealership by the 
finance company, which he sold to 
individual buyers. 

Trial was before Judge Samuel 
Leibowitz and was prosecuted by 
Aaron Koota, assistant district at- 
torney of Brooklyn and head of the 
rackets bureau. 


Troy Buick Marks 
Golden Jubilee 


TROY, N. Y.—Troy Buick, which 
was founded in 1919 as Foster- 
Ketchum, is observing its 50th an- 
niversary. The dealership serves 
Troy, Cohoes, Watervliet, Green 
Island and Waterford. 

The original home of Foster- 
Ketchum had a showroom that 
could accommodate only one car. 
Today Troy Buick has one of the 
area’s largest showrooms with dis- 
play space for 20 cars. 

Four of the 51 employes have 
been with the firm for 40 years. 
The name of the dealership was 
changed in 1919. During its 50 
years, the firm has sold more than 
11,000 new cars and 21,500 used 
cars, according to Albert J. Mor- 
ris, president. 








of his Corvairs sold—with money 
in the till. 

In the typical deal, the Corvair 
had been moved at better than full 
list price. Or, as the dealers put it, 


“We bought the trade absolutely| | 


right.” 

“If. we could only get all we 
want,” sighed Chevy dealers col- 
lectively. ( 

The fact is that they are sched- 
uled to receive another shipment in 
the first 10 days of October and 
the factory is vague about what 
happens after that. 

Shipments in the first 10 days 
currently are slated to run only 
two-thirds the number of Corvairs 
in the showrooms for introduction 
day. 

October shipments of regular-size 
Chevrolets reportedly will run 30 
to 50 percent below what dealers 
have ordered. 

«. * 
ANY dealers said introduction 
weekend would wipe them out 
of stocks and take care of October 
deliveries, too. 

One Chevrolet dealer told Avrto- 
motive News he had received 22 
Corvairs and had money-bound or- 
ders for 30. He is scheduled to re- 
ceive another 15 cars by Oct. 10. 

The Corvair, he predicted, will 
be a full-list-price car for a long 
time to come. 

Another dealer said he had 12 
Corvairs on hand, with five sold 
(of which four were fully paid for 
and three with the tradeins in the 
dealer’s hands). Three of the deals, 
he said, involved tradeins of ’59s. 

“We've been able to make no 
progress on getting more,” he said. 
“One thing, though, we'll never 
have Corvairs gathering dust this 
year, the way it looks now.” 

He said he was uncertain as to 
whether a Corvair prospect could 
be moved up to the “big” Chev- 
rolet when and if Corvairs became 
unavailable. 

= 
T THE moment, it looks as 
though Corvair will start out at 
something above “economy” price 
levels. Dealers’ introduction stocks 
are almost entirely composed of the 
deluxe 700s with automatic trans- 
mission, radio and heater. One 
dealer, with 45 Corvairs in stock, 
counted only three with stick 
shifts. 

Corvairs in the Detroit area will 
roll out the door at just about 
$2,500. 

“People have been used to get- 
ting the big price cut,” said one 
dealer. “They’re going to do a 
double take when they get the 
full-price shot on the Corvair.” 

One pre-introduction deal in De- 
troit last week found a Corvair 
buyer trading in a ’59 Chevrolet Bel 
Air with $600 to boot. 

With the shortage of cars, it’s 
no wonder dealers are frustrated. 

la 


* * 


Ford's New Prefect— 


shown last week. 
* 


the industry, Mills said “this vari- 
ety of product, and variety within 
product, places us in a unique posi- 
tion in the industry. We can jump 
in whatever direction the market 
moves. 

“With this flexibility, we antici- 
pate an exceptionally good year 
and will increase our penetration 
of the total market with our 1960 
models.” 

Economy is the common denom- 
inator in today’s market, Mills con- 
tinued. 

“For.more than a year, we have 
been conscious of a growing in- 
terest in economy. But just what 
economy is, or how long it will be 
the theme song of the automobile 
market is hard to say.” 

+ * +. 
At A press conference, Henry 
Ford II estimated 1960 sales at 
between 6.7 and seven million cars, 
including imports. 

“We hope to put a big dent in 
imports,” he said and offered a 
“horseback guess” that sales of 
foreign models would drop below 
500,000 units. He estimated ’59 
import sales at 575,000 to 600,000. 
The higher-priced imports prob- 

ably will be hurt most by the in- 
troduction of the Big Three’s com- 
pact cars, he added. 

Ernest R. Breech, chairman of 
Ford Motor Co., said it was “any- 
one’s guess as to how much the 
compacts will cut into the sales of 
conventional cars. 


- wri 


UT we're ready to shift to 

which ever direction the mar- 
ket takes,” he continued. “That’s 
why we're offering such a wide 
variety of cars.” 

He estimated that the industry 
would sell a million U. S. com- 
pact cars in 1960. 

Jack Kemp, M-E-L imported car 
marketing manager, said the 
Anglia 105-E would sell for about 
$1,600 p.o.e. 

No U. S. price has been estab- 
slished as yet for the Taunus 12-M 











Reverse-Angle Window— 


The reverse-ongle rear window of the 
new English-built Ford Anglia is said to 
have many practical advantages. It re- 
mains frost and snow free in winter, pro- 
tects rear passengers from the sun in 
summer, gives them more headroom over 
a wider area than usual in a light car, 
and gives good rearward visibility. 


Super, he added. Ford of Cologne, 
maker of the car, recently an- 
nounced a 5 percent cut in price. 

Kemp said the Taunus would be 
handled by M-E-L dealers who do 
not sell the English Ford lines. 

* * x 

At A meeting of about 2,900 

M-E-L dealers here earlier in 
the week, Ford said the division’s 
1960 products would make them 
“competitive in every market.” 

The finance company estab- 
lished by Ford Motor Co. also 
will be a big factor in helping 
the dealers to increase their sales, 
he said. 

“We will offer financing at fully 
competitive rates,” he declared. 

He predicted that sales “in com- 
ing years will be greatly increased,” 
but he warned the dealers against 
complacency. 

“Competition in this industry is 
growing more, rather than less in- 
tense,” Ford said. 

+ x * 
REECH contended that the me- 
dium-priced market is expand- 
ing, not shrinking. Increases in in- 
come, population, households and 
families have boosted the sales 


M-E-L’s Comet Ushers In 
Medium Class Compacts 


(Continued from Page 1) 








The new English-built Ford Prefect is equipped with a 997-c.c., overhead-valve 
engine, four-speed transmission and hypoid rear axle. The Prefect will be available 
in 12 single tone body colors or, at extra cost, four dual tones. With its new ‘‘me- 
chanicals" the Prefect is said to have a performance similar to that of the new 
Anglia and a fuel economy better than 40 miles per gallon. The Anglia model was 


potential in this field, he added. 

“If one consults only the regis- 
tration figures,” he continued, “it 
may appear that the medium-price 
market has shrunk. 

“But if it were possible to sep- 
arate the more expensive models 
of the low-price lines and add 
them to the medium-price cars, 
we would see that this market 
has not shrunk at all.” 

Mills told the dealers that the 
Anglia 105-E, which he called “the 
most completely redesigned and re- 
styled small car in the world,” will 
be introduced in the U. S. in 
November. 

The car, built by Ford of Eng- 
land, is 153.5 inches long, 54.9 
inches wide and has a wheelbase 
of 90.5 inches. 

* * + 
ILLS said the car has a com- 
pletely redesigned engine and 
transmission with a four-speed 
gearbox, a new front suspension 
and averages 35 miles per gallon 
of gasoline. 

An oval-shaped grille extends 
across the front of the car and turn 
signals are located at the outboard 
ends. 

The roofline extends rearward to 
a reverse angle rear window which 
Mills said virtually eliminates snow 
and frost in the winter and pro- 
tects rear-seat passengers from the 
summer sun. 

The new four-cylinder, water- 
cooled, overhead valve engine is 
in the front and has a compres- 
sion ratio of 8.9 to 1 rated at 41 
horsepower. 

The new front suspension has in- 
dependent coil springs integrated 
with telescopic shock absorbers, 
and 45-inch longitudinal, assymet- 
ric, semielliptic rear springs. 

He said the car will be marketed 
in every state by 700 M-E-L dealers 
who now handle the English Ford 
line, 

x ok + 

UALITY of the company’s 1960 

models will be as strong a sell- 
ing point as new styling and engi- 
neering, the dealers were told by 

John Dykstra, Ford Motor Co. 
manufacturing vice-president. 





P-D-V to Adhere 
To Single Line 
Of Compact Car 


SANTA MONICA, Calif.— Harry 
E. Chesebrough indicated last week 
that the Plymouth-DeSoto-Valiant 
division he heads is satisfied with 
a single economy-car line. 

Asked at a dealer preview here 
about Ford’s announcement of a 
Comet compact 
car to augment 
the Falcon, 
Chesebrough 
said: 

“We don’t need 
one (a Comet- 
type line). We al- 
ready have it in 
the Valiant. How- 
ever, I don't 
know what, if 
anything, our 
other divisions 
will do.” 

Chesebrough, speaking before the 
strike at Chrysler’s crucial Twins- 
burg stamping plant, said enough 
steel was on hand to enable P-D-V 
to build into November. 

He announced that there would 
be few, if any, exclusive Valiant 
dealers. The new Chrysler Corp. 
compact will be dualled mostly 
with Plymouth dealers, he said. 

Chesebrough, in answer to a 
question, said little chance existed 
that Chrysler Corp, would ever 
build air-cooled engines, such as 
the Corvair has introduced. 

“We are looking for a projected 
10 percent increase in all car sales 
for the 1960 model year, with a 
sizable increase in our own busi- 
ness,” he said. 


Aides Save Cars 


In Fire at Rootes 


COVENTRY, England.—Em- 
ployes drove and pushed hundreds 
of cars to safety during a three- 
hour fire at the Rootes plant here. 

William Garner, general manager 
of the plant, said the blaze started 
in the roof of the engine receiving 
bay and spread to a finishing store 
containing rubber and seating ma- 
terials, 

He said damage was not as se- 
vere as first feared and that the 
main assembly lines appeared un- 
damaged. The plant employs about 
6,000 persons. The day shift had 
left, but no night workers were in 
the plant when the fire started. 











Compact Dodge Seen 
If Market Increases 


DETROIT.—Dodge is prepared 
to invade the compact-car mar- 
ket on short notice, General Man- 
ager M. C. Patterson told a 
dealer announcement meeting 
Thursday, Patterson said that 
Dodge dealers would be provided 
with an even broader market if 
growing small-car sales make it 
necessary. 

Dodge dealers were urged to go 
after 72 percent conquest sales 
this year with the 1960 series, 
including the shorter-wheelbase 
Dart. Patterson said fewer than 
3,000 Dodge dealers will cover 74 
percent of the new-car market 
as a result of the Dart unveiling. 
The new Dodge vehicles will go 
on display Friday. 











New Wyoming Officers— 


New officers and directors of the Wyoming Automobile Dealers Assn. were elected 
at the group's state convention in Casper. The officers, seated from left, are George 
E. Gillis, second vice-president, Torrington; H. Peter Nagel, president, Casper; W. L. 
Riley, first vice-president, Sheridan, and Archie W. Shafer, executive vice-president, 
Cheyenne. Directors, standing, are W. J. Witherspoon, Kemmerer; W. R. Trotter, Sheri- 
dan; E. H. Krumm, Cheyenne; J. F. Friedlund, Casper; George Sturholm, (past presi- 
dent), Rock Springs, and Gordon Brodrick, Powell, 
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WHAT'S NEW FOR 60 ? 
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The one 

rT car maker 

who makes 
missiles 


comes up with 
anew way 


to build cars 





UNIBODY CONSTRUCTION surrounds you 
. with silent strength, thanks to total design. 


The Quick, the Strong, and the Quiet 


Coming: the all-new ones from Chrysler Corporation for 1960 





As prime contractor to the United States Army in 
the making of America’s most successful missiles 
(Redstone and Jupiter), we’ve learned about finding 
out beforehand what’s going to happen and about 
the importance of total design. We have applied 
this new space-age experience to the design and 
manufacture of the new 1960 cars by Chrysler 
Corporation. 


The single greatest result is that we can be sure 
that the first car off the production line will be as 
perfect as those which roll off five months later. 


Built like a missile by electronic engineering 


Instead of thinking of a car as a number of different 
components that would eventually be assembled, 
we attacked the problem of the whole car. Total 
design, is another way of saying it. It has resulted 
in what our engineers call ‘pure automobile.” 


Electronic engineering—something entirely new in 
the motor car industry—helped us achieve this. 
Here’s how it works... 


165 years’ work in a few months 


For example, in mounting the engine to the frame, 
two rubber mounts and a heavy duty spring are used. 
We called on our missile-making experience and 
our battery of amazing electronic computers, and 
made more than 900,000,000 calculations for these 
mountings—a job that would have taken an engi- 
neer 165 years of full-time work. We had our 
answers in a few months. The result? Mountings 
that are in exactly the right place to soak up all 
engine-caused vibrations. 


UNIBODY surrounds you with silent strength 


These are the quietest cars you have ever known. 
One reason is, we’ve done away with the old 
method of bolting body to frame. Now, they flow 
together as one welded complete unit. A surprising 
number of the squeaks and rattles have gone with 
the nuts and bolts. 


We call this construction, UNIBODY. Framed like 
bridge trusses, the new bodies have twice the tor- 
sional strength of previous models, along with 40% 
more beam strength. 


Thanks to total design, UNIBODY gives you all 
the advantages of earlier forms of “‘unitized’’ con- 
struction plus this exclusive: you ride surrounded 
in silence, without the annoying road noises that 
other cars pick-up and telegraph in to where you sit. 


DODGE DART e DODGE e DESOTO 
October 9 
VALIANT: Chrysler Corporation’s new economy car will be out very soon. Watch for it. 


October 9 October 16 


Sculptured 

by the Wind 

1960 cars by Chrysler 
Corporation were in 
effect shaped by the 
wind in a giant wind 
tunnel. 





New from the inside out 
Imagine an automobile— 


—that looks pure automobile . . . newly styled 
with natural lines of motion 


—that could last twice as long as ever before 


—that so reduces air drag it’s like buying gaso- 
line a penny a gallon cheaper 

—that will withstand the ravages of rust years 
longer than ever before 

—that locks the doors when the engine starts 


—that gives more room inside without raising the 
roof or stretching the car . . . wider doors you 
can step through rather than squirm through. 





CHRYSLER e IMPERIAL 


October 16 Now at your dealer’s 
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Management Survey Shows... 





Sales Still Dealer’s Big Worry 


By Kenneth C. Kelley Jr. 
Staff Writer 
—— chief problem in running an 
auto dealership is keeping sales, 
particularly sales of new and used 
cars, high enough to support the 
operation, 

In second spot on the dealer’s 
list of worries is handling per- 
sonnel, chiefly handling sales- 
men, 

These are two more of the find- 
ings of an Automotive News survey 
of a cross section 


Business of dealers in all 
M + parts of the na- 

anagemen tion. 

Feature The heavy em- 


phasis that the 
dealers give to sales problems 
might be regarded as something of 
@ Surprise. Much of the discussion 
in the industry in recent years has 
veered away from sales to such 
topics as upgrading service, dealer 
ethics, customer relations and cost 
controls. 
The dealers surveyed were asked: 
“Which do you find most difficult, 


keeping sales sufficiently high or 
keeping expenses sufficiently low?” 
+ cad * 


J pnamnidarseggen! the question 
seems to call for a middle of 
the road answer since all dealers 
must give considerable attention to 
both boosting sales and controlling 
expenses. About a quarter of the 
dealers surveyed took the position 
that they find controlling expenses 
and maintaining sales about equally 
difficult. 

As a Massachusetts dealer put 
it, “They go hand_in hand.” 

Of the dealers who made a choice 
between maintaining sales and con- 
trolling expenses, 78 percent said 
boosting sales was their chief prob- 
lem while 22 percent said eXpense 
control wads their major worry. 

A North Carolina dealer com- 
mented, “Expenses are a never- 
ending problem but they are easier 
to predict.” 

a + ++ 
AN OHIO dealer expressed much 
the same view when he said, 





“Primarily, keeping sales high is 





Safety Check Finds Defects 
In One Vehicle Out of Five 


WASHINGTON. — For the fifth 
consecutive year, the National Ve- 
hicle Safety Check program found 
one out of every five vehicles to be 
in need of maintenance attention 
to put them in safe-driving condi- 
tion, the Inter-Industry Highway 
Safety Committee said last week. 

An alltime high of 3,096,630 ve- 
hicles were reported checked dur- 
ing the May-June campaign at 
community inspection lanes, deal- 
er service departments and by in- 
dustrial plants, government agen- 
cies and military installations. 

The two-month program is con- 
ducted annually in the 34 states 
which do not require motor-vehicle 
inspection. It is sponsored by the 
Inter-Industry committee and Look 
magazine in cooperation with the 
National Assn. of State and Pro- 
vincial Safety Coordinators. 

As in the last four years, rear 
lights again were most often found 
to be in need of service attention, 
according to Charles C. Freed, 
chairman of the Inter-Industry 
committee. 

Freed, a former NADA president, 
is a DeSoto-Plymouth dealer in 
Salt Lake City. 

He said other items most fre- 
quently in need of attention were 
front lights, brakes, exhaust sys- 
tems and tires. “This is the first 
time since 1954 that front lights 
have had a greater incidence of 
unsafe condition than brakes,” 
Freed added. 


In congratulating the more than 
three million motorists who parti- 
cipated in the program, Freed 
added a special word of praise for 
those who had unsafe items cor- 
rected and then returned for a re- 
check. 

Freed said a record 2,284 com- 
munities took part in this year’s 
campaign. He also mentioned the 
growing participation by industries 
in providing safety checks for their 
employes. 

The following table shows the 
growth of interest and participation 





1-Year Parts Warranty 
Reported for Rambler 


DETROIT. — American Motors 
is reported to have told its deal- 
ers informally that it will guar- 
antee most mechanical parts of 
the 1960 Ramblers for one year or 
12,000 miles. The company would 
not comment on the report, say- 
ing only that the written war- 
ranty for 90 days or 4,000 miles 
stands. 


The reported AMC change goes 
beyond the traditional warranty 
policy of U. S. makers and those 
of Volkswagen and Renault in 
the 6,000-mile area. The report of 
the AMC change said the pro- 
gram would not be advertised 
lest it start a rush of claims for 
minor repairs. 





in community-sponsored ins pec- 
tions: 


Vehicles Commu- 
Year Checked nities 
ee 1,071,144 147 
aa 1,421,200 439 
Ee, 2,185,524 895 
1957 2,641,558 1,300 
_ sewer 3,070,495 2,065 
eS 3,096,630 2,284 


Participating communities men- 
tioned in the table include cities, 
counties, military, teen-age and 
employe safety checks. 

The Inter-Industry committee an- 
nounced that 58 cities, 17 counties 
and 32 teen-age groups were select- 
ed as award winners in recognition 
of their safety-check programs. 


U.S. Ready to Act 
In Steel Strike 


Justice Would Move 
If Ike Steps In 


By Frank Gawronski 
Staff Writer 
Justice Department is re- 
ported getting ready for quick 
action if President Eisenhower de- 
cides to invoke emergency provi- 
sions of the Taft-Hartley Act to 
stop the steel strike. 

The President stepped into the 
steel strike last 








week by summoning 











LABOR leaders of both sides 

FRONT to meet with him 
separately in the 
White House, 





Earlier, Mr. Eisenhower called 
the steel deadlock “an intolerable 
situation” and declared it “must 
not continue.” 

“So far as Governmental action 
can be brought to bear on this 

matter,” he said, “I am not going 
to permit the economy of the na- 
tion to suffer with its inevitable 
injuries to all. I am not going to 
permit American workers to re- 
main unnecessarily unemployed.” 

The strike of 500,000 steel work- 
ers moved into its 12th week with 
growing reports of steel shortages. 
Layoffs in related industries have 
mounted to 160,000. 

Steel shortages also threaten the 
auto industry, with 1960 models 
going into full production. 

The purpose of the meetings, the 
White House said, was to “urge 
both sides to resume free collective 
bargaining with a view to settle- 
ment of the dispute in the interest 
of the nation.” 

Within hours after meeting with 
the President, both sides agreed to 
resume negotiations in Pittsburgh. 
President Eisenhower told them 
that he hoped an agreement could 
be reached by Wednesday (Oct. 8). 

If the President’s deadline is not 
met, he is considered likely to in- 
voke the Taft-Hartley Act to send 
the striking steelworkers back to 

(Continued on Page 84, Col, 1) 





most difficult to achieve. You can 
forecast expenses each month to 
within $200 of actual, but try to 
forecast sales units and profits 
that close.” 

The relative difficulty in con- 
trolling expenses as opposed to 
maintaining sales may well vary 
with the general tone of the auto 
market. When sales are rising, 
the problem is to get your share. 
When things are slow, the prob- 
lem is to bring expenses in line 
with the reduced volume. 
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Electric Car Unveiled— 





An Indiana dealer probably had 
this in mind when he said, “At this 
time, sales are most difficult, For 


the last two years, it was ex-|; 





Unveiled at the Pomona (Calif.) Fair was a new electric car—the Pioneer—developed 
by Nic-L-Silver Battery Co., Santa Ana, Calif. The car, which is said to reach speeds 


up to 50 miles per hour and have a built-in recharger, is pictured here with Nic-L- 


Silver president, George Lippincott sr. 





Corrections & Revisions .. . 





penses.” 

An Arkansas dealer noted, “It’s 
easy to keep expenses low, but 
balance is the trick.” In other) 


words, the big difficulty is finding | 
the expenses that can be cut with- 
out hurting the dealership. 

* 





P. S. on Import Issue 


NFORMATION on some import-| 
ed-car operations apparently is 





o* ok 

A DEALER in Washington State 
put expense control at the top 

of his list of worries by _ saying, | 
“Not much difficulty in keeping} 
sales high. Difficulties are: 1. Keep- | 
ing expenses down, 2, Getting) 
enough gross profit out of sales.” | 

When the dealers surveyed listed 
the specific problems that give 
them the most trouble, handling 
salesmen and employes in general 
was at the top of the list. 

A Chevrolet dealer in the South 
said a key problem was “attract- 
ing, hiring, training, supervising 
and inspiring salesmen.” 

A Mississippi DeSoto dealer ask- 
ed, “How can we give auto sales 
jobs more prestige?” 

+ * * 

ue question of proper compen- 

sation is a big one for many 
dealers, This applies both to sales- 
men and to other dealership per- 
sonnel. Answers to the survey 
indicated dealers have personnel 
problems with just about all classes 
of employes. 

After problems with sales and 
personnel, the third worry of the 
dealer body is controlling ex- 
penses. A Wyoming dealer want- 
ed to know ways of cutting ex- 
penses “without affecting the 
efficiency of the operation.” 

On the list of expenses in need 
of controls, dealers most often men- 
tioned inventories of parts and 
used cars, small expenses such as 
mechanics’ supplies and customers’ 
credit, 

* * * 
PROBLEM that worries a lot 
of dealers is finding some work- 
able method for determining what 
prices they will charge for their 
cars, new and used. 

A Ford dealer in the Midwest 
wants “a different concept of serv- 
ice absorption and allocation of ex- 
penses by departments.” Several 
other dealers are pondering the 
problem of some improved method 
for setting prices. 

Customer relations, of course, 
is another dealer worry, Chief 
sore spots seem to be demands 
for free service work, demands 
for loaner cars while service work 
is being done and stiff demands 
for work on new Cars to correct 
real and imagined faults, 

Not many dealers are in the same 
class with the Chevrolet dealer in 
the Midwest, who was asked what 
specific management problems were 
of interest to him. He replied, 
“Nothing in particular: We have 
few problems.” 





easier to obtain in the wake of a| 
special issue than it is beforehand, | 
Automotive News has learned. 

In a two-month period prior to 
publication of Dealer Guide to Im- 
ported Cars, Automotive News 
staff members found not all firms 
eager to cooperate with requests 
for information. 

Since Sept. 14, however, when the 
special import issue appeared, a 
number of letters and wires has 
been received with complaints of 
omissions and inaccuracies. 

o* ok ak 
— post-publication infor- 
mation received was a complete 
rundown from Rover Motor Co. of 
North America, Ltd., on their 90 
and 105 series and three varieties 
of the Land-Rover. 

Rover said that while no units 
were sold in 1958, a total of 138 pas- 
senger cars and 176 Land-Rovers 
were sold in the first half of 1959. 
Estimated sales for the full year 
were put at 700 Rovers and 600 
Land-Rovers. 

Although Rover said no ’58 mod- 
els were sold in the U. S., it claimed 
1,700 ’58s in operation. AUTOMOTIVE 
News’ estimates 384 Rovers of all 
types (except Land-Rovers) were 
in operation as of July 31. 

* + * 

| Sse from both Wartburg 

and the firm’s advertising 
agency in the U. S. complained on 
several points. Both were unhappy 
over the fact that AuTomotive News 
estimated average Wartburg sales 
in 1958 at one per dealer. 

Wartburg claimed each dealer 
should have been credited with 
nine sales, It cited a figure of 
1,710 sales and 273 dealers to ar- 
rive at the figure of nine. 

artburg took issue with the 
“not available” listing for 1958 
production, claiming 52,000, 

Automotive News estimated 
Wartburg sales in the U. S, in 
1959 would reach 275, on a basis of 
135 new-car registrations in the 
first six months. Wartburg insists 
the ’59 total will reach 6,000. 

* 


E U. S. importer was incor- 

rectly identified, being given as 
Wartburg of America, Inc., rather 
than the proper Wartburg of 
America Co., Inc. 

Continental Car Combine was 
listed as the importer for the 
Czech Skoda. It is not the importer, 
but a distributor. According to Mil- 
ler Advertising Agency, Inc., the 
Skoda importer is Charles Kreisler 
Bronx, Inc., Imported Car Division, 





Late Report... 








Used-Car Market 


The overall average price of used cars sold at wholesale auction 
declined $6 last week to $990, according to Automotive News’ index. 

Only newest and oldest models escaped the downward trend, with 
59s advancing $4; ’52s, $2, and ’53s, $1. Losses amounted to $3 on 
"54s, $4 on ’55s, $9 on ’56s, $13 on ’57s and $23 on "58s. 

New lows were established for ’58s, 57s and ’56s, and the low for 
55s, recorded July 13, was matched. 

At a group of representative auctions last week, the sales ratio 
was 65.7 percent on the average consignment of 248.6 units. A week 
earlier, 275.4 units were consigned, of which 68.1 percent were sold. 

Auction reports begin on Page 66. 











1700 Jerome Ave., Bronx, New 
York. 

The importer listed for Lloyd 
had discontinued importer activi- 
ties 10 weeks previously, accord- 
ing to H, C. Ludwig, U. S, repre- 
sentative of Lloyd Motorenwerke 
GmbH. 

According to Ludwig, sole U. S. 
importer of Lloyd is W. A. Sim- 
onds, W. A. Simonds Associates, 
1641 Long Beach Blvd., Long 
Beach, Calif. 

According to Jerry Hill, of Auto- 
Ad Associates, agency for Simonds, 
the importer listed by AUTOMOTIVE 
News is actually a distributor. 

According to J. L. Cline, business 
manager of Simonds, the wrongly 
listed importer is not a distributor. 


Was Ist Los? 
Wildcat Strike 
At Volkswagen! 


By Robert M. Lienert 
Associate Editor 
HANNOVER, West Germany. — 
The tour of Volkswagen plants in 
West Germany by two dozen 
American newsmen was moving 
like clockwork when the roof fell 
i 





n. 

To the discomfiture of factory 
executives, Volkswagen found it- 
self tangled in the first strike in 
the firm’s history. 

At the huge, modern plant here, 
which turns out commercial ve- 
hicles and engines, wildcatters 
managed to halt assembly lines 
for 24 hours. 

Americans first learned of the 
strike while they were in Berlin, 
where morning newspapers gave 
the tieup top mention on Page One. 
The newsmen had been scheduled 
to fly from Berlin to the Hannover 
plant that morning but departure 
was delayed by VW until the strike 
was settled. When the newsmen did 
visit the Hannover plant, they 
found only happy, hard-working 
Germans. 

A Volkswagen spokesman gave 
this unofficial account of the 
strike: 

The workers are members of 
I. G. Metall (or Metal Workers 
Union), one of the largest of Ger- 
man trade unions, 

Starting at noon, Sept. 23, about 
30 percent of the labor force re- 
fused to work, thus halting produc- 
tion. 

The union itself strongly op- 
posed the strike and exerted 

strong pressure to end it, The 
men went back to work at noon, 
Sept. 24, because Volkswagen 
management met with the Work- 
ers Council, a group of elected 
labor representatives. 

Work was interrupted when a 
rumor spread through the plant 
that wage negotiations had been 
postponed three months. (VW 
workers are the best paid in Ger- 
many, averaging three D-marks 
Per hour.) 

Actually, negotiations will begin 
Oct. 8. 

Despite published reports that 
agitators from the Soviet Zone 
were responsible, it “is far more 
likely the strike was called by a 
bunch of hotheads.” 

No union spokesman was avail- 
able for comment. 
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tire cord 


How do blue chip truckers rate the different tire cords now in 
use? For price? For performance? What do they like, dislike 
about rayon cord? Nylon cord? In short, what facts go into 
shaping tire-buying preferences. A lot rides on the answers... . for 
truckers, for truck and tire manufacturers, and for us, The 
Chemstrand Corporation, a major producer of nylon yarn for 
tire cord. 

To get straight, objective answers, we hired a well-known 
research organization. They interviewed 115 major private and 
common carriers, each operating over 100 trucks...fine-combed 
their tire records, double-checked with their personnel. Less than 
60 days ago the survey was submitted... two inches thick. 
Obviously, we can’t reprint the entire report on this page .. . but 
here are a few of the startling facts brought out by the survey. 


Q What tire cord would you rate best in performance without 
regard to price? 


A Nylon by a ratio of 314 to 1. 





Which cord would you rate best in over-all dollar value? 


Nylon by more than 2 to 1. 





Which cord would you prefer in the following specific use 


> O| PO 


situations? 

1—routes of 250-500 miles. .... nylon by nearly 3 to 1 
2—routes over 500 miles........ nylon by 3% tol 
8—on trailers. .....-00- nylon by more than 2 to 1 
ent MOD oa aaa 8 xa ee BO nylon by 2% tol 
5—on heavy loads ......... nylon by nearly 3 to 1 





Q What has been the proportion of your rayon vs nylon new 
replacement tire purchases over the last 3 years? 


A Year 


Nylon % Rayon % 
rare are eee ee Bae 34 -2y o haat a eke tas a 69 
BUN «hie gs eo eee te ae? ha ces ge ae 48 
ME «3h ob. 5a earns UE cig 5 a) eras Wein 38 


THE CHEMSTRAND CORPORATION 





Q When you specify the tire cord you want on new equipment 
‘purchases, how do nylon and rayon compare? 


A When cord was specified, 46% of the carriers got nylon 
exclusively, 27% rayon exclusively, 25% nylon and rayon. 





Q Running both 10:00 x 20 rayon cord and nylon cord tires 
until exhaustion, what is the average number of retreads 
for each? 


A Rayon averaged 2.4 retreads while nylon showed 3.6. Based 
on all carriers reporting, nylon gave half again as many 
retreads as did rayon. 





On the average, what is the total milage obtained from 
10:00 x 20 rayon and nylon tires? 


Rayon averaged 133,817 miles. Nylon averaged a total of 
175,508 (or 30% better average mileage). 





Q What would be the average cost per 100 miles for 10:00 x 20 
rayon and nylon tires? 


Rayon cost $.111 while nylon cost $.096. When related to 
10,000,000 tire miles, the savings on nylon amount to 
$1,487.13. 


It comes to this. When fleet owners speak up about tire cord... 
they speak up loud and clear for nylon. Maybe these answers 
check with your own experience. Maybe they raise questions 
about rayon and nylon tire cord you never thought of 
before. We'll be glad to give you facts to relate to your own 
operation. Simply call or write Merchandising Department, 
The Chemstrand Corporation, 350 Fifth Ave., New York 1, N. Y. 


CHEMSTRAND 
NYLON Q 


Chemstrand makes only the yarn; America’s finest mills and manufacturers do the rest, 





GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK 1, N. Y. 


DISTRICT SALES OFFICES: 350 Fifth Ave., New York 1; 34 Overwood Rd.; Akron, Ohio; 197 First Ave., Needham Heights, Mass.; 129 West Trade St., Charlotte, N. C.; California Office: 707 
South Hill St., Los Angeles 14. Canadian Agency: Fawcett & Co., 34 High Park Blvd., Toronto, Canada» PLANTS: CHEMSTRAND® NYLON—Pensacola, Fla.; ACRILAN® ACRYLIC FIBER—Decatur, Ala. 
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Zeroes In on Rambler . . 





Falcon Sets Target of 20 Pet. 


By Maynard M. Gordon 
News Editor 

DEARBORN.—Ford expects its 
new Falcon to carve 20 percent of 
the 1960 economy-car market pri- 

marily out of Rambler’s hide. 
No doubt of this remained after 
a Ford division press conference 











C. R. Beacham 
which resembled more a weighing- 
in for a bantamweight champion- 
ship bout between defending title- 
holder Rambler and challenger 
Falcon. 

“We're going to give Rambler 

@ run for its money,” Charles R. 

Beacham, assistant general man- 

ager, declared before more than 

400 auto writers and teen-age 
journalists. 

Walter J. Cooper, general sales 
manager, said every Ford dealer 
would be stocked with at least one 
Falcon in time for public showing 
Thursday (Oct. 8). He conceded 
that the 13,000 Falcons due to be 
built by Thursday would not equal 
Chevrolet Corvair inventories cur- 


Walter Cooper 


run abreast of Corvair as the year 
progressed, 

Falcon introduction-day stocks, 
Cooper said, will be prorated as fol- 
lows: 500-car-a-year dealers will 
have four, 200 to 500-car dealers, 
two or three, and the smallest vol- 
ume dealers, one. 

Some metropolitan Chevrolet 
dealers carried as many as 20 Cor- 
vairs when Chevrolet’s new com- 
pact car went on the market Fri- 
day. However, Corvair started 
production six weeks ahead of Fal- 
con, : 

Ford executives, led by Gen- 
eral Manager James O. Wright, 
refrained from projecting how 
deep a cut they expected in Ram- 
bler, Lark or import sales as a 
result of the Big Three newcom- 
ers. But Wright urged his de- 





Dealers Surveyed 


In Warranty Rows 


SPRINGFIELD, Ill.—The Illinois 
Automotive Trade Assn. is survey- 
ing members on nonpayment of 
claims by auto warranty com- 
panies. 

The association said an increas- 
ing number of complaints had been 
received about claims that were 
not paid after service work was 
performed under warranty ar- 
rangements. 

The group said results of the 
survey will be called to the atten- 
tion of state authorities and war- 
ranty companies. 





rently, but said Ford planned to 








Atomic, Electronic Devices 
Used on Goodyear Tires 


DETROIT.—A new production 
control system, monitored by nu- 
clear “seeing eyes” and electronic 
“brains,” is being employed by 
Goodyear to produce its 1950 “hi- 
precision” tires. 

At a press conference here last 
week, A. J. Gracia, manager of re- 
search and de- 
velopment, de- 
clared that the 
company’s new 
Production in- 
strumentation ap- 
proach, involving 
the expenditure of 
$6 million, is 
holding tire- 
building materials 
to a degree of 
dimensional pre- 
cision never be- 
fore obtained 
cycle. 

The nuclear and electronic auto- 
mation devices, installed at Good- 
year’s tire-building plants in Jack- 
son, Mich.; Los Angeles; Topeka, 
Kans.; Gadsden, Ala., and Akron, 
were described by Gracia as a ser- 
ies of electronic brains with “one- 
track” minds. 

The atomic instrument in wid- 
est use at present is a measuring 
device to maintain uniform thick- 
ness of tire cord fabric as it is 
coated with rubber. 

Beta rays from strontium 90, or 
other radioactive by-products of 
nuclear reactor “ash,” pass through 
rubberized tire cord and are in- 
tercepted by an ionization chamber. 
Heaviness or thickness of the fin- 
ished rubber-fabric sheeting is re- 
corded by conversion of the beta 
rays to electrical signals. 

X-ray and fluoroscope machines 





A. J. Gracia 
in the production 





7 Million Auto Sales 


Predicted by Curtice 


NEW YORK.—Harlow H. Cur- 
tice, former General Motors 
president, believes that 1960 new- 
car sales will be in the “area of 
seven million” and that they 
could top the record of 7,169,908 
established in 1955. 

Curtice, a GM director, made 
the prediction before departing 
for an inspection trip of the cor- 
poration’s facilities in Europe. 
Other GM officials have forecast 
about 6.9 million sales for the 
coming year. 








also are in operation for spot 
checks of internal tire construction. 

Gracia pointed out that Good- 
year’s advancement in instrument- 
ed production control has been so 
rapid that the company is installing 
devices to “check on the checks.” 
One of these, he said, is a “floating 
electronic scanner.” It contains an 
atomically-powered “eye” which 
scans back and forth across rub- 
berized tire cord and makes a con- 
tinuous summary report on the 
performance of other nuclear and 
electronic controls on calendering 
machines. 

After a tire is taken from a 
mold, or “cured,” it is “wobble- 
tested,” or checked for roundness, 
on a machine containing three 
gauge arms. 

Gracia said that Goodyear’s new 
electronically controlled production 
system, which is said to remove 
guesswork from key production op- 
eration, is paying off for the motor- 
ing public. 





X-Ray of a Tire— 


This X-ray picture of the inside of a 
tire shows, in the circled area, one of the 


major production problems in building 
tires—trapped air. Goodyear is using 
X-ray and fluoroscope machines to elimin- 


-| ular. 


selling jobs before hurling his “run 
for the money” challenge. 


do,” he said. 


Sales success of the imports, cou- 
pled with the Ramber and Lark 
volume, “taught us a lesson.” 


earlier,” he said. 


luge of so-called photograph 
“leaks” 
Beacham said it was not company 
policy to plant pictures with fav- 
ored publications. Public relations 
directors for the various car divi- 
sions, it was disclosed, will hold a 
conference to guard against photo 
leaks on future new models. 


get a new sales department,” 
quipped Beacham, a former divi- 
sion sales chief, 


like to carry over a “few ’59s” to 
accommodate economy shoppers. 


partment heads to name names 

in making comparisons, and 

Rambler was the name they 

named. 

Wright said the Falcon two-door 
and four-door sedans will under- 
price all its six-passenger com- 
petitors. He omitted the Rambler 
American from this list as a five- 
passenger model, a description with 
which American Motors concurred. 

“The American still will be the 
lowest-priced compact car,” an 
AMC spokesman declared after be- 
ing advised of Ford’s statements, 
“That’s what counts lowest 
priced.” 

For the record, Cooper assured 
Ford dealers they will not have to 
accept a minimum number of 
trucks to get any more Falcons or 
other series which may prove pop- 


“We have never done that at 
Ford,” he said. 

Ford division, which said earlier 
its dealers would be covering 90 
percent of the new-car price 
classes, is figuring on a 70 to 75 
percent ratio of conventional-sized 
Fords for 1960, with Falcon taking 
20 to 25 percent and Thunderbird 
up to 5 percent. 

Cooper said station wagons 
would account for 20 percent of 
standard Ford car sales. A Falcon 
wagon will be introduced next 
spring. 

“The sales department is work- 
ing on 1960 as a likely 7 million 
car year, including imports,” Coop- 
er said. “This will be up about a 
million from 1959.” 

Wright said there were no 
plans either to alter Falcon styl- 
ing substantially for 1961 or to 
introduce a convertible, Stude- 
baker’s Lark thus will have the 
compact convertible field to itself 
for a while, at least. 

An estimated 97,000 Falcons will 
be built by the end of the calendar 
year, said Wright. The San Jose 
plant in California plans to start 
producing Falcons in December. 
Wright predicted that the nearly 
7,000 Ford dealers would earn prof- 
its on all ’60 makes they handle, in 
spite of the merchandising prob- 
lems inherent in handling a line 
ranging from the economy car 
through the upper-medium bracket, 
“We don’t care whether our deal- 
ers sell a T-Bird, Fairlane or Fal- 
con so long as it’s a Ford,” said 
Wright. “If the dealers qualify 
their customers properly, there 
should be no danger of losing sales 
because of the wide range of mod- 
els in the showroom.” 

As for Rambler, a subject which 
the Ford press hosts seemed un- 
willing or unable to forget, Wright 
claimed that the Falcon would out- 
perform Americans and larger 
Ramblers alike. Beacham compli- 
mented American Motors and Stu- 
debaker-Packard for their “good” 


Asked to compare Ford divi- 
sion’s breakeven point to that of 
AMC and S-P, Wright demurred. 
But he dismissed as a “myth” the 
widely held notion that AMC and 
S-P operate on rockbottom break- 
evens. 

“They have high costs just as we 


Beacham acknowledged that the 


“We should have awakened a lot 
Asked Ford’s position on the de- 


on the new ’60 cars, 


“What happens,” a teen-ager 
asked, “to all the old °59s your 
dealers can’t sell?” 

“Wither they all get sold, or we 


Wright commented that dealers 


“Let’s just say they all get sold,” 








Duluth, retiring president. Looking on is 


secretary. 





















Pickard Heads Minn. Dealers— 


Frank Pickard (Chrysler-Plymouth), St. Cloud, right, new president of the Minnesota 
Automobile Dealers Assn., is congratulated by Verne D. Johnson jr. (Oldsmobile), 


Leo B. Faricy, association general manager. 


Other new officers are Harold W. Larson (Chevrolet); Minneapolis, first vice-president; 
Richard E. O'Connell jr. (Ford-Mercury), Marshall, second vice-president; Omar Hilligoss 
(Chevrolet), Hibbing, treasurer, and W. Harold Queenan (Dodge-Plymouth), St. Paul, 





By John K. Teahen Jr. 
Staff Writer 
ASH prizes, merchandise prizes, 

U. S. Savings Bonds, vacation 
trips and rebates—auto dealers 
have seen them all in 1959’s series 
of factory sales contests which be- 
gan Jan. 1 and will continue with- 
out interruption until the end of the 
year. 

Nearly 50 incentive programs 
have been sponsored by U. S. auto 
makers this year, Every factory 
except Cadillac has had at least 
one contest. 

As usual, rebate programs were 
numerous during the ’59 model 
year with 24 of them appearing on 
the scene between April and Oc- 
tober. 
Rebates were offered by 11 manu- 
facturers, Many of the 24 sales- 
bonus contests were simply exten- 
sions of earlier events. 
a + * 
_Roorces have ranged generally 
from $100 to $200, although 
Buick dealers have been able to 
collect as much as $250 for sales 
of Electra 225 units, 

At the low end of the scale 
was the Ford division plan which 
was based on ‘the $91.60 wholesale 
price differential between V-8s 
and sixes. Dealers who met their 
quotas were granted a $91.60 re- 
bate on 35 percent of the cars 
they purchased from the factory 
during a specific period. 

The program was designed to 
enable dealers to sell a certain 
number of V-8s at the price of 
hard-to-get sixes. 

The rebate contests followed a 
pattern. In most cases, dealers re- 
ceived varying bonuses for achiev- 
ing a specified percentage of a fac- 
tory-assigned sales quota, 

Some of the campaigns were 
more complex, while others were 
amazingly simple. Chevrolet’s July- 
August program was an example of 
the simple type. It stipulated that 


Solid Season of Contests 
Runs into ’60 Debuts 


every new-car sale in excess of 


quota. 
+ * ” 

ATE in September, 11 rebate 

programs were in effect, They 
were conducted by Chevrolet, 
Buick, Pontiac, Oldsmobile, Ford, 
Mercury, Edsel, Plymouth, Dodge, 
DeSoto and Chrysler. 

Some have already ended, and 
others will die during the next two 
weeks as more ’60 models are in- 
troduced. That will leave only a 
Rambler contest on the books. 

The Rambler event began Sept. 
1 and ends Dec. 31. It offers mer- 
chandise prizes for salesmen and 
sales managers and 121 winter 
vacation trips for dealers and 
their wives. 

The salesman was king in many 
of the earlier contests this year. 
Twenty-four of them offered either 
cash or merchandise to the men 
who sell the cars. Many of these 
events included trips for dealers 
and merchandise, cash or trips for 
sales managers. 

In a contest last spring, Pontiac 
awarded vacation trips to field 
personnel whose areas achieved the 
highest percent of their sales quo- 
tas 


+ * * 
HE contests are big business. A 
campaign which Chevrolet and 
Saginaw Steering division staged 
last January and February offered 
a maximum of $140,000 in cash 
(Continued on Page 84, Col. 3) 


Autolite Is Going 
Into New Fields, 


Davies Declares 


TOLEDO.—Electric Autolite Co. 
is taking steps to enter new fields, 
Robert H. Davies, president, said 
during the first public presentation 
of the new corporate name and 








dealers would receive $200 for 


symbol. 


—® Autolite now is spelled without 











Hyphen Vanishes— 


“Miss Autolite 


Hy- 
phen," gives Robert H. Davies, president 
of Electric Autolite Co., the hyphen that 
has been eliminated from the firm's name. 
The hyphen has kept Auto and Lite apart 
for 48 years. The new symbol is shown 


Virginia Nollen, 








ate guesswork from tire inspection. 


Beacham added. 


above the new Autolite name. 





the hyphen, and the new corporate 
symbol consists of a four-pointed 
star extending beyond a concentric 
circle. 

The significance of the elimina- 
tion of the hyphen in Autolite, 
Davies said, is that the new spell- 


| ing better signifies the Autolite of 


today, which is much more diversi- 
fied in comparison to the time 
when it was solely a supplier for 
the automotive industry. 

Davies said the 48-year-old man- 
ufacturer of automotive electrical 
products has been gradually diver- 
sifying its activities since 1957. 

Davies said Autolite is in a good 
position to diversify further 
through acquisition and through 
the expansion of its research and 
engineering know-how. 

Davies cited Autolite activities in 
miniature and subminiature hy- 
draulics and in electronic, electri- 
cal, nuclear and industrial ceramics 
as examples of the firm’s expanded 
new market activities, 

Autolite later announced it had 
entered the industrial battery mar- 
ket with the purchase of C & D 
Batteries, Inc., Conshohocken, Pa. 
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Newspaper Group Reports . . . 





‘Live-Better’ 


NEW YORK. — Last spring’s 
“Live Better By Far With a Brand 
New Car” campaign helped build 
@ new-car sales gain of 62.4 percent 
in markets where results could be 
tabulated, it has been reported by 
the Bureau of Advertising of the 


American Newspaper Publishers’ 


mobile sales during the early 
months of 1959.” 

The book points out that new-car 
registrations showed a greater in- 
crease in April, when the promotion 
took place, than during the first 
quarter of the year. 

“Total new-car registrations in 
the U. S. in the first three months 
Were up 20 percent from the first 
quarter of 1958,” the bureau’s ac- 
count notes. “But the figure for the 
first four months of 1959 repre- 
sented a gain of 24 percent over 
the same period of the previous 

, with April registrations show- 
a jump of 37 percent over 


Dealer cooperation in the drive 
was, on the whole, very good, the 
bureau reported: “In general, the 
aggressive auto dealers seized the 
opportunity with enthusiasm. 
Others were only lukewarm, while 
still others were not interested.” ° 


the 


“At a meeting of our (associa- 
tion’s) board of directors it was 
generally felt the undertaking was 
successful. Registrations in April 
showed a substantial increase. It 
seems fair to say that the ‘lion’s 





STATEMENT REQUIRED BY THE ACT OF 

AUGUST 24, 1912, AS AMENDED BY THE 

OF MARCH 3, 1033, AND JULY 2, 1946 

8 Code, 233) 

WNERSHIP, MANAGE- 
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weekly at Detroit, 
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ELEANORE L. WHALEN. 
(My commission expires May 21, 1960.) 











MR. SALES MANAGER! 


You'll find ST. CLAIR INN, just 50 
miles upriver from Detroit, THE 
place for good sales meetings! 
Everything you need plus resort 
atmosphere and complete control! 
Contact Creighton Holden or Mrs. 
Margaret Nelson. 


$t. Clair inn and Country Club 
OPEN ALL YEAR . . . ON THE SCENIC ST..CLAIR RIVER 
ST. CLAIR, MICHIGAN ¢ diol FA 9-2222 














Hikes Sales 


share’ (of credit) should go to the 
efforts of the campaign.” 


“Apparently we missed some- ‘ 


where. Could not see any advantage 
in the campaign.” 

“We feel it was a good promo- 
tion, even though we delivered 
less cars this April than a year 
ago. However, we took many or- 
ders for later delivery so the 
promotion has actually helped 
our ‘delivery’ picture for the 
month of May.” 


“The promotion wasn’t instan-' 





Norton Buys Firm 
WORCESTER, Mass.— Norton 


Co. hag purchased Gould & Eber-' 


hardt, Ine., Irvington, N. J. Manu- 


facture of Gould & Eberhardt’s: 


shapers and gear-hobbing machin- 


ery will be continued in Worcester 


in Norton’s machine-tool plant. 
Sales will be continued through 
present distributors. 





|| taneous, but built business for the 


next month.” 


“Did not help business at all. | 


But in all fairness, we (the deal- 
ers’ association) did not give it the 
full blast.” 

“The members of the county au- 
tomobile dealers’ association who 
participated in the campaign are 
enthusiastic in their praise and are 
more than pleased with the re- 
ults.” 

A statistical survey done for 
the bureau among 286 dealers in 
28 cities immediately after the 
promotion and reported in the 
publication, indicated that 83 per- 
cent tied in with the drive, 

Of these, 92 percent used the 
symbol or slogan in their adver- 
tising and promotion; 87 percent 
ran extra newspaper ads or con- 
tributed to association ads; 96 per- 
cent urged their salesmen to special 
effort; 89 percent used banners, 
window streamers and other dis- 
Plays; 88 percent said newspapers 
were helpful in the dealers’ pro- 
motions; 70 percent said that if the 
promotion were repeated in 1960 
(with a new theme and symbol) 
they would again tie in with it. 


The bureau, on issuing the report, Cor” promotion last April. New car sales gains over the same 1958 period in report- 
disclosed that plans are already ing cities were estimated at 62.4 per cent by newspaper sources, The “‘car" in the 


under way for a similar two-week 
promotion early next year. 


| AINA LY be 










"Live-Better’ Resulfs— 


dead 


It took h of newspaper tearsheets to make up this “Live Better Car." But 
it represents only a small fraction of the number of pages run by newspapers in the 
U. S. and Canada in behalf of the two-week “Live Better By Far With a Brand New 





photo, 100 feet long and 33 feet high, was laid out on Randall's Island in New York 
City’s East River and shot from a 100-foot elevation on the Triborough Bridge. 





Most of your customers can’ 


Winter blizzards and summer thunderstorms have a habit 
of swooping down on us, disrupting busy schedules, leaving 
roads slippery, often impassable. For the woman who can’t 
AFFORD to get stuck (and no woman can), bad weather can 
often mean a minor disaster. Time to start dinner. The children 


cold and upset. And John’s commuter train only five minutes 


from the station. 


Mobility that will carry them through snow, mud and sand. 
Mobility that only a limited slip differential can give them. 


on unpaved roads, on rough terrain and on curves and turns, 


as long as one wheel can grip the road. 


Make sure that ail the cars you demonstrate 
and sell are factory-equipped with limited 


Women—as well as men—want mobility when they need it. 


A limited slip differential stops wheel spin on slick surfaces, 


slip differentials. 


SERVING TRANSPORTATION — Transmissions * Auxiliaries * Universal Joints * Clutches * Propeller Shafts © Power Take-Offs 
Torque Converters * Axles * Powr-Lok Differentials * Gear Boxes * Forgings * Stampings * Frames * Railway Drives 
Many of these products are manufactured in Canada by Hayes Steel Products Limited, Merritton, Ontario 


CORPORATION 






Toledo 1, Ohio 
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Lloyd Endurance 
Is Demonstrated 


In N.C. Promotion 


GREENSBORO, N. C.—The en- 
durance of the Lloyd Alexander is 
being demonstrated by Richland 
Motor Co., Inc., Newark, N. J., in 
a special promotion of the German- 
built car here. 

The car, which is rolling con- 
stantly on a track 520 feet long and 
60 feet wide, is piloted by two driv- 
ers operating in five-hour shifts. 
They relieve one another by crawl- 
ing through the back door while 
the car is in motion. 

The car is equipped with a mo- 
bile telephone with which the driv- 
ers can report on their progress. 

An accurate log is being kept on 
mileage, hours run, tire wear and 
fuel consumption, according to 
Frank Caskey, general manager of 
The House of Lloyd, New York im- 
porter of the car. 

“Crowds have been observed at 
the promotion as late as 3 o’clock 
in the morning,” Caskey said. “Peo- 
ple working night shifts swing by 
the shopping center, where the 
track is set up, to see if the Lloyd 
is still running.” 





Refuelling on the Run— 


A Lloyd Alexander undergoing an endurance test at Greensboro, N. C., is refuelled 
by one of the two drivers as it moves on a special track at a shopping center. 





Highways and Safety .. . 





7,972 Cars Loaned 
Schools by Dealers 


EW-CAR dealers have been 

commended for the 12th con- 
secutive year by the Inter-Industry 
Highway Safety Committee for pro- 
viding cars for high school driver 
education courses. 

Statistics just released by the 
Committee show a new high of 
12,534 cars were used during the 
1958-59 school year to help teach 
driving. Of the total number of 
cars used, 7,972, or 63.6 percent, 
were made available on a free loan 
basis by dealers. 

Charles C. Freed, chairman of 
the Committee, praised the deal- 
ers for their contributions to high 
school driver education programs 
in their communities. 

“Without the continued support 
of dealers,” said Freed, “many high 
schools would be unable to offer a 
complete course in driver education 
including practice driving instruc- 
tion, Dealers recognize that in 





¢ AFFORD to get stuck 








many locations budget limitations 
will not permit schools to purchase 
or lease practice driving cars. 

“Until such limitations no longer 
exist, I am certain the nation’s new- 
car dealers will continue to con- 
tribute to this important commu- 
nity enterprise by providing our 
young people with an opportunity 
to learn to drive properly from a 
qualified instructor.” 

Freed said 2,144 driver education 
cars were purchased by schools in 
the same manner as other school 
equipment, and 1,184 additional cars 
were rented or leased during the 
1958-59 school term. 

The fact that 16 states have 
now enacted legislation to provide 
financial aid to schools for driver 
education has stimulated the di- 
rect purchasing or leasing of cars 

by the schools themselves, he 
noted, 

“Until state financial aid for 
driver education is the rule instead 
of the exception, 'm sure new-car 
dealers will want to continue to 
recognize their responsibility to the 
nation’s young people who want to 
learn how to drive properly,” said 
Freed. 


Hufstader to Address 


Fleet Safety Luncheon 

William F. Hufstader, General 
Motors distribution vice-president, 
will be the main 
speaker Oct, 22 at 
an awards lunch- 
eon in Chicago to 
be held in con- 
junction with the 
National Safety 
Council’s Nation- 
al Fleet Safety 
Contest. 

The _ luncheon, 
which will occur 
during the 47th 
National Safety 
Congress, the council’s annual con- 
vention, will be held at the LaSalle 
Hotel. 





W. F. Hufstader 


42 Highway Engineers 
Study on IRF Grants 


Forty-two highway engineers 
from 29 countries and territories 
will study advanced highway engi- 
neering this year at American and 
British universities under the 
auspices of the International Road 
Federation, Washington. 

Since IRF began its fellowship 
program 10 years ago, 215 highway 
engineers from 60 nations have 
studied abroad. This year, 38 stu- 
dents are enrolled at Northwestern, 
Ohio State, Purdue, Illinois and 
Massachusetts Institute of Tech- 
nology in the U. S., and four will 
study at England’s Birmingham 
and Durham universities. 


Carey Renamed Chairman 
Of U. S. C of C Committee 


WASHINGTON. — Walter F. 
Carey, president of Automobile Car- 
riers, Inc., Birmingham, Mich., has 
been reappointed chairman of the 
1959-60 Transportation and Com- 
munication Committee, U, S. Cham- 
ber of Commerce. 

The committee recommends 
chamber policies concerned with 
motor transport, railroads, aviation, 
merchant shipping, pipelines, barge 
lines, highways, urban traffic and 
transportation, postal service, tele- 
phone, telegraph, cable, radio and 
television broadcasting. 
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"Stainless Steel is the best thing that ever happened 


to auto trim...and the parking lot industry,” 


says Jackie Roller, Parking Attendant, Eppy’s, Pittsburgh, Pa. 


Q. Well, don’t you feel that because of 


Q. Mr. Roller, do you feel qualified Q. What about the overall appearance 


to comment on Stainless Steel auto 
trim? 


. Well, I've been knocking around in this 


business for eight years now and | pretty 
well know all the wrinkles. 


. And what do you think about Stain- 
less Steel? 


. Stainless Steel is the best thing that ever 


happened to auto trim. 


. How would you compare it to other 
trimt materials? 


. It’s stronger. 


You mean Stainless Steel trim isn’t 
a decoration that’s going along for 
the ride : . . it adds to the structural 
strength of the car because Stainless 
is so strong? 


. yes. 


. And what about the much greater 
hardness of Stainless Steel? 


. Much harder. 


. Doesn’t the extreme hardness of 
Stainless Steel trim make it more 
resistant to dents and scratches that 
would mar other trim materials? 


- Yes. It’s the best thing that ever happened 


to us parking attendants. You should hear 
how... 


of Stainless Steel trim? 


A. Very nice. 


. We mean, doesn’t the hardness and 


corrosion resistance of Stainless Steel 
keep it bright and clean for years? 


. Yes. 


. Doesn’t Stainless Steel have a deep, 


jewelry-like luster that far out- 
classes any other trim material? 


, ¥oe...t@h 


. Don’t you feel that the luster of 


Stainless Steel bespeaks taste instead 
of gaudiness? 


. Yes. 


. Now, do you feel that even though 


Stainless is a little more expensive 
than other trim materials, it will 
often actually save money for car 
manufacturers? 


. Yes... Well, no, | never felt that. 


its greater strength and hardness, 
manufacturers don’t have to over- 
design with Stainless Steel? Won’t 
a little bit of Stainless Steel look 
better, work harder, and cost less 
than a lot of weaker metals? And 
because Stainless is easy to fabricate, 
won’t it save money in production— 
for example, replace more expensive 
die castings with Stainless Steel 
stampings? 


»- ees 


. Would you say that these advantages 


—strength, hardness, appearance, 
formability, and economy—are rea- 
sons why manufacturers use more 
and more Stainless Steel trim every 
year... and why dealers and-buyers 
are glad they use more? 


. Yes. 


. Thank you, Mr. Roller. 


USS is a registered trademark 


United States Stee! Corporation — Pittsburgh 
American Steel & Wire— Cleveland 

National. Tube — Pittsburgh 

Columbia-Geneva Steel—San Francisco 

Tennessee Coal & lron—Fairfield, Alabama 

United States Stee! Supply — Stee! Service Centers 
United States Steel Export Company 


United States Steel 
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else in the world. 
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Capsule Comment 


The one-cent increase in the Federal tax on gasoline, start- 
ing Oct. 1, was billed by Congress as a “temporary” measure 
for 21 months to insure continuation of the interstate high- 
Way program. 

We do not object to sufficient funds to build good roads, 
but we’re getting mighty tired of being told that a tax is 
“temporary.” hr Ole 


American Motors, whose annual production capacity 
was about 250,000 cars 18 months ago, has announced 
plans to expand its present output of -440,000 yearly 
to around 600,000 in 1960. 

A remarkable record in the annals of the auto indus- 


try. 


Businessmen who really have something to say, and who 
thought up the words themselves, should never. hesitate to 
write any official in Washington, from the President on 
down, advises Bill Ullman, AUTOMOTIVE NEws’ veteran 
bureau chief. 

One intelligent letter is worth more than 1,000 mass- 
produced telegrams, Ullman confides. 


Validated complaints against used-car retailers (both 
independent and franchised) rose 37 percent during the 
first six months of 1959, the Pittsburgh Better Business 
Bureau reports. 

The BBB’s summarized commandment to dealers: 
“Thou shalt keep thy word.” 

* * 


The new labor-reform law will give auto dealers a break 
by limiting picketing, banning secondary boycotts and elim- 
inating the “no man’s land” for many dealers. 

After 12 years, the Taft-Hartley Act gets beneficial 
revision 





Coming 
Events 


Dealer Conventions 


Automotive Cartoon 


Of the Week 








Oct, I1-13—Automotive Trade Assn, of 

Virginia, John Marshall Hotel, Rich- 
mond. 

Oct, 17-19—Texas Independent Automo- 
bile Dealers Assn., Hilton Hotel, San 
Antonio, 

Oct, 18-19—Florida Independent Automo- 


bile Dealers Assn., Barcelona Hotel, 
Miami Beach, 


Oct, 18-20—Florida Automobile Dealers 








Assn., Hotel Robert Meyer, Jackson- 


ville. 

Oct, 20-2i—Federation of Automobile 
nee Assns. of Canada, Montreal. 
Oct, 25-26—Oklahoma Automobile Deal- 

ers Assn., Hotel Tulsa, Tulsa. 
Nov, | onnecticut Automotive Trades 
Assn., Statler- Hilton, Hartford, 

Nov, 15-17—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Dec, 2—Utah Automobile Dealers Assn., 
ick Hotel Motor Lodge, Salt Lake 


an "17-19—National Independent Auto- 
mobile Dealers Assn., 13th Annual 
en Eden Roc’ Hotel, Miami 


Po Deeb, 3—National Automobile Deal- 
ers Assn., Washington, D. C. 

Feb, 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 

Apr. 2426—Automobile Dealers Assn, of 
Alabama, Buena Vista Hotel, Biloxi, 


Miss, 

Apr. 24-26—Ohio Automobile Dealers 
Assn., Commodore Perry Hotel, Toledo. 
May |-3— Georgia Automobile Dealers 
woe: Ra Colonial Hotel, Nassau. 
a: Bs é—Joint Convention of Kansas 
otor Car Dealers Assn. and Missouri 
Automobile Dealers Assn., Hotel 

Muehlebach, Kansas City, Mo, 

May 13-14— South Carolina Automobile 
Dealers Assn., Francis Marion Hotel, 
Charleston. 

June 20-22—Pennsylvania Automotive Assn., 
Bedford Springs Hotel. Bedford, Pa. 

June 23-26—Michigan Automobile Dealers 





"Shows you how quick you can make a sale when you're 
not handicapped by selling to strangers.” 




















Assn., Grand Hotel, Mackinac Island. 
* * # 
Auto Shows Letterbox 
Oct. I-ll—Paris Auto Show, Grand Palais, Cc o) 
ri 
Oct. ‘$-25—Texas State Fair Automobile \\ e Knock Off More . ° 7 o 


Show, Dallas. 
Oct, 21-25—International Foreign & Sports 
Car Show, Commonwealth Armory, Bos- 


ou "21-25—World's Fair Auto Show, In- 


dustrial Arts Bldg., Eastern States Ex- used if you so request. 





This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address ‘Editor, Automotive News, Detroit 7, Mich. 








ga Fairgrounds, West Springfield, 


Oct 2i- 31—44th ~ od Show, Earls Court, 
London, England 
Oct. 24-25—International 500" Motor 
Sports Show, Veterans Memorial Audi- 
ont Des Moines, 
31-Nov, 11—4Ist International Motor 


Discount Ads Assailed 

I cannot agree with “another 
captive dealer” (Sept. 7). Most of 
the automobile manufacturer’s ad- 
vertising does, to some degree, talk 


"= Turin, Italy. 
ew, iF) baton Rouge Auto Show, |of the merits of the car. 
aton Rouge, La. 
Nov, 12-22—San Francisco Imported Car Dealer advertising, on the other 


hand, is almost entirely devoted to 
“we knock off more money than 
any one else.” 

In Bloomington today, the paper 
shows the Buick dealer offering 
LeSabre at “Was $3,554.02 — now 
$2,910.” The Electra two-door is of- 
fered “Was $4,084.66—now $3,000” 
and the Electra four-door is adver- 

mingham, tised as “Was $4,275.73—now $3,- 
Jan. 9-16—Pittsburgh Auto Show, Hunt | 450,” 

National Guard Armory, East Liberty, | “The DeSoto dealer is offering a 

new DeSoto at “Regular $3,889 — 


Jan, 9-16 Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo, now $3,095, and the Chevrolet deal- 


Show, Brooks Hall, San Francisco. 

Nov. 13-22—Los Angeles —. — Pan 
Pacific Auditorium, Los 

Nov, 14-2I—Philadelphia Aare , my Phil- 
adelphia. 

Nov. 21-29—Cleveland Auto Show, Public 
a. Cleveland. 

Nov, 30-Dec, 5—Denver Automobile Show, 
ome Coliseum, Denver, 

Nov. 30-Dec. Tampa Auto Show, Fort 
Homer Hesterly Armory, Tampa, 

Jan. tag tel Auto een, Bir- 


Jon. | %1FBuffalo . Auto Show, Maston er advertises a new Chevrolet as 
Jan. 16-24—52nd' Annual Chicago Auto | “List $2,779.65—now $2,329.65.” 
Show, International Amphitheatre,- Chi- Each night from Peoria the TV 


brings “$1,000 off regular price on 
Imperials—comparable discounts 
on other cars.” 

It’s been a long time since the 
manufacturers have told the public 
the price of their car—in advertis- 
ing, and it’s been a long time since 
I've seen a dealer’s advertisement 
offering anything but “discount.” 

The Buick dealer is apparently 
doing well. I read that he just won 
a trip to France for selling 36 Re- 
naults during a short sales contest. 
He may have sold some Buicks too 
—the paper didn’t say.—G. F. AL- 
cott, Bloomington, IIl. 

” + . 


cago. 
Jan, 20-24—Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, Neb. 
an, 24-28—International Foreign & Sports 
Car Show, Dinner Key Auditorium, Mi- 


ami. 
Jan. 21-23—Greenville Auto Show, Green- 
ville Memorial Auditorium, Greenville, 


s. C, 
Jan. 30-Feb. 6—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, 'N. ¥ 
Feb. 6-13—Milwaukee Auto Show, Milwau- 
kee Auditerium and Arena, Milwaukee. 
Feb. 6-14—Detroit Auto Show, Artillery 


enlaces ns 


General 
Oct, 5-7—Annual Truck Body & Equip- 
ment Assn. convention and exhibit, Hotel 
Sherman, Chicago. 
Oct. 5-I0—National Aeronautic Meeting, 
Aircraft. Manufacturing Forum and Air- 


craft € e Display, The A ; 

Goneder, ans tnadien, a 3 a3 Warranty Firms Sued 
Oct, 1823— Annual American Trucking I have felt that it would be of 
Assn, convention, Hotels Biltmore and interest to your paper that a suit 





Statler, Los An 


eles . 
(Continued on Page 82, Col, 3) was filed in Nebraska District 











The Big Stories 


34 Years Ago 
General Motors Corp. announces it intends to introduce a new light 
six-passenger car in the automotive industry. It expects to build 
60,000 of the cars in the first year. It will be produced at the Oakland 


plant in Pontiac. 
20 Years Ago 


GM moved to stabilize its car prices by making dealers agree to 
(1) attach to the steering wheel of the car on the floor an itemized 
price of the car on display; (2) display a wall chart listing the price 
of each model, transportation costs, taxes, and optional equipment; 
(3) give the purchaser an itemized invoice listing car price, taxes and 
the cost of transportation, accessories and financing; (4) not to re- 
fuse to sell a car minus factory installed equipment. 

—From Automotive News Files 











Court in and for the County of 
Kimball on Aug. 7 by this firm 
against National Bonded Cars, Inc., 
and Consolidated Warranty Sys- 
tem, 120 Morris Ave., Springfield, 
N. J. 

This dealership filed the suit for 
and in behalf of six other Ford 
dealers in this area. They were 
Harry Myers, Inc., and Myers Ford, 
Inc., Scottsbluff; Joe A. Gibson, 


Inc., Sidney; Duel County Motor 
Co., Chappel, and B & C Motor 
Co., Mitchell. 


We felt that it might be of in- 
terest to your readers that this 
action has been taken after acts 
of more than a year in age. Any 
dealers in question about charges 
regarding this firm should check 
on the above companies.—James E. 
O’NgaL, Jim O’Neal Ford, Kimball, 
Neb. 

2 2 


Wartburg Writes 

May we first express our appre- 
ciation for the interesting and 
informative articles which you pre- 
sented in your Sept. 14 edition with 
regard to the Wartburg line. In all 
cases except, unfortunately, your 
Page 54 presentation of Wartburg 
statistics, the Wartburg presenta- 
tion was accurately and informa- 
tively reported. 

However, on Page 54 the statis- 
tical breakdown concerning the 
Wartburg as a Directory for Deal- 
ers, three items therein could cause 
irreparable damage as reported. 

A. “Each U. S. dealer handled one 
vehicle in 1958’—in our Feb. 22 
answer to your questionnaire of 
Feb. 13 we listed the number of 
dealerships in the U. S. as 273 and 
pointed out the areas not involved, 
namely the Midwest, Southeast, 
etc., and also enumerated the areas 
which were involved. We listed fur- 
ther in this same questionnaire, the 
number of exclusive dealers han- 
dling the Wartburg for 1958—52. 
Dealers handling both the Wart- 
burg and another U. S. car, as of 
the same date—92, and the number 
of dealerships handling Wartburg 
and one or more other imported 
cars (per January, 1959)—129, No- 
where did we inform you that one 
vehicle was handled by one average 
U. S. dealer in 1958, inasmuch as 
1,710 Wartburg vehicles were sold 
in the U. S. in 1958. This latter bit 
of information was sent to you on 
July 29, 1959, and July 21, 1959. 
A quick check with regard to the 

(Continued on Page 54, Col, 4) 


























ormally, we don’t do much bragging. But that’s not because we 


lack pride in our work . . . and successes. 


It’s just that we give all our time and talents to singing the praises of 


tf 
| S our clients’ products and services. And that, we think, is the very best 


advertising for our business. 


| | M F But this—our twenty-fifth birthday—is a special occasion. 


“Eee It’s important because we opened our doors with two of America’s 


reat advertisers as our first clients ...and we’re still helping them 
g ping 


Ea C2 Ee set sales records. 
It’s important because we have grown strong and vigorous by 
C) | FR concentrating our full efforts on quality service to our clients. 


It’s important because, after a quarter century, our agency offers its 


OVV NJ clients a stability and continuity of service and a philosophy of 


management thinking that few advertisers enjoy. 
}—4 C) FR N Most important of all, we provide a creative spark that grows brighter 
every year. 


Perhaps it’s time for us to sound the clarion call for you. We will 


welcome the chance to show you how we get things done. 











D.P.BROT RAND COMPANY 





J LIS, 


DETROIT - NEW YORK - LOS ANGELES 


Proudly serving GENERAL MOTORS and its divisions—AC SPARK PLUG - BROWN-LIPE-CHAPIN - GUIDE LAMP . HARRISON 


RADIATOR - HYATT BEARINGS - NEW DEPARTURE - OLDSMOBILE - ROCHESTER PRODUCTS - SAGINAW STEERING GEAR 
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AUTOMOTIVE WASHINGTON 








Decline in Car Demand 
Blamed for Inflation 





By William Ullman 
Washington Bureau Chief 


A 


SPECIAL Congressional report has tied the inflation of 
1955-57 to the drop in demand for automobiles, among 


other things. The 137-page study was written by Charles L. 


@ 





Schultze of Indiana Univer-* 
sity, and it is the first of 25 
papers being prepared for the 
House-Senate Economic Committee 
as part of its 
probe of inflation. 

Schultze, a for- 
mer staff econo- 
mist with Presi- 
dent Eisenhow- 
er’s Council of 
Economic Advis- 
ers, has come up 
with a theory of 
inflation which 
differs sharply 





from current 
Administration 





thinking. First cause of the recent 
inflation, says the professor, was 
the big and sudden increase in de- 
mand for capital goods, particularly 
machinery. Prices in such indus- 
tries rose quickly. 

In other industries, such as 
housing and automobiles, demand 
fell. But, points out Schultze, 
prices of these things did not fall 
as a result. On the contrary, 
overhead costs were spread over 
fewer units, and total costs per 
unit rose. 

These overhead, or fixed, costs 
have been rising rapidly during the 
post-war period, according to the 
professor. Part of the cost increase 





came from salaries of non-produc- 
tion workers, such as managers, 
salesmen, clerical help and re- 
searchers, who can’t be cut out of 
the organization as quickly as pro- 
duction workers when a slump oc- 
curs. 

The theory is reminiscent of that 
notion of the elder Henry Ford, 
who used to baffle classica] econo- 
mists by insisting that prices of his 
cars would go down as demand be- 
came more widespread. Now 
Schultze points out that the reverse 
may be true, as well. When demand 
for new cars falls off, prices of in- 
dividual units may rise. 

* * * 


Anti-Tight Credit 


hyo Schultze report has impor- 
tant political implications, as 
well as economic interest. For the 
Indiana professor doesn’t agree 
with the Administration’s policy of 
balancing the budget at all costs 
and of restraining credit. 

The Administration’s “tight 
money” policy, he claims, reduced 
demand in all parts of the economy, 
including those industries which 
were operating below capacity. 

To hold the price line back in 
the 1955-1957 period, Schultze 
points out, money and fiscal pol- 
icy should have aimed at limiting 








Automatic Turn Signals 


Marking 20th Birthday 

FLINT.—Automatic directional 
signals on autos will be 20 years 
old when the 1960 Buicks are in- 
troduced next month, the com- 
pany recalled last week. The first 
directional signals appeared on 
the 1939 Buick, but they were on 
the rear of the car only and had 
to be turned on and off by the 
driver. 

On the 1940 Buicks, both front 
parking lights and tail lights 
were made to blink to signal a 
turn, The lights were hooked up 
with the steering wheel so they 
would extinguish automatically 
when the turn was completed, 
and instrument-panel indicators 
were installed to show the driver 
when the signals were operating. 





demand on a selective basis, and 
in the capital goods industries in 
particular. 

Senator Paul Douglas, Illinois 
Democrat and chairman of the 
Joint Economic Committee for 
which the Schultze report was pre- 
pared, had nothing but praise for 
the professor’s study. 

At the same time, Douglas slam- 
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Now dual printing is combined with fully automatic 
accounting! With Burroughs new smartly styled F-5000 
Dual Printing Accounting Machine, there are no extra 
operator decisions to make and no extra keys to punch. 
The machine prints identical figures—simultaneously 
—on two original records. Balances are automatic 
without key depression. And you get far greater 
flexibility to help you handle more. accounting jobs 


faster. Here’s why: 


NEW SPEED: Faster printing time speeds machine 
operation, which is 100% automatic. 33-1/3% reduc- 





NEW 





BURROUGHS 
F-5OOO 
Ei res 
-F-ULiw 
AvToMalic 
ACCOUNTING 
MACCOHIN E 
EE ET 
OW YAN 
PRINTING 





tion of posting cycle shrinks work time considerably. 
NEW FLEXIBILITY: Dual printing is applicable to a 
wide range of jobs. Programming capacity is increased 
up to 100%. Memory capacity is fully utilized. 


Weigh these merits, together with the F-5000’s key- 
board input and 252 digit memory, against your 
accounting jobs—payables, receivables, payroll, ledger 
statement with distribution, and utility billing, to name 
just a few. For full details just phone our nearby branch 
office. Or write to Burroughs Corporation, Burroughs 


Division, Detroit 32, Michigan. 


Burroughs—TM 


Burroughs Corporation 
“NEW DIMENSIONS /| in electronics and data processing systems” 


med into two reports of a special 
White House committee on infla- 
tion headed by Vice President 
Richard M. Nixon. He branded the 
Nixon committee reports as “a col- 
lection of bromides and obvious- 
ities” which made “no contribution 
to knowledge.” He made it clear 
that economic theories, during the 
coming year, at least, are going to 
be weapons of political warfare. 
+ * * 


Battle Lines Form 


t hyy-x is no question but that 
the tight money forces will face 
their toughest season yet when 
Congress returns to Washington. 
This fall, they hold the whip. 

They are represented by Secre- 
tary of the Treasury Robert And- 
erson, Budget Director Maurice 
Stans and the Federal Reserve 
Board. They stand firmly behind 
a balanced budget and tight credit 
restraints as a means of fighting 
inflation. 

The advocates of a looser cur- 
rency, headed by Senator Douglas 
in this off-season, are arguing that 
tight money policies are holding 
back this nation’s economic prog- 
ress. 

A recent witness in the fall 
round of Douglas committee 
hearings testified that the current 
rate of economic growth in the 
United States is about half that 
of the Soviet Union and also is 
less than the average for West- 
ern European nations. 

The witness was Calvin B. Hoov- 
er, an economist at Duke Univer- 
sity. He admitted that inflation 
may prove such a menace at times 
that monetary authorities have no 
choice but to slam on the brakes, 
but he made it clear that monetary 
controls limit our rate of growth 
substantially. 

+ * + 


Stans Out on Limb 

HILE the loose-money forces 

gathered ammunition for the 
coming battle, the tight-money men 
faced some immediate problems of 
| their own. None faced a task more 
| difficult than the one looming in 
| front of Budget Director Stans. 

He went out on a limb recently, 
| and forecast a balanced budget for 
| fiscal 1960, provided the steel strike 
|came to an end quickly. Last year, 
the budget deficit was $12.5 billion. 

After making his forecast, 
Stans began working to make his 
prediction come true. All Govern- 
ment agencies were asked to re- 
duce their civilian payrolls two 
percent below the levels author- 
ized by Congress. Cuts were to 
be made by not filling vacancies 
as they occur. 

Stans also began a special review 
of a variety of Federal projects, 
such as Government magazines. 
Agency heads had to defend their 
publications as “essential.” 

The attempts to cut back prob- 
ably won’t be very successful. A 
similar request went out last year, 
and when fiscal year 1959 ended 
last June 30, the Federal payroll 
stood at 2,354,529—a reduction for 
the year of only 518 employes, 

+ oe af 





Self-Interest Rules 


2s Federal agencies have 
been characterized as part of 
a “team” in recent years, they 
rarely jump when the Budget Bu- 
reau speaks. There are a number 
of reasons for this, some of them 
political, some of them the inevi- 
table result of bureaucracy. 

Could the roll of Federal em- 
ployes be cut without damaging 
important Government pro- 
grams? Sure, it could, and Budg- 
et Director Stans knows it. 

But all too often, civil servants 
are paid and promoted according 
to the number of people they super- 
vise. In the long run, they tend to 
fill all vacancies as soon as pos- 
sible, for fear someone wil] elimi- 
nate the position entirely. In addi- 
tion, they tend to create new jobs, 
for that is one way to get them- 
selves promoted. 

Stans is seeking the cooperation 
of people who just don’t want to 
cooperate. 


Akers Heads Fund Unit 


WASHINGTON. — Floyd D. 
Akers, president of Capito] Cadil- 
lac-Oldsmobile Co., has been named 
to head the automotive division of 
the fund-raising campaign for the 
newly formed National Capitol 
Downtown Committee, Inc. The 
committee plans to develop a pro- 
gram for the rebuilding of down- 
town Washington. 
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Buick Dealer Stresses Details .. . 





Peckat Creed: Personal Attention 


By Bob Kelly 
Staff Correspondent 

MAYWOOD, Ill. — “My father 
spends 12 to 13 hours a day on the 
job,” said Walter Peckat jr., of 
Peckat Buick, Inc., “and he’s been 
doing that for 39 years. When he 
demands personal attention for our 
customers, he gets it. 

“The reason is simple. Our 
salesmen can see the results this 
business philosophy has delivered 
—in fact, they share in it!” 

Peckat noted that the dealership 
hasn’t seen a red month all year. 
Maywood, a city of about 27,000, is 
a suburb of Chicago. 

“We combat price differentials in 
other makes with repeated empha- 
sis on personal attention,” he said. 
“It extends to all departments, and 
the employes go along with the 
idea. Our service manager has been 
with Dad 35 years; the parts man- 
ager, 15 years, and two of the me- 
chanics, 22 years.” 

Added Peckat, “We're not a vol- 
ume dealership. Antagonize a cus- 
tomer and that’s probably the last 
you'll see of him. You’ve got to 
take care of him and that means 
handling a lot of detail. 

“Records are necessary in order 
to check up on a Buick owner who 
hasn’t been in for some routine 
checkup. We call him, But he really 
needs attention to his automobile 
or he wouldn’t be called in the first 
place. We've been successful be- 
cause we DO pay attention to de- 
tail.” 

Peckat-Buick boasts five major 
and spacious areas. A wide used- 
car lot across busy Madison St. 
from the main showroom, the 
new-car showroom itself, a large 
meticulously clean service garage, 
a body shop and a nearby new- 
car storage lot. 

The real bonus as far as space 
is concerned is a large room at the 
rear of the main showroom. The 
writer wandered in and was sur- 
prised to see 20 new Buicks, keys 
in the lock, ready to go. 

“This gives us a fine sales tool 
when immediate delivery is a con- 
dition of sale,” Peckat explained. 
“The customer can almost always 
find a model which he will accept 
from this spot-delivery group.” 

“Our salesmen are interested in 
selling our cars because of a liberal 
percentage of gross delivered to 
them,” Peckat added. “They fight 
for a deal.” 

“We've always run a quiet but 
efficient operation here. That’s one 
of the reasons we've stayed away 
from gaudy, comeon signs pasted 
on the front windows. A refined 
setting for a Buick purchaser has 
been our goal and I believe we've 
attained it. 

“We don’t pack our new-car 
showroom with models. The cus- 
tomer can look at four or five 
models with plerity of room to 
stand off and make his evaluation. 
That’s one of the reasons for the 
spot-delivery room to the rear. 
These 20 autos expand the selec- 
tion on which the prospect may 
make a decision.” 

Peckat continued, “About the 
only promotions we use are the 
regular Buick factory promotions 
and limited advertising in our 
local newspapers. This business 
of promotion and advertising is 
a problem, I guess, to every new 
and used-car dealer. 

“We've tried stationing a man 
and a new model outside of a bank 
on a Friday afternoon and evening. 
Also a food market on shopping 
nights. As far as we’re concerned, 
this kind of direct approach is 
negative and unproductive. Of 
course, cold canvassing is also a 
tough assignment for a salesman. 

“We've had some luck with per- 
sonal letters to surrounding indus- 
try,” he said. “The letter is often 
directed to the purchasing director 
by name informing him of our 
Strong trading position and facili- 
ties. Usually, we get some kind of 
an indication of interest. This man, 
of course, is in a position to in- 
fluence people looking to him for 
contacts involving a potential 
cee purchase like an automo- 

ile, 

“Of course,” he added, “our sales- 
men pursue their own contact lists 
on a regular basis, I'll say this for 
all to hear: There is nothing like 





a@ personal contact and/or recom- 
mendation to sell a new car. This 
is by far the most efficient and suc- 
cessful method. Naturally, our boys 
follow this path whenever possible. 

“Our service operation is closely 
linked to this new-car prospect- 
ing,” Peckat said. “We're inter- 
ested in selling service to those 
who bought from us and to all 
other Buick owners, In letters to 
them, we offer to service their 
warranty. Regular customers are 

continually contacted when it’s 
time for one of their regular 
checkups. 

“In this manner, the salesman is 
always able to ask for any possible 
recommendations for new-car-pur- 
chase either on the part of the 
customer himself or a friend or rel- 
ative. 

“Our people call service custom- 
ers every six months. Contrary to 
what you might think, customers 
appreciate this concern and don’t 
consider it an intrusion. 

“Incidentally,” Peckat added, “all 
letters are personal letters written 





and signed by my father. Where 
a regular followup letter is involv- 
ed on a car we sold, the salesman 
writes and signs it. 

“We have refused to use point-of- 
purchase material such as balloons, 
big colorful showcards and moving 
displays because we feel that it 
would detract from the refined at- 
mosphere we seek to keep. 

“Repair sales are important. To 
illustrate just how much these re- 
pair orders mean to us, Dad checks 
the particular serviceman on a 

given job as to why some sort of 
service sale was not made. Not 
where there was obviously no serv- 
ice needed, but if that car showed 
enough mileage to require a set of 
plugs, the serviceman had better 
have a good story as to why the 
sale was not made. 

“This type of birddogging isn’t 
usually necessary, however. Our 
service salesmen are paid on a 
percentage of sales, so they 
hustle.” 

Peckat said the cleanup has been 
orderly, only a few units left. 
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“We can always depend on our 
Gar Wood-St. Paul distributor 
for delivery and service...fast!” 





says Don Pettyjohn, 
Ray Smith Ford, Inc. 






At left, Don Pettyjobn, Ray Smith Ford, Inc., Raytown, Missouri; and Thomas J. 
Davis, President of National Truck Equipment, Inc., Gar Wood - St.Paul distributor. 


Don Pettyjohn, Truck and Fleet Manager of Ray 
Smith Ford, Inc., says, “Our truck customers 
expect fast delivery ... and they expect a fully 
equipped truck, ready to go to work. That’s why 
we need a fast-moving truck equipment distrib- 
utor as a sales partner. National Truck Equip- 
ment, Inc., our Gar Wood - St. Paul distributor, 
gives us this kind of help. We can always depend 


GAR WOOD INDUSTRIES, INC. 


Wayne, Michigan « 


on them for fast delivery and service, as well as 
for honest equipment recommendations and tech- 
nical sales help.” 

There’s a sales-making opportunity for you 
with your Gar Wood-St. Paul distributor ... 
headquarters in your area for the most advanced 
line of truck equipment on the market. Get in 
touch with him soon. 


Richmond, California 


Plants in Wayne and Ypsilanti, Mich. ¢ Findlay, Ohio * Mattoon, Ill. « Richmond, Calif. + Exeter, Penna. 








here to 
help keep Chevrolet dealers 
rolling up 


new sales records— 
elegance 
with 


economy 
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Here’s new gem-bright beauty, new room to sprawl in and sit tall in. 
New lean-muscled engine economy, new spirit and silence in its going. 
For fineness of features, for precise craftsmanship—for all the things 
that make a car easy to sell—the ’60 Chevrolet stands alone in its 
price field. 

‘Nearest to perfection a low-priced car ever came.”’ We believe 
that sincerely, for there’s never been a car, past or present, 
quite like the ’60 Chevrolet. Everything about it, every 





Nearest to perfection a low-priced car ever came! 


(00 CHEVROLET 


styling accent, every engineering detail, has been polished and 
refined to a degree of perfection never before thought possible 
of a car in Chevy’s price class. 

Chevrolet’s overall effect is one of quiet elegance; it is a 
sophisticated new shape that embodies spacious inner dimen- 
sions. Space for long legs and broad shoulders, with even 
more foot room for front seat passengers. Space that specializes 
in family travel, in following far-reaching highways and 
covering hundreds of miles in an easy day’s ride. 

The nicest part, to a Chevrolet dealer, is that this Chevy 
should suit just about everybody. It combines so much of its 
own well-known practicality and economy (witness Chevy’s 
new economy-engineered V8 engine) with so much of the 
luxury and hushed comfort usually associated with much 
higher priced cars. Chevrolet dealers across the country are 
going to be cashing in on everything new, everything different 
about this 1960 Chevrolet! .. . Chevrolet Division of General 


Motors, Detroit 2, Michigan. PVR 





There’s nothing like a new car—and no new car 
like a ’60 Chevrolet. The Impala 4-Door Sport Sedan! 
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Sowite 
BUILD Y BUSINESS 


WITH STEMAC INDIVIDUALIZED 


DEALER NAME PLATES 


Identified and satisfied cus- 
tomers assures better serv- 


fee relations . builds 
repeat business . in 
creases sales volu 
Typical sample. complete 
details on reques 


-$temat INC. 


Division of C. A. Norgren Co. 


5434 So, Delaware, Littleton. Colo, 


NOW! 


YOU CAN 
APPRAISE 
FOREIGN CARS 


-easily, accurately, 
-competitively, 
-profitably! 





KNOW the true market value of 
the hundreds of different makes 
and models of foreign cars which 
you will have to appraise for 
trade-in deals. Thousands of new 
car dealers as well as banks and 
finance companies are subscribers 
to the Foreign Cars Edition. This is 
one of the most authoritative and 


reliable price guides available! 


© Published every month 
© 24 pages of listings 
e Handy pocket size 


$] 1 


Foreign Cars Edition 


GALVES AUTO PRICE LIST 
1712 Jerome Ave., New York 53, N. Y. 


PER 
YEAR 


@ Additional copies with basic 
subscription—$5.00 each per year 


ff = =MAIL COUPON TODAY! == = 


Foreign Cars Edition i 
Galives Auto Price List 
1712 Jerome Ave., New York 53, N. Y. i 


Gentlemen: 
Please enter my subscription to the f 
Foreign Cars Edition for one full year 
(12 monthly issues) at the complete cost f 
of $10.00. 


Bee SNCS, s sien tkes ne hubs idan oeeGWen I 
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4-Doors Now, Coupes in January... 





4 e 
Highlights: 
Air-cooled, six-cylinder rear en- 
gine ... 80 horsepower . . , uni- 
tized body .. . gasoline heater 
- - . 108-inch wheelbase , , . 180 
inches long . . . weight: 2,340 
pounds ... dual headlights .. . 
13-inch wheels . , , standard and 
deluxe four-door sedans. 
ad * 


- 
4 yw Big Three officially entered 
the compact-car field last Fri- 
day as Chevrolet’s long-awaited 
Corvair—rear engine and all—went 
orn display in 7,200 dealerships 
across the country. It’s a six-pas- 
senger, four-door sedan that is 
available in standard and deluxe 
versions, (A pair of coupes will be 

added after Jan, 1.) 

Ford’s Falcon will be intro- 
duced Thursday (Oct, 8), and 
Chrysler’s Valiant is due to ap- 
pear late this month. 

The Corvair has a wheelbase of 
108 inches and is 180 inches long,| 
51.3 inches high and 66.9 inches 
wide. It’s lower and narrower than 
any U. S.-built 59 model, and it’s 
shorter than any ’59 except the 





Studebaker Lark and the Rambler | wheel, 
American. lever 
cluster. 


At 2,340 pounds, the Corvair also 
* * * 


Corvair 


is 


Driver's View— 


instruments 


and 
below the 














X-Raying the Corvair— 


manual transmission is mounted on the floor. 


(Corvair in dotted line) 
1936 STANDARD CHEVROLET 
109 inches Wheelbase 
182.4 inches Overall Length 
67.4 inches Height 
70.3 inches Width 
2775 tbs. Weight 


1960 CORVAIR 
108 inches 
180 inches 
51.3 inches 

66.4 inches 
2340 Ibs. 





Compact Car, 1936 Style— 


Features of the Corvair— 





is lighter than any ’59 model. By 
comparison, the lightest standard- 
sized Chevrolet for 1960 weighs 
3,455 pounds. The Corvair is 31 
inches shorter, 14 inches narrower 
and nearly five inches lower than 
other ’60 Chevrolets, 

* * 


* 


E most-discussed feature of 
the compact Chevrolet is the 
* + * 


and gauges 
grouped in a single housing. The igni- 
tion switch is at the right of the steering 
the automatic 
right edge of 





An X-ray view of the Chevrolet Corvair shows the position of the rear engine and 
transmission. The spare tire is in the front luggage compartment, and the shaded area 
behind the rear seat provides additional luggage space, The gearshift lever for the 


1936 STANDARD CHEVROLET and 1960 CORVAIR 





Oe eee 


The wheelbase, width and overall length are about the same—but what a difference 
24 years of automotive progress can make. The new Corvair is 16 inches lower than 
Chevrolet's 1936 model, and an aluminum engine and other technological improve- 
ments have sliced more than 400 pounds from the weight. 





The rear engine of the Corvair eliminates the driveline tunnel and results in a 
virtually flat floor in the passenger compartment. There's space for luggage behind 
the rear seat as well as in the regular storage area beneath the hood. 


transmission 


Rear-Engine Corvair Hits Market 





are 


the 


1} deck is vented for engine air. 


aluminum rear engine, a six-cylin- 
der “pancake” unit that develops 80 
horsepower at 4,400 r.p.m. 

The engine displaces 140 cubic 
inches, and bore and stroke are 
3.38 by 2.6 inches. Compression 
ratio is 8 to 1, and regular gaso- 
line is recommended. 

Chevrolet said the engine is 40 
percent lighter than others of simi- 
lar horsepower. The division claims 
this power plant gets 25 to 40 per- 
cent more miles per gallon of gaso- 
line than a regular six-cylinder en- 
gine. 

The rear engine eliminates the 
driveline tunnel, resulting in a vir- 
tually flat floor in the passenger 
compartment. 

* * * 


OX capacity is four quarts, and 
the Corvair utilizes two Ro- 
chester carburetors, one for each 
cylinder bank. They are single-bar- 
rel, downdraft units. Fuel-tank ca- 
pacity is 11 gallons, and the filler 
is located in the left front fender 
crown. 

The car is of unitized body and 
frame construction, Chevrolet 
said this offers a 30 percent gain 
in torsional rigidity and a saving 
of approximately 60 percent of 
the weight of a separate frame. 

The air-cooling system also saves 
weight since it eliminates the need 
for a radiator and water-system 
accessories. To the owner, of course, 
the greatest advantage of an air- 
cooled engine is the fact that it 
needs no antifreeze. 

The engine is cooled by a centri- 
fugal blower which is mounted hor- 
izontally atop the center of the 
engine between the air cleaner and 
the crankcase. 

a * a 
ADE of steel, the blower is 11 
inches in diameter, has 24 
vanes and is driven by a “V” belt. 
Air flow is 1,800 cubic feet per min- 
ute at 4,000 engine r.p.m. 

The engine is enclosed in sheet 
metal to direct cooling air over fins 
on the outside of the engine cylin- 
ders and cylinder head castings. 

Three-speed manual transmis- 
sion is standard equipment, and 
automatic transmission is offered 
as an extra-cost option. Over- 
drive is not offered, and power 
brakes and power steering are 
not available either. 

The shift lever for the manual 
transmission is floor mounted, while 
the automatic transmission is con- 
trolled by a lever at the right side 
of the instrument cluster. 

* * * 
HE automatic transmission adds 
only 25 pounds to the weight of 
the car, compared with 110 for the 
Powerglide unit on the full-sized 


is a torque converter with planet- 
ary gears, and there are four posi- 
tions on the quadrant—low, drive, 
neutral and reverse. There is no 
“park” position. 

The Corvair has independent 
suspension of all four wheels, with 
coil springs used both front and 
rear. The front suspension com- 
bines long and short control arms, 
spherical joints, coil springs and 
antidive control. 

The rear axle is of the “swing” 
type. The suspension combines 
hollow box-section type control 
arms, coil springs and shock ab- 
sorbers, 

An optional feature is an air- 
plane-type gasoline heater that pro- 
vides almost instant heat, while an- 
other extra is a folding rear seat 
that furnishes additional luggage 
space, * 

The Corvair has a flat roof that 
extends slightly over the rear win- 
dow. The hood and deck slope 
slightly downward, and the car has 
dual headlights and a wraparound 
windshield and rear window. The 


* * ca 


NTERIOR headroom 

inches, both front and rear, and 
extension of the toe-pan forward 
gives almost 43 inches of legroom 
in the front. 

Luggage compartments under 
the hood and behind the rear seat 
provide 15.6 cubic feet of space, 
while the optional folding rear 
seat brings the total to 28.9 cubic 
feet, about one foot less than the 
full-sized -Chevrolet. 


Chevrolets, The Corvair automatic |« 


is 38.7)" 


the “500,” and the deluxe is the 
“700.” The “700” features special 
bright metal trim and three choices 
of upholstery fabrics. Exterior col- 
ors for both models consist of nine 
solids and seven two-tones, All are 


acrylic lacquers. 
ok co 





Engine in the Trunk— 


The Corvair's air-cooled rear engine is 
a “pancake” unit that draws 80 horse- 
power from its six cylinders. Piston dis- 
placement is 140 cubic inches, compres- 
sion ratio is 8 to 1, and bore stroke are 
3.38 by 2.6 inches. 

* 


* 


* 









On the Assembly Line— 

Another Corvair moves along the as- 
sembly line at Chevrolet's Willow Run 
plant. The new compact car is of unitized 
body and frame construction which, says 
Chevrolet, increases torsional rigidity and 
cuts weight. 





Folding Rear Seat— 


A folding rear seat increases the Cor- 
vair's stowage area to 28.9 cubic feet, 
about one foot less than that of the full- 
sized Chevrolet. The folding seat is an 


optional feature at extra cost. 
7 


* 





Engine Vents— 


The Corvair deck is vented for engine 
air intake, The engine is cooled by a 
centrifugal blower mounted atop the en- 
gine. The blower is driven by a “V" belt, 
and air flow is 1,800 cubic feet per min- 








The standard Corvair is called 





ute at 4,000 engine r.p.m. 
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How much 
service 
business 
does 
Insurance 
bring you? 
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When a customer buys Emmco insurance from you along 
with a car, you’re getting another prospect for your service 
department. When repairs are necessary, we send the 
customer back to you. 

Insurance that permits your customer to return to you 
for repairs is another very real advantage you get when 
you finance your sales through Associates. 

Good insurance protects not only your customer’s prop- 
erty, but your service business as well. Emmco settle- 
ments on comprehensive, fire and theft, and collision 













policies are swift and fair. 

You know the reputation Associates enjoys for fast, fair 
service on financing. And your Associates representative 
never forgets that you want to make‘a profit on every 


deal. Why not phone him today? 











SOCIATES 
INVESTMENT COMPANY 
South Bend, Indiana 

Associates Discount Corporation 


’ Associates Discount (Canada) Ltd. 


Emmco Insurance Company 
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It’s Only Way to Lure More Dealers, Says Fribley... 





Better PR Job Urged on Auctions 


BIRMINGHAM, Ala.—Auto auc- 
tions must improve their public re- 
lations programs 
if they expect to 
get more new-car 
dealers to use 
their facilities, 
Carl E, Fribley, 
former NADA 
president, de- 
clared here, 

A Norwich 
(N. Y.) Cadillac- 
Pontiac dealer, 
Fribley told the 

Cari E. Fribley annual conven- 
tion of the National Auto Auction 
Assn.: 

“To improve your business you 

must sell the advantages of your 
auctions to the new-car dealers 
of America, You have strong 
selling points on what an auto 
auction can do to facilitate the 
rapid inventory turnover of used 
cars for a new-car dealer.” 

He then offered a number of 
suggestions on how to achieve a 
“proper public relations job.” 

The first recommendation was a 








four, six or eight-page booklet out- 
lining, “in short sentences and 
four-letter words,” the basic serv- 
ices that auctions offer the new-car 
dealer. 

The selling message also should 
provide the approximate cost of 
moving a used car at an auction 





Automatic Wash Men 


Meeting in Detroit 


DETROIT.—The international 
convention and exposition of the 
Automatic Car Wash Assn, is 
scheduled this week at the Shera- 
ton-Cadillac Hotel here. 

Gathering in Detroit from all 
parts of the U. S., Canada and sev- 
eral foreign countries, the operators 
will meet with representatives of 
the automotive industry, aluminum 
producers and supplier companies. 

Speakers from General Motors 
Research Center and Alcoa will 
discuss the “clouding of anodized 
aluminum.” DuPont will explain 
why acrylic paints need waxing or 
polishing. 





and emphasize guaranteed title 
and check, Fribley continued. 

“In this booklet you should list 
all of your 70 members by states, 
their locations and the day and 
time of their sales,” he said. 

Auctions need new sources, he 
continued, because even though 
the number of units may have 
increased, “the number of new- 
car dealers sending used cars to 
auctions undoubtedly has de- 
creased since the middle of 
1953.” 

He said dealers outside the 150 
to 200 major cities or trading areas 
are the most logical prospects for 
new business, 

“Dealers outside of major centers 
have more reasons to use your fa- 
cilities because they have fewer 
opportunities of selling their used 
cars to wholesalers,” Fribley added. 

He told of two experiences with 
auctions, 

“My first experience was a most 
bitter one,” he explained, “The 
shabby treatment we received, the 
lack of consideration for the seller, 
and the entire impression I re- 








Then and Now— 


The old and the new met when the 
1959 Glidden Tour of antique cars 
stopped in South Bend as guest of Stu- 
debaker-Packard. Harold €E. Churchill, 
right, S-P president, greets Mr, and Mrs. 
Howard G. Henry, Northeast, Md., in their 
1910 Studebaker. At the right is the 1960 
Studebaker Lark. 





ceived of this auction’s sales tech- 
niques really upset my equilib- 
rium.” 

At the second auction, Fribley 
continued, “I found the condi- 
tions to be just 180 degrees dif- 
ferent than in my first experience. 





Packard 





electric 





Here I found a well-run, excel- 
lently organized, high-grade, 
ethical operation with equal con- 
sideration given to both buyer 
and seller.” 

He said he was greatly impressed 
with a notarized statement, “in 
lieu of the price sticker,” which the 
operator uses on all ’59 cars. 

“Use of this affidavit certainly 
prevents the sale of new cars in 
an auction,” Fribley said. “Such ac- 
tion is heartily approved by all 
new-car dealers.” 

He commended the NAAA for its 
code of ethics, but suggested that 
it be redrafted because it “is too 
long and in some cases the state- 
ments overlap and repeat.” 

“You could come up with four, 
five or possibly six points which 
would cover exactly what you 
have in the original and the num- 
ber of words could be reduced by 
50 percent,” he said. 

Fribley also complimented the 
association “for the efforts you 
have made to build character and 
integrity in your business,” and of- 
fered the cooperation of NADA in 
setting up a public relations pro- 
gram, 





Kaiser Acclaims 
Pontiac Offering of 


Aluminum Wheel 


OAKLAND, Calif.—Pontiac’s 
adoption of aluminum wheels with 
integral hub and brake drum as 
optional equipment on its ’60 mod- 
els marks a significant develop- 
ment in the growing use of alu- 
minum by the automotive industry, 
according to V. E. Flaherty, auto- 
motive industry manager for 
Kaiser Aluminum. 

A set of factory-installed alumi- 
num wheels costs purchasers $114 
plus Federal excise on Pontiac 
Catalinas and $99.50 plus excise on 
other Pontiacs. 

“Pontiac is to be congratulated 
on the initiative it has taken to 
introduce to the motoring public 
the advantages of the aluminum 
wheel which provides superior 
braking efficiency and reduces un- 
sprung weight,” Flaherty said. 

“The integral aluminum wheel 
design concept developed by Kaiser 
Aluminum research and develop- 
ment engineers in 1954 has pio- 
neered the way to the first com- 
mercial realization by Pontiac.” 

Prototype models of the Kaiser 
Aluminum integral wheel were 
given extensive tests throughout 
1955 and 1956 both in the laboratory 
and on test tracks before the wheel 
was publicly displayed for the first 
time at a Detroit meeting of the 
Society of Automotive Engineers in 
January, 1957, 

These tests, Kaiser said, showed 
substantial reduction in brake fade 
achieved by rapid heat dissipation 
from the braking surface provided 
by aluminum’s high thermal con- 
ductivity. 

Kelsey-Hayes will manufacture 
the wheel for Pontiac. 


Oklahomans Slate 
Galles, Moore 
And Monroney 


OKLAHOMA CITY.—Three lead- 
ers in the automotive field will be 
featured speakers at the Oklahoma 
Automobile Dealers Assn, conven- 
tion Oct. 25-26 in Tulsa. 

They are H. L, Galles jr. NADA 
president; U. S. Senator A. S. Mike 
Monroney, and James C. Moore, 
NADA executive vice-president. 

Monroney is expected to discuss 
automotive hearings held in Wash- 
ington this year and the outlook 
for 1960, 

At the Sunday noon luncheon, 
safety achievement awards will be 
presented to dealers representing 
Stillwater and Chickasha for their 
winning efforts in the 1959 National 
Vehicle Safety-Check program. 

At the Monday luncheon for la- 
dies, Martha Bouche, a hat design- 
er, will comment on styles and 
trends in millinery and present 
three of her creations to lucky 
ticket holders. 


O.E.M. in New Quarters 


CHICAGO.—O, E, M. Products 
Co., manufacturer of automotive 
specialties, has moved into new en- 
larged quarters at 5296 Northwest 
Highway. 
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New Aluminum Engine Focuses Attention 


T 


on Major Pont of Basic Agreement 
in Automobile Industry 


Increased use of aluminum by ALL automobile 
manufacturers proves that the experts agree on this 
major point: “‘big’’ car or “‘small’’ car... the more 
aluminum, the more EFFICIENCY, ECONOMY, 
PERFORMANCE, LASTING BEAUTY, and VALUE 


You will soon be able to see and ride in 
and judge for yourself America’s newest 
compact cars. You’ll be able to drive 
cars with the new aluminum engine, 
made with Reynolds Aluminum. And 
you'll have a new choice to make: con- 
ventional front engine or new rear engine. 

The rear engine-front engine contro- 
versy may obscure an important basic 
fact. 

The fact is that the automobile industry 
is in harmonious agreement on the advan- 
tages of aluminum. How aluminum is 
used—to reduce dead weight, or cut 
manufacturing costs, or provide decor- 
ative trim of lasting and rust-free beauty 
—may vary from one manufacturer to 
another. 

But the agreement on the advantages 
of aluminum is demonstrated by the 





1947 1953 1959 1965 
YEARS 


record—the continuous increase in the 
use of aluminum by every automobile 
manufacturer. 

The automobile experts have demon- 
strated that they agree on this major 
point: ‘‘big’’ car or “small” car, the more 
aluminum the more efficiency, economy, 
performance, lasting beauty, and value. 


Aluminum: Versatile and Rugged 


The automotive engineers who have been 
responsible for this increase in the use of 
aluminum in automobiles are familiar 
with aluminum’s advantages. They use 
it in their homes—as Reynolds Wrap 
and as cooking utensils, for example. 
They know aluminum as a most versa- 
tile and rugged metal, far stronger than 
steel, pound for pound. 

They specify it for pistons, perhaps the 


hardest working parts in any automo- 
bile. They see it in use as the aircraft 
metal—for airplane engines, airframes, 
and wings that carry tremendous loads. 
They see aluminum dump trucks and 
railway freight cars taking terrific 
poundings and making their extra pay- 
loads profitable. 


= Qeeeaaqe 





And they work with the armed serv- 
ices in making aluminum-armored tanks, 
for which aluminum’s light weight pro- 
vides superior mobility, and aluminum’s 
toughness provides superior protection. 


Efficiency’s Greatest Enemy: 
Excess Weight 


These automotive engineers know that 
the greatest enemy to efficiency is excess 
weight. And they fight that enemy with 
aluminum, which weighs only one-third 
as much as steel or copper. By reducing 
dead weight with aluminum, they im- 
prove efficiency. And thus they improve 
performance and economy and safety. 

For example: If a 4,000 pound car is 
powered with 200 horsepower, that’s 
20 pounds per horsepower. If the weight 
of the car can be reduced by 1,000 
pounds, the burden, the load to push 
around, is only 15 pounds per horse- 
power. That’s less work for the engine. 
Less work for the brakes. A more effi- 
cient automobile because of reduction 
in excess weight. 

And the way to take off weight is to 
use aluminum. 

So the new lightweight engines, made 
with Reynolds Aluminum, represent a 


long stride forward along the road the 
entire automobile industry is traveling 
—the aluminum road that leads to 
greater efficiency, economy, and value. 

Thére will be other aluminum engines 
in the years to come—some in front, 
some in rear, some air-cooled, some 
liquid-cooled, depending on the needs of 
each particular model design. 


The Automotive Future Is Bright... 
With Aluminum 


And there will be other uses of alu- 
minum to reduce weight and increase 
value: Aluminum bumpers . . . they’ll be 
stronger than the strongest steel bump- 
ers of today, yet they’ll weigh much less, 
and they’ll never rust or flake or peel; 
aluminum framing members . . . strong, 
yet light in weight; aluminum roof pan- 
els, whose light weight will lower the 
center of gravity; aluminum wheels, with 
integral wheel, brake drum, and wheel 
cover to improve braking action and 





reduce tire wear; aluminum hood-grilles, 
designed as single integral stampings to 
reduce manufacturing costs. 

As the leading supplier of aluminum 
for automobiles, and as the exclusive 
supplier of aluminum for America’s first 
mass-produced aluminum automobile 
engine block, we are proud to be work- 
ing with the pioneers who are contrib- 
uting so much to automotive progress. 

We’re proud that all the great new 
1960 cars are made with Reynolds Alu- 
minum. And our current expansion pro- 
gram is proof positive that we are pre- 
paring for the even greater use of 
aluminum in the automobiles of the 
future. Reynolds Metals Company, P. O. 
Box 2346-MK, Richmond 18, Virginia. 
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Reynolds @& Aluminum 


QUOTES FROM AUTOMOTIVE ENGINEERS 
AND DESIGNERS ON THE SUBJECTS OF 
WEIGHT REDUCTION... AND ALUMINUM 


e@ “My prediction of more aluminum in 
tomorrow's cars is based on the 
progress being made to increase 
efficiency and to reduce the cus- 
tomer’s operating costs. This is 
being accomplished by decreasing 
car weights without decreasing car 
size, and by developing new en- 
gines of super-efficiency.” 


e “Rational weight reduction automat- 
ically brings improved fuel economy.” 


e “The greater the weight, the greater 
are the propulsive efforts required to 
obtain a given performance, and 
these, in turn, call for more material 
to withstand them. Every bit piled on 
to the chassis calls for more engine 
power, and increased engine power 
calls for further additions to chassis 
weight.” 


e “Engine weights and car weights are 
going down. Engine efficiency will 
increase. The power plant of the fu- 
ture will have low weight per horse- 
power, have low volume per horse- 
power, will have good fuel economy.” 


“Aluminum attracts the attention of 
the automotive designer for various 
reasons. The lower weight may be 
looked upon as its number one at- 
tractive feature. Weight reduction of 
automotive vehicles means better 
acceleration, shorter braking dis- 
tances, and lower fuel consumption. 
Lower weight, especially at the power 
plant of automotive vehicles, also 
means weight reduction for some of 
the chassis parts .. . lighter engine 
requires less structure to support it, 
lighter tires, lighter brakes and better 
weight distribution.” 











Follow the mailman... 
he’s “bird-dogging” 
your best prospects 


You pay him neither salary nor commission. Yet 
he calls on your best new car prospects every 
single week—on the day he delivers TIME. 


These top prospects are among the 2,350,000 
successful families in America who are attracted 
to TIME by the way its editors uncomplicate the 
complex story of the news. 


Why are TIME readers such good prospects for 
new car sales? Look at the record. TIME-reading 
families have higher incomes than any other group 
of comparable size in the world. And when it 
comes to automobiles, they: 


—own more cars than your other prospects. The 


proportion owning two or more cars is two and a 
half times the national average. 


—buy them new. Three out of four car-owning 
TIME families bought their principal cars new. 
—drive their cars farther, have them more fully 
equipped and trade more frequently. 

All by itself, TIME’s subscription list is the best 
roundup of new car prospects you can find. 

That’s why you see the ads of leading auto 
makers in TIME all the time. 

And that’s why you’ll be seeing even more of 
them throughout 1960 as America’s car makers 
drive for a six-million model year. 
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“Pots” is car-talk for carburetors. Chrysler pots are 
happy pots. They feed the smoothest engine in the 
world. An engine that only sips — never guzzles — 
from the pots. 


FOR THE FULL STORY ON THE COMPLETELY NEW 


GHRYSLER 1960 


See Page 69 
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Qlifeiera: 
PRODUCTION 


of 
GRI IRON GASTINGS 


ONE OF THE 
ARGEST AND MOST*-MODERN 


PRODUCTION FOUNDRIES 
THE WHELAND COMPANY 
FOUNDRY DIVISION 


1ATTANOOGA 2, TENNESS 














AUTO WORK NUMBER METAL TAGS 





Long lasting metal number tags — large 4" 
easy to read numbers. One side has black num- 
bers (to indicate work completed); the other side 
hes red numbers (to indicate work has not been 


completed). DIXIE SEAL & STAMP CO. 


83 Poplar %. + Box 972 Atlanta 1, Georgia 











Import Notes 








NSU Prinz 

N NSU PRINZ 30 will be the 

grand prize in a contest spon- 
sored jointly by United Artists and 
Beneficial Finance Co, to promote 
the movie, “A Hole in the Head,” 
starring Frank Sinatra, Edward G. 
Robinson and Eleanor Parker. 

The contestant who, in 25 words 
or less, supplies the most original 
ending to the phrase: “I must have 
a hole in the head because.............. 
will be awarded the 36 h.p. German 
import, winner of its class in the 
Little Le Mans Endurance Test at 
Lime Rock, Conn. 

* * * 
Triumph 
bere highest-placed British car in 
the Belgian “Marathon de la 
Route,” the Liege-Rome-Liege 
Rally, was a Triumph TR-3 driven 
by Annie Soisbault, the French 
champion, with Renee Wagner, ac- 
cording to Standard Motor Co. 

They also won the Coupe des 
Dames and now take the lead in 
the European women’s champion- 
ship, the firm said. The car won 
the over-1600-c.c. grand touring 
class, was sixth in the general 
classification and fourth in the 
grand touring classification, Stand- 
ard added. 

Another Triumph TR-3 driven by 
K. Ballisat and Alain Bertaut took 
second place in the class, was 
eighth in the general classification 
and sixth in the grand touring 
classification, the firm said. 

* * * 


Sunbeam 


RDERS totalling more than 
$1.4 million for the new Sun- 
beam Alpine have been placed by 
American dealers, according to a 
spokesman for the Rootes Group. 
The cars, ordered sight unseen, 
will not be demonstrated in the 
U. S. until some time in October, 
the spokesman added. He said it 
was believed to be the biggest 
single order for any one make of 
imported car in the U. S. 
* * oa 


Hoffman Expanding 
VER $1 million was paid by 
Hoffman of California, Inc., 
for the purchase of a block of 
Wilshire Blvd. frontage between 
Oakhurst and Palm Drive in 
Beverly Hills, Calif. 
Hoffman of California distrib- 
utes Fiat, Alfa Romeo and Lan- 


Chevrolet School 


Reaches Milestone 


DETROIT.—The Chevrolet Deal- 
ers Sons School opens its 50th ses- 
sion Oct. 12 with a class of more 
than 50 students who will begin a 
six-week training course in the 
fundamentals of operating a deal- 
ership. Top Chevrolet executives 
will serve as instructors. 

The school, which was establish- 
ed in 1938, has graduated 2,094 
students in the 21-year period. Ap- 
proximately 800 have become deal- 
ers and most of the remaining have 
stepped into key executive posts in 
their dealerships, Chevrolet said. 

Every state is represented on the 
list of graduates and the school 
also boasts among its alumni 163 
from foreign countries. The course 
covers such subjects as business 
management, sales promotion, parts 
and accessories, service and used 
cars. T. O. McLaughlin has been 
— of the school since its incep- 

on. 


Reynolds Offers Booklet 


On Adhesive Bonding 

RICHMOND, Va. — a 
bonding of aluminum is the sub- 
ject of a booklet available from 
Dept. PRD-21, Reynolds Metals Co., 
Richmond 18, Va. 

According to R. W. Flournoy, 
chief chemical engineer in Rey- 
nolds’ industrial engineering serv- 
ices department, recent advances 
in adhesive materials have made 
this method of joining very ad- 
vantageous for aluminum in such 
applications as sandwich panels 
with honeycomb aluminum cores, 
beaded aluminum panels for super- 
sonic aircraft fuselages and alu- 
minum evaporators and cooling 
coils for home freezers and refrig- 
erators. 











cia. Immediate construction of a 


new building on the southwest © 


corner of Wilshire Blvd. and 
Oakhurst Drive is planned. 
* *~ * 


Panhard 


NDOME MOTORS CORP., 
New York, sole importer of the 
Panhard in the U. S., has announc- 
ed the addition of a new series, the 
PL-17, to supplement its Dyna line. 
A spokesman for the firm said 
the present Dyna Panhard will con- 
tinue to be merchandised, The new 
PL-17 will have an all-new body, 
the first for Panhard since World 
War II, he added. 

Eventually the PL-17 line will be 
extended to include a four-door 
wagon, six-passenger convertible 
and an all-new sports roadster 
equipped with a 100 horsepower, 
aluminum, opposed engine capable 
of speeds topping 125 m.p.h., the 
spokesman added. 

* * 


* 


Peugeot 


ALES of Peugeots in the U. S. 

the first eight months of 1959 
indicate total imports of the French 
car this year will double the 8,000 
total for 1958, according to Fran- 
cois de Peyrecave, president of 
Peugeot, Inc. 

De Peyrecave, in Chicago during 
a nationwide tour, said imports to 
Chicago will be 66 percent higher 
than in 1958. He said that station 
wagons ‘would compose about 25 
percent of the total Peugeot im- 
ports in the coming months. 

As sales have risen, Peugeot has 
increased its service and parts op- 
erations in the U. S., and the com- 
pany plans even further expansion 
in this field, de Peyrecave said. 
Parts are available through 450 
dealers, he said. 

* * * 


Rootes Group 


RNEST J. LINBO has been ap- 

pointed district manager cover- 
ing Missouri for Mid America 
Corp., the Houston firm which dis- 
tributes Hillman, Singer, Sunbeam 
and Humber. 

He will headquarter in Kansas 
City. Linbo was most recently with 
Kurland Motors, Denver. Previ- 
ously, he had been a district man- 
ager for GMC. 


* * * 
Fiat 

A* AIR conditioner designed es- 

pecially for the Fiat 1100 and 
1200 is being manufactured by 
Lindustries, Inc., Fort Worth. The 
Frostemp for Fiat fits entirely 
under the hood of the car. 

The company held a special train- 
ing school for Fiat representatives 
from all over the Southwest to give 
instructions in the installation and 
maintenance of the Frostemp, The 
unit adds only 83% pounds to the 


car, the firm said. 
” * * 


Lloyd 
LLOYD car will be “driven 
until it drops” in a special pro- 
motion at Greensboro, N. C. 

The car is circling within a shop- 
ping center in Greensboro and will 
run continuously until a mechan- 
ical failure occurs. 

The run is sponsored by House 
of Lloyd, Newark, N. J., Eastern 


regional distributor. 
* * ® 


Renault 


RENAULT DAUPHINE cap- 

tured the “Cup des Alpes” in 
Europe’s 20th international moun- 
tain competition, a 2,314-mile chase 
that began in Marseilles and wound 
through the mountains of France, 
Italy, Austria and Switzerland to 
the finish line at Cannes. 

In negotiating the course, the 
winning Renault climbed about 
300,000 feet, the equivalent of 10 
Mt. Everests, according to Renault, 
Inc, The company said 58 teams set 
out in the competition, but only 27 
finished. 

+. * * 
730 French Imports 


A CARGO of 705 Simcas and 25 
Peugeots was unloaded at Van- 
couver, B. C., in the record time 
of 14 hours, 

The cars arrived aboard the MS 
Louis L. D., owned by Louis Drey- 
fus & Co., Paris. The ship is de- 
signed especially for carrying auto- 
mobiles. 





FARBER’S 
GENUINE 
CARPET 


Made to the same quality specifications 
as Farber's famous Seat Covers 


Easiest to Sell because 
it has the custom-fit, 
the fabric, the colors 
of original equipment 


@ Fine curl loop weave 

@ 7 manufacturers colors 

@ One-piece construction 

@ For front and rear compartments 
Write for swatched Display and Size Chart 


FARBER BROS..,INC. 


821-41 Linden Ave., Memphis, Tenn. 
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WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 
Prospects? 


More Than 4,000 Dealers in the 
United States and Canada are 
now using our “Profit Sharing 
Bird Dog Plan" to increase Sales. 


Write for Free Samples and 
Details of this AMAZING PLAN 
and other specialties 


SANZO SPECIALTIES 


Box 68-A Endicott, N. Y. 























WESTERN 
SNOWPLOWS 


With Power Hydraulic Lift 
For All Vehicles 

WILLYS, FORD, 
DOD 






- 


CHEVROLET, 
GMC 


vm $315 


Ready to Install on Your Vehicle 


FOB FACTORY 


Western ‘Snowplow Div., De Dept. “10-SAN 
DOUGLAS MOTORS CORP. 
1234 N. 62nd St. Milwaukee, Wis. 
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New Yorkers do everything other people do. Only more 
[ so. For example, they buy more cars than the people 


| in any other market. And you can sell them more cars 








| by using more space more often in The New York Times 


.. « » first in New York in automotive advertising 
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“Downstroke” is car-talk for down payment. We all 
know what this means. But what you don’t know if 
you've never sold Chrysler is how easy it is to pick 
up the downstroke. 


FOR THE FULL STORY ON THE COMPLETELY NEW 


CHRYSLER 1960 


See Page 69 
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Van Guard mat protectors oR 

are made for front and rear floors, in 

eight colors, with non-scuff gold me- 
lions. They have skid-proof backs 

and fit all cars. Stimulate sales! Sell 
VAN GUARDS. 


ACE RUBBER PRODUCTS, INC. 


J Beech St 


GUARD Mats 
for rout 

















Put Your Auction In The Spotlight 


Thousands of leading car dealers . . . your best 
customers . . . . read AUTOMOTIVE NEWS 


every week. 
An advertisement or listing of your auction in our 


“LEADING USED-CAR AUCTION DIRECTORY" 
will let them know who you are, where you are, 
and all the good things you have to offer. 


Frequency rates on request. 


Contact 


Automotive News 


965 EAST JEFFERSON AVE., DETROIT 7, MICH. 


(Space in “Leading Used-Car Auction Directory" reserved for 
recognized wholesale auto auctions only.) 





Styling Is Simpler for ’60. ... 





What's New: 


Simpler fins... redesigned 
grille and wheel disks ... new 
tail-light system... restyled 
steering wheel . .. narrower and 
lower transmission tunnel... 
self-adjusting brakes and larger 
rear cylinders ... vacuum-re- 
leased parking brake. 


* * * 


ESTYLED front and rear and 

boasting a number of engineer- 
ing advancements, the 1960 Cadillac 
went on display last Friday in some 
1,800 dealerships throughout the 
country. It’s a tastefully designed, 
elegantly appointed automobile 
that once again will rule the pre- 
mium-price field. 

Although Cadillac has much to 
talk about in the engineering 
field, the casual viewer will be 
impressed first by its styling. In 
a word, this is a simpler Cadillac 
than the ’59 model. The tail fins 
no longer reach for the moon, 
and the grille has shed its bisect- 
ing bumper bar. 

The absence of that bar makes 
the jewel-like grille appear lower 
and wider. Side trim in the Sixty- 
Two series again is limited to a 
single chrome molding that ex- 
tends from front to rear. The 
splashy side trim on the Sixty Spe- 
cial has been removed. 

* +. * 

HE fins, to use Cadillac’s de- 

scription, are “more restrained 
and reflect the influence of the El- 
dorado Brougham.” Tail lights are 

located in the V-shaped curve of 
the fins. 

On all models except the Sixty 
Special and the Eldorado Biarritz 
and Seville, the “rear grille” has 
been replaced by a ribbed metal 
section. 

A distinctive rear lighting ar- 
rangement is another feature of 
the ’60 Cadillac. 

Below the tail light lenses in the 
fins are vertical, oval bumper hous- 
ings, each containing two circular 
lamps with concave lenses. The 
lower lamp, with a red reflector 
lens, is a tail light, stop light and 
turn signal. It operates in unison 
with the fin lamp. 

The upper lamp is the backup 
light. The side lenses on these 
lamps flood the concave oval hous- 
ing with red light, resulting in 
greater illumination for greater 
safety. 

+ +. * 

RIVERS will find a new steer- 
ing wheel which has no horn 
ring. A brushed chrome horn bar 
has been contoured into each 
spoke. The instrument panel also 
has been restyled. 

There is more room between 
accelerator and brake pedals as 
a result of a more compact trans- 
mission housing which is nar- 
rower and lower. 

Cadillac said its major engineer- 
ing advancement for 1960 involves 
the brakes. Increased rear brake 
cooling, provided by new finned and 
extended rear drums, makes pos- 
Sible the use of larger rear-wheel 
brake cylinders. Cadillac noted that 
this reduces front brake loads and 
gives better cooling at all four 
wheels. 
The brakes are self-adjusting. 
They are adjusted automatically 
when. the car is operated in reverse 
gear. 

4 o a 
TILL another feature is a vacu- 
um-released parking brake. 
With the engine running, the brake 
is released automatically when the 
car is put in gear. 

Contributing to smoothness and 
quietness of operation, Cadillac 
said, are a new-low frequency en- 
gine mount made of spring steel 
and a new cantilevered spring on 
the rear suspension. 

Cadillac’s engine is a 390-cubic- 
inch V-8 with a compression ratio 
of 10.5 to 1. Horsepower is 325 for 
all models except the Biarritz and 
Seville, which are rated at 345. 

All Series Sixty-Two models and 
the Sixty Special are built on a 130- 
inch wheelbase and are 225 inches 
long. Height ranges from 54.1 to 
56.2 inches. The Biarritz and Se- 
ville are 79.1 inches wide; other 
models are 79.9 inches. 

* * * 

'ADILLAC’S Series Seventy-Five 

eight-passenger sedan and lim- 








Cadillac Fins ‘More Restrained’ 


ousine have a wheelbase of 149.8 
inches and are 244.8 inches long. 

The company said its limited- 
production Eldorado Brougham 
will have a new grille, new front 
and rear bumpers and a rear 
lighting arrangement “exclusive 
to the Brougham.” 

Cadillac’s model selection for 
1960 is unchanged from 1959, Thir- 
teen models are offered. Here is 
the lineup: 

Series Sixty-Two— four-door 

* + * 








P 


No Horn Ring— 


Cadillac's new steering wheel has no 
horn ring. Instead, a brushed chrome bar 
has been contoured into each spoke of 
the wheel. A redesigned transmission case 
is narrower and lower, permitting more 
space between the accelerator and brake 
pedals. 





hardtop (sloping roof or flat roof); 
two-door hardtop; convertible; 
Sedan DeVille four-door hardtop 
(sloping roof or flat roof); Coupe 
DeVille two-door hardtop; Eldorado 
Seville two-door hardtop, and El- 
dorado Biarritz convertible. 

Sixty Special—four-door hardtop. 

Series Seventy-F i v e—eight-pas- 
senger sedan and eight-passenger 
limousine. 

Eldorado Brougham—f o u r-door 



















Series Sixty-Two 4-Door Hardtop— 

This four-door hardtop in the popular Sixty-Two series is one of 13 Cadillac models 
available for 1960. Wheelbase is 130 inches, and the cars are 225 inches from 
bumper to b . Horsepower remains at 325 on all models except the Eldorado 
Biarritz and Seville which again are rated at 345. 


Cadillac Features Simpler Design for '60— 


More restrained tail fins which reflect the influence of the Eldorado Brougham 
are an important new styling feature of the ‘60 Cadillac. The removal of the center 
bumper bar from the grille makes the front of the car appear wider and lower. 






hardtop. 


















































New Tail Lights— 


Below the tail lights in the fins of the - 
‘60 Cadillac are chrome housings which 
contain two lamps with concave lenses. 
The lower lamp is a tail light, stop light 
and turn signal and works in unison with 
the lamp in the fin. The upper lamp is a 
backup light. 





CLEVELAND.—The automotive 
industry’s major suppliers of mal- 
leable iron castings, already pro- 
ducing at a 40-50 percent better 
clip than last year, have increased 
their productive capacity by ap- 
proximately 18 percent in prepara- 
tion for the 1960 model year. 

Lowell D. Ryan, executive vice- 
president of Malleable Founders 
Society, reports that member com- 
panies have added to their present 
capacity in response to the upswing 
in this year’s orders and are con- 
fident that the surge will continue 
through 1961. 

Extra tonnages of 300 to 3,300 per 
month are being provided for by 
each of the top, producers of auto- 
motive malleables, through expan- 
sion of facilities or, in one case, 
through reopening a foundry. 

“With this added capacity, pro- 
duction potential for 1960 igs in- 
creased by 95,000 tons,” said Ryan, 
“and an industry total of one mil- 
lion tons shipped is a definite pros- 
pect, This year’s shipments are es- 
timated at 922,000 tons, about half 
of which is automotive.” 





Malleable Output Boosted 
18 Pet. for ’60 Models 

















Ferritic and pearlitic malleable 
castings are used in about 90 parts 
in a typical automobile. The out- 
look for malleable parts on the new 
compact cars is favorable, accord- 
ing to Ryan, and the industry is 
geared to further capacity in- 
creases if market reception of the © 
1960 models makes it advisable. 
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MIDLAND HAND CONTROL VALVE = Controls for a Nation at Work 


Midland products include: 


Air brakes for the truck and trailer industry 
Vacuum power brakes for the automotive industry 
Equipment for the Transit industry 

Control devices for the construction industry 
Midland Welding Nuts for assembling metal parts 


Write for detailed information 


a MIDLAND-ROSS Z*\ 
ER CORPORATION 


Owosso Division » Owosso, Michigan 
ONE OF THE “400"" LARGEST AMERICAN CORPORATIONS 
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LeSabre Offers Economy Engine .. . 





Buick Features New Front End 


What's New: 


New grille with headlights side 
by side . . . economy engine for 
LeSabre . . . lower floor and 
transmission tunnel... two nine- 
passenger wagons... “venti- 
ports” return ... new exhaust 
system . , . adjustable instrument 
panel... new air cleaner... 
automatic headlights ... rear- 
seat heat control . . . improved 
brakes. 

* * * 
— a stylish lineup of 19 mod- 
els, Buick is poised to begin its 
“comeback campaign.” The 1960 of- 
ferings go on display Thursday 
(Oct. 8) in dealer showrooms. 

The automotive fates were un- 
kind to Buick in 1959. The season 
started with a rush, but suddenly 
the customers disappeared and 
Buick dropped to seventh place in 
registrations, 

To stem that tide, Buick stylists 
and engineers have brought forth 
a@ number of appearance, comfort 
and mechanical changes which 
make the new models “the most 
reliable Buicks ever built,” accord- 
ing to Edward D. Rollert, the divi- 
sion’s new general manager. 

There is a new concave grille 
flanked by dual headlights which 
this year are set side by side, The 
headlight brows again are slanted, 
and Buick’s “ventiports” have re- 
turned to the styling scene. 

caf * * 

nergy are four ventiports on 

each front fender of Electra and 
Electra 225 models; three on Le- 
Sabres and Invictas. Side trim is 
limited to a slim metal strip that 
extends from the front wheel cut- 
out to the rear bumper. The rear 
fender wings have been modified. 


The LeSabre series will accent 
economy by offering an engine 
that operates on regular-grade 
gasoline. This power plant may 
be specified at no extra cost. It is 
@ 364-cubic-inch unit which has a 
compression ratio of 9 to 1. The 
LeSabre “premium-gas” engine is 
the same size and has a compres- 
sion ratio of 10.25 to 1. 

Invicta and Electra models util- 
ize Buick’s Wildcat V-8. Piston dis- 
placement is 401 cubic inches, and 
compression ratio is 10.25 to 1. This 
engine has a four-barrel carburetor. 

A transverse muffler is a major 
feature of Buick’s redesigned ex- 
haust system, Placed crosswise of 
the frame, the single muffler serves 
both dual and single exhaust sys- 
tems. 

Buick says it increases muffler 
life by eliminating the “cold” side 
and preventing the condensation of 
harmful acidic vapor. 

Es ok * 


BRAKES have been improved by 

the adoption of slotted wheels 
and wheel covers, Buick says this 
increases the amount of air that 


Tidewater Calls Off 
Skelly Merger Talks 


NEW YORK.—Merger discus- 
sions between Tidewater Oil Co. 
and Skelly Oil Co. have been con- 
cluded, Tidewater President George 
F.. Getty IT announced. 

“The continuing improvement in 
operating results, the excellent net 
assets value indicated for Tide- 
water by merger discussions and by 
outside appraisers’ evaluations 
show that, in fairness to Tidewater 
stockholders, a merger under cur- 
rent market conditions is not ad- 
visable,” Getty said. 








flows over the drums, thus adding 
to heat-dissipation capacity. 

The air cleaner on the ’60 models 
contains a polyurethane foam filter 
element which is said to improve 
engine durability, It has millions of 
winding oil-lined passages which 
extract abrasives from the air. 

Front-seat legroom has been in- 
creased by a lower floor which 
provides “chair-height” seats. 
The transmission has been rede- 
signed, and the tunnel is lower 
in both the front and rear com- 
partments. Rear doors open wider 
to assist passengers in entering 
and leaving the car. 

Drivers will be intrigued by 
Buick’s “mirromagic” instrument 
panel, The speedometer and other 
dials are read through a mirror 
which is tilted by a small wheel to 
obtain the exact angle for best visi- 
bility. 

The panel tips backward to ac- 
commodate tall persons, forward 
for those who are shorter, Padded 
instrument panels are standard 
equipment on all ’60 Buicks. 

a oe + 
N OPTIONAL feature is the 
“twilight sentinel,” an elec- 
tronic device which automatically 
controls the on-off operation of 
headlights, tail lights and instru- 
ment-panel lights. 

It operates in response to the 
amount of light striking a photo- 
cell, turning on the car’s lights in 
approaching darkness and ex- 
tinguishing them in the daytime. 
A time-delay feature prevents the 
headlights from turning off at 
night when the car passes under 
bright street illumination. 

Buick’s heater system provides a 
separate contro] for regulating the 
flow of heat to the rear seat. Back- 
seat passengers can be comfortable 
without overheating those in the 
front. 

The floor duct from the main 
heater to the rear of the car has 
been enlarged to give 50 percent 
more air flow. Buick says this al- 
lows the rear floor to warm up be- 
fore the front, 

ak a 
Borces 19 models include two 
newcomers—four-door three- 
seat station wagons in the LeSabre 
and Invicta series. Here is the line- 
up for 1960: 

LeSabre—four-door sedan, two- 

door sedan, four-door hardtop, 
* * 





Mirromagic Panel— 


The instrument panel of the ‘60 Buick 
may be adjusted to suit the driver. A mir- 
ror (upper) reflects the dials and can be 
tipped forward or backward. The oval 
dials are turn-signal and headlight-beam 
indicators and water temperature, oil pres- 





—@sure and charge indicator lights. 





New Transverse Muffler— 


A feature of Buick's new exhaust system is a single muffler which is placed cross- 
wise of the frame behind the rear axle. A single muffler is used in both dual and 
Buick says the new setup is quieter and lasts longer. 


single-exhaust systems. 





two-door hardtop, convertible, 
four-door two-seat station wagon 
and four-door three-seat station 
wagon, 

Invicta—four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible, four-door two-seat sta- 
tion wagon and four-door three- 
seat station wagon. 

Electra—four-door sedan, four- 
door hardtop and two-door hardtop. 

Electra 225—four-door hardtop 
(flat roof or sloping roof) and con- 
vertible. 





Buick Front End Redesigned for '60— 

Buick's concave grille is flanked by dual headlights which are set side by side for 
have returned to the fenders—four on Electras and three on 
This Electra 225 four-door hardtop is one of 19 models offered. 


1960. The “‘ventiports” 
LeSabres and Invictas. 


Buick Air Cleaner— 


Buick's air cleaner has a polyurethane 
foam filter element which is said to im- 
prove engine durability. It contains mil- 


lions of winding oil-lined passages which 
extract abrasives from the air, 
oe 





Renault Maps Sales Drive; 
Caravelle Starts at $2,395 


By Ed Brown 
Staff Correspondent 

NEW YORK. — Renault an- 
nounced its readiness to jump into 
the competitive fall automotive 
market with both feet, via the first 
closed circuit television meeting 
ever staged by an imported car 
manufacturer, 

The telecast appraised dealers 
and distributors across the country 
of Renault’s advertising plans for 
the fall of 1959. 

The hour-long meeting over the 
NBC network marked the launch- 
ing of Renault’s final-quarter sales 
effort. Based on the theme, “Good 
Hunting — It’s Open Season on 
Small Car Prospects,” the meeting 
was held to acquaint some 800 deal- 
ers and distributors in 26 cities 
with the company’s stepped-up ad- 
vertising and sales program. 

Renault’s fall advertising pro- 
gram—boosting the firm’s 1959 
budget to an estimated $5 million, 
which it is estimated has been 
equalled by local dealer and dis- 
tributor efforts, was outlined by 

John Brooks, account executive, 

Needham, Louis & Brorby, print 

agency on the account, and James 

Cochran, account supervisor, 

Kudner Agency, TV agency. 

Brooks announced that Saturday 
Evening Post and Better Homes 
and Gardens would be added to the 
present schedule of magazines, 
which includes Time, Life, Sports 
Illustrated, Newsweek, Holiday, 
Playboy, Ladies Home Journal, 
Esquire and the New Yorker. 

Cochran reported particulars of 
Renault’s extensive fall TV sched- 
ule, which began with sponsorship 
of Ed Sullivan’s special “Invitation 
to Moscow” show and includes the 
dramatization of “The Moon and 
Sixpence” with Sir Laurence Olivier 
starring, and the new weekly west- 
ern series, “The Plainsman.” In ad- 
dition, Renault will sponsor on net- 
work radio “NBC News on the 
Hour,” for a ten-week period, 

It was apparent throughout the 
telecast that Renault is preparing 
itself for greater competition dur- 
ing 1960, particularly with the ad- 
vent of the new Detroit small cars, 
in spite of remarks to the contrary. 

Jack Kent, general sales man- 
ager, said: “Detroit is introduc- 
ing what they call a compact 
car, We call it a compromise car. 

They have progressed from po- 

litely ignoring us to explaining 

us to imitating us.” 

Cochran told the dealers: “We 
know Detroit pretty well. We've 
grown up with them and we are 
convinced that they are going to 
have a tough time making many 
inroads on Renault. They may take 





business away from each other, and 
their own standard-sized models, 
but not so much from you.” 

It was also announced that Re- 
nault trucks would be in dealer 
showrooms around Jan, 1. Ship- 
ments of the Caravelle will start 
around Christmas with the first 500 
arriving in the U. S. with regular 
shipments to follow from there on. 

Suggested retail prices of the 
Caravelle were also announced. 
East Coast p.o.e. for the convert- 
ible is $2,395; for the fixed hard- 
top, $2,445, and for the removable 
hardtop convertible, $2,525. 

It is expected that by the end of 
the 1959 calendar year, Renault 
sales will average about 120 cars 
per dealer, according to Kent. 

“This will be one of the highest 
per-dealer sales in the industry, in- 
cluding all domestic and foreign,” 
he said. “Last year we ranked 
fourth in the industry for cars sold 
per dealer. As for profit per car, 
we ranked third, ahead of Ford, 
Chevrolet, Lincoln, Mercury, etc.” 

Dealers were encouraged to dou- 
ble their efforts to implant in the 
minds of their community the fact 
that they are equipped to sell and 
adequately service the Renault line 
of automobiles. They were partic- 
ularly encouraged to scotch any 
talk that parts for the Renault are 
difficult to obtain. 

“Until you let the people in your 
community know how good our 
parts and service have become,” 
Kent stressed, “you are losing your 
most valuable sales asset.” 

Renault is in second place in 
sales, but in Kent’s words, “this 
will change.” 


Nagel Heads Up 
Wyoming Assn. 


CASPER, Wyo.—The Wyoming 
Automobile Dealers Assn. held the 
annual convention here and elected 
H. P. (Pete) Nagel, Evans-Nagel 
Buick, Casper, president, succeed- 
ing George Sturholm, Rock Springs. 

Other officers include W. L. Riley 
(Buick), Sheridan, first vice-presi- 
dent; George E. Gillis (Ford), Tor- 
rington, second vice-president, and 
Archie W. Shafer, executive vice- 
president. 

Directors elected were W. J. 
Witherspoon (Ford), Kemmerer; 
W. R. Trotter (I-H), Sheridan; 
E. H. Krumm, general manager of 
Walter Motor Co., Cheyenne; J. F. 
Friedlund (Lincoln-Mercury), Cas- 
per; Shafer, Sturholm and Gordon 
Broderick, Powell. 

Cody was chosen as 1960 conven- 











WATSON 


““Yy° 


WEIGHTLIFTER 





... battery-powered hydraulic 
tailgates for pickups, stake 
and van trucks to 2% tons. 





* 3 Sizes... 


Series 1000 (1000# cap.) for all 


pickups. Series 1100 (1100# 
cap.) and Series 1300 (1300#) 
for stake and van trucks to 2% 
tons. 


* Best Performance, 
Finest Appearance 


in the field. Rugged reinforced 


safety plate platforms, 
ance-tested hydraulic system. 


* Competitive 


Prices... 
You can offer more real perform- 
ance features at lower cost with 
WATSON WEIGHTLIFTERS! Lib- 
eral dealer discounts, too ! 


WHY NOT MAKE EXTRA PROFITS on your trade 
sales? Investigate the WATSON 

WEIGHTLIFTER — now. Write for literature, 

prices, discounts; please address Dept. }-/0 


COMPANY 


1316 - 67TH STREET, EMERYVILLE 8, CALIF. 
1606 LASKEY ROAD, TOLEDO 12, OHIO 














tion site. 


A 
Successful 


PROFIT 
PLAN 


that gets Right 
to the Point! 
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NINETY-EIGHT HOLIDAY SPORTSEDAN 








A NEW BALANCE OF BEAUTY, 


RIDE AND POWER... 
To give Olds Dealers a head start 
into the Rocketing Sixties! 


The 1960 Oldsmobile line—17 gleaming new models—is one Olds dealers can be 
proud of . . . can profit from! For here is radiant beauty done in such quiet, good 
taste. Here is a ride that excels—quietest, smoothest, steadiest, a prospect ever 
tried! Here is a new balance of power—the REGULAR Rocket Engine that thrives on 
the thrift of lower-cost, regular gas, standard on every Dynamic 88 model... the 
Premium Rocket that gets the most from premium fuels, standard on Super 88 and 
Ninety-Eight models. Back these exciting 60 features with Oldsmobile’s high owner 
loyalty, high trade-in value and high product quality, and you have one of the 
most satisfying combinations in the autometive world. More than ever for 60... 


it’s great to be with OLDS! 


NEW REGULAR ROCKET ENGINE! NEW PREMIUM ROCKET ENGINE! 


Dynamic 88 buyers get Rocket The most spirited, action- 
packed Rocket Engine for 1960 


—the new PREMIUM ROCKET— 


Engine “Go” on lower-cost, 
regular gas with the new 





REGULAR ROCKET—standard on 
every Dynamic 88 model. By 
using regular gas, the REGULAR 
ROCKET saves owners about a 
dollar bill on every fill! 





gets the utmost performance 
out of premium fuels! The 
PREMIUM ROCKET is standard on 
all Super 88 and Ninety-Eight 
Oldsmobile models! 


OLDSMOBILE DIVISION OF GENERAL MOTORS CORPORATION, LANSING, MICHIGAN 
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Lawsuits Affecting Dealers So 





Court Decisions 


By Leo T. Parker 
Attorney at Law 
i ORDENG to a late leading 
higher court decision, an em- 
Ploye may be convicted of receiving 
stolen merchandise by presumption 
or circumstantial evidence. 

For illustration, in U, S. v. 
Slaughter, 255 Fed, (2d) 768, the 
testimony showed that several valu- 
able devices were 
stolen. An em- 
ploye, named 
Slaughter, knew 
that the devices 
were worth $135 
each, After some 
negotiating with 
the person who 
possessed the de- 
vices, Slaughter 
purchased three 
of them for $100. 

L. T. Parker In subsequent 
litigation, Slaughter testified he did 
not know that the equipment had 





been stolen by the man who sold 
them to him, Nevertheless, the 
higher court convicted Slaughter of 
receiving stolen goods, saying: 
“The sole question is whether 
the evidence sustained the find- 
ing that Slaughter knew that the 
chains had been stolen, Such 
knowledge may be inferred from 





Falcon to Be Featured 
In N. Y. ‘Thrill’ Show 


NEW YORK.—The Ford Falcon 
will be featured in a series of stunts 
during a “Tournament of Thrills” 
show at the Polo Grounds Oct, 9. 
A spokesman said the show will 
demonstrate the safety and durabil- 
ity of tires made with Tyrex yarn. 

Events include races, smashups, 
roll-overs, prolonged driving on two 
wheels and the firing of a car from 
a@ cannon while three other cars 
pass under it, the spokesman added. 








circumstances that would con- 
vince a man of ordinary intelli- 
gence that such was the fact. 
“Although Slaughter protested 
that he did not know they had been 
stolen, he purchased same for about 
one-third of their value.” 


* * * 


| yagreriry a higher court clear- 
ly held that if any person, not 
a trespasser, is injured in any ve- 
hicle being demonstrated or other- 
wise used by its manufacturer, the 
latter will be held liable in damages 
if the testimony shows that the in- 
juries were caused by a defect 
which the manufacturer could have 
discovered and repaired if “ordin- 
ary care” had been used by its em- 
ployes to inspect the vehicle for 
defects, 

For example, in Carss v. Out- 
board Marine Corp., 252 Fed. (2d) 
690, these facts were disclosed: A 
manufacturer wanted to have 
pictures made of its vehicle for 
the purpose of advertising its 
product. 

A professional model was seri- 
ously injured while pictures were 
being made. Her injuries were 
caused by a defective throttle 








“Our neighbors still haven't 
gone ‘little car’” 





which jammed. She sued the man- 
ufacturer for damages. 

The higher court indicated that 
irrespective of the relationship be- 
tween the model and the manu- 
facturer, the latter would be liable 
if the testimony proved that the 
sustained injuries resulted from 
negligence of the manufacturer’s 
employes in failing to carefully in- 





beauty is stainless steel 


Look for the beauty of Stainless Steel on your new automobile. 
Its bright finish will make your car look better, stay in style longer 
and have a higher trade-in value. 


No other metal offers the freedom of design and fabrication, 
economy of care and the durable beauty that serves and 


sells like Stainless Steel. 


McLOUTH STEEL CORPORATION, Detroit 17, Michigan 





specify 





McLOUTH STAINLESS STEEL 


HIGH QUALITY SHEET AND STRIP 


for automobiles 








spect the vehicle, discover and re- © 


pair the defective throttle. 


* * * 


Interstate Tax Ruled Void 


— Ee to a late higher 
court decision, any state, county 
or city taxation law is void which 
directly interferes with interstate 
commerce, 

For instance, in Commercial 
Carriers, Inc., v. Kentucky Tax 
Commission, 321 S. W. (2d) 42, a 
Kentucky State law was litigated 
which requires every trucking 
company, whose trucks passed 
through the state, to pay a fran- 
chise tax, 

Commercial Carriers, Inc., which 


transported new automobiles _ 
through the state from Detroit into | 


various Southern States, contested 
the validity of this State law on the 
grounds that it violated the com- 
merce clause of the Federal Con- 


stitution as a direct burden on in- 


terstate commerce, 

Commercial Carriers, Inc., proved 
it was doing exclusively interstate 
business, with its trucks passing 
through Kentucky, and that it had 


no other property or activity with- | 


in Kentucky. 
The higher court held the State 
law void and unenforceable, saying: 


* + *~ 
‘Due Process Offended’ 
“ HAVE concluded that the 


levy offends the concept of 
due process of law in both the 
State and Federal Constitutions be- 
cause the property involved has no 
situs in Kentucky, and we conclude 
also that the attempted levy vio- 
lates the Commerce Clause of the 
Federal Constitution, Article I, Sec- 
tion 8, as a direct burden on inter- 
state commerce.” 

This court went on to explain 
that the tax law may be valid if it 
Places an unduly heavy burden on 
interstate commerce in return for 


L 


| 
| 
| 


; 


¥ 


\4 
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protection given by the State, or | 


the tax is levied as compensation 
for the use of highways or collected 
in lieu of an ad valorem property 
tax, or the tax is a fee for an in- 
spection or a tax on sales or use. 


M-B Adds Nine 
In Field Sales 
To Help on DKW 


SOUTH BEND.—A major expan- 
sion of Mercedes-Benz Sales’ na- 
tional field organization is an- 
nounced by L. Armstrong, 
general sales manager. Nine field 
appointments were announced, 

The action follows granting of 
exclusive rights to Mercedes-Benz 
Sales to distribute the Auto Union- 
DKW line of cars in the U, S, and 
its possessions. 

J. A. Teske was named field sales 
manager for the Pittsburgh and 
Cincinnati zones. He was formerly 
sales manager for Don Allen Chev- 
rolet in Pittsburgh and Albany, N. Y. 

J. H. Heitman was appointed 
field sales manager for the Kansas 
City and Minneapolis zones, Frank 
J. Urquhart was named assistant 
field sales manager for the South 
Bend zone. He had been associated 
with Studebaker for 15 years. 

Gordon W. Rhodes was appointed 
assistant field sales manager for 
the New York and Boston zones. 

Other field sales managers in the 
Mercedes-Benz field reorganization 
are: 

E. N. Baiel, Philadelphia and 
Washington zones; J. L. Bucholz, 
Dallas and Memphis zones; W. T. 
Swink, Atlanta zone; H, H. von 
Brockhusen, Portland and San 
Francisco zones, and H, J. von 
Wasmer, Denver and Los Angeles 
zones. 








Phony Salesman Bilks 
Buffalo Dealers’ Help 


BUFFALO. — The Better Busi- 
ness Bureau of Western New 
York has received complaints 
from auto dealers that a man 
representing himself as a sales- 
man for Superior Paper Co. has 
fraudulently obtained money 
from employes. Buffalo directo- 
ries list no such firm. 

In each case, the man collected 
$14.80 from an employe after tell- 
ing him the dealer had ordered 
some toilet tissue. The orders 
proved to have been nonexistent, 
and the value of the tissue deliv- 
ered was only $4.20. 



































CONTINUITY- 
IMPACT- 
DISCOUNT 


Why G-I-D? 


National advertisers have long asked the newspaper industry 
for an incentive for more frequent use of newspaper space. C-I-D 
offers such an incentive. C-|-D makes available to advertisers a 
frequency-volume discount compatible with that of other media 
and unique in the newspaper industry. 


What Is C-I-D? 


C-I-D is a plan developed by The Courier-Journal and The Louis- 
ville Times to make CONTINUITY in newspaper advertising more 
attractive and efficient. It offers discounts to advertisers who by 
frequent use of newspaper space gain increased advertising 
impact. 


CONTINUITY, it is agreed, is a key element in achieving maximum 
advertising effectiveness. C-l-D encourages advertisers to think 
in terms of newspaper advertising “campaigns” instead of news- 
paper advertising “insertions.” 


How C-I-D Works 


An advertiser determines in advance (and signs a contract agree- 
ment for) the minimum linage he will use during a given period 
and the frequency with which it will be used. The greater the 
linage and frequency commitment, the higher the discount. For 
use of space in addition to minimum linage and frequency com- 
mitments, the advertiser earns a higher rate of discount. 


For example, an advertiser running a total of 1,000 lines weekly 
would save over $5,600 a year. An advertiser running 300 total 
lines a week would save over $1,400 a year. 


Represented Nationally by 










C-I-D Benefits 


NO HIDDEN COSTS 


These newspapers believe so firmly in the principle of CONTIN- 
UITY in advertising that they are assuming the entire cost of the 
C-I-D Plan. There is no increase in rates. C-I-D discounts apply 
to the existing rate card which was established January 1, 1959. 


FLEXIBILITY 


Your C-I-D Plan can be based on a 13, 26, 39, or 52 week cycle. 


Space units can vary in size from insertion to insertion. (300 lines 
minimum total per week). Advertiser has option to select The 
Courier-Journal, The Louisville Times or The Sunday Courier- 
Journal, or any combination thereof and can change from week 
to week. 


Allows hiatus. Requires advertising during only 12 weeks within 
13, 24 within 26, 36 within 39, or 48 within 52. 


ALLOWS MULTI-PRODUCT ADVERTISING 


Multiple products of the same advertiser may be combined for 
discount purposes if they are controlled by the advertiser through 
ownership. 


C-I-D advertising may be placed through multiple agencies, if 
desired. 


RATE GUARANTEE 


Rates are guaranteed for the term. of the contract, plus one 13- 
week extension, not to exceed 52 weeks. 


Che Courier -Zournal 


THE LOUISVILLE TIMES 
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TURNINGS ... 
Ackerman Expounds 


On Valiant, Unibody 


By Joseph M. Callahan 
Engineering Editor 








gees BEACH, Fla.—The engineering thinking that went 
into the new Valiant and the other 1960 Chrysler Corp. 
cars was outlined for AUTOMOTIVE NEws readers the other 


day by Paul C. Ackerman, engineering vice-president. 


Interviewed during the press preview of the ’60 cars here, 


&@> 








Ackerman explained why 
Chrysler did not adopt the pod Aptana 
rear-end engine and why it| “our Valiant is 
did adopt unibody, which is a uni-/not as light as 
tized body shell and a “stub” frame | some of our com- 
that extends forward from the fire-|petitors (about 
wall. 2,750 pounds vs. 
Touching on how the basic phil-| about 2,450) be- 
osophy behind the Valiant differed | cause they want- 
from the philosophy of GM’s and|ed to meet the 
Ford’s compact car, he said the/foreign-car 
competition, especially Chevrolet,| weight. Our com- 
was “shooting” directly at the for-| petitors feel peo- 
eign-car market, while the Valiant) ple are interested 





»|But he said they didn’t want to 





P. C. Ackerman 
would be more competitive with | primarily in economy, We feel the 








American people like good perform- 


ance—but by that I don’t mean 350 

or 400 horsepower. 

* + * 

“A ND performance is what we’re : 

going to give them. Although | 
we're a little heavier, we’re just (oo)? (| 
about as economical. And we'll have ~< 
no competition in this respect from Kd : 
the Rambler or the Lark. Their 

economy is a myth.” 

The three new compact cars— 
Corvair, Falcon and Valiant—are 
all expected to give 25 to 30 miles 
to the gallon. Corvair’s horse- 
power is 80; Falcon’s is 90, and 
the Valiant’s, although not yet 
announced, will be 100 or over. 
Ackerman said the Valiant is as 
light as the corporation’s engineers 

thought it was good to make it. 


Fiamnh 


jeopardize the integrity of the car By —— ee 
by making it too light. 
dent iby “aa ee oe en. If we had to make a minimum au- 
cans like good performance. We tomobile, I don’t think we could 
don’t compromise on ride or per- have overlooked the rear-engine 
formance, You can go to the gro-| drive, he asserted. 
cery store in this car or you can go| “When you get larger than the 
to California.” Volkswagen or the Renault,” he 
Turning to engine location, he| continued, “you give up too much 
commented that his people gave| with the rear engine, Our European 
consideration to every type of drive. | people feel there is a definite limit 
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Follew these semple precautions — 


D USE CAUTION — working around gas tanks 






oO DANGER —don't wre gasoline or thinner os 
cleaner 


oO LOOM OUT fer spitts. open containers 


oO CUARD— against poor ventilation where gas: 
ohne oF thinner vapors exist 


fc VIOLENT EXPLOSION — might occur i cut- 
tong or welding is done when vapor exists 


(_) Stwant—er detective heaters 


[Lj WARMING —wateh out for worneut exten- 
shen Cords. transformers. overloaded circuits 


(L) MOUSENcerine—seep Ht clean where you 
work 





FREE — write us for a FREE 18-by-14-inch poster like this . . . lithographed in attention- 
i It’s yours for the asking — even 


getting red, yellow, and black. Has no advertising. 
though you may not be a Universal Underwriters policyholder. 


Colorful Safety Posters like this keep employees 
alert to hazards that can destroy their own income 
... hazards that can destroy your investment in 
your business. This FREE Safety Poster Service 
is part of a complete, continuous safety engineering 
program provided for all Universal Underwriters 
policyholders. Along with the posters, Universal 
provides monthly Safety Letters, free ““No Smok- 


ing”’ signs, etc. 







AND THINNER 

















...USE 


Powerful 
Posters 


like THIS 
to Help 
PREVENT 
FIRE and 
Accidents 

















Most important — Universal Underwriters’ Safety 
Engineers inspect your property for fire and liabil- 
ity hazards... at no extra cost to you. This Safety 
Program pays off for you two ways: 1. Chances of 
fire or accident are reduced. 2. Your insurance costs 
are kept at a minimum—because the Safety Pro- 
gram reduces losses among Universal Underwriters 
policyholders. It will pay you to find out more about 
money-saving Universal Underwriters protection. 


WRITE FOR FULL INFORMATION TODAY. 
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WRITE OR CALL YOUR NEAREST OFFICE TODAY 











BRANCH OFFICES 
Los Angeles, California 
Portland, Oregon 
Dallas, Texas Salt Lake City, Utah 
Jacksonville, Florida San Francisco, California 
Westfield, New Jersey 


Chicago, Illinois 
Columbus, Ohio 





in the size of a car in which a rear 
engine is practicable. : 
a * 


Tunnel Is Small 
. CE we decided on a car of 
over 103 or so inches, we feit 
committed to a front engine, Of 
course, you can’t clutter up a small 
car with a tunnel, So we developed 
a new transmission and we have 
a smal] tunnel to compete with the 
car with the rear engine (Corvair) 
and its minimal tunnel.” 

Ackerman said there are a 
number of limitations and com- 
promises that must be accepted 
with the rear engine and that he 
was happy that Chevrolet, rather 
than Chrysler, wags doing the 
pioneering. 

Among the limitations he men- 
tioned were the matters of over- 
steering and of safety. 

“You can get away from the 
oversteering problem by specifying 
different front and rear tire pres- 
sures (as Chevrolet has). The best 
thing to do would be to have dif- 
ferent front and rear tire sizes, 
but this isn’t practical.” 

When told that a top Chevrolet 
official said maintenance of the 
different tire pressures wasn’t too 
important, Ackerman disagreed by 
saying: “You mean to say a 10- 
pound differential isn’t important? 
They also can help this problem 
by working out different cord an- 
gles in the tire.” 

* * 

EFERRING to safety, he said 

“Tl never say an American car 
is unsafe. And a rear-engine car 
isn’t dangerous, But in a given set 
of circumstances, it could be the 
difference between being in slight 
or serious trouble. 

“Actually, the best handling car 
is the front-engine, front-drive 
car (i. e.) Citroen or Saab. But it’s 
awful tough on tires to be using 
the same wheels for driving and 
turning. Power steering would be 
a must, also.” 

According to Ackerman, Chrysler 
also discarded the idea of a rear 
engine because of the difficult prob- 
lem of handling the control link- 
ages for the clutch, transmission, 
hand brake and throttle. 

“This isn’t an impossible prob- 
lem, but it is a darn nuisance,” he 

said, “You've got those long lines 
from the front of the car to the 
engine in the back, You have a 
choice of rods or wires. The rods 
take up a lot of space and the wires 
stretch, 

“It’s not too bad for the auto- 
matic transmission, but it’s more 
of a problem with the clutch. With 
the hand brake, you need a ratchet 
or something that you can continu- 
ally keep pumping to keep it tight. 
The throttle linkage isn’t too bad.” 


* * * 
Compromises in ’°57 Cited 


fy nggpond to the thinking behind 
the conventional ’60 Chrysler 
Corp. cars, he said a lot of com- 
promises were made in the corpor- 
ation’s ’57 cars. He said comfort 
and ease of entrance were con- 
sidered essential, but secondary to 
getting cars with a lot of appeal. 
This effort was so successful, he 
added, that GM followed subse- 
quently with similar designs, 

“This year,” Ackerman continu- 
ed, “we decided to do a lot of 
things that we couldn’t do in 1957 
toward making the cars comfort- 
able. Then we found we couldn’t 
do it with the frame there and 
we had to go to the unibody. By 
doing this we were able to get 
more headroom, to get the floor 
down and to get the frame out of 
the way. In short, we needed a 
structure in which we could build 
in comfort. 

“An important point is that we 
couldn’t have done this type of a 
job without our torsion-bar spring. 
We think that coil springs con- 
centrate the loads on the corner 
and give you harsh springing, while 
a torsion bar transfers the load to 
a main transverse body member. 
Thus, we had one problem licked 
the front suspension.” 

One of the next things Chrysler 
engineers had to do for the 1960 
cars was to eliminate the “dog leg,” 
or vertical A-post, because it made 
entry and exit difficult and because 
a good structural member for the 
unitized body was needed. Anything 
with a kink in it like the dog leg 
had is no good for this purpose, he 
said. 

a * oK 
aEN, we did another thing,” 
he said. “We decided to use a 
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Unchallenged Performance / 


” @ Like the flawless performance of a thoroughbred matched brace in the field... 
| BLUE CORAL and BLUE CORAL Preservative Sealer work hand-in-hand to produce the 
| finest and safest medium for Restoring, Preserving and beautifying all car finishes . . . 

The BLUE CORAL Treatment. 


Chemists the world over have tried to formulate substitutes but their most brilliant efforts 
to do so have been defied by our secret formula and quality source of materials; 
thus BLUE CORAL'S performance remains unchallenged. 


| In the words of a sportsman — BLUE CORAL is a true thoroughbred . . . 
Challenged! Yes, but never equalled! 


H. D. T. COMPANY FACTORS, INC. * Creators of the Blue Coral Treatment * WHITE PLAINS, NEW YORK 








AUTOMOTIVE NEWS, OCTOBER 5, 1959 





Commercial Car News 





A Monthly Section for those who make, sell and service America’s Trucks, 


Buses, Commercial Vehicles and Equipment 








New Lease Plan 


Offered by PHH 


System Ties Rentals 
To Life of Equipment 


2 nation’s largest car and 
truck leasing firm is now offer- 
ing a new long-term truck and 
mobile equipment lease that is a 
radical departure from normal 
leases in that it makes use of the 
eclining balance principle. Ai r- 
craft also will be leased under the 
plan. 

The lease is being made avail- 
able to companies operating in 
excess of $250,000 in transporta- 
tion equipment and is confined 
to non-ICC carriers, The plan has 
the added feature of a “sale and 
lease back” to permit companies 
to release their investment in 
equipment immediately. 

Peterson, Howell and Heather of 
Baltimore is the firm offering this 
plan. Currently the company has 
over 375 leading companies as cus- 
tomers and operates in excess of 
52,000 cars and trucks under its 
plans. : 

The new plan makes use of the 
declining balance principle to per- 
mit companies to lease equipment 
of this kind up to 10 years. The 
lease term can be selected to con- 
form with the expected useful life 
of each truck or material-handling 
unit. 

* * + 

MONG the automotive and 

material-handling equipment 

that will be handled under these 
‘lease terms are aircraft, bulldozers, 
cargo containers, construction 
equipment, earth-moving units, 
fork-lift trucks, tractors, trucks of 
all types and truck trailers. 

Harley Howell of PHH says 
this truck and mobile equipment 
leasing plan is an entirely new 
approach to truck and equipment 
leasing for them. 

Its development has grown out 
of repeated demands for longer- 
_ term leases designed especially for 
a with an extended useful 

e. 

He claims that the new plan is 
basically the same as the regular 
PHH passenger car lease, except 
for the very important differences 
in the rate structure. 

* * a 


us advantages of this new leas- 

ing plan, he claims, are magni- 
fied when related to heavy equip- 
ment with a high price tag. Because 
of the nature of this equipment 
and the specialized job it is ex- 
pected to do, obsolescence can be 
a problem. 

Now all types of mobile equip- 
ment can be leased and the lease 
term selected to conform with the 
expected useful life of each piece. 


Show Scheduled 
On Fleet Service 
In N. Y. in 1960 


EW YORK.—A fleet-mainten- 

ance exposition will be held in 
the Coliseum Oct, 24-27, 1960, un- 
der sponsorship of the Private 
Truck Council of America. 

A spokesman for the group said 
the show will have two purposes: 
To provide fleet operators an op- 
portunity to exchange ideas on 
maintenance and operation tech- 
niques, and to offer manufactur- 
ers a chance to display latest 
products and methods. 

A series of workshop meetings 
will be held in conjunction with 
the exposition, he said. 

The show will be managed by 
Freber-Friel Co. a 35-year-old 





Parley Eyes Rail Inroads .. . 





HE American Trucking Assn. 
convention in Los Angeles next 
month will, by all indications, 
dramatize more than ever before 
the intensive effort by the railroads 
to persuade the ICC to grant fur- 
ther inroads into the trucking field. 
Truckers are looking with a 
jaundiced eye at the endeavor of 
the rails to extend their ownership 
of truck lines and become active 
competitors directly in the truck- 
ing business. 
Other subjects to get attention at 


this year’s conclave, Oct. 18-25, will 
include containerization and the 
drive by freight consolidators who 
are using “piggyback” in a big way 
to use volume rates for those “less 
than carload shipments.” 

The truckers claim that just 
because the consolidators gather 
together sufficient small ship- 
ments in two semi-trailers which 
will make up a rail carload, they 
shouldn’t be given the volume 





rates which full carloads of 





Dodge Trucks for 1960— 


These are two of the trucks which Dodge is offering to the farm market in 1960. 
On the right is the Sweptline half-ton pickup, available with a 120-horsepower, six- 


cylinder or a 200-horsepower, V-8 engine. 


ODGE trucks for 1960 will fea- 

ture a new series of medium 
and high-tonnage gasoline and 
diesel units which have swing-out 
fenders for fast, convenient engine 
service. 

Details of the new “P” Series 
units were revealed by M. C. Pat- 
terson, general manager, who 
said the 1960 models are designed 
and engineered specifically for 
truck owners who seek greater 
economy, added cab comfort and 
convenience and increased pay- 
load capacity. 

“We are tremendously proud of 
our new cab-forward design and 
Servi-Swing fenders that will en- 
able our new trucks to replace tilt 
cabs in many operations,” Patter- 
son said. 

“This new cab design will appeal 
to truck owners who wish to avoid 
the extra length of conventional 
models or the extra cost of tilt- 
cabs. Our new fenders will attract 
truck operators who want tilt-cab 
engine accessibility at far less than 
a tilt-cab price. 

* cS 7 
“T)ODGE is the first of the ‘low- 
price three’ to enter the diesel 
picture,” Patterson continued. 

“With our new styling and design, 
Servi-Swing fenders, increased 
gross vehicle weights up to 53,000 
pounds, and increased gross com- 
bination weights up to 76,800 
pounds, we will reach an important 
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trade-show service organization. 





a 14-foot stock and grain body and a maximum GYW rating of 19,500 pounds. 


Easily Serviced Series 
Features 60 Dodge Truck 














In the background is a two-ton truck with 


* * * 


segment of the high-tonnage truck 
market previously unavailable to 
us. We will play an increasingly 
important role in this area in fu- 
ture years.” 

Patterson said 140 basic models 
will be offered in the new line, 
which includes conventional, cab- 
forward, four-wheel drive, for- 
ward-control, school bus chassis 
and tandem units. He added that 
11 gasoline engines will be avail- 
able, with a horsepower range 
from 113 to 228, and that four 


Hot Issues Stir ATA 


heavy products command today. 

Truck and tire companies that 
will participate prominently in the 
major events of the convention in- 
clude Goodyear, International 
Harvester, GMC Truck and Coach 
and White. 

a oo * 

ARVESTER hosts the first 

Monday lunch, with Red Skel- 
ton and his crew on stage. Good- 
year takes over the luncheon Tues- 
day noon with its customary 
entertainment for the visiting dele- 
gates. 

Incidentally, it is these two 
affairs and the banquet that will 
close the session Thursday night 
that determine the number of 
applications the association can 
accept. In the largest hotels in 
most major cities fire regulations 
limit the number who can be fed 
in the dining rooms to approxi- 
mately 2,200. 

In Los Angeles, with approxi- 
mately the same number of “pay- 
ing” guests, limitations of dining 
facilities dictate the use of two 
hotels as headquarters hotels and 
for the banquet. The speakers and 
entertainment will do a shuffle act 
between the Statler and the Com- 
modore. 

This is due to the fact that at 
the banquet the wives are also in- 
vited. For the luncheons both spon- 
sors take the women to other hotels 
for lunch and a special entertain- 
ment. 


* * * 


MC TRUCK AND COACH is 

moving its most outstanding 
dinner deal, to which the ladies are 
also invited, to the Beverly Hilton. 
White will host the cocktail party 
prior to the banquet, Fruehauf and 
Cummins will hold breakfasts for 
the state association managers. 

Dodge expects to have bandleader 
Lawrence Welk present in its hos- 
pitality suite, Ford will feature Bob 
Horton, of “Wagon Train” fame, in 
a special hospitality event at the 
Town House. Tennessee Ernie Ford 
will give a salute to ATA on his 
TV program. 

Both Dodge and GMC have in- 
timated that they would have 1960 
vehicles available in Los Angeles 
for those who would like to see 
them. Dodge is especially anxious 
to gauge acceptance for its two 
new diesel jobs. 

Among featured speakers for the 
meeting will be California Gov. 
Edmund Brown; C. D. Jackson, an 
executive of Time, Inc., and a spe- 





(Continued on Page 41, Col, 1) 


cial assistant to President Eisen- 


hower; Dr, Kenneth MacFarland, 
inspirational speaker, and Kenneth 
H. Tuggle, chairman of the Inter- 
state Commerce Commission. 

It is claimed by ATA that the 
more than 40 hospitality suites at 
this convention, will exceed any 
previous convention of the associa- 
tion. The former record was 39 at 
their last ATA convention in New 
York. 








Truckin’ 














Wwe. my hearties, when the Big 
Three finally got around to 
throwing separate press previews 
for their new truck offerings they 
went all out and did the job up 
brown. 

Chevrolet was the first to pop-up 
on the shores of Lake St. Clair. In 
admitting openly that it was the 
first time in history that Chevy 
had ever given its truck line special 
news treatment, Chevrolet boasted 
that it had something worth “crow- 
ing about.” 

And I'll have to agree with them. 

The newly engineered develop- 
ments in Chevy’s truck line, to 
me at least, are just as news- 
worthy as its new compact car, 
the Corvair. 

Herman Sattler, head of truck 
sales, said Chevy had tried to take 
the “kidney jouncing” out of the 
occupational hazard of driving 
trucks. They certainly have suc- 
ceeded in my estimation. 

Herm tried to “give me the 
works” and we rode several trucks 
of both 1960 and 1959 vintage, load- 
ed the same and over the same 
rough road. One experience will do 
ample justice to the series of dem- 
onstrations he put me through. 

* OK o* 


TOOK one of the larger 1960 
jobs loaded with 21,000 pounds 
of gravel in a dump body over a 
worn out gravel road complete with 
“washboard” ruts and chuck holes. 
At 65 miles an hour this job rode 
like a baby carriage in the cab. 
While the load was pretty well 
balanced over the dual drive axles, 
that in itself would not have been 
responsible for the “rocking chair” 
ride and complete lack of vibration 
and banging normally associated 
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Big Strides Noted in Truck Safety 


RUCK fleets in the U. S. now 

operate with three times the 
safety of 10 years ago, according 
to the AMA. 

“Major commercial and gov- 
ernment fleets throughout the 
nation averaged only 14 accidents 
per million miles of travel for 
1958, less than a third of the rate 
of 45 per million 10 years ago,” 
AMA said. “This means fleet 
truckers today average some 71,- 
000 miles without accidents, com- 
pared with approximately 22,000 
miles in 1948.” 

The accident rate for all vehicles 
on the road in 1958 was 26.5 per 
million miles of travel, or about 
37,700 miles between mishaps, AMA 
said, 

Responsible truck operators have 
contributed to the rapid improve- 
ment in safety through sound 
driver selection and training pro- 





grams, good maintenance practices 
and close adherence to safety regu- 
lations of the states and the Inter- 
state Commerce Commission, the 
association said. 
ab * + 
RUCK manufacturers, working 
closely with truck operators and 
motor-vehicle administrators, have 
contributed by continuing to build 
vehicles of great inherent safety. 
Among the major engineering 
and design advances important 
to safety are greater durability, 
greatly improved braking, better 
vision for the driver, increased 
horsepower, driver aids and 
added comfort for the driver. 
Today’s low-priced trucks com- 
monly operate up to 100,000 miles 
without major repairs, while larger 
trucks often go 200,000 or 300,000 
miles without need of a major over- 
haul. This is almost twice the dur- 





ability built into trucks 10 years 
ago, AMA said. 

Improved braking is perhaps one 
of the outstanding improvements 
that have been made in truck de- 
sign, along with brake retarders 
that either operate separately or 
are being built into the modern 
automatic transmissions, 

* * * 
ESPITE increased truckload 
capacities and longer sustained 
speeds, brake linings last a third 
longer than a decade ago through 
the use of new synthetic resins. 
Truck-brake life now averages 35,- 
000 miles for urban operation and 
150,000 miles for highway operation. 

Runaway truck accidents caus- 
ed by loss of braking power are 
being prevented by the new auxil- 
iary emergency braking system 
for combination vehicles devel- 

(Continued on Page 39, Col, 1) 


=— 


wit anita eich 


“Hh < 


ewe - ast mo hk 


“eases © Br 


_ £2 cc — -— - ont ~~ ee a om hUF he ~~ we 


a a nn ti i ah oe th te eh ee, ee ea a on et ae oe es. oe ~~ as. & ae 22 Of 


oe «oe ot, Oe ie bee 








at 





= NS Be WS Qe 


aE a Se 





AUTOMOTIVE NEWS, OCTOBER 5, 1959 


39 





—_— 


3-Fold Improvement .. . 


Big Stories 





In Trucking Safety 


(Continued from Page 38) 


oped by manufacturers. This 
warns of dangerous air leaks in 
the system and automatically ap- 
plies auxiliary braking power. 

Another new ICC regulation, 
which goes into effect Dec. 1, re- 
quires parking brakes adequate to 
hold the vehicle or combination. 
This regulation revises an old rule 
(Section 193.40 of the ICC safety 
regulations for interstate common 
carriers of property). 

The old rule required this hold- 
ing ability, but stipulated that the 
parking brake had to “employ a 
ratchet and pawl or other suitable 
locking and releasing mechanism.” 

The new rule has dropped this 
wording so that the ratchet-and- 
pawl-type lock release no longer is 
mandatory. However, the new regu- 
lation does not outlaw the ratchet- 
and-pawl type. 
* * * 

P Edt Late change alters the 

wording of the old rule which 
specified the parking brake on the 
power urit had to lock the rear 
driving Wheels to the “limit of 
traction” even if the vehicle was 
part of a combination, such as a 
tractor-semitrailer. 

The new rule simply says that 
any vehicle or combination shall 
have a parking brake that will 
hold the vehicle or combination 
on any grade where it is oper- 
ating. 

The new Section 193.41 for the 
first time permits use of the new 
spring-loaded parking brakes that 
are held off by air pressure. It also 
permits use of power “assists” in 
applying the parking brake, as 
long as failure of the assist does 
not prevent the driver from being 
able to hold the vehicle as required. 

New cab-forward designs, im- 
proved mirrors (especially the so- 
called Western type), greater glass 
areas, more effective windshield 
washers and defrosters and im- 
proved headlights have greatly im- 
proved the driver’s ability to see 
the road under all conditions. 
Weight-horsepower ratios have 
been improved to aid truck-trailer 
combinations in keeping up with 
the normal flow of traffic and in 
maintaining reasonably adequate 


Trucks Can Meet 
All Mail Needs, 
Summerfield Told 


WASHINGTON, — The require- 
ments of postal transportation are 
no more than those of commercial 
shippers and other Government 
agencies and can be met by for- 
hire motor carriers, according to 
John V, Lawrence, managing direc- 
tor of the American Trucking 
Assns, 

In a le to Postmaster General 
Summerfield, Lawrence said that 
despite the fact that truck service 
reaches more populated areas with 
greater frequency than any other 
mode, “postal transportation has 
never seriously considered the use 
of this available means.” 

He made the statement in regard 
to a letter written by the Post- 
office Department to Vice-Presi- 
dent Nixon urging adoption of leg- 
islation giving the Postmaster the 
right to provide air transportation 
for any or all classes of mail “be- 
cause of the nature of the terrain, 
or the impracticability or inade- 
quacy of surface transportation.” 

In that letter Summerfield said 
the volume of mail has increased 
while rail service has decreased. 
Substitute highway service, he said, 
has replaced, in part, the lost 
Schedules but “does not fill the 
gap,” 

Lawrence pointed out to the 
Postmaster General that legislation 
to permit wide use of mail by 
truck has been introduced. but has 
not yet been enacted. In view of 
that, he asked, “how is it possible 
to say that substitute highway 
Services‘ have been used but are not 








adequate for the job?” 


Noted 


speeds on upgrades and in provid- 
ing the extra power needed for 
fast passing of slower vehicles on 
the highway. 
* * * 
RIVER aids such as automatic 
transmissions, power steering 
and power brakes not only aid 
drivers in maintaining control but 
cut driver fatigue. 
Driver fatigue also has been 
lessened with such additions as 
more adequate shock absorbers, 
longer, wider and variable weight 
springs that adjust to changes in 
load conditions, advanced seat de- 
sign, optional seats with hydrau- 
lic control, and increased cab 
ventilation and insulation. 
Muffler development also has re- 
duced tiring noise levels, New tor- 
sion front springing is another en- 





gineering development that no 
doubt will reduce driver fatigue. 

Improved air conditioning is an- 
other of the optional equipment 
items that improves driver comfort 
and lessens fatigue. 

Truck manufacturers also give 
strong support to a variety of ac- 
tivities concerned with safety, such 
as the driver, the highway and reg- 
ulations, 

* * 

TaRoucs financial grants by 

AMA, manufacturers sponsor 
university courses for truck-fleet 
training and safety supervisors. 
Through AMA committees, they 
also work closely with Government 
and private groups in developing 
truck-safety standards and in com- 
piling safety research data. 

Forthcoming projects, which 
will be aided by truck makers, 
include a ride-quality study by 
the Society of Automotive Engi- 
neers and a joint ICC-Bureau of 
Public Roads study on emergency 
truck-braking systems. 

The manufacturers also are co- 
operating with the American Assn. 
of State Highway Officials in a 
two-year national test at Ottawa, 
Ill., to study the capabilities of 
various types of roads and bridges. 











How They Fared ... 





Commercial Car Registrations 


By Makes 


First Seven Months, 1959 vs. 1958 








First 7 First 7 Percent Percent Percent 

Months, Months, Share of Share of Point 

Make 1959 1958 ’69 Market ’°58 Market Change 
CO 198,831 146,054 35.62 35.41 + .21 
OEE . cctriimevennnniineinnies 163,097 116,775 29.21 28.31 + .90 
59,746 50,653 10.70 12.28 —1.58 

41,861 30,469 7.50 7.39 + 11 

32,515 22,227 5.82 5.39 -+ 43 

15,113 10,601 2.71 2.57 + 14 

8,982 6,941 1.61 1.68 — 07 

8,324 6,815 1.49 1.65 — .16 

Studebaker .................... 3,793 2,667 68 -65 + .03 
BEEIEEEEE TE crscivnsnennnens 1,610 1,676 29 Al — 12 
ne 633 470 ll ll me 
Miscellaneous** ............ 23,785 17,098 4.26 4.15 + .11 

OOO © iicstdenineinneiel 558,290 412,446 100.00 100.00 


* White includes Autocar, Freightliner, Reo and Sterling. 
** Miscell includ imports, Corbitt, Diveo, FWD, Kenworth, Marmon- 
Herrington, Peterbilt, etc. 





—Compiled from R. L. Polk & Co, data. 
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Art Carney’s back and Delco’s got him. It’s a brand-new show that’s a cinch 
to set brand-new Delco Battery sales records for you. ‘“The Art Carney 
Show”’ starts October 2 and will be seen in over 17,000,000 homes. Make 
sure your Delco Battery stock is up enough to handle the increased demand. 
Frankly, who else gives you this kind of battery sales support? 


QUALITY BUILT BY DELCO-REMY, DISTRIBUTED THROUGH 
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Truckin’ . 





eo ec e By Jack Weed 
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with a truck of this type on such 
@ road. 

The independently sprung front 
wheels, torsion bar springing on 
front and load adjusting springs 
on the rear took practically all 
the “jounce” out of that cab even 
when we hit deep chuck holes. I 
could not feel any vibration 
either through the steering wheel 
or on the floor of the cab. 

Then we took a last year’s job 
of the same size and with the same 
sized load, at the same speeds and 
over the same road. We were 
thrown from side to side and every 
bump came right up through our 
spines despite the well upholstered 
seats in that cab. 

And one would think the vibra- 
tion experienced in that last year 
model would split every weld and 
Shear every bolt in the cab. 

* + * 


Appeals to Drivers 


2. THESE jobs prove out as well 
in service as they did on this 





preview test, and I see no reason 
why they won’t, I can see that 
many a fleet operator is going to 
have trouble with his drivers unless 
he switches over. Especially those 
drivers who have to spend all day 
or all night with the seat of their 
pants glued to cab cushions. 

And the phenolic disks or caps 
that have been placed between the 
lower steering ball and cup make 
even these big jobs steer like a pas- 
senger car, This Flexlon stuff cer- 
tainly makes a whale of a differ- 
ence. 

Chevrolet is leaving the grease 
nipples on these steering parts 
contrary to the way in which one 
car company is using them. This 
not only adds to the “slippery- 
ness” of the disks but keeps road 
dirt and other abrasives from 
reaching this material—which is 
said to be highly subject to 
abrasion from even small quanti- 
ties of such debris. 

Dodge took us back to the Ameri- 





cana Hotel in Miami Beach and 
while it was not an exclusive truck 
preview—they showed us the com- 
plete line of new Chrysler-built 
vehicles—an entire morning was 
devoted just to the new trucks. 

And like last year, Dodge had a 
very entertaining skit arranged 
that brought in representative num- 
bers of the whole truck line. 

The setting, appropriately enough, 
was Dodge City of early western 
lore complete with the combination 
saloon and dance hall, marshal’s 
office, bank and rooming house. 
The skit, a burlesque of the happen- 
ings of the early days, brought in 
“Miss Kitty” and her dance hall 
girls, the arrival of the innocent 
school marm, an Indian fight pre- 
senting truck-mounted U. S, caval- 
ry, a bank holdup and a gold 
strike. ° 
~ * aa 
Saddles & Swingouts 

ODGE trucks, instead of horses, 

were the means of transporta- 
tion. The Chinese laundryman ar- 
rived in a forward control job, the 
slick gambler had a sweptline 
pickup to do his “picking up” in, 
the cattle drive naturally was in an 
exceptionally good looking “bull 
hauler” tractor and all steel semi. 

The combination undertaker and 








Truck Tips 


October sees more retail firms 
buy new transportation than any 
other month in the year. Includ- 
ed among these are confectioners, 
department stores, druggists, flor- 
ists, furniture stores, grocers, 
hardware stores, housefurnish- 
ings stores, butchers, poultrymen 
and milk and milk products pro- 
ducers. Also normally buying at 
this time are chemical houses and 
contract haulers. 

This: month truck salesmen 
should be working hard on firms 
in feeds and cereals, manufac- 
turers, municipal, county and 
state departments and paper and 
printing suppliers. Start solicita- 
tion on petroleum product and 
produce merchants, 





barber went around in a van job, 
and even the preacher advertised 
his cutrate marrying, buryings and 
Bar Mitzvahs from a pickup. 
One of the two things of particu- 
lar interest to me were the swing- 
out fenders that feature this year’s 
Dodge trucks, They certainly open 
the engine compartment for main- 








*“Tll lock the door and throw aw 


ay the key!” the cop thundered. 


Don’t Make This Cop Accuse Your Service 


This patrolman, like lots of other 
people, demands performance from 
anything on wheels. And when he 
buys a new car, he considers it a major 
crime if he doesn’t get the best service 


you can give him. 


The Pennzoil Program is made to order 
for people like him. Means extra profit 


for you. 


It provides 100% Pennsylvania- 
base motor oils and quality lubricants 
that your new-car buyers want to 
keep using. So when you sell them 
on Pennzoil, you sew up their profit- 
able service business—right at the 
time you make the sale! And each 
new customer is worth upward of 
$200 per year to you. . 
parts and customer labor! 

And Pennzoil’s exclusive Kontax 


by Stony 


come back for all 
need when they’re 


System® . . . 4 to 1 favorite over all 
others with car dealers from coast to 
coast . . . supports your good service. 
Actually makes customers want to 


In a nutshell: yowll build greater 


Jackson 


the services they 
needed! 


service traffic to absorb overhead .. . get 
more repair orders and all needed 
items per R. O.... 
profit for making better trades and 
more money on car sales! 

Your Pennzoil distributor can show 
you proof. Call him today. 


and have extra 





This is all you need to know about engine care. 


. just in 





MEMBER PENN. GRADE CRUDE OIL ASSN 
PERMIT NO. 2, OIL CITY, PA. 








tenance just as completely as the 
tilt type cab. And they are built 
strong. 

We got “Mat” Patterson, Dodge 
general manager, to stand on the 
outswung engine compartment 
side and jiggle it to make certain 
it didn’t give. I could see by the 
way the latches were built that 
there should be little fear of rat- 
tles from those swing sides re- 
gardless of wear. 

Another neat little job that was 
used in the skit was a fire fighting 
rig mounted on a four wheel drive 
chassis and which could fill the 
fire fighting bill for many small 
communities plagued with grass 
fires and an occasional house or 
barn fire. 

The job was equipped with three 
tanks, allowing the rig to carry 
water, foam and some other ingre- 
dient to meet the need. It had a 
swivel nozzle on top of the cab that 
is operated from the driver’s seat 
and can be directed to throw a 
forceful stream up, straight ahead 
or down, It had two hose reels and 
room for several fire fighters to 
stand in the rear of the job as well 
as places for extra hose and tools. 

All of the Chrysler high com- 
mand was there to greet the news 
gatherers, including Bill Hamway 
jr., truck sales manager. 

* cd . 


ORD took the truck editors 

down to Louisville. Those from 

Detroit went down in a company 

plane, along with Wilbur Chase, 

truck general sales manager, Don 
* . + 


Swingin’ Away— 

Steve Tompkins, Dodge truck chief en- 
gineer, holds the ‘‘gate" from swinging 
while M. C. Patterson, general manager, 
puts a little showmanship into demon- 
strating the strength of the hinging mech- 
anism on Dodge truck's new ‘‘swingout" 


fenders. Illustration also shows how the 

hood swings up to a full 90-degree angle, 

allowing full mechanic working room. 
* * * 


Ball, heavy-duty truck sales man- 
ager, and Dave Lee, truck planning 
manager. 

In addition to showing us the 
Louisville truck plant, the division 
presented a “pitch” on the dura- 
bility of the Ford truck engines 
that was not only interesting but 
very convincing. 

One of the big fleets that use 
Ford trucks sent in an engine 
from a vehicle that had run over 
225,000 miles without any major 
repair service. To demonstrate 
the quality and durability that is 
built into Ford truck engines, a 
crew of engineers tore this engine 
down and measured every part 
for the wear that had taken 
place. 

We were taken through the 
Louisville truck plant in groups of 
10 so that every operation could be 
explained and all questions answer- 
ed, Following this trip we were 
shown the new trucks for 1960. 

An added feature of this truck 
preview was that those who wished 
to stay over another day could see 
the run-off of the ATA Truck 
Roadeo which was being held in 
Louisville at the time. 





Rayon Tire Yarn Prices 


Cut 4-5 Cents a Pound 
NEW YORK. — Major producers 
of rayon yarn for Tyrex tires last 
week reduced their yarn prices by 
4 to 5 cents a pound. The move 
came a month after nylon pro- 
ducers cut their tire yarn prices 
by 9 to 14 cents a pound. 

The rayon makers also reported 
they are in the process of introduc- 





ing improved yarns. 
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In Dodge Truck Line for 1960... 





Easily Serviced Series Offered 


(Continued from Page 38) 


diesel engines, with a horsepower 
range from 175 to 220, will be 
offered. 

Patterson cited the following 
product highlights of the new line: 
1. Completely new cab-forward 
design for 18 medium and high-ton- 
nage models, Featuring a BBC 
dimension of 89% inches, the new 
cab-forward units enable truck op- 
erators to pull 35-foot trailers in 
states permitting a 45-foot overall 
length, and 40-foot trailers in 50- 
foot states. To make legal payloads 
higher in states using the “bridge 
formula,” the front axle is 28 inches 


from the front of the bumper, 
* * * 


110-Degree Swing-Out 


NEW Servi-Swing fenders. 
e Front fenders on the new cab- 
forward models swing out 110 de- 
grees at the release of a single 
latch to provide instantaneous 
access to the engine and its acces- 
sories. Hinged at the radiator, the 
swung-out fenders expose head- 
lights, horns, belt drives, wiring 
and other components for immedi- 
ate servicing, In addition, an alli- 
gator-type hood opens 90 degrees 
vertically, ensuring easy access for 
servicing many components in the 
engine compartment. 

3. Increased gross vehicle and 
combination weights. To permit 
greater payloads, gross vehicle 
weights have been increased as 
much ag 4,000 pounds and range 
to 53,000 pounds. Gross combina- 
tion weights have been boosted 
as much as 11,800 pounds and 
range to 76,800 pounds. 

4. Five new V-8 gasoline engines 
for medium and high-tonnage mod- 
els. Available are three new engines 
with displacements of 361 cubic 
inches and horsepower ratings of 
178, 194 and 204. Two 413-cubic- 
inch V-8 engines are being intro- 
duced with horsepower ratings of 
217 and 228. The new engines pos- 
sess such features as tri-metal 
bearings, sodium-cooled stellite- 
faced exhaust valves and water- 
heated intake manifolds. 

5. Four Cummins diesel engines 
for high-tonnage trucks, Available 
are the turbocharged C-175, which 
provides 175 horsepower, 464-cubic- 
inch displacement and 406 Ib.-ft. 
torque; the NH-180 with 180 horse- 
power, 672-cubic-inch displacement 
and 504 lb.-ft. torque; the NH-195 


Truckstell Widens 
Auto Operations, 
Gets New Plant 


CLEVELAND—Donald W. 
Meyer, president of Truckstell Mfg. 
Co., has announced a reorganiza- 
tion and expansion program aimed 
at broadening the company’s activ- 
ities in the automotive field. 

Truckstell, manufacturer of spe- 
cial truck equipment for 28 years, 
has consolidated its manufacturing 
facilities in a modern plant located 
at 4390 W. 140th St., Meyer said. 

Executive, sales and engineering 
offices, formerly located in down- 
town Cleveland also will be head- 
quartered in the new plant, he 
added, and W. J. Reilly, vice-presi- 
dent, has been appointed manager 
of the Cleveland plant. 

Meyer also said the company had 
established three new sales divi- 
sions. William C. Lynch, former 
Service manager, has been pro- 
moted to sales manager of the spe- 
cial truck equipment division. 

Meyer said an auto parts and 
Specialties division hag been cre- 
ated to market a new Safe-T-Cap 
(radiator pressure cap) and a cool- 
ing system tester to the automo- 
tive trade. John F. Black will be 
Sales manager of this new division. 

He said Truckstell recently ac- 
quired exclusive rights to a new 
low-cost metal-forming process and 
will market both custom formed 
Material and machines. John Mc- 
Donald, inventor of the process, 
will head the new metalform ma- 
chines and products division. 








with 195 horsepower, 672-cubic-inch 
displacement and 533 Ib.-ft. torque; 
and the NH-220 with 220 horse- 
power, 743-cubic-inch displacement 
and 605 lb.-ft. torque. The NH en- 
gines are naturally aspirated. 
* * * 

6 A NEW line of heavy-duty 

¢ transmissions, Included are the 
new five-speed New Process 541, the 
Clark 301-V, the Spicer 6000 Series, 





Delivery Company Leases 


30 Imports from McKay 

SEATTLE. — Independent Deliv- 
ery Service and William O. McKay 
Co., English Ford dealership, have 
completed leasing arrangements for 
one of the largest fleets of im- 
ported trucks ever leased in the 
Puget Sound area. 

Thirty Ford vans have been 
leased by the delivery firm. W. 
Levis Green and Jack Anderson 
represented the dealership in nego- 
tiations. 





Fuller 8- and 10-speed units and 
new auxiliary transmissions. The 
six-speed Torqmatic, available on 
361-cubic-inch engines in 500, 600 
and 700 models, features a built-in 
torque converter hydraulic retarder. 

7. New and stronger heat-treated 
frames, Fabricated from heat- 


treated chrome-manganese steel, | Sessa - 


the new frames are standard on all 
800, 900 and 1000 models. Although 
tests show heat-treated frames to 
be 122 percent stronger than carbon 
steel frames, they are lighter than 
carbon steel units, enabling truck 
operators to carry additional pay- 
load. 

8. New, more durable clutches. 
A new 13-inch, two-plate clutch 
is used with the 413-cubic-inch, 
four-barrel carburetor gasoline 
engine. A new 14-inch, two-plate 
clutch is standard with the NH 
diesel engines, and a 15-inch, 
single-plate clutch is standard 
with the C-175 diesel engine. 


In order to lengthen engine life in 











Aid to Service— 


Swinging out the right front fender on 
this Dodge truck exposes filler pipes and 
dipstick, heater hoses and connections, 
radiator shutter operating mechanism, air 
cleaner connections and Nos. 1 and 2 
cylinders. 

a. Bs 


heavy-duty service, an oil cooler is 
standard on all 413-cubic-inch gaso- 
line engines, on C-175 and NH-220 
diesel engines, and on the 204- 
horsepower, 361-cubic-inch V-8, It 





is available on the NH-180 and the 
NH-196 diesel engines. 
* _ ~ 

Parts Are Aluminized 
MEDIUM and high-tonnage mod- 

els have mufflers with all in- 
ternal parts aluminized, including 
baffles, tubes and hot-area liners. 
This aluminizing protects the muf- 
fler against the moisture formed 
by condensing gases for longer 
service life. 

Automatic radiator shutters, 
which assure quick warmup and 
economical operating temperatures, 
are standard on diesel models and 
available for heavy-duty gasoline 
units. 

The new cab-forward trucks 
have longer and wider front and 

rear springs. The extra length 
permits the spring deflection rate 
to be reduced for a better ride, 
and the greater width permits the 
use of fewer leaves without loss 
of roll stiffness. 

A better ride results from the 
lower frictional surface area made 
possible by fewer spring leaves. In 
order to prevent driver fatigue, 
“Soft-Ride” rear springs are recom- 

(Continued on Page 43, Col, 1) 








Dealers! Distributors! Here’s A Sales Advantage 
That You Can Sell To Every Fleet Mover: 


Aeroquip “E” Series Cargo Control System § 
Cuts Cargo Damage, Wins New Business 


At Republic Van and Storage Co., Inc. in Los Angeles, 
trailers equipped with the Aeroquip “E” Series Cargo 


Control System can 


handle any transfer job. Special 


electronic equipment or fine furniture and household 
possessions can be moved with the utmost care—cross 


town or crosscountry. 


The “E” Series System features flush-mounted steel 
tracks installed in the side walls of the van. Web strap 
assemblies (or steel brackets for second decking) are 
easily inserted and removed from the notched track. 


These high-strength 


8 





straps tighten with a pull, release 


» : al 


Republic movers make second decks where they need them to get 
full use of cube in the van and to separate cargo for safer transit. 


SAFE-T-LOADED is an Aeroquip Trademark 


z=~eroquip 


GENERAL LOGISTICS DIVISION 


2929 FLOYD STREET, BURBANK, CALIFORNIA 
Aeroquip Products are Fully Protected by Patents in U.S.A.. Canada and Abroad 
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with finger touch, reducing loading and unloading time. 
Strap end fittings do not project into the van, assuring 
full use of cube space and no possibility of cargo damage. 


Second decking is easy: wood 2x4's drop into steel 
brackets inserted in the track you select. When topped 
with plywood panels, you have a strong second deck 


at the desired height. 


Get full details on how your vans can make more 
money for you, SAFE-T-LOADED with Aeroquip Cargo 
Control Systems. Mail coupon below. 
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High strength web straps with self-locking buckles permit quick, 


easy tie down of all cargo in the van. Finger touch releases it. 


General Logistics Division, Aeroquip Corporation 
2929 Floyd Street, Burbank, California 
Please send full details on Aeroquip Cargo Control Systems for truck fleets. 
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Rescue Vehicle— 

Divco-Wayne Corp. has introduced a 
forward control, van-type rescue vehicle 
which carries a rescue squad of 12 men 





or four stretchers on foldaway brackets 
and a stretcher in the aisle. This interior 
view shows an electric exhaust fan in the 
ceiling, stretcher brackets with stretcher 
and foam-rubber seats covered with arti- | 
ficial leather. The flooring is of nonslip | 
four-way tread plate. 








Truck 





Briefs 








NEWARK, N. J.—Highway Trail- 
er Co., one of the nation’s fore- 
most producers of truck-trailers 
and utility equipment, has broken 
ground for a $500,000 Newark fac- 
tory branch building on a three- 
acre site at the intersection of 
South Street and Avenue I. 

The new building will contain 
20,000 square feet of floor area for 
offices, including complete sales fa- 
cilities, parts department, and a 
repair area with 15 bays. 

* * * 


Radical Transport Exhibit 


'|Wins Award at College 


ANGOLA, Ind.— Possibilities of 
revolutionary developments in 
transfer operations were consider- 
ed by students in motor transport 
management at Tri-State College in 
their prize-winning exhibit depict- 
ing the progressive design of a 
transfer terminal, central offices 
and maintenance shops for a myth- 
ical concern, Motor Transport So- 
ciety Express, Inc. 

The exhibit took first prize of $50 


awarded in the alumni association 
competition during Tri-State’s 75th 
anniversary celebration and alumni 
homecoming. 

* * * 


New Calif. Law Requires 


Extra Air-Brake Device 


SACRAMENTO, Calif. — Legisla- 
tion requiring truck owners to in- 
stall an extra air-brake safety de- 
vice has been signed by Gov. 
Edmund G. Brown. 

The device will be required on 
vehicles using air for braking after 
Jan. 1 or six months after approval 
of a device by the State, Truck and 
|bus-line spokesmen said no such 
|device has been developed. The 
| device, according to the law, would 
| prevent loss of air pressure if an 
| air-brake line breaks. 
+. * * 


Spector Freight Takes Over 


Management of Steffke 


CHICAGO.—Spector Freight Sys- 
|tem, Inc., has taken over manage- 








ment of Steffke Freight Co., 
Wausau, Wis., according to W. 
Stanhaus, president of Spector. 

Spector will operate Steffke 
under temporary-management au- 
thority granted by the Interstate 
Commerce Commission, The com- 
pany’s application for permission 
to acquire Steffke is yet to be acted 
on by the ICC, Stanhaus said. 

* * * 


New GMC Coaches Use 


Fluorescent Lighting 


PONTIAC.—New high-frequency 
fluorescent lighting that is said to 
give bus passengers 70 percent 
more light than conventional sys- 
tems and promise substantial sav- 
ings for operators is provided as 
standard equipment in GMC’s new 
line of transit coaches. 

Under development three years 
by GMC electrical engineers, the 
transistorized system eliminates 
shadowy areas in the coach and 
bathes the interior with a _ soft 
white light instead of the yellow 
light provided by incandescent sys- 
tems. 

i * * 


Linked to Mexican Firm 
NEW YORK. Smith, Kirk- 
patrick & Co., Inc., has been ap- 
pointed export representative and 








Sell the world’s most complete line of 
dump truck body equipment...HEIL 


Heil twin telescopic 


» conversion hoist. 


Heil dump body and head-mount 


telescopic hoist. 


m Hy-Tec hydraulic 
= dump trailer. 


© 


Heil heavy-duty dump body = 
and hoist unit. 








MILWAUKEE 1 





Tue HEIL co. 


DU 


» WISCONSIN 





MP BODIES 





HE Heil line is unmatched 

both for range of products 
and quality of design, engi- 
neering and performance. 
Your Heil distributor has the 
complete story on any or all 
equipment listed here . . . see 
him soon and be sure your 
trucks are equipped with the 
finest you can buy. 


DUMP TRUCK BODIES 
FROM 2 TO 50 TONS AND UP 
STEEL OR ALUMINUM 
Medium-duty 
Heavy-duty 
Rock bodies 


FRAMELESS DUMP TRAILERS 
Hy-tec 
Hy-spill 


HYDRAULIC HOISTS 

LIFT CAPACITIES TO 

50 TONS AND UP 
Twin-arm type 
Head-mount telescopic 
Twin telescopic 


FARM CONVERSION HOISTS 
Twin-arm type 
Twin telescopic 
Piston-arm type 


REFUSE COLLECTION BODIES 
Colectomatic bodies — 13, 16, 
20 cu. yd. 


New Pakomatic bodies 


ELEVATING TAILGATES 
Heiloaders — 2,000; 3,000; 
4,000-lb. capacities 


SPECIAL LOW-BED AND 
OTHER TRAILERS 


and HOISTS 


financial agent for Trailers de Mon- 
terrey, S.A., Mexican producer of 
buses, trucks and trailers. 

* +” * 


Ford Reports ’58 Truck 


Meets Antarctic Challenge 


DETROIT.—One of the first 1958 
Ford trucks to roll off the assembly 
line, the F-350, has completed two 
gruelling “summers” in ice-bound 
Antarctica without a breakdown 
despite extreme weather and topo- 
graphical conditions, Ford Motor 
Co. said it has been informed by 
the Navy. 

The truck, standard in every re- 
spect except’ that it was equipped 
with snow tires, was used by the 
Seabees in round-the-clock hauling 
operations for two three-month 
“summer” periods, Ford said. 

a * * 


Cardox Gets AF Contract 


For 34 Fire-Fighting Trucks 


CHICAGO.—The Air Force has 
awarded a $1,298,213 contract to the 
Cardox division of Chemetron Corp. 
for 34 airport fire-fighting and res- 
cue trucks. The new model, especi- 
ally designed for the Air Force, 
will operate at full efficiency in 
temperatures as low as 60 to 70 
degrees below zero and is equipped 
with an insulated and heated six- 
man cab. 

F.. C. Rodgers, Cardox vice-presi- 
dent, said the unit can start to 
extinguish a fire even before it 
stops rolling as it has an all-direc- 
tional boom, like a mechanical arm 
with an elbow, that can extend 
above and ahead of the truck. 
When triggered, the boom nozzle 
discharges 1,250 pounds of carbon 
dioxide “snow” per minute effec- 
tively even in a strong wind, Rodg- 
ers said. 

* ok * 


Du Pont of Canada Offers 


Nylon Truck-Tire Booklet 


TORONTO.—Thirteen case histo- 
ries of Canadian truckers’ experi- 
ences with nylon cord tires are 
presented in a new duPont of 
Canada booklet, Included in the 
illustrated brochure are examples 
ranging from a large West Coast 
logging firm to a small city dairy. 

Each case demonstrates different 
requirements in truck tire per- 
formance and describes how nylon 
tires helped achieve lower costs 
per mile for the trucker, du Pont 
said. The booklet is titled “Fleet 
Owners Cut Tire Costs.” 

eo 


* * 
Seaboard Railroad to Begin 


Piggyback Service Nov. I 


ATLANTA.— The Seaboard Air 
Line Railroad will inaugurate piggy- 
back transportation Nov. 1 between 
Atlanta and eastern cities. 

Terminal points will be Balti- 
more, Philadelphia and New York. 
Similar service will be started from 
other Southern cities—Birmingham, 
Savannah, Charlotte, Miami, 
Tampa and Jacksonville—according 
to I, W. Fincher, assistant freight 


traffic manager here. 
+ + * 


Mexico Vehicle Maker 


Names Smith-Kirk patrick 
NEW YORK. — Smith, Kirk- 
patrick & Co., Inc., has been ap- 
pointed export representative and 
financial agent for Trailers De 
Monterrey, S.A., Mexico, producer 
of buses, trucks and trailers, 
The company said the arrange- 
ment includes the sales of Trailers 
De Monterrey products in all mar- 
kets, including the U. S. 

* + * 


Reo Dealership Formed 


DENVER.—Rocky Mountain Reo 
Co. has been incorporated as a 
Reo dealer and distributor. The 
company is a wholly owned subsi- 
diary of Allied Service & Supply Co. 
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MEET 
us in 


CHICAGO 


See Page 62 
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Front Fenders Swing... 





Dodge °60 Trucks 
Stress Servicing 


(Continued from Page 41) 


mended for heavy-duty highway 
tractor use. 
oe * 

¢ ba design and engineering ad- 

vances in the light-tonnage 
field have been made with one pri- 
mary thought in mind,” Patterson 
explained, “This is to provide pas- 
senger-car styling, comfort, conven- 
jence, and ride in trucks capable 
of fulfilling nearly every hauling 
need. 

“Our Sweptline half-ton pickup— 
the style leader in its class—fea- 
tures a larger cubic load capacity 
and bigger brakes than any com- 
parable model in the industry, We 
offer two choices in Sweptline en- 
gines—a thrifty 120-horsepower, 
six-cylinder or a rugged 200-horse- 
power V-8. 

“Tests show our six-cylinder 
engine operates economically at 
turnpike speeds over long periods 
of time without significant signs 
of wear. No other pickup truck 
has an engine more powerful 
than our V-8.” 

The smooth-sided Sweptlines are 
available in half, three-quarter and 

* 


In-Cab Access— 

An insulated fiberglass housing and 
dash section are easily removed to pro- 
vide in-cab access to this Dodge truck 
engine. Exposed by removing housing are 
Nos. 3-4-5-6 cylinders. 


Columbium Steels 
Widely Accepted, 
Great Lakes Says 


REAT LAKES STEEL CORP. 
has reported that its new 
GLX-W series of columbium-treat- 
ed steels has won a remarkable ac- 
ceptance for the truck and auto 
industries since the new high- 
strength steels were introduced less 
than a year ago. 

W. D. MacDonnell, Great Lakes 
president, said truck manufactur- 
ers have found that GLX-W steels 
enabled them to make significant 
savings in weight. 

“Auto makers have found that 
with GLX-W they can cut steel 
costs without sacrificing strength 
of vital chassis components,” he 
added. 

GLX-W steels are available up 
to %-inch in thickness in four 
yield strengths — 45,000, 50,000, 55,- 
000 and 60,000 pounds per square 
inch. They have excellent weld- 
ability and formability character- 
istics, MacDonnell said. 

Work on the new steels was 
spearheaded by Clarence L. Alten- 
burger, technical assistant to the 
president, who heads Great Lakes 
Steel’s research and product devel- 
opment groups. 

Altenburger said that, unlike 
other hot-rolled carbon steels, in- 
creased strength in the GLX-W 
Series does not increase brittleness. 

“Columbium makes the differ- 
ence,” said Altenburger, “and cre- 
ates a fine-grained structure in our 
GLX-W series.” 

Altenburger said that although 
columbium-treated steels are, tech- 
nically, not a new discovery, Great 
Lakes is the first firm to achieve 
volume production of such steels. 














ee 


one-ton models, and offer body 
lengths from 6% to 9 feet and pay- 
loads from 1,775 to 3,475 pounds. 
They have load capacities from 59.7 
to 84 cubic feet and a total brake 
lining area of 191.8 square inches. 

The Town Panel, which features 
an interior height of 53 inches, is 
offered with either the six-cylinder 
or the V-8 engine in a wheelbase 
of 108 inches, 

* * ae 


Passengers or Cargo 
DEAL as a carrier of personnel 


Diesel Power— 


One of the Dodge trucks for 1960 is 
this KC800, powered by a turbo-charged 
Cummins C-175 diesel engine. The unit 
has a maximum GVW rating of 27,000 
pounds and a maximum GCW rating of 

or cargo, the Town Wagon can/| 50,000 pounds. The KC800 is available in 
carry up to eight passengers in its| four wheelbases from 134 to 182 inches. 
three seats. With its two rear seats et 

em: 

Pt A get Ah nS gypn Power-Wagons are being offered 


155 cubic feet of load space—more 
for the first time with a Sweptline 


than 50 percent greater than that 
offered by conventional station| pickup body, ideal for use by farm- 
ers, oilfield crews, construction 


wagons, Dodge said. 
Half-ton and _ three-quarter-ton| firms and others engaged in off- 
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highway carrying operations over 
rugged terrain. 

The new line of Power-Wagons 
also includes conventional half- 
ton through two-ton models fea- 
turing six- and eight-cylinder en- 
gines and gross vehicle weights 
to 20,000 pounds. Many of the 
four-wheel-drive units are being 
used for fire-fighting equipment. 

Thirty stake and platform models 
are offered in nine basic categories 
from half-ton through two-ton. 


‘| Eight wheelbases from 116 to 171 


inches are available, with maximum 
gross vehicle weights ranging to 
19,500 pounds. 

Two forward-control chassis—the 


“| one-ton and the 1%-ton—are avail- 


able with six- or eight-cylinder 
engines. The walk-in delivery units 
feature a short turning radius, gen- 
erous interior height, and payload 
capacities to 15,000 pounds. 





Dorsey Trailer Announces 


New Management Team 

ELBA, Ala. — Oliver Vanderbilt 
Ill, president, Dorsey Corp., has 
announced a new management 
team for Dorsey Trailers. 

George L. Collier has become 
president, succeeding the late J. V. 
Wright, and T. R. Dorsey, son of 
one of the founders, becomes exe- 





cutive vice-president. 





Diamond T Offers 
New Cab, Engine 
On Three Models 


CHICAGO.—Diamond T Motor 
Truck Co. has introduced three new 
gasoline-powered models for serv- 
ice varying from medium duty to 
heavy, off-highway use. 

According to Diamond T, most 
important among the advantages of 
the new trucks are the engines— 
the Super Service DT-6 series. 
These wet-sleeve engines are said 
to produce more power with better 
gasoline economy and longer engine 
life than any gasoline engines Dia- 
mond T has ever offered. 

Designated models 534, 634 and 
734R, the trucks also feature the 
company’s new “R” cab. It provides 
better visibility, improved ventila- 
tion and superior construction, the 
firm said. 

The trucks retain the Diamond T 
stainless steel grille. Gross vehicle 
weight ratings range from 21,000 to 
30,000 pounds. GCW ratings range 
from 35,000 to 60,000 pounds. 

All three of the Diamond T mod- 
els also are available as six-wheel- 
ers with GVW ratings as high as 
46,000 pounds. 





30D 


SERIES 





Two New 





Additions 


to the Expanding Line of 





Provide Famous Eaton Design 
in a Wider Range of Sizes 


Two new Eaton Tandem Axle models now extend 
the line of famous Eaton Tandems into a much wider 
range of vehicle capacities—from 38,000 Ibs. GVW to 
55,000 Ibs. GVW. 

Eaton Tandem Axles offer advantages not avail- 
able in other tandems. Included are important savings 
in weight and over-all length with no sacrifice of stam- 
ina. These operation-proven axles may be selected 








More than 


Two Million Eaton Axles 
in Trucks Today 


TANDEM AXLES 


from Single Speed, 2-Speed, and Double Reduction 
types. The 2-Speed and Planetary Double Reduction 
models provide the many advantages of Eaton's ex- 
clusive planetary gearing design—substantiated by 
billions of miles of economical, trouble-free service. 

When they equip with Eaton Tandem Axles, haulers 
get 10 big benefits that make their trucking operations 


more profitable. 





EATO 


AXLE DIVISION 
MANUFACTURING COMPANY 





CLEVELAND, OHIO 
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For Land, Sea and Air... 





Carriers OK Container Sizes 


ASHINGTON.—A uniform size 
for containers adaptable to in- 
terchangeable use on land, on sea 
and in the air has been recom- 
mended by a committee of U. S. 
defense officials, executives of 
equipment suppliers and represen- 
tatives of major carriers. 
reco on for a uni- 
form size is considered by com- 
mittee members ag the most 
significant breakthrough in car- 
rier uniformity since standardiza- 
tion of railroad track width. 

It increases prospects for a pri- 
vately owned, government spon- 
sored pool of freight container 
equipment interchangeable for car- 
rier use by rail and truck lines, by 
inland barge and ocean ships and 
by freight-lifiting cargo planes. 

+ * 


—— “universal container” recom- 
mendation embodies 20 and 40- 
foot lengths, adaptable for use 
singly or in multiples aboard 85- 
foot rail flat cars, in ships now on 
the drawing boards of the Maritime 
Service and in cargo planes now in 





the air or ordered for near delivery. 
Width and height would be restrict- 
ed uniformly at 8 by 8. 


The specifications also were set 
to latest highway operations with 
40-foot trailers in long distance 
hauling and 20-foot demountable 
trailer containers for city-street 
and short-haul routes. 

The recommendations were re- 
ported in New York to the execu- 
tive committee of the National De- 
fense Transportation Assn., top 


Utah OK’s Rate Boosts 


For 18 Trucking Lines 


SALT LAKE CITY.—Truck-rate 
increases ranging up to 15 percent 
were granted to 18 truck lines by 
the Utah Public Service Commis- 
sion. 

All were granted authority to in- 
crease charges from $2.50 to $3.85 
per hour for providing an addi- 
tional man to handle shipments. 
They also were authorized to raise 
charges from $5.50 to $10 for less- 
than-truckload stops. 








permanent body of U. S, govern- 
ment and private industry officials 
concerned with transportation 
problems related to defense. 

Specifications were carried in a 
report by Morris Forgash, chair- 
man of a special “crash” subcom- 
mittee appointed last October “to 
deal quickly with the growing prob- 
lem of containerization and stand- 
ardization.” Forgash is chairman 
of the board of governors of the 
Freight Forwarders Institute and 
president and board chairman of 
U. S. Freight Co. 

Members of his committee in- 
cluded Champ Carry, president, 
Pullman, Inc.; Brig. Gen. F. T. 
Voorhees, assistant chief of trans- 
portation, U. S. Army; Herbert H. 
Rogge, president, American Car & 
Foundry division of ACF Indus- 
tries; R. H. Anderson, genera] man- 
ager, Alaska Railroad; William J. 
Stebler, president, General Ameri- 
can Transportation Corp.; S. A. 
Lamar, handling systems manager, 
Douglas Aircraft Co.; J. P. Newell, 
vice-president, Pennsylvania Rail- 











The 1922 Metz was unique at 
that time in that it had a gearless 
transmission. 





road; Roy Fruehauf, president, 
Fruehauf Trailer Co.; Deodat Cle- 
jan, inventor whose name is used 
to describe a major brand of piggy- 
back equipment used by U. S. 
railroads; Ralph L. Glasgow, as- 
sistant vice-president, Consolidated 
Freightways; Herbert H. Hall, 












ers—farm wagons—pickups. 


HIGH PAYLOAD EXAMPLE 


Model 4LNC/9? hoist (shown in top illustration with A.B.C. aluminum bodies) weighs ap- 
proximately 600 Ibs complete with P.T.O. 


SD Gives YOU THE LIGHTEST WEIGHT 


@ Combined 


gear box 


stuffers. 








WRITE FOR FULL DETAILS—DEALER INQUIRIES INVITED 








, 


HEAVY-DUTY HYDRAULIC HOISTS EVER MADE... 
DELIVER 10 TO 20% MORE PAYLOAD! 


Special Design Features— 


@ No sub-frame or stabilizer required. 


oil tank with patented rigid 


rams and outer cover. 


@ Powered by world-famous EDBRO piston 
type wobble pump. 


@ Combined pump and P.T.O. for direct 


mounting. No exposed drive 


shafts or joints. 


@ All controls in driver's cab. Neutral 
valve giving raise-hold-lower positions 
while stationary or moving permitting 
spreading operations. 


Flexible high-pressure oil pipes eliminate 


@ Extremely simple to fit. 


Single or twin ram hoists available in a complete range of capacities for trucks—trail- 


ONTARIO EQUIPMENT, INC. 


Route 66 and Grand Avenue 
Phone Hickory 7-3113 


McCook, Illinois 
Chicago Line—Bishop 2-2676 


American Society of Mechanical 
Engineers, and H. J. Meagher, 
president, Highway Trailer Co. 

* * . 


HE committee’s recommenda- 

tions already have been for- 
warded to official containerization 
panels established by the American 
Trucking Assns., Inc., Federal 
Maritime Commission, American 
Standards Assn. and the American 
Merchant Marine Institute. 

In preparing its report, the 
Forgash committee relied upon 
more than a dozen separate gov- 
ernment and industry studies. 
Among them were a survey by 
American President Lines into 
containers and demountable 
truck trailers used overseas and 
a study of U. S. truck load pat- 
tern on domestic highways in 
which it was found that more 
than 50 percent of commercial 
highway hauling involves loads 
comprised of at least 25 separate 
allotments from different ship- 
pers, while less than 10 percent 
of truck trailers travel with only 
one bill of lading. Sixty-four per- 
cent of trailer space thus rides 
empty, according to the study. 
“It is concluded,” Forgash ob- 

served, “that a standardized 20- 
foot multiple can handle the pre- 
ponderance of single volume lots 
moving by truck today.” 

Other studies included those of 
ASA and the Maritime Administra- 
tion, each recommending as many 
as six different container lengths. 

“All sizes are not suitable in one 
full sweep,” Forgash said. “It is 
important we get started on basics. 
The 20 and 40-foot lengths, agree- 
able to all interested standardiza- 
tion groups, is a start.” 

In a “pilot study,” it was dis- 
closed that the chairman’s own 
U. S. Freight Co.—a freight for- 
warding system—had produced cost 
savings up to $6 per ton on “limited 
experiments in California which 
could be adapted to 20-foot con- 
tainer operations.” 

Forgash said the experiment was 
carried out to test “the ideal objec- 
tive long discussed for years of an 
automatic store door delivery serv- 
ice for small shipments consigned 
to direct delivery without breaking 
bulk at carrier terminal points.” 

+ * ++ 


TURNING to the over-all recom- 

mendations of his committee, 
Forgash said that “agreement on 
a first 20-foot multiple, all-embrac- 
ing container breaks the ‘sound 
barrier’ on what has proved un- 
doubtedly to be the most vexing 
problem standing in the way of a 
coordinated national transportation 
system.” 

“This size unit is only the be- 

(Continued on Page 45, Col, 1) 


ATA Safety Drive 
To Stress Specific 
Topic Each Month 


WASHINGTON, D. C.—A new 
trucking safety program, stressing 
a different aspect of safety each 
month of the year, will be inaugu- 
rated in October, according to 
Goley D. Sontheimer, safety direc- 
tor of the American Trucking 
Assns, 

Sontheimer said 39 state trucking 
associations affiliated with ATA 
will participate in the program, 
which he said is “designed pri- 
marily to provide smaller trucking 
companies with an _ easily-imple- 
mented, effective safety program 
at no cost to them and to supple- 
ment the programs of larger 
firms.” 

The first year’s program will 
cover 12 subjects, ranging from 
driver-selection procedures to 
maintenance practices, he said. 
Many monthly topics will be di- 
rected at specific groups in the 
trucking industry, such as drivers, 
maintenance men and manage- 
ment, while others will be of more 
general interest, he added. 

The ATA Safety Department will 
send to participating state associa- 
tions a supply of materials which 
will comprise the subject matter 
for a specified month. 

The materials will consist of 
posters and small pamphlets which 
will tell “how to set up and oper- 
ate the program for the month 
and what supplemental materials 
can be used,” Sontheimer said. 

State associations will distribute 
this material to their member com- 
panies either by direct mailing or 
by reprinting the explanatory ma- 








terial in their publications. 
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Carriers Reeommend 
Container Sizes 


(Continued from Page 44) 


ginning, but we’ve got to start 
somewhere,” he said. 

The scope and full impact upon 
the American investment, carrier 
and shipping communities of a 
large scale standardization pro- 
gram carried out cooperatively by 
government, carriers and suppliers 
was hinted at as Forgash dis- 
cussed shipper, carrier and invest- 
ment requirements as the major 
factors influencing findings of his 
committee. 

* * + 

ECALLING that more than 70 

percent of all intercity domes- 
tic freight hauling in the nation 
today is accomplished with shipper 
owned fleets of rolling stock, he 
listed the requirements of shippers 
in containers as: 

1. Greater ease of handling and 
physical loading and unloading at 
shipping and receiving sites. 

2. A unit of size lending itself 
to specialized service despite its 
integration into mass transit. 

3. Units permitting cutting of 
costs in handling and in ultimately 
lowered freight rates. 

“The interest of the shipper dis- 
solves abruptly if after large capi- 
tal commitments he cannot move 
the loaded and empty containers 
under rates, rules and regulations 
which can promise reasonable, 
over-all operating economies, For- 
gash said. A new freight rate must, 
therefore, be constructed as the 
bridge to breathe life or death into 
this revolutionary development. 

“Here the Interstate Commerce 
Commission has the deciding role.” 
OK + * 
H® LISTED the requirements for 
carriers in a uniform standard 
for containers as: 

1. An over-all unit small enough 
to allow for specialized shipper de- 
mands, but easily adaptable to tie- 
down, handling, lift and transit 
equipment for a mass movement. 

2. Reduction of terminal plat- 
form handling and switching 
costs. 

3. Elimination of physical trans- 
fer of cargo from one type of car- 
rier equipment to another. 

4, Containers of such size as to 
allow the unit itself to “double in 
brass” as a quickly dismounted van 
placed on highway wheels for local 
pickup and delivery service “with- 
out breaking bulk at origin and/or 
destination terminal points.” 

* * * 

EQUIREMENTS of investment 
interests, Forgash said, center 
n: 

1. Reduced replacement costs on 
a small, uniform but attachable 
container, lending itself to mass 
production methods so far as sup- 
Plier industries are concerned. 

2. A minimum of obsolescence. 


Forgash disclosed he had re- 
ceived “indications from Army 
personnel that an initial purchase 
by defense agencies of the recom- 
mended lengths is being consid- 
ered as an experiment in encour- 
aging widespread adoption by 
private industry. 

“Military entry into standardiza- 
tion on the basis of a particular 
size would be the greatest trigger 
towards widespread adoption of 
containerization,” Forgash said. 

Noting that the Army now has 
Some 60,000 containers available in 
sizes compatible with the commit- 
tee’s recommendations, Forgash 





Airline Transport Firm 


Using Mercedes Buses 

NEW YORK.—Carey Transpor- 
tation, Inc., is using Mercedes- 
Benz buses on its interterminal 
Airline Connection Service at New 
York International Airport. The 
buses were delivered by Curtiss- 
Wright Corp. 

The vehicles are Mercedes-Benz 
0-317 models with modifications for 
Carey’s needs. They carry 43 per- 
sons, including 11 standees, and are 
powered by 220-horsepower diesel 
engines, 





said “private transportation agen- 
cies in the U. S. must go one step 
further to create a reservoir of 
equipment of various types and 
categories as a nucleus for logis- 
tical movement of materials do- 
mestically and overseas.” 

Forgash said he had assurances 





Brown Trailer’s Indiana Plant 


Delivers First 10 Bodies 


MICHIGAN CITY, Ind. — The 
first 10 trailer bodies produced by 
Brown Trailer division’s plant here 
were delivered to Fitterling Trans- 
portation Co., South Bend, They 
were 40-foot aluminum dry-freight 
vans. 

The division is on a partial-pro- 
duction basis with 150 workers 
building 10 units per week. Full 
production is expected in about six 
months. 





from equipment manufacturers 
that they “stand ready” to assist 
the movement toward standardiza- 
tion. 

He cautioned that as the pro- 
gram gets under way, handling and 
tie-down equipment should remain 
flexible enough to care for 17-foot, 
35-foot and other lengths which 
“will remain for a time.” 

* om + 

N CONCLUSION the committee 

report: 

1. Warned against recommenda- 
tions less than national in scope. 

2. Cautioned against expecting 
common carrier rail and truck 
companies to standardize at the 
outset on too many different 
sizes. 

3. Defined the recommended pro- 
posals as “only a beginning but a 
real start increasingly overdue.” 

“While all sorts and sizes of 
makeshift equipment now is in use 
on a noninterchangeable basis, no 
company is so far into a huge in- 
vestment that its stake would serve 
as an incentive to hold up the pro- 
gram,” Forgash said. 

“However, the longer we wait to 
act, the more exorbitant will be the 
replacement cost attendant upon 
inevitable standardization,” he said. 








Mack's Top Salesmen— 


Champion Mack Trucks salesmen are seen here with placard indicating their aggre- 
gate sales of new and used Mack trucks for 1958. Holding the placard is Theo H. 
Jones, Mack general sales manager, as Elliott Ewell, third from left, Mack sales 
executive vice-president, looks on, Each leading salesman from Mack's nine divisions 
was awarded a Key Club certificate and commemorative gift for championship sales 
efforts, From left are H. H. Seabough, Central division, Cape Girardeau, Mo.; Zack T. 
Jones, Southern division, Charlotte, N. C.; Ewell; Philip F. Baird, Western division, 
Eugene, Ore.; Jones; Frank H. Quillen, Atlantic division, Chester, Pa.; George B. 
Williams, president, “National Mack Key Club," Southern division, Charlotte, N, C.; 
J. T. Trotter, Southwestern division, Dallas; George W. Burton, Great Lakes division, 
Indianapolis, and Robert P. Jacobs, New England division, Boston. 











tidy ROCKWELL-STANDARD 





Transmission 


keep it. a¢ good as new/ 


You bought the best—replace with the best! Every genuine Timken- 
Detroit Axle replacement part is built to the same high quality standards 
as original Timken-Detroit parts. By using only genuine Timken-Detroit 
replacements, you can be sure of retaining the high quality and perform- 
ance advantages you bought when your axle was new. : 

Because they are manufactured to the same rigid engineering spec- 
ifications as the original equipment and carry the same manufacturer's 
guarantee, Timken-Detroit replacement parts save you time, money and 
trouble. Extra machining or fitting operations are eliminated. Labor and 
adjustment costs are cut to a minimum. Parts take less time to install. 

Many Timken-Detroit replacement parts are packaged in conven- 
ient kits containing all the related components you need to do a “factory- 
type” job. These kits assure maximum protection so that every parts 
package you receive arrives in perfect condition. 

See your factory authorized vehicle dealer for all your replacement 
needs. Only he can supply the parts that will keep your Timken-Detroit 
Axles as good as new. 


The superiority of a Timken-Detroit® Axle 
depends on the quality 
of all its parts... 
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FORD FAMILY OF FINE CARS CLEARINGHOUSE e NO. 155 OF A SERIES 
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LEONARD BERN 


...and the New York Philharmonic Orchestra 








Another reason why it’s great to be a dealer in\tl 








Entertainment unlimited — from music to mirth 
—drama to dance—is the dazzling TV package that 
Ford Motor Company and its dealers will present 
to their customers and prospects during the 1959- 
60 television season. The people whose good will 
and friendship you value most will view the most 
distinguished array of talent and variety ever to 
appear under the banner of an automotive sponsor! 


any dealers, 


A spectacular series of full-color, full-hour tele- 
vision specials, featuring the top stars of Hollywood 
and Broadway—a viewing “must”’ in living rooms 
across the nation. Ingrid Bergman, Alec Guinness 
and Laurence Olivier will make their American 
television debut in this great new series sponsored 
by Ford Motor Company. Featured, too, will be 
such show business greats as Ethel Merman, Jimmy 
Stewart, Jerry Lewis, Art Linkletter and Dean 
Martin. Every Tuesday at 9:30 P.M., NYT, begin- 
ning October 6. 





An international adventure in music with Leonard 
Bernstein conducting the New York Philharmonic 
Orchestra in four concerts from Moscow, London, 
Venice and Puerto Rico. The first program in this 
exciting musical tour presented by Ford Motor 
.Company will be on Sunday, October 25, at 5:30 
P.M., NYT. 


Tennessee Ernie Ford will continue to build good 
will and stimulate sales for Ford and Ford Dealers 
as host of one of TV’s most popular variety shows. 
Each week, throughout the entire season, special 
guest stars will lend added luster to “The Ford 
Show.” Every Thursday at 9:30 P.M., NYT. 





Again, this season, “Wagon Train” will carry the 
appeal of Mercury and Ford products into mil- 
lions of homes. Many of the entertainment indus- 
try’s greatest names will continue to be co-starred 


with Ward Bond and Robert Horton in this thrill- 
ing, hour-long epic of the West. 








AIN 





the Ford Family of Fine Cars 


FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 

| FORD * FALCON * THUNDERBIRD »* EDSEL » MERCURY * 
LINCOLN * LINCOLN CONTINENTAL * ENGLISH FORD LINE * 

TAUNUS * FORD TRUCKS * INDUSTRIAL ENGINES ¢ 

FARM AND INDUSTRIAL TRACTORS AND IMPLEMENTS »* 

AERONUTRONIC—PRODUCTS FOR THE SPACE AGE 








ord 


MOTOR COMPANY 


CLIP AND KEEP THIS 
OCTOBER SCHEDULE 
OF Tv’S FINEST 
HOURS* 








“THE FORD SHOW” 


NBC 9:30-10:00 .m. 


Thursdays, weekly New York Time 


“WAGON TRAIN” 


Wednesdays, weekly NBC ae aieas 


“LEONARD BERNSTEIN” 


October 25 
First Show—Moscow CBS 5:30-6:30 p.m. 
NYT 


Ford Motor Company 
“STARTIME” 
Every Tuesday 
“Wonderful World October 6 
of NBC _ 9:30-11:00 p.m. 
NYT 


Entertainment” 


October 13 


“The Jazz Singer” NBC 9:30-10:30 p.m. 
NYT 


4 October 20 
ag ly sox NBC 9:30-10:30 p.m. 
NYT 
October 27 


**The Secret World 


of Kids” NBC ee p-m. 





*Check your local listings for time and station. 


THE AMERICAN ROAD 
DEARBORN, MICHIGAN 
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At Dealer Outing— 

Sixty Buffalo and Erie County (N. Y.) Dodge dealers and salesmen celebrated a 
series of successful sales promotions with a recent outing. Shown is the outing 
committee, standing, from left, are Robert Brost, H. D. Conshafter, A. J. Delacy jr., 
lL. J. Bielli, C. J. Brost, and Charles Magie. Seated: George H. Bradley, Syracuse 
regional truck manager (now retired); J. P. DeMolet, regional sales manager; D. A. 











Geil, area new truck manager, and L. J. Ouellette, Dodge dealer relations director. 


Across the Nation... 








OKEENE, Okla.—Ted Benefiel, 
Enid, Okla. has purchased the 
Ford dealerships here from Otis L. 
Goforth, owner for 18 years. 

LJ * * 


Mercedes to Tindall 


SAN ANTONIO.—Tindall Pon- 
tiac has been appointed San An- 
tonio dealer for Mercedes-Benz. 
Henry C. Tindall is owner of Tin- 
dall Pontiac. 


10 hikéire Dealers 
Added by S-P 


MINNEAPOLIS.—E ight Stude- 
baker and two Mercedes-Benz deal- 
ers have been appointed in the 
Upper Midwest. The Studebaker 
deals are: 

Cordell Motors, Inc., Moorhead, 
Minn.; R & R Motor Sales, Breck- 
enridge, Minn.; Enderlin Implement 
Co., Enderlin, N. D.; Motor Equip- 


Auto Dealer Changes 








ment Co., Stanley, N. D.; Newcomb 
Motors, Madison, S, D.; L. A. Mc- 
Kean Auto Co., Sioux Falls, S, D.; 
George Waught Motor Sales, Black 
River Falls, Wis., and Sam’s Cor- 
ner, Cumberland, Wis. 

The Mercedes-Benz dealerships 
are Russ Buick Co., Fargo, N. D., 
and Howard & Sell, Inc., Superior, 
Wis. 

* +* * 


Willys-Renault Deal Opens 
LaGRANDE, Ore.—Low Cost 
Auto Co. has been opened by Ed 
Brog. He will handle the Willys and 
Renault. 
* * * 
Italian Motor Opens 
EL PASO, Tex.—Italian Motor 
Car Co. has opened at 1101 Texas 
St. George Beck is the owner. 
*~ * a 


Pair Get AMC Franchise 


MYRTLE CREEK, Ore.—Ameri- 
can Motor Cars has been awarded 
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bi. This is the emblem of the Truck Body & Equipment Association. Their 
distributors (one is near you) help you meet your customers’ require- 
ments for special trucks and equipment. Your TBEA distributor figures 
the technical details, recommends the proper equipment, and makes 
certain the job comes out right. Call him—it costs you nothing. 


TBEA distributors 
represent nationally- 
known manufacturers 
of such specialized 
truck equipment as: 






Treo, 


















STAKE BODY 








SERVICE BODY 





VAN & REEFER BODIES 


ad 


UTILITY BODY 


CPA ERO ERE ERO: See ee ee 
And special 
‘ i s GAS TAN 
equipment including: i KS 
4 AERIAL 
LADDERS 
: Plan to attend! HYDRAULIC AND 
1969 TBEA ee Soe FRONT WHEEL (geO=) 
f Exhibition HYDRAULIC LIFTS 
2 HOTEL SHERMAN 
, CHICAGO Felt 
5 OCTOBER 5, 6, 7 Your TBEA distributor gives truck sales a boost whenever he’s con- 
‘ sulted. Write now for the name of your nearest TBEA distributor. 2 
j DEPT, H-10 


1 ** TRUCK BODY & EQUIPMENT ASSOCIATION, inc. 


a BOARD OF TRADE BUILDING e 1616 K STREET N.W.¢ WASHINGTON 6, D. C. 








a Rambler franchise. The firm is 
headed by Harry D. Hogberg and 
Tony Swingen. 

+. * 


Lark for Flowers 


BEAUMONT, Tex.—Flowers Mo- 
tors (Studebaker) has opened at 
30 North Eleventh. 

* * * 


Burwell Sells to Burns 


ROCK HILL, S. C.—Weldon 
Burns, Lancaster, S. C., has pur- 
chased Burwell Chevrolet Co. here 
from Clyde Burwell, who has 
moved to Asheville, N, C. 

* * * 


Standard-Triumph 
Names 17 Dealers 


In 15 States 


NEW YORK.—Standard-Triumph 
Motor Co. signed 17 additional deal- 
ers in 15 states during July. They 
are: 

J. R. Keenan Motor Cars, Inc., 
Vista, Calif.; Ralph Vesper Import- 
ed Cars, Santa Rosa, Calif.; Sully’s 
Auto Sales, Denver; Holiday Mo- 
tors, Orlando, Fla.; E. B. Jones 
Motor Co., East St, Louis, IIl. 

Larry Peterson Motor Co., Ames, 
Ia.; Eaco, Inc., New Orleans; House 
of Foreign Car Imports, Inc., Holy- 
oke, Mass.; Titus Sales, Cadillac, 
Mich.; Greenville Studebaker Co., 
Greenville, Miss.; Bill Poteet jr. 
Motors, Kansas City. 

Hammond Motor Co., Inc., Leba- 
non, N. H.; Lovell Auto Co., As- 
toria, Ore.; Lone Star Motor Im- 
ports, Houston; Wilson Pontiac Co., 
San Antonio; H, G. Bennett Co., 
Inc., Barre, Vt., and Diehl Auto 
Imports, Inc., Charlottesville, Va. 

* 


* * 


Fisher Gets Ford Franchise 
MONDOVI, Wis.—Fisher Auto 
Co., headed by Donald Russell, is 


a new Ford dealer. 
* * ok 


Ginsbach Buick Folds 
DELL RAPIDS, S, D—F. N. 


Ginsbach Buick & Implement Co. 


has gone out of business. 
* * cs 


Friendly Chevrolet Building 


DALLAS.—Friendly Chevrolet 
Co. is erecting an 80,000-square-foot 
building on a 5*%-acre site on 
Lemmon Ave. near Inwood Rd. 


Ford Deal’s Heme Changed 


HOUSTON.—Jack Roach Broad- 
way, Inc., 615 Broadway, has been 
renamed Luke Johnson Ford, Inc. 

* * * 


Shuey Opens M-E-L Deal 
BURBANK, Calif—Ed Shuey, 
Inc. (Mercury-Edsel-Lincoln), has 
opened at 711 San Fernando Rd. 
The firm is headed- by Ed Shuey, 
who has been in the auto business 
since 1931. 
a * * 
Koppy Adds Toyopet 
ST, PAUL.—Koppy Motors, Inc. 
(DeSoto), 345 Main St., has added 
the Japanese Toyopet to its line. 
* * + 


Dickhoff Deal Opens 
WHITEWATER, Minn. — Dick- 
hoff Chevrolet-Oldsmobile has held 
its grand opening. L. J. Dickhoff 
is the owner, and Al Vien is man- 
ager. 
* * . 


Carlozzi Opens New Home 
KENT, O.—Pat Carlozzi, Inc. 
(Cadillac-Oldsmobile) has opened 
a new showroom and service build- 
ing at 1116 W. Main. 
* 


* * 
Buick Outlet Adds Toyopet 
COLUMBUS, O.—Columbus 


Buick Co., Broad and Fifth Sts., 
has added the Japanese Toyopet: to 
its line. 

* * x 


Gaiennie Adds Rambler Deal 


NEW ORLEANS.— Vernon A. 
Gaiennie, who operates Colonial 
Buick Co. and LeBaron Motor 
Co. (Chrysler-Imperial-Plymouth- 
Fiat), has opened a third deal, 
Colonial Rambler, 1501 Tulane 
Ave. 


oe * ok 


Jaguar Joins Edsel 
SPRINGFIELD, Mo, — Fellini- 
Dukewits Edsel Sales, Inc., 1713 E. 
Sunshine, has been awarded a 
Jaguar franchise. 
* * 
Take on Renault 
EL CENTRO, Calif—Imperial 
Valley Motor Co., 7 & Main Sts., 
(Continued on Page 49, Col, 1) 
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(Continued from Page 48) 


has been appointed a Renault 
dealer. The dealership was opened 
two years ago by Ed Komurka and 
A. H. Des Mazes, who continue to 
direct the business. 

4 * 


* 
Triumph Signs Zcaricki 
EUGENE, Ore.—A. Z. Enterprises 
headed by Archie Zcaricki, has 
been named a Triumph dealership. 
* * 4 


Berry’s in New Home 
GREENSBORO, N. C.—Berry’s, 
Inc. (Studebaker-Mercedes-B en z), 
has moved into its new quarters at 
811 S. Elm. G. A. Berry is president 
of the firm. 


+ * * 
Greenwald Expands 
AKRON. —James H. Greenwald 
has signed an agreement officially 
putting into business his second 
dealership, Colonial Plymouth, Inc., 
Akron. 
* * * 
Albin Buys Deal 
TIPTON, Mo.—Harold Albin, 
manager of Tipton Motor Co. 
(Ford) and connected with the 
company for 28 years, has bought 
out the business and is now the 
sole owner. 


West, Johnson Form Deal 


MONTICELLO, Ill.—Warren 
West and Kenneth Johnson have 
formed a corporation to be known 
as West-Johnson Pontiac-Cadillac. 
West has been the Pontiac dealer 
here since 1945. 

* 


Londoff Building New Home 


ST. LOUIS. — Johnny Londoff 
Chevrolet is putting up a new 
building on U. S.-66 at Old Floris- 
sant Road. 


9 More Dealers 
Signed by Rover 


NEW YORK.— Appointment of 
nine more dealers has been an- 
nounced by Rover Motor Co. of 
North America, according to H. 
Gordon Munro, president of the 
subsidiary of the British auto firm. 
They are: 

Peter Satori of California, Inc., 
Pasadena, Calif.; Satori, Inc., Glen- 
dale, Calif.; Preston Moore Import- 
ed Cars, Inc., Santa Barbara, Calif.; 
James F. Waters, Inc., San Fran- 
cisco, and Community Motors, Inc., 
Kingston, Pa. They will handle the 
Rover passenger-car line. 

Heitel GMC Truck Co., Phoenix, 
Ariz.; Competition Engineering, 
Inc., South Providence, R. I.; Diesel 
Sales Co, Danbury, Conn., and 
Reno Motor Corp., Reno, Nev. They 
will handle the four-wheel-drive 
Land-Rover line. 

* 


Jaguar A; ppoints 
17 New Dealers 


NEW YORK.—Appointment of 17 
More dealers has been announced 
by Jaguar Cars, Inc., of New York, 
U. S. subsidiary of Jaguar Cars, 
Ltd., of England. They are: 

Burien British Cars, 145 S. W. 
152nd St., Seattle; Sports Car Cen- 
ter, Inc., 301 N. Thirteenth St., 
Billings, Mont.; Dana Hudelson, 
Inc., 302 E. University St., Cham- 
paign, Ill.; Western Imports, P. O. 
Box 575, Marfa, Tex.; Battin Motor 
Co., 327 E. Gay St., West Chester, 
Pa.; L. & F Motor Cars, 1243 Mon- 
terrey, San Luis Obispo, Calif. 

_ Kyle Gillespie Motors, Inc., 901 
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Twenty-fifth St. Galveston, Tex.; | 


Goodman Motor Co., 4504 S. E. 
Fourteenth, Des Moines; Brake 
Motor Co., 421 Broad St. Lake 
Charles, La.; Minyard Motors, Inc., 
712 S. Main St., Anderson, S. C.; 
John Tune Import Motors, Inc., 1314 
Broadway, Nashville. 

John Penny Motors; 700 Madison 
St., Huntsville, Ala.; Coventry Mo- 
tors, 29960 S. Dixie Highway, Home- 
stead, Fla.; Frank Smith Sports 
Cars, 790 Yellowstone, Idaho Falls, 
Id.; Cabe Bros. Auto Sales, 2185 
American Ave., Long Beach, Calif.; 
Shongum Valley Imported Cars, 
Inc., Ellenville, N. Y., and Navone 
Auto Sales, Inc., 74 Ave. of Ameri- 
cas, New York City. 


* * * 


Friedlund Acquired Edsel 


CASPER, Wyo.—Casper Lincoln- 
Mercury Co. has acquired the Edsel 
franchise from Tripeny Motors. 





| 
| Robert Tripeny said he continues 
|to operate as a Studebaker dealer. 
James F.. Friedlund operated Cas- 
per Lincoln-Mercury. 
* * * 


Jacobson-Young (Dodge) 
Jacobson-Young, Inc., New Or- 
leans, has been appointed a | 

Dodge dealer. The company is 
headed by Mel Jacobson and Jo- | 
seph C, Young. 

a 


| * * 


Barres Names 2 Aides 


| KANSAS CITY.—D. L. Barres| 
| has named Claude R, Freeman gen- | 
eral sales manager of his Nash 
Central Motors here. Pete Carswell 
was appointed manager of Barres’ | 
Courtesy Rambler in Overland 
Park, ns. 


* * +. 
Three M-E-L Dealerships 
| added Lincoln, Continental, Edsel 


In Columbus Expand Lines and Taunus. 


COLUMBUS, O.—Three Columbus * * 
dealerships have announced the 5 More Jaguar Dealers 


eas f F M t li q e . 
addition of Ford Motor Co. lines Appointed in Four States 


Germain Mercury-Edsel, Inc., 

2935 E. Main St., has taken on NEW YORK.—Appointment of 
Lincoln, Continental and English five more Jaguar dealers in four 
| Ford; Krieger Edsel, Inc., 3197 N.| states has been announced by Jag- 
High St., has added Mercury, Lin-| uar Cars, Inc., of New York. They 
coln, Continental and English Ford, | are: 

and Rush Motor Sales, Inc, (Mer-| King City Motors, 1600 Tenth St., 
cury), 1824 Cleveland Ave., has| Mount Vernon, Ill.; Karp Motors, 





“People are buying with money 
| again instead of with nerve.” 





Savannah, Ga.; Import Auto Sales 
& Service, 1935 Ball St., Montgom- 
ery, Ala.; Mohawk Ave. Garage, 25 
Mohawk Ave., Scotia, N, Y., and 
Niggus Bros., Mahopac, N. Y. 

* * * 


Gregory Ford Moves 
DECATUR, Ill—Gregory Ford 
Co. has moved into new quarters 
at 455 E. Pershing Rd. The $300,000 
building has 25,000 square feet of 
floor space and sits on a two-acre 
plot. A 300-car parking lot is 


planned. 
* * 


+ 
Triumph Adds 2 West 
LOS ANGELES. —Larry’s Cars, 
Inc., Tumwater, Wash., and Gilles- 
pie Motors, Bellflower, Calif., have 
been appointed Triumph dealers. 
* * * 


Triangle Motor Moves 
Triangle Motor Co. (Oldsmobile), 
Joplin, Mo., is moving its used-car 
department and new-car sales and 
service to Sixth and Wall Sts. 
oe * + 


Berry’s in New Quarters 

GREENSBORO, N., C.— Berry’s, 
Inc, (Studebaker), has formally 
opened in its new home at 811 S. 
Elm St. here. G. A. Berry, a veteran 
of 32 years in the automobile busi- 
ness, is president. 
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LOW .IN COST... 
EASY TO INSTALL 


TINY SCANNER ALWAYS REMEMBERS TO DIM YOUR LIGHTS .. . 
AND TO RETURN YOUR BRIGHT FULL VISION PROMPTLY 


END THE STRAIN 
OF NIGHT DRIVING 


i-uay-i gives you AUTOMATIC NIGHT VISION 


NO DELICATE PARTS TO GIVE TROUBLE 


The modern, compact transistorized design is a 
major advancement in beam changers. A thumb- 
size scanner and a little amplifier box make up the 


ADJUST INSTANTLY 
TO SUIT ROAD CONDITIONS 


ditah 


ly low-beam themselves for 





As you turn the little knob on rear end 


of scanner to right or left you change — control, which operates from 
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oncoming cars . . . and when approaching a tail light in the lane 
ahead. Variation in perati 
regulated by knob on the thumb-size scanner. 
Within one-half second after oncoming lights are passed, or cut 
into passing lane away from a tail light ahead, your bright h 
beam flashes on again. 


You drive more relaxed. All tension caused by continual worry 
about dimming and the strain of 
are eliminated. Other drivers r 

from blinding, dangerous glare. 


Street lights will not actuate THIS automatic beam changer. 


This remarkable advancement has_ been 


manufacturers. Hi-way-i works, always. In- 
stallation is simple, profitable. One model 


Product of ELECTRONICS CORPORATION OF AMERICA Cambridge 42, Mass 


ating distance is determined by you and _ sensitivity of scanner . . . cause your 
lights to dim for a shorter or longer 
period according to road conditions 
and your preference. 


suits all ears. It is one of the 


Use of a pi 


he 100,000 miles of driving. 


vent operation of a foot switch 
to your courtesy and save you 


control . . 


and adopted by leading car 
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hoto-conductive light detector and tran- 
sistors eliminates delicate parts. The single electron 
tube is rated at 2500 hours, 


AVOID NUISANCE OF FOOT-SWITCH DRIVING 
WITHOUT LOSING PERSONAL CONTROL OF LIGHTS 


You get all the advantages of automatic headlight 

. yet whenever you wish you can work 
your foot switch as usual. Depressing it will instantly 
take over from the automatic control. 


> biggest-profit 
accessories, With a waiting demand among 
owners of older cars as well as most 
, now 


the 12 v. car battery. 
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Kauer Opens Used-Car Operation 

Ira Kaver has opened IK Cars, a used-car operation at 8012 Broadway, Lemon 
Grove, Calif., a suburb of San Diego. Kaver has been in the auto business for more 
than 20 years. He formerly was president of foreign-car dealerships in Van Nuys, 
Calif., and Baldwin, N. Y. He also operated a used-car lot in Woodside, N. Y., and 
served as president of the New York Used Car Dealers Assn. 











News to Note... 








WILMINGTON, Del.—All Ameri- 
can Engineering Co. has developed 
an Auto Pack System which, ac- 
cording to the company, doubles 
the capacity of parking lots and 
garages. 

The device consists of a rack, a 
110-volt electric motor and a hy- 
draulic jack which tilts parked cars 
at a 30-degree angle. An attendant 
then pushes the rack with the car 
into a predetermined parking spot. 
Pushing the rack and car requires 
no more effort than closing a ga- 
rage door, according to the com- 
— ~ * 


Massey-Ferguson Opens 


Service Headquarters 
DETROIT.—Continuing its expan- 
sion program, Massey-Ferguson, 
Inc., has established a national 
service headquarters and service 
training center here, according to 





Joseph Zimmerman, general serv- 


Auto News in Brief 





and development of new materials 
for use in nuclear applications, 
missiles and space vehicles. 

+” + * 


Clutch Interchange Program 
Introduced by Lipe-Rollway 





ice manager for the company’s 
North American marketing organi- 
zation. 

Air conditioned throughout, the 
service center has a model shop, 
six classrooms, plus conference 
rooms and administration offices. 
I. V. Imperial has been appointed 
U. S. service manager, Zimmerman 
said. 


American Metal Starts Work 


On Modern Research Center 

DETROIT. — American Metal 
Products Co, has started construc- 
tion of a modern research engi- 
neering and development center at 
Ann Arbor, Mich., according to 
Andrew M. Mras, president. 


Operations are expected to begin 
at the center in December. When it 
reaches full operation in 1960, it 
will employ approximately 100 per- 
sons including chemists, engineers 
and scientists engaged in research 
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Can Mobil analyze my layout 
and help me set up a more 
profitable service department ? 




















¢ 


How much of your overhead does your service department pay for? 
Mobil can help you increase that amount. Here’s how: 


We can advise you how to set up and operate an efficient lubrica- 
tion department. Sometimes a simple change can speed up job turn- 


over . . . increase volume. 


We’re ready to give you the benefit of years of merchandising ex- 
perience . . . suggest sales tips . . . give you vital retailing information 
that can change labor and parts sales figures from red to black. 


And, of course, there’s our lubrication training program. We’ll in- 
struct your men on the most up-to-date equipment .. . show them 
proper lubrication techniques on the make of car you sell. 


Mobil can help boost your 
service absorption in many important ways! 


® You get the help 


personnel. 





Another reason you’re Miles Ahead with Mobil 


MOBIL OIL COMPANY, A Division of Socony Mobil Oil Co., Inc. 
Affiliated Companies: GENERAL PETROLEUM CORPORATION, MAGNOLIA PETROLEUM COMPANY 


Here's why it’s good business 
to do business with Mobil 


® You get America’s top sellers... Mobilgas, 
Mobiloil, Mobiloil Special! 


help you boost service absorption. 


® You get expert on-the-job training for your 


® You get the benefit of merchandising and 
lubrication knowledge unsurpassed in the 
petroleum industry. 
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SYRACUSE. — A large-scale in- 
terchange of automotive-clutch as- 
semblies has been announced by 
Lipe-Rollway Corp. Its entire line 
of clutches will be open to ex- 
change with other leading makes, 
the firm said. 

Officials said an expanded “core 
credit” program also will permit 
a reduction in initial cost for fleets 
planning complete changeover to 
Lipe heavy-duty interchange as- 
semblies. } 

* 


Swedish Concern Opens 


Diesel Factory in Brazil 

NEW YORK.—Scania-Vabis Co., 
Swedish truck and bus manufac- 
turer, have opened a new diesel en- 
gine factory in Sao Paulo, Brazil. 
The plant has a production capacity 
of about 100 diesel engines a 
month. 

Erik Nilsson, head of the firm, 
said the engines are delivered to 
the company’s Brazilian general 
agent, Vemag, which manufactures 
Scania-Vabis truck and bus chassis 
under a license agreement. 

a + * 


8 Industrial Distributors 
Appointed by Aeroquip 

JACKSON, Mich.— Eight new 
industrial distributors for Aero- 
quip Corp, have been appointed. 
They are: 

Shako, Inc., Latham, N. Y.; 
Carter Engine & Equipment Co., 
Abilene, Tex.; Southern Equip- 
ment Co., El Dorado, Ark.; Indus- 
trial Equipment Corp., Spring- 
field, Mo.; Dick Adams, Inc., 
Aiken, S. C.; Uebler’s, Vernon, 
N. Y.; Sterling Supply Corp., 
Philadelphia, and Derkin & Wise, 
Inc., Toledo. 

* +o a 
Willys Japanese Licensee 
Gets $6 Million Jeep Order 
TOLEDO—Mitsubishi - Heavy- 
Industries, Reorganized, Ltd., li- 
censee of Willys-Overland Export 
Corp. in Japan, will build 4,341 
quarter-ton Jeeps for the Japanese 
Army and countries of the South- 
eastern Asia Treaty Organization. 
The purchase price of $6 million 
will be paid by the U. S, Army 
Procurement Agency in Japan. 
Willys said it is the largest single 
Jeep order Mitsubishi has re- 
ceived since it became a licensee 
and Far East distributor for Willys 
in 1953. 
* a * 
California Insurance Plan 


May Be Offered in Missouri 


JEFFERSON CITY, Mo.—A rep- 
resentative of the National Bureau 
of Casualty Underwriters is study- 
ing records of motorists in an ef- 
fort to work out a plan similar to 
one in use in California which will 
reduce insurance costs for good 
drivers, according to C. Lawrence 
Leggett, Missouri insurance com- 
missioner. 

Under the California plan, now 
extended to six other states with 
variations, the car owner who has 
no accidents during a three-to-five- 
year period can save up to 40 per- 
cent of his insurance cost. At the 
Same time, the bad drivers will 
find their insurance costs increased 
100 percent. 

* * 


Brass Study Asks Changes 


In Tariff Policy of U. S. 
NEW YORK.—A study of the 
effects of U. S. international eco- 
nomic policies on the brass mill 
(Continued on Page 51, Col, 1) 
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News to Note... 








industry in this country has been 
released by the Copper & Brass 
Research Assn. 

The study objects to the results 
of some U. S. policies and calls for 
a flexible tariff which would per- 
mit domestic industries, such as 
brass mills, to compete with for- 


eign producers. 
* * * 


N. Y. Planning to Stagger 
Vehicle Registration in ’60 
SYRACUSE. — William W. Hults 
jr, state motor vehicle commis- 
sioner, has disclosed he intends to 
inaugurate a stagger system for 
vehicle registrations next year, 
When the system is functioning, 
he told a meeting of insurance 
agents, he plans to put New York’s 
compulsory plan on a “co-terminus” 
basis—insurance and vehicle regis- 
trations expiring at the same time. 
* * = 


Dayton Rubber Forms Firm 


To Handle Industrial Items 


DAYTON, O.—Dayton Rubber 
Co. has formed a new company in 
Chicago to handle its industrial and 
automotive products, according to 
C. M. Christie, president. 

He said all activities of Dayton 
Rubber’s former mechanical goods 
sales division will be incorporated 
in the new company, Dayton In- 
dustrial Products Co. ‘. 

- - 


Automobile Leasing Firm 


Offers Executive Planes 


BALTIMORE.—Peterson, Howell 
& Heather, Inc., automobile fleet 
management and leasing firm, has 
completed arrangements to lease 
business aircraft to Vulcan Mater- 
ials Corp., Birmingham, Ala, 

Vulcan plans to lease one plane 
for executive use in covering its 
business locations. According to 
leasing firm, several other corpor- 
ations are considering the leasing 
of airplanes. 

7 * 


Sales of Lubricants in ’58 


Topped 53 Million Barrels 


NEW YORK.—Sales of lubricat- 
ing oils and greases reported by ap- 
proximately 150 companies totalled 
53,552,835 barrels in 1958, according 
to a survey prepared by the Bur- 
eau of the Census under sponsor- 
ship of the lubrication committee 
of the marketing division, Ameri- 
can Petroleum Institute. 

A breakdown of the sales shows 
that 22 percent went to destinations 
outside the continental U. S.; 2.8 
percent to the Federal Govern- 
ment, and the remainder of about 
75 percent to customers in 48 states 
and the District of Columbia, 

- + an 


Reynolds International Opens 


Headquarters in Bermuda 


LONDON. — Reynolds Interna- 
tional, Inc., overseas manufactur- 
ing and sales arm of Reynolds 
Metals Co., has established admin- 
istrative headquarters in Hamilton, 
Bermuda, according to J. Louis 
Reynolds, chairman and chief ex- 
ecutive of Reynolds International. 

Reynolds International holds in- 
terests in aluminum plants in Can- 
ada, Great Britain, Mexico, Cuba, 
Columbia, the Philippines, Ger- 
many, Denmark and Ireland, 

* ~ . 


New Wix Plant in N. C. 


To House 3 Departments 


GASTONIA, N. C.—Wix Corp., 
manufacturers of oil, air and fuel 
filters, has announced the acquisi- 
tion of an additional plant in Dal- 
las, N. C., five miles from the main 
Wix factory. 

The new plant provides 48,000 
additional square feet of floor 
Space and will house the firm’s fin- 
ished goods, traffic and shipping 
departments, said President L. G. 
Alexander. 
ok * 


. 
Duplicate Key Is Used 


In Car Theft; Youth, 18, Held 
, MERIDEN, Conn.—A duplicate 
ignition key was used in the theft 
of a car from Jim Harte Chevrolet, 
according to police. An 18-year-old 
youth was held on a theft charge 
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and two 15-year-olds were turned 
over to juvenile authorities, they 
sai 

Police said the original key was 
taken from the car and returned 
after the duplicate was made, The 
car was found abandoned on a dirt 
road, with the engine, wheels, tires 
and other items removed, police 
said. 

* * * 

British Taxi Owners Hail 
Economy of Perkins Diesel 


LONDON.—Excellent fuel econ- 
omy has been reported by two taxi 
operators who purchased Ford 
Consuls equipped with 1.6-liter 
Perkins Four 99 diesel engines. 

One operator said his Consul has 
covered more than 25,000 miles and 
is averaging 40 m.p.g. in heavy 
traffic and up to 47 on long runs. 
The other said his fuel consump- 
tion has averaged 45 m.pg, in 





heavy traffic and 53 on long runs. 
His taxi has traveled 15,000 miles. 


t * * 


New Synthetic Adds Miles 
To Tires, Firestone Claims 


AKRON.—Development of a new 
synthetic rubber compound which 
will give motorists 5,000 extra miles 
for every 30,000 miles of driving has 
been announced by Firestone Tire 
& Rubber Co. 

Tires built with X-99 tread rub- 
ber combine the characteristics of 
a smoother, softer and quieter ride, 
Firestone said, and the squeal that 
may now be considered normal in 
turning corners, even at low speed, 
is practically eliminated. 

* * * 


Calif. Enacts Fraud Law 


SACRAMENTO, Calif—Gov, Ed- 
mund D. Brown has signed a Dill 
making it a misdemeanor to de- 
fraud an insurance company with 
a false bid on car repairs. 

* * + 


DEK Buys Rolle Mfg. 
Dye Elected President 


NEW YORK.—Rolle Mfg. Co., 
Lansdale, Pa., producer of alumi- 








hilo ODDITIES 






- 


The highest 


auto road in the 
nation winds up to the 14,260-foot 
summit of Mount Evans, Colo. 





num and magnesium castings, has 
been purchased as a wholly owned 
subsidiary by DEK Industries, Inc., 
according to R, Carter Dye, DEK 
president. 

Dye has been named to succeed 





Zachary W. Redd as president of 


Rolle, and Fred H, Edgar has been 

elected executive vice-president. 

Edgar also is executive vice-presi- 

dent of DEK, a producer of alumi- 

num products. William E. Nolan, 

will be general manager of Rolle. 
* * 


+ 
Canadian Dealer Taxed 


On Factory Rebates 


VANCOUVER, B. C—The Su- 
preme Court of Canada has ruled 
that Oxford Motors, Ltd. Van- 
couver, is required to pay income 
tax on rebates it received in 1952 
from Nuffield Exports, Ltd., of 
England. 

The revenue department included 
rebates of $483,185 in computing the 
company’s tax in 1952 at $5,275. 
The company appealed the depart- 
ment’s ruling to the Exchequer 
Court of Canada, which dismissed 
the appeal. Nuffield made rebates 
to Oxford on 2,055 cars. Oxford hag 
since changed its name to Plimley 
Motors, Ltd. 

- + * 
$200,000 Fire 

SHELBY, N. C.—Hoyte Keeter 
Motor Co. (Ford) was swept by fire 
last week, Hoye Keeter sr., owner, 
estimated the loss at $200,000 to 
$250,000. 








Underbody 
HYDRAULIC HOISTS 
20 models. Capacities from 
3 to 39 tons. 


SEE US AT BOOTH 130-131 
T.B.E.A. CONVENTION = OCTOBER 5-6-7 
HOTEL SHERMAN, CHICAGO 


DAYBROOK 


Aluminum and Steel 
DUMP BODIES 
30 models. Capacities from 
1% to 27 cubic yards. 





Telescopic 
HYDRAULIC HOISTS 
5 models. Capacities from 7.6 tons 
to over 30 tons. 





POWER PACKER 
(refuse collection body) 
16 and 20 cubic yard capacities. 


Daybrook has the complete truck equipment line 
that gives dealers and salesmen MORE TO SELL 
..- MORE TO PROFIT BY! Standard units are 
available for a pickup and the largest heavy duty 
truck. The Daybrook distributor will work with 
you in sales, application, installation and service. 


POWER LOADERS 
(truck mounted cranes) 
Straight boom model—4,000 Ibs. capacity. 


Jib boom model—7,000 Ibs. capacity. 





vy 
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SPRING & WIRE 
CORPORATION 








DAYBROOK 
HYDRAULIC DIVISION 
BOWLING GREEN » OHIO 


POWER GATE® 
(hydraulic tail gate) 
Capacities from 800 to 5,000 pounds. 
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An All-Dodge Deal— 

Dodge's oldest dealership, Cumberland Motor Co., Nashville, Tenn., now is all 
Dodge, as Pickslay Cheek, center, president and general manager, signs the new 
Dodge sales agreement. Owsley Cheek, brother of Pickslay, is at right. W. J. Bird, 
Dodge assistant general manager, is seated at left, while standing are H. J. Johnson, 
left, Dodge area sales manager, and R. E. Baver, Memphis regional manager. The 
Cheek family has owned and operated Cumberland Motor, a Dodge-Plymouth dealer- 
ship, since 1914. 








Auto Personnel 











William J. B er has been 
appointed Midwest district man- 
ager of Earle C. Anthony, Inc., 
Western America importer of the 
German-built Borgward. 

Baumgartner will supervise 
Borgward distribution and market- 
ing from the firm’s St. Louis head- 
quarters. 

* * 
Fruehauf Ups Kalivoda 

The appointment of J. P. Kali- 
voda as branch manager at Evans- 
ville, Ind., hag been announced by 
Fruehauf Trailer Co., Detroit. 

* * * 


Purolator of Canada Names 


Meredith, Robbins to Board 


James W. Meredith, president of 
Roxalin of Canada, Ltd., and Ray 
C. Robbins, general manager of 
Lennox Industries (Canada), Ltd., 
have been named directors of Puro- 
lator Products (Canada), Ltd, 

Reelected to the board were 
Leonard A. Richardson, Purolator 
president; Ernest R. Perkins, vice- 
president; James Brady, James D. 
















How to lift 2 ton 
with one finger! 


Whether your loading and delivery problem is big bulk or big 
weight, it will pay you to investigate Anthony Lift Gates. One 
man loads or lowers big loads with one finger! One man takes the 
place of a crew — without strain. You don’t have to send along a 
helper — nor wait for consignee help. You cut damage claims. You 
speed up loading and make it safer. Result: cut delivery costs by 
as much as 50%. Call your Anthony distributor for recommenda- 
tions on the size Anthony Lift Gate to meet your needs! Anthony 


Company, Streator, Illinois. 


Why Anthony Lift Gates work longer, better: Easy to operate — 
single hydraulic cylinder and control lever opens, lowers, lifts, 


closes lift gate under power. 


Safest of all lift gates — automatic “Safetymatic” control, latches 


and locks guard against accidental operation. 


Capacities for every need — 800 to 4000 Ib. lifting capacities, 
various types and dimensions . . . more lift, less deadweight. 


Easiest of all lift gates to install. 


ANTHONY 
& aah x 


DUMP BODIES ANDO HOISTS OumP TRANERS LiFT GATE 


AMERICA’S MOST COMPLETE LINE OF 
HYDRAULICALLY-POWERED TAILGATES 


Abeles and H. Joseph Markert, 
chairman, president and executive 
vice-president, respectively, of the 
parent company, Purolator Prod- 
ucts, Inc., Rahway, N. J. 


+ * * 
Republic Gear’s Thimmel 


Named General Sales Chief 


Martin W. Thimmel has been apr 
pointed general sales manager of 
Republic Gear Co. 


public Gear, Thimmel had been 
Central region manager. 
o * * 


Holley Carburetor Advances 


3 Administrative Executives 


Promotion of three administra- 
tive executives has been an- 
nounced by Holley Carburetor Co. 
They are: 

Robert W. Carbary, director of 
purchasing for all plants; John 
F. Ter Keurst, director of indus- 
trial relations and personnel, and 
Harry T. O’Connor, member of 
the board of directors. 

+ * * 


Arvey Appoints Rossiter 


To Development Position 


Arvey Corp. has named William 
F. Rossiter director of automotive 
products development. 

Rossiter brings to Arvey many 
years of experience in automotive 
trim. 

+ * ok 


General Tire Ups Mullin 


Promotion of William A. Mullin 
to manager of camelback and re- 
pair material sales for General Tire 
& Rubber Co. was announced by 
L. L. Higbee, trade sales manager. 
Mullin succeeds Floyd A. Yocke, 
who now is Akron division man- 
ager. 

* ++ 


Marsh Heads Ohio Rubber 


Milo J. Marsh has been elected 
president of Ohio Rubber Co., a di- 
vision of Eagle-Picher Co. He suc- 
ceeds Brig. Gen. Hermon F. Saf- 
ford, who has retired. 

* * + 


Chevrolet Names Heidel 


Business Management Chief 


Promotion of F, C. Heidel to na- 
tional manager of the Chevrolet 
business manage- 
ment department 
has been an- 
nounced. Heidel, 
an assistant in 
the department, 
succeeds M, . 
Worden, recently 
named to head 
the company’s 
new owner rela- 
tions department. 

A University of 
Missouri graduate 
who joined the company as a dis- 
trict manager in 1947, Heidel was 
regional business manager of the 
Midwest Region at Kansas City be- 
fore moving into his central office 
post two years ago. 

ok * 





F. C. Heidel 


* 


Hurney, Cummings Promoted 


Thomas F. Hurney has been ap- 
pointed chief of the new title divi- 
sion of the Connecticut motor ve- 
hicles department, and Eugene I. 
Cummings has been named head of 
the investigation and inspection di- 
vision. Both had been acting chiefs. 
+ * * 


Hodgkins Rejoins Rollway 
H. Follett Hodgkins jr. has re- 
sumed his duties as vice-president 
of Rollway Bearing Co. after a 
year’s study of advanced manage- 
ment techniques and procedures 
under a Sloan fellowship at Massa- 
chusetts Institute of Technology. 
* * ok 


Adams Heads Binks School 


John R, Adams has been named 
director of the Customer Research 
Laboratory and Spray Painting 
School of Binks Mfg. Co. 

* + * 


McCloud Named to Head 
Willys’ Argentine Affiliate 


James F’. McCloud has been elect- 
ed president of Industrias Kaiser 


A veteran of 22 years with Re- « 





president and general manager of 
An affiliate of Willys, IKA 
manufactures Jeep vehicles and 


Carabela passenger Cars. 
* + * 


Bessmer Succeeds Umstatid 


As Timken Roller President 


D. A. Bessmer has been elected 
president of Timken Roller Bearing 
Co., Canton, O., succeeding William 
E. Umstattd, who has retired. Um- 
stattd will serve 
as a director and 
chairman of the 
executive com- 
mittee. 

In other 
changes, H. E, 
Markley was 
named _ executive 
vice-president to 
succeed Bessmer; 
H, H. Timken jr. 
stepped down as 
executive vice- 
president, but will remain as board 
chairman, and W. R. Timken re- 
linquished the title of vice-presi- 
dent, but will continue as chairman 
of the finance committee. 

* Sa * 


Leitman Heads Vanderbilt 
Donald Leitman has been named 
president of Vanderbilt Tire & 
Rubber Corp. of California, a sub- 
sidiary of Adam Consolidated In- 

dustries, Inc. 
+ 


D. A. Bessmer 


* * 


O’Connor Appointed 

Lawrence J. O’Connor jr. has 
joined Cleveland Cap Screw Co., 
Cleveland, as sales manager, South- 
eastern states. He will make his 
headquarters at 1014 Sampler Way, 
East Point, Ga., a suburb of At- 
lanta. 
* of * 


Eaton Promotes Gartung 


Lawrence R. Gartung, formerly 

chief industrial engineer of the 

aircraft division, Eaton Mfg, Co., 

Battle Creek, Mich., has been ap- 

pointed chief industrial engineer of 

Eaton’s Saginaw (Mich.) division. 
* * * 


Merit Mufflers Names 2 


Merit Mufflers has appointed two 
territory managers. They are Rich- 
ard F. Bailey, for Arkansas, Mis- 
souri, Kansas and Oklahoma and 
George R. Perkins, for Michigan. 

* ok + 


General Tire Ups Smith 


Kenneth M. Smith has been pro- 
moted to manager of truck tire 
sales for the Akron division of 
General] Tire & Rubber Co. He for- 
merly was Cleveland territory 
salesman for the company. 

ok ok * 


Rutten, Welling Appoints 


Ball Partner in CPA Firm 


Rutten, Welling & Co., certified 
public accountants, Detroit, has 
announced that George C. Ball, 
CPA, has been admitted to part- 
nership. 

Ball, who has been a member 
of the firm since 1949, is a mem- 
ber of the Michigan Assn. of Cer- 
tified Public Accountants and the 
American Institute of Certified 
Public Accountants. 

as * a 


Lee Tire Names Fluri 
Lee Rubber & Tire Corp., Con- 
Shohocken, Pa., has named Gene 
John Fluri assistant controller. He 
formerly was senior accountant 
with Peat, Marwick, Mitchell Co., 
Philadelphia. 

of ok * 
Budd Ups Alminde, Schucker, 
Hershock in Automotive Unit 
Three promotions in the automo- 
tive division have been announced 
by Budd Co. They are: 
Thomas J. Alminde, from works 
Manager to manager of the Red 
(Continued on Page 53, Col, 1) 

___ ADVERTISEMENT 


MEET 
us in 

















Argentina. Edgar F., Kaiser, presi- 
dent of IKA since 1956, will con- 
tinue as a director. 





TRUCK -CRANE 


McCloud formerly was first vice- 





See Page 62 
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Auto Personnel 








(Continued from Page 52) 


Lion plant in Philadelphia; Roy A. 
Schucker, from general foreman to 
assistant works manager at Red 
Lion, and Charles S. Hershock, 
from machine shop superintendent 
to assistant works manager of the 
Hunting Park plant, Philadelphia. 


a * * 
Harrison Radiator Promotes 


Jack, Watkins, Neese 

Wallace A. Jack and Frederic J. 
Watkins have been appointed sales 
managers at Harrison Radiator di- 
vision. Both men are former assist- 
ant sales managers. 

Charles P. Neese has been named 
supervising sales engineer. 

* + + 


Poshusta, Ruff Appointed 
Sealed Power Zone Chiefs 


Two new sales. representatives 
have been appointed by Sealed 
Power Corp. in the St. Louis and 
Jacksonville (Fla.) areas. 

Howard Poshusta will be zone 
manager in Missouri and Western 
Illinois. Robert E. Ruff will be zone 
manager in the Florida and South- 
ern Georgia region. 

* * + 
Hastings Promotes Fletcher 


To Sales Vice-President 


Byron K, Fletcher has been 
appointed sales 
vice-president of 
Hastings Mfg. 


Co., Hastings, 
Mich. He suc- 
ceeds Ross R. 


Dunn, who will 
continue as a 
vice-president 
and director of 
the firm. 
Fletcher has 
been with Hast- 
ings for 22 years 
and has served in a number of 
sales positions. For the last five 
years he had been sales manager. 
+ * 


B. K. Fletcher 


Fruehauf Promotes Hudson 


To Head Memphis Branch 


Jim Hudson has been appointed 
manager of the Memphis branch of 
Fruehauf Trailer Co. 

Hudson joined Fruehauf in 1950 
and served one year in the parts 
department before becoming Mem- 
phis territory salesman. In 1953 he 
was appointed sales manager of the 
Memphis branch. 

* co oe 


Eaton Promotes Three 


Promotions of Ellis R, Griffith 
to service manager and Robert A. 
Snyder to assistant service man- 
ager of the axle division, and 
Robert J. Rooke to factory man- 
ager of the stamping division, 
were announced by Eaton Mfg. 


Jes Oe 
General Tire Ups Scialli 


John J. Scialli has been named 
manager of the Portland (Ore.) 
tire division of General Tire & 
Rubber Co. He succeeds Robert B. 
Saint-Evens, who has taken over 
Glenn Vernon Tire Service, Ltd., 
Vancouver, British Columbia. 

- * * 


Teague Joins AMC 


As Assistant Styling Chief 
Richard A. Teague has joined 
American Motors 
Corp. as assistant 
director of auto- 
motive styling. 
He replaces Wil- 
liam E. Reddig, 
recently appoint- 
ed styling direc- 
tor of AMC’s ap- 
pliance division. 
Teague had 
been with Wil- 
liam Schmidt As- 
Sociates. He had 
Served previously as chief stylist 
for both DeSoto and Chrysler divi- 
sion. He also has been with Olds- 
mobile, Cadillac, GM’s advanced 


Styling studios and Packard. 
* *” t 


R, A. Teague 


Christie Moves Up 
Christie Electric Corp. has an- 
nounced the appointment of R, L. 
McDonald as sales manager of the 
firm’s automotive division. McDon- 
ald has been instrumental in ex- 











panding the Christie line of battery 
chargers, testers and battery acces- 
sory equipment. 

* * * 


Mack Trucks Names Aide 


To General Sales Manager 


C. F. Larsen has been appointed 
assistant to the 
general sales 
Manager for 
Mack Trucks, 
Inc., Plainfield, 
N. J. 

Formerly man- 
ager of branch 
operations, Lar- 
sen has been with 
Mack Trucks for 
more than 39 
years. 

. * * 


Davis Named Sales Rep 


Gorden Wade Davis has been ap- 
pointed Southwestern sales repre- 





C. F. Larsen 





sentative for Morse Twist Drill & 
Machine Co. 


* * * 


|Meredith, Johnson Named 
'To New Posts with CIT Units 


John C. Meredith, formerly in 
charge of the Jacksonville (Fla.) 
division of Universal CIT Credit 
Corp., has been named Southeast- 
ern district sales manager of 
Service Leasing Corp, for an 
eight-state area with headquar- 
ters in Atlanta. Service Leasing is 
a unit of CIT Financial Corp. 

Meredith was succeeded in 
Jacksonville by Harold C, John- 
son, who was elected an assistant 
vice-president of Universal CIT. 
He had been branch supervisor 
in the St. Louis office. 


* * * 


L-O-F Names 6 Field Men 


For Auto Replacement Glass 
Libby-Owens-Ford Glass Co. has 
appointed six regional automotive 
replacement glass managers. 
They are: Karl K, Alberti, New 
York, Eastern region; E, J. Cole- 
man jr., Miami Shores, Fla., South- 








east region; Peter R. Orser, Cin- 
cinnati, Central region; Thomas C. 


Walbridge, Chicago, Western re- 
gion; W. J. Christenson, Dallas, 
Southwest region, and Robert L. 
Pinney, Los Angeles, Pacific region. 


* * * 


Rockwell Mfg. Names Colby 
Engineering Vice-President 

Brig. Gen. Joseph M. Colby, ret., 
former commander of the Army’s 
Redstone Arsenal, 
Ala., has been 
named to the 
newly created 
post of engineer- 
ing vice-presi- 
dent of Rockwell 
Mfg. Co. 

During a 34- 
year Army career, 
Colby conceived, 
developed and 
patented many 
J. M. Colby devices covering 
the transverse transmissions, air- 
cooled engines, torsion-bar suspen- 
sions, gun mounts, vision devices 
and other mechanisms now employ- 
ed in Army tanks. 


* x x 


Pontiac Promotes Marshall 


Rod Marshall, former business 
management manager of the Pon- 





tiac zone office in Minneapolis, has 
been named office manager and car 
distributor. Lowell ©. Broin, for- 
merly city district manager, is the 
new business management man- 
ager. 
* * * 
Cummins’ Bowie Heads 


Sales to Oil, Gas Industry 


R. S. Bowie has been promoted 
by Cummins Engine Co., Inc., to 
manager of diesel sales and service 
in the oil and gas industry, 

Bowie was with Cooper-Bessemer 
Corp. prior to joining Cummins four 
years ago. 


+ * * 
Doty Upped by Buick 
W. D. Doty has been named as- 
sistant zone manager for Buick in 
the Minneapolis zone. He succeeds 
R. V. Feddersen, who resigned. 
Doty formerly was car distributor 
for the Chicago zone office. 
* 


Guba Moves Up 


John B. Guba has been appointed 
manager of sales in the Detroit dis- 
trict sales office of U. S, Steel Corp. 
He succeeds W. 8S. Saylor, who re- 
tired after 40 years with the corpo- 
ration. Guba formerly was assistant 
manager of sales in Detroit. 
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ing to Walter J, Phillips, executive 
vice-president. 

He said National now operates 
nearly 800 stations in the U. S., 
Canada and 50 other countries, and 
predicted the network would add 
its 1,000th station within the next 
year. 


National Car Rental Adds 
Outlets in 54 More Cities 


ST. LOUIS.—National Car Rental 

4 System, Inc., expanded its opera- 
tions to 54 more cities and added 
more than 80 new stations during 

the first six months of 1959, accord- 
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WHAT'S SCORCH? 


“Scorch” is car-talk for the performance potential of 


a car. Some cars never reach their scorch . . . they 
just sort of smolder. Chrysler 1960, with its new 
design, has been road-tested for over a million miles. 
It was a scorch song every foot of the way! 


4 FOR THE FULL STORY ON THE COMPLETELY NEW 
q See Page 69 
' 



























SERIES 22 SERIES 37 
H single gear, forward and reverse, 
i medium duty heavy duty 
by 
y SERIES 24 SERIES 38 
if high speed, two “ forward and reverse, 
a gear, heavy duty plus extra shaft 
i SERIES 25 SERIES 39 
if high speed, two speeds forward, 
two gear with one reverse, 
‘ hydraulic pump heavy duty 
is 
) __—s SERIES 26 SERIES 41 


Medium speed, two 
gear, heavy duty 


two speeds forward, 
one reverse, 








¥ heavy duty 

4 

' —_—s SERIES 28 SERIES 50 

ti low speed, two two speeds forward 

f Sear, heavy duty one reverse, 
s extra heavy duty 
SERIES 32 Complete line 
5 full torque for 


transfer cases 


of QUALITY 
power take-offs 


Also: PTO universal joints, shafting, power dividers and trans- 
missions. For complete information write for Bulletin SB PTO-60. 
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Comfort, Luxury Accented . 





What's New: 


Non-glare instrument panel 
with electrol t light . 
new grille . .. redesigned roof | 
and quarter panels . . more | 
comfortable seats . . . improved | 
Auto Pilot , . , automatic swivel 
seat .. power vent windows 
+ « « emergency flasher system 

- . “town-car” rear window on 
LeBaron. 





* * * 


Cae tan CORP. opened its 
new-model season last week as 
the ’60 Imperial went on display in 
dealer showrooms. Dodge will ap- 
pear next Friday (Oct. 9), and 
Plymouth, DeSoto and Chrysler are 
scheduled to bow Oct. 16. 

According to Clare E, Briggs, 
Chrysler-Imperial general man- 
ager, the new Imperial repre- 
sents the line’s most extensive 
styling change since 1957. 

“We have modified everything,” 
he said, “and yet we were careful 
to retain the Imperial look, This 
protects the owner’s investment.” 

Imperial’s new grille consists of 
horizontal chrome strips that 


point opposite the driver’s neck, 
giving increased back and shoul- 
der support. All seat backs have 
up to six inches of foam rubber 
padding. 

Swivel seats, an optional feature, 
are automatic this year. As the 
door is opened, the seat moves out 
to meet the passenger and auto- 

ok * a 





stretch the width of the car. Park- 


V-shaped bumper. Side trim con- 
sists of a single slim line of metal, 
and the fins are topped by gunsight 
tail lights. 


* * * 


7 canopy-type roof has been 
restyled. The lower side-roof 
areas are stainless steel on Le- 
Baron models and the same color 
as the body in the Custom and 
Crown series. 

The LeBaron four-door sedan 
and hardtop have a small rear 
window which imparts a “town- 
car” look, Power vent windows, 
another new feature, are stand- 
ard on the LeBaron and optional 
on other models. 

As usual, Imperial accents inte- 
rior design and features which 
contribute to passenger comfort. 
An innovation for ’60 is electro- 

luminescent lighting for the instru- 
ment panel, This is a new light 
source which is designed to reduce 
eye fatigue in night driving. 
7” + * 

N ELECTROLUMINESCENT 

lamp is a piece of metal coated 

with phosphor, the company ex- 
plains. It is covered with letter and 
numeral overlays appropriate to its 
function. 

Current from the car’s battery is 
sent through the metal, illuminat- 
ing it in a pleasing, cool, easy-to- 
read greenish glow. 

The driver's seat has what 
Imperial calls a “high-tower” de- 
sign. The seat back rises to a 


Rockwell-Standard 
Is Observing 


90th Anniversary 


CORAOPOLIS, Pa.—A half cen- 
tury as a major automotive sup- 
plier is being observed this year by 
Rockwell-Standard Corp. 

One of the firm’s predecessor 
companies, Timken-Detroit Axle 
Co., was established in 1909. Stand- 
ard Steel Spring Co., the other firm 
which was consolidated with Tim- 
ken-Detroit in 1953 to form Rock- 
well-Standard, was founded in 1914. 

Col. Willard F. Rockwell is chair- 
man of Rockwell-Standard and 
C. J. Queenan is president. Before 
the consolidation of the two firms, 
Rockwell was chairman of both. 

Rockwell came to Timken-Detroit 
when the axle firm bought Wiscon- 
sin Parts Co., of which Rockwell 
had been president. He became 
president of Timken-Detroit in 
1933. 

Rockwell took over as chairman 
of Standard in 1936. He also is 
chairman of Rockwell Mfg. Co. and 
a director of many other companies 
in a number of fields. 

The company’s products include 
axles, transmissions, torque con- 
verters, bumpers and bumper 
brackets, swivel seats, cushion 
springs and tubular seat frames, 
flat leaf and all types of coil and 
mechanical springs, brakes, forg- 
ings, stampings and universal 





‘joints 





ing lights are set in the massive 


New Grille for '60— 


A V-shaped bumper highlights the re- 
designed Imperial grille. Fine, parallel 
chrome lines form the background for the 
nameplate, and parking lights are housed 
in the bumper. 


panel. It imparts a soft, greenish glow 
fatigue in night driving. 


Restyled Imperial Introduced 


matically returns to forward Pposi- 
tion as the door is closed. 
* ok *” 

| gear nl cag ea have been 

made in Auto Pilot, This year, 
the automatic speed control is de- 
activated only temporarily when 
the brake pedal is pressed. When 
the dialed speed is reattained, the 
speed control is reengaged auto- 
matically. 

In the past it was necessary 
to reset the device manually after 
each brake application. 

Another option is an emergency 


‘| flasher system which causes all 


four turn signals to flash simul- 
taneously as a warning to oncom- 
ing traffic. The system operates 
with the ignition on or off. 

The Imperial is powered by a 
413-cubic-inch V-8 with a compres- 
sion ratio of 10 to 1. Automatic 
transmission, power steering and 
power brakes are standard on all 
models. 

Wheelbase is 129 inches, and the 
ears are 226.3 inches long, 80.1 
inches wide and 56.7 inches high. 

The model lineup is unchanged 
from ’59. Body styles available are: 

Custom—four-door sedan, four- 
door hardtop and two-door hard- 
to 
,, a oo sedan, four- 
door hardtop, two-door hardtop and 
convertible. 

LeBaron—four-door sedan and 





four-door hardtop. 
* * > 


Town-Car Window for LeBaron— 


A special rear-window treatment gives the ‘60 Imperial LeBaron a town-car look. 
All the new models have an electroluminescent lighting system for the instrument 


which eliminates glare and reduces eye 








In the Letterbox 








average amount of vehicles han- 
dled by one dealer would be to 
divide 273 into 1,710, approximately 
nine per dealer. 

Eprror’s Nore: Actually, this 
would figure out to 62. 

B. In your line “Production in 
1958: Not available’— we were 
never requested to afford the in- 
formation with regard to produc- 
tion. It is certainly available, and 
we can readily inform you that it 
is 52,000 vehicles per year. 

Cc. “Estimated 1959 sales in the 
U. S.:—275 vehicles.”—Inasmuch as 
we informed you on July 21, 1959, 
that the number of Wartburg deal- 
erships in the U. S. as of July 1 
was 412, you can readily see that 
the 275 figure, with regard to esti- 
mated sales in 1959, is more than 
merely erroneous. In our question- 
naire answer of July 29, 1959 we 
stated that the retail sales in the 
U. S. for the first six months of 
1959 was 1,153 and our estimated 
sales to dealers and distributors 
for the year 1959 was approxi- 
mately 6,000 automobiles, we feel 
certain that you will understand 
the figure of 275 is indeed a sum 
that can do irreparable damage to 
the reputation of the organization 
and its production. 

With these facts in mind, may 
we urgently request that you insert 
in your very next edition a break- 
down as per Page 54 on the Wart- 
burg automobile: in the following 
manner. 

Price range: $1,688 to $2,799. 

Four-door sedans, station wagon, 

coupe, convertible and sports 
roadster. 

U. S. dealerships: 4 

Average U. S. Sher handled 

nine vehicles in 1958. 





Production in 1958: 52,000. 





(Continued from Page 14) 


Estimated 1959 sales in U. S.: 

6,000. 

Home address: V E B Automo- 

bilwerk, Eisenach, Germany. 

U. S. Importer: Wartburg of 

America Co. Inc., 5403 Eighteenth 

Avenue, Brooklyn 4, New York. 

We would be indeed appreciative 
of your clarifying these errors, al- 
beit inadvertent, inasmuch as they 
are even at this moment causing us 
a great deal of unnecessary explan- 
ation to various and sundry dealers 
and distributors with whom we are 
in constant contact. I am certain 
that you will understand and 
comply.—Very truly yours, Wart- 
burg of America Co., Inc., Lee R. 
Barnes, vice-president. 

Eprror’s Note: Figures com- 
piled by R. L. Polk & Co. show 
1385 Wartburgs registered in the 
first half of 1959. 





Craigo VW Opens 


JACKSON, Miss.—E. J. Craigo, 
Inc, (Volkswagen), has opened at 
419 S. Gallatin. 


ADVERTISEMENT 
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See Page 62 
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WHEN vou'rRE SELLING CARS-FRememeaer 


The Chicagoans with more money 
to spend...spend more time with the 


CHICAGO DAILY NEWS 


The Chicago Daily News carries more new passenger car linage than higher than Metropolitan Chicago as a whole. The Daily News median 
any other Chicago paper. Why? Because the Daily News is read by adult reader also spends at least 35% more time with his paper than 
the families who buy new cars—whose median income is $1070 a year readers of the other Chicago dailies. 
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HERE FROM CHEVROLET— 
THE 


COMPACT car 


CREATED TO HELPx 


XCHEVROLET 
DEALERS artract a 


NEW FIELD OF CAR BUYERS! | 


THE REVOLUTIONARY 


orvair’ 


BY CHEVROLET 





The de luxe Corvair 700 


America’s only car with the engine in the rear, 
where it belongs in a compact car! 


America’s only car with independent suspension 
at all 4 wheels! 


America’s only car with an air-cooled aluminum 


engine! 


The product of nine years of research and development ut 
the auto industry’s most advanced facilities, Corvair is 
America’s first truly compact, economical car that meas- 
ures up to the standards of ride, performance and six- 
passenger room Americans are used to. 


The key to this modern miracle: America’s first and only 
rear-mounted aluminum engine—a lightweight 6 so revolu- 
tionary it can be packaged with the transmission and drive 
gears as one compact unit at the rear. 


Because the engine is in the rear of this new 108’- 
wheelbase car, the floor’s practically flat, front and rear; 
there’s plenty of foot room for everybody. Combined with 
Corvair’s unique body-frame construction by Fisher, this 
provides overall spaciousness comparable to the interiors 
of many postwar conventional-sized cars. 
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Shifting engine weight to the rear also makes for 
smoother, easier compact car handling and gives glued-to- 
the-road traction for cornering and sure-footed grip on ice, 
mud or snow. And with independent suspension at all 4 
wheels—an advance comparable to the independent sus- 
pension of front wheels on full-sized cars years ago—you 
get a poised, unruffled ride that rivals even the costliest 
cars. 


Corvair’s size—some 5 inches lower, 214 feet shorter and 
1,335 pounds lighter than conventional sedans—makes it a 
joy to jockey through busy streets, a pleasure to park (no 
need for power assists). Its revolutionary Turbo-Air 6 gets 
25-40% more miles to a gallon of regular gas than con- 
ventional 6’s. And, because the engine’s air cooled, it never 
uses water or antifreeze, gets quicker warmup with less 
wear on parts even on the coldest mornings (even heat for 
passengers comes quicker—almost instantaneously —from 
an optional airplane-type heater*). 


These are things no front-engine compact car offers. 
And with them, Chevrolet dealers can sell the sort of 
economy and practicality that would never have been 
possible if Chevrolet engineers had been content to make 
the Corvair merely a sawed-off version of a big car. One 


thing Chevrolet dealers can count on for sure: the revolutionary new 
Corvair is bound to open new areas of profit by attracting a whole new 
field of new-car buyers! . 
Detroit 2, Michigan. 


. . Chevrolet Division of General Motors, 


*Optional at extra cost. 





THE FLOOR IS PRACTICALLY FLAT for extra passenger space. Trunk’s 
up front—and you can also have a handy folding rear seat (optional at 
extra cost) for added storage space. Lightweight rear engine, compactly 
combined with transmission and drive gears, is world’s first production 
6 with ultra-smooth power of horizontally opposed pistons. And wrap- 
ping up all these brilliant features is Corvair’s brilliant new styling— 
pure and simple as modern architecture. 


THERE’S NOTHING LIKE A NEW CAR *and no COMPACT CAR 
like the CORVAIR by CHEVROLET! x 
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BMW Hopes Bolstered . . 





Automotive Activities 
On the Continent 


By George W. Glaser 
European Correspondent 
ICH, West Germany.—Ba- 
varian Motor Works is not yet 
out of the financial woods, but its 
prospects are improving. 

Two reasons are the new BMW 
700 sport coupe and H, W. Boensch, 
a businessman-engineer who seems 
to have the know-how to lead the 
company back to its one-time posi- 
tion. Boensch has been on the scene 
about a year. 

The 700 is a pleasantly styled 
little four-seater which is said 
to deliver about 45 miles per 
gallon. 

It has a two-cylinder, air-cooled 
rear engine which is rated at 34 
horsepower. The front axle is 
mounted in rubber and has a re- 
inforced and improved version of 





the knee-action-type Isetta suspen- 
sion. 

It hag “semi-unitized” construc- 
tion, with the chassis platform 
welded to the body structure, The 
car has 12-inch wheels and a four- 
speed synchronized transmission. 

+ - * 
MAY observers feel that poor 
management and failure to 
keep up with the times have hurt 
BMW in the postwar period. 

The company was formed during 
World War I and became a leading 
manufacturer of motorcycles. It en- 
tered the auto field in 1928 with the 
purchase of Dixi Auto Works, 
which now is in the Russian Zone. 

BMW first built a tiny Austin 
on license and then started de- 





signing its own cars. The BMW 
autos appealed to buyers who 


wanted an economical, well-made 
car with sport features. 


After the war came the era of 
poor management and lack of mar- 
ket research, according to observ- 
ers. 

One source remarked: “They put 
out a line of cars that the BMW 
people themselves liked and did not 
consider their dealers. They made 
an expensive V-8 line, and the 
styling of the four-door was out- 
dated before it appeared.” 

a + ok 

T MUST be mentioned; however, 

that these V-8s now are fully 
seasoned, and it appears that a 
number of buyers like their con- 
servative lines because sales have 
picked up. 

But these are prestige cars and 
sales are limited. They will never 
sustain a plant with more than 
5,000 employes. 

BMW was unprepared when 
small cars became the order of 
the day, so the company bought 
the tools of Italy’s then bankrupt 
Isetta firm. BMW improved the 
Isetta and it caught on. It is still 
going well, 

The next step was the BMW 600. 
Mechanically, it was an excellent 
automobile, but it was not taste- 








AVAILABLE FOR MOST TRUCKS 


DETROIT AUTOMOTIVE PRODUCTS CORP. 


Detroit 





®@ economical 


13, Michig 


DIFFERENTIALS 


@® maximum traction 
@ automatic operation 


@ simple installation 








Inside the Borgward— 


Borgward's new six-cylinder model was 
introduced at the Frankfurt Auto Show. 
It is intended to compete with the new 
Opel Kapitan Six and the new Mercedes- 
Benz 220 series. 

* 


* * 


fully styled and it failed to lure 
buyers. 

Now, with a strong man 
(Boensch) at the helm and the 700 
sport coupe on the road, things are 
looking up at BMW. 

(Epitor’s Note: As reported ear- 
lier, American Motors has spoken 
with BMW regarding a possible 
purchase of the company by the 
U. S. auto maker. An AMC spokes- 
man said last week that the pro- 
ject still is in the “exploratory” 
stage.) 

* *” * 


Borgward Six Revived 

| ype homo is reviving its six- 
cylinder model. The new car is 

a four-door sedan with Italian styl- 

ing and many of the basic features 

of the Borgward Isabella. 

It has a semi-unitized body 
and a 115-horsepower engine that 
displaces 140.3 cubic inches. The 
four forward speeds are syn- 
chronized. The engine utilizes 
many parts from the four-cylin- 
der Isabella. 

Coil springs are used all around, 

and all four wheels are independ- 
ently suspended. Rear suspension 
is of the swinging axle type. Top 
speed is 100 miles per hour. 
The car, which was introduced 
at the Frankfurt Auto Show, is 
Borgward’s answer to the new 
Mercedes-Benz 220 Series and the 
new Opel Kapitan Six. 


* * * 


‘Isar’ Succeeds Goggomobil 
Ane GLAS has decided to drop 
the Goggomobil name on his 
larger two-cylinder cars—the 600 
and 700—and call them “Isar.” The 
Glas plant is located at Dingolfing, 
which is on the Isar River. 
Glas said new nameplates will 


be made available for present 

Goggomobil owners. 

An optional feature on the 1960 
Isar models will be rear windows 
which can be opened sideways, The 
cars have a new Solex carburetor 
which is said to provide greater 
economy. A new Isar S-700 sport 
coupe was displayed at the Frank. 
furt show. 

* * & 


Electronic Ignition 
OBERT BOSCH, Stuttgart, is 
introducing its version of elec- 


tronic ignition. 
+ * * 


British ‘Babies’ Popular 
MORE than 3,000 units of the 
Austin Seven and Morris Mini- 
Minor have been exported. The new 
British Motor Corp. “baby” cars 
seem to be finding approval the 


world over. 
+ * * 


BMC Seek German Tieup 

N ENGLAND, British Motor 

Corp. has announced that it is 
negotiating with a German firm for 
assembly of Austin models for sale 
in Germany and other countries. 

BMC has launched an exten- 
sive ad campaign in Germany for 
the Austin 7 and the Morris 

Mini-Minor. These cars have a 
sensing valve which keeps rear 
wheels from locking and trans- 
fers braking power to the front 
wheels. 

In the fiscal year just ended, 
BMC reported it turned out 484,426 
units, which is only slightly under 
the total for the previous year. 


* * * 


Triumph Output Upped 
TANDARD MOTOR CoO. has an- 
nounced that demands from the 
U. S. for the Triumph TR-3 and 
the new Triumph Herald have been 
so great that it has added night 
shifts to produce the cars. The Her- 
ald has independent wheel suspen- 
sion. 
* * + 


Simca Cuts Prices 
N FRANCE, Simca has announc- 
ed a price cut for the home 
market. Both Simca and Peugeot 
reportedly are readying new mod- 

els. 

* * * 
Italy Exports 41 Pct. of Units 
7 Italian auto industry has re- 
ported that 403,548 units were 
produced in 1958, of which 41.9 per- 
cent were exported. Only 5,884 ve- 
hicles were shipped into the coun- 





try last year, the report said. 








Turnings © 0 «© 0 eo By Joe Callahan 








separate fore section (stub frame) 
that carries the suspension, the en- 
gine and the transmission. This is 
securely bolted to the unibody. 

“We like it (the stub frame). for 
cars our size because it gives 
you a chance to ‘tune’ the body. 
When you hit a bump every 
structure has a natural frequency. 
With this separate structure, the 
resonance isn’t transferred 
through the car. Also, you can 
tune the structure for different 
wheelbases with this arrange- 
ment,” 

He admitted there was also a 
plant consideration in Chrysler’s 
decision to go to the stub-frame 
construction, since it is more adapt- 
able to existing facilities, particu- 
larly “in some of the company’s 
older plants. It’s possible, he said, 
that there wouldn’t have been 
enough clearance for full unitized 
construction. 
Ackerman said he and his staff 
gave a great deal of consideration 
to the matter of corrosion because 
with unitized construction, it’s ab- 
solutely necessary that all body 
panels, and particularly the rocker 
sills, be carefully protected since 
they are load-bearing members. 
The solution to this problem was 
the introduction of the new rigidly 
controlled bonderizing system that 
subjects each body to seven dips 
and six spray coats, he said. 

* + Sa 


1,100 ‘Critical’? Welds 
“MUST” with this body con- 








struction is the establishment 


(Continued from Page 36) 


of very close control of welding. 
More than 1,100 welds are desig- 
nated “critical,” meaning that they 
are individually checked and must 
be 100 percent good. 

Ackerman asserted that even- 
tually, unibody construction will 
be lighter and less expensive than 
the frame construction, although 
slightly heavier construction was 
used this year to be on the safe 
side. 

Concluding his remarks, he said 
“a plus with the unitized body is 
that we get autos that are almost 
free of squeals and rattles — the 
kind that result from interior poor 
welds that almost drive the dealer 
nuts.” 





For views on retail auto distribution, 
read the Dealer Forum column on Page 3. 
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CHICAGO 


See Page 62 
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What's New... 








In Parts and Accessory Distribution 








Tire Retailer Agrees 


To FTC Price Order 

ALTOONA, Pa.—Automotive Sup- 
ply Co., 1917 Margaret Ave., has 
agreed to a Federal Trade Commis- 
sion order forbidding it to know- 
ingly induce or accept discrimin- 
atory prices from its suppliers of 
tires, tubes and other automotive 
products. 

The FTC charged in a complaint 
on May 7, 1958, that Automotive 
Supply used misrepresentation and 
its strong bargaining power to in- 
duce from suppliers special price 
reductions which it knew or should 
have known were not offered to its 
competitors. The agreement is for 
settlement purposes only and does 
not constitute an admission by Au- 
tomotive Supply that it has violated 
the law. oar 


New President Elected 


By Parts Wholesalers 
NEWARK, N. J. — Michael A. 
Mann has been elected president of 
Parts Wholesalers, Inc., succeeding 
the late Alfred DeCozen. Mann 
formerly was general manager. 
Other officers include Helen De 
Cozen and Edward R. McGlynn, 
vice-presidents, and George D. 
Wolfe, secretary. 
+ * 


* 


Durkee-Atwood Adds 


Truck Tubes to Line 

MINNEAPOLIS. — The addition 
of a line of truck inner tubes to 
its line of passenger sizes has been 
announced by Durkee-Atwood Co. 

The truck tubes, according to 
the company, are fabricated from 
high grade butyl stocks and are of 
heavy duty construction; each tube 
is individually boxed in a self-con- 
tained shipping container for in- 
ventory and merchandising advan- 
tages. 

* a * 

Snyder Has New Package 

PHILADELPHIA.—Snyder Mfg. 
Co. is packaging its auto-radio an- 
tennas in polyethylene “Skin-Pax” 
to permit “open-window” display 
on counters or shelves, according 
to Ben Snyder, president. The 
packages can double as displays 
and as carry-home packages, he 
said. 

* * * 


Mendenhall to Move 


SALT LAKE CITY.—Mendenhall 
Auto Parts Co., 28 S. W. Temple, 
will move to 144 W. Broadway 
about Oct. 1, according to Frank 
S. Hummel, general manager. The 
new site will give Mendenhall 30,- 
000 square feet compared with its 
present 20,000 square feet. 

. * * * 


Post Official fs Chairman 
Of AWDA Award Committee 


NEW YORK.—Hamilton Coch- 
ran, automotive marketing manager 
of the Saturday Evening Post, has 
been named chairman of the selec- 
tion committee for the AWDA 
President’s Award, to be offered by 
the Automotive Warehouse Distri- 
butor’s Assn. The award, establish- 
ed this year by the AWDA board 
of governors, will be presented an- 
nually to the nominee “in the in- 
dependent automotive aftermarket 
field whose contribution is consid- 
ered most unique and outstanding.” 

ok + 


New ASIA Calendar Offers 


Tips on Monthly Promotions 


CHICAGO.—A new business- 
management calendar simplifies 
wholesaler members’ scheduling of 
Sales meetings and advertising, ac- 
cording to the Automotive Service 
Industry Assn. 

The calendar, made up of four 
three-month sections, also lists 
major promotions for each month 
and provides tips on window dis- 
Plays and impulse-purchase pro- 
motion, said Jack Wiggins, ASIA 
executive secretary. 

a” * * 


General Trading’s New Chief 


Outlines Expansion Plans 


; ST. PAUL, Minn.—-General Trad- 
ing Co. is planning to add new out- 
lets in the Upper Midwest and will 





extend its line of auto parts and 
accessories at its current 43 loca- 
tions, according to J. Weaver 
Welch, new president of the di- 
vision of H & B American Corp. 

Welch outlined General Trading’s 
plans at a meeting of 175 execu- 
tives and salesmen. He said the 
first move would be to improve 
service to present customers. 

+* * a2 


Barefoot Opens Parts Firm 

WINSTON-SALEM, N. C.—Bare- 
foot Auto Parts Co., headed by C. 
W. Barefoot, has been established 
as a wholesale automotive parts 
and supplies company at 1010 
Northwest Blvd. Barefoot had been 
with Brown Supply, Inc. 

* * * 


Shock Installation 
DYERSBURG, Tenn.—An easy 
method of installing shock absorb- 
ers has been devised by Hecke- 
thorn Mfg. & Supply Co., maker of 





Columbus shock absorbers. In each 
box of shock absorbers, the com- 
pany packs a four-page booklet 
which has 27 diagrams showing 
exact installation assembly for each 
make, year and model of car. 

aa * +* 


Parts Firm Moves 


OGDEN, Utah.—Motor Mercan- 
tile Co. is moving into new quarters 
at 341 Thirty-Fifth St., according 


to Dale Brooks, manager, Motor) 
Merchantile is a wholesale auto-| 


motive parts firm. 





4 Get Jaguar Franchises 


NEW YORK.—Four more Jaguar 
dealers have been signed. They are: 
Motor Imports, 305 W, Oak St., 
Denton, Tex.; International Sports 
Cars, 2405 Fulton Ave., Sacramento, 
Calif.; Herzog Motors, Canyon Rd, 
and West St., Beaverton, Ore., and 
Ed Hoffman Motors, 800 N. Water, 
Corpus Christi, Tex. 








World Bestos Cites Distributor— 


A. C. Nelson, right center, president of Nelson Sales, Los Angeles, receives the 
World Bestos Distinguished Service Award from J. W. Greenen, manager of replace- 
ment sales for the brake-lining manufacturer. Others in the picture are Larry Lathrop, 
World Bestos district manager, and Mrs. A. C. Nelson. 











NEW Parish 2-Inch Radius Sections 
Provide More Cube, Greater Strength 


Truck bodies built by your Parish body builder 
give you more value for your dollar because of— 


All Steel Construction—for rough-and- 


* 


tumble action 
greatest stress 
cost repairs 


* 
* 
* 
payloads 
* 


High Tensile Steel Members—at points of 
Replaceable Frame Units—for faster, lower- 
Greater cube—for bigger, more profitable 
Extra Strength and Rigidity—far stronger 


than bodies made from lighter metals. 


The next time you order truck bodies, specify 
Parish steel sections . . 


. for more strength, for 


greater durability, at lower cost. Your Parish 
body builder will install doors, panels and floor 
to your specifications, and for your particular 


requirements. 


@ DANA PRODUCTS: Transmissions ¢ Universal 


Joints « Propeller Shafts « Axles 
Converters « Gear Boxes * Power 


Power Take-off Joints « Rail Car Drives ¢ Rail- 


way Generator Drives ¢ Stampings 
and Auburn Clutches ¢ Parish Frames 





For the name of your nearest Parish body 
builder, write Parish Pressed Steel Division, 
Dana Corporation, Reading, Pennsylvania. 


©1959 Dana Corporation 
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*TYREX is a collective trademark of TYREX INC. for viscose tire yarn and cord. 
The following producers are licensed to identify their viscose tire cord as meeting 
the standards of Tyrex Inc.: American Enka Corporation, American Viscose Corpo- 
ration, Beaunit Mills, Inc., Courtaulds (Canada) Ltd. and Industrial Rayon Corp. 
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Actual prints of four 
Firestone 7.50 x 14 
tires inflated to rec- 
ommended 30 Ibs. for 
highway cruising. 


Ce my Sac eS ae 
“footprints” 


These prints were made by inking the tires of an The most popular tire cord by far is Tyrex — and it is 
y ordinary passenger car and then lowering the car’s full in the tires on every make of the new 1960 automobiles. 
weight onto sheets of paper. It was done to dramatize Tyrex is the strongest, safest and smoothest-riding tire 
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the fact that your safety, your comfort and your total car 
investment ride the road on little more area than is cov- 
ered by your own two feet. Obviously, then, you have real 
reason to be concerned about the strength of your tires. 

Tires get their strength from the backbone of cord 
around which they’re built. Most American tires are built 
around either nylon or the new TYREX* viscose tire cord. 


cord known to modern tire science. 

We know Tyrex’s superiority because, as a major 
world supplier of chemical cellulose (nature’s basic ma- 
terial from which Tyrex tire cord is made) we played a 
substantial role in its development. May we suggest you 
do as the professional auto makers do — specify Tyrex 
when you buy tires. 


2 AW 0) Pl BED BR wcrc 


Executive and General Sales Offices 


161 East 42nd Street, New York 17, N. Y. 
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ADVERTISEMENT 


Invitation From Great Lakes Steel... 
Meet Us in Chicago, 
Meet Us at the Show 


prec friends from Great Lakes Steel Corporation extend warmest 
congratulations to members of the Truck Body and Equipment As- 
sociation for establishing new standards of excellence at your 12th annual 
convention and show exhibit, opening today in Chicago’s Hotel Sherman. 

You will find five members of our Research and Product Development 
staffs at Booth 69 to present Great Lakes Steel’s family of high-strength 
and extra high-strength steels and their many uses. 








Clarence Altenburger F. A. (Avery) Bourke 
PRESENT are Clarence Altenburger, Technical Assistant to the Pres- 
ident, who heads our R & PD groups; F. A. (Avery) Bourke, Manager of 
Product Development; William F. (Bill) McGarrity, Frank P. Worack, 
dr., and Alan J. (Al) Block, Development Engineers. 





W. F. (Bill) McGarrity 


Frank P. Worack, Jr. 


Alan J. (Al) Block 


err men constantly are working in the field with manufacturers, 
helping them solve steel problems. Their personal experience (plus 
Great Lakes Steel’s rich background as a supplier of high quality steel to 
the automotive industry) just might prove valuable to you. Drop in and 
see them, you’ll find a warm welcome. 


* * * 
UR GLX-W, a high-strength, mild carbon steel, is becoming more and 
more popular with truck and automobile manufacturers since its 
introduction less than a year ago. Columbium makes the difference in 
this new steel, developed by Clarence Altenburger and his staff. 

The addition of columbium creates a fine grain structure which gives 
extra strength with less weight. This, as you know, means a greater pay- 
load—so vitally important in these days of ever rising costs. 

Our N-A-XTRA low-alloy steels are heat-treated and fully quenched 
for extra high strength. Yield strengths range from 80,000 to 110,000 pounds 
per square inch. N-A-XTRA steels are nearly three times stronger than 
mild carbon steels. So, when only the strongest steels will do, it is wise to 
specify N-A-XTRA. 

The automotive industry is very familiar with our N-A-X series of high- 
strength steels—High-Tensile and Finegrain. These alloy steels are used 
for bumpers and a variety of other automotive components. 

We have helped our customers to find many new and intriguing appli- 
cations for these fine quality steels, perhaps we can help you, too. 


P.S.—Be sure to see Pages 64 and 65. 


GREAT LAKES STEEL CORPORATION 


Detroit 29, Michigan 
A DIVISION OF NATIONAL STEEL CORPORATION 


FOREIGN CAR PARTS 
HIGH DISCOUNTS! 


Bisex: & Distributors al 


Albert Wepper Corporation 











A Full Line of ... 


7 Brake Parts 
7 Ignition Parts 
7 Renault Parts 





dv Peugeot Parts 

dv Also many other Facto R tati 
j ii ctory Representatives 
——. 53 Park Place New York 6, N. Y. 





Tel. WO 4-0966 





Lower Body New for ’60 . 





What's New: 


Oval grille . .. restyled side 
trim . . , new deck lid with more- 
subdued wings ... circular tail 
lights . . . lower transmission tun- 
nel , rubber-insulated body 
mounts ... improved tires and 
brakes ,. . more-economical V-8 
engine , . . Bel Air two-door 
hardtop. 

* * * 
} preemie place in sales has become 
something of a habit at Chevro- 
let, but it’s a habit that General 
Manager Edward N. Cole and his 
associates don’t want to break. 

And if Cole’s sales predictions 
for 1960 come true, Chevrolet 
should again wind up at the top 
of the heap. 

Cole is shooting for 1.8 million 
passenger-car sales in 1960, includ- 
ing 300,000 Corvairs. That means a 
goal of 1% million for the “big” 
Chevrolets which went on display 
last week. 


Cole is enthused about this year’s 
models and has declared that they 
represent “the most substantial 
second-year styling change Chevro- 
let ever has made.” 

+ ok + 
E ADDED, “The only things 
which remains unaltered in the 
body are the roof and the upper 
portion of the car above the belt 
line.” 

That means new fender lines, a 
new grille, new side trim and a 
softer rear-end treatment. 

The grille is oval-shaped and 
the dual headlights are set into 
it, The air scoops of ’59 have been 
scuttled, and the parking lamps 
are below the bumper. 

At the rear, Chevrolet’s wings 
have been clipped. The fins are 
more subdued and the deep “V” at 
the midpoint of the deck is gone. 
Circular tail lights have replaced 
last year’s huge teardrops. 

+ ok aa 

HE transmission tunnel in the 

front compartment has been re- 
duced in width and height. The 
frame has been reinforced, and new 
rubber-insulated body mounts pro- 
vide a quieter ride. 

Chevrolet estimates that this 
year’s tires are 12 percent more 
durable. The tread is made from 
styrene butadiene, a rubber deriva- 
tive of petroleum stock, which is 
said to reduce squeal. 

Cole said the new tires also 
envelop small objects without 
transmitting the bump through 
the suspension to the body of the 
car. 

Brakes have been improved and 
require less pedal pressure. The 
parking brake now has a pop-out 
release lever. 

Six-cylinder engines again are 
standard on all models except the 
Corvette, and V-8s are available on 
all full-sized cars. The six is a 135- 
horsepower unit which displaces 
235 cubic inches and has a compres- 
sion ratio of 8.25 to 1. 

* * * 

MPROVEMENTS in the _ 283- 

cubic-inch V-8, Chevrolet said, 
have boosted overall economy and 
performance in the normal] driving 
range, The changes include a low- 
lift camshaft with reduced valve 
overlap and a recalibrated carbure- 
tor. Horsepower is 170, compared 
with 185 last year. 

Cole said that this engine now 
offers fuel economy approaching 
that of a six-cylinder engine 
under most conditions. 

A four-barrel carburetor boosts 
the horsepower of this engine to 


Cooler Show Sets 
Auto Display 


ATLANTIC CITY. — A dis- 
play of the latest types of automo- 
tive air-conditioning equipment, 
together with information on in- 
stallation, service and other re- 
quirements, will be held at the 11th 
exposition of the Air-Conditioning 
and Refrigeration Industry. 

The exposition is scheduled here 
Nov. 2-5. More than 15,000 are 








Restyled Chevrolet 
Has ‘Clipped’ Wings 


230. Also available is a 348-cubic- 
inch V-8 which has a compression 
ratio of 9.5 to 1 and is rated at 
250 horsepower. 

Chevrolet’s 1960 models are built 
on a:119-inch wheelbase and are 
210.8 inches long, 80.8 inches wide 
and 56 inches high. 

+. * _ 
A BEL AIR two-door hardtop has 
been added this year. Here is 
the lineup: 

Biscayne—four-door sedan, two- 
door sedan and utility sedan. 

Bel Air—four-door sedan, two- 
door sedan, four-door hardtop 
and two-door hardtop. 

Impala—four-door sedan, four- 
door hardtop, two-door hardtop and 
convertible. 

Station Wagons —two-door two- 
seat Brookwood, four-door two-seat 
Brookwood, four-door two-seat 
Parkwood, four-door three-seat 
Kingswood and four-door two-seat 
Nomad. 

Corvette—two-door sports car 
(hardtop or convertible). 

- * . 








New Grille for '60— 


Chevrolet's dual headlights are set into 
the new oval grille, and the parking 
lamps are below the bumper. Other new 
features include improved tires and brakes 
and a more ec ical V-8 eng 








Circular Tail Lights— 


Circular tail lights have replaced the 
outsized teardrops Chevrolet used last 
year. They are set into an expanse of 
ribbed metal that gives the effect of a 
rear grille. 








What's New with Chevrolef— 


Rear, side and front views of the ‘60 Chevrolet accent this year's styling changes. 





The wings are more subdued than in ‘59, and the fender lines and side trim have 
been altered. The grille is oval-shaped, and the air scoops have been eliminated. 
Pictured are an Impala four-door hardtop, a Bel Air four-door sedan and a Bel Air 





expected to attend. 


two-door hardtop, a new model. 





Most Dealers Report Gains... 





Open House in Alaska 


ANCHORAGE, Alaska.—Seven 
dealers recently held an open house 
in their showrooms, and most of 
them reported an increase in busi- 
ness. 

Jim Vernon, Alaska Sales & 
Service (Chevrolet-Pontiac-Olds- 
mobile-Cadillac), said: “We were 
very well satisfied with the open 
house. We had a very good re- 
sponse. It was one of our best 
week-ends. 

John Salverson, Westward Mo- 
tors (Ford-Mercury-Edsel-Lincoln), 
said “we did very well through the 
open house week-end, and we had 
a very good month. It would be 
hard “to attribute it to any one 
thing, but actually we had our best 
month so far this year.” 

John Stepp, Imperial Motors 
(Imperial-Chrysler-P 1 y mo u th- 
Dodge) said: “We had quite a 
bit of traffic, quite a few viewers. 
All our models were on display, 
and the event was well accepted 
by the public.” 

Bill Wallace, Wallace Motor Co. 
(Buick-Rambler), said “I'd say the 
open house was successful.” 

Tom Brink, Nu-Kar Sales (Stude- 
baker) said there were a number 
of visitors during the open house 
week-end. 

“The following week-end we did 
a fabulous business. It’s more than 
I can do to analyze just why, but 
the fact remains that the week-end 
was terrific.” 

Darrell Isaacson, Hoyt Motors 


(Plymouth-DeSoto), reported “we 
had some results, some extra traf- 
fic during the open house, and we 
had a real good month last month. 
We're starting out good again this 
month and we hope it continues.” 








Auto Ownership 
Reaches 83 Pct. 


In Twin Cities 


ST. PAUL. — (UTPS) — Approxi- 
mately 83 percent of the households 
in the Twin Cities metropolitan 
area own automobiles, according to 
the Minnesota Highway Depart- 
ment, There are 463,000 cars regis- 
tered in the metropolitan area. 

Nearly 63 percent of the 414,000 
households in the area own one 
car, 18 percent are two-car families 
and 2 percent, or 8,200 households, 
have three or more cars. 

The report is part of a transpor- 
tation study being made by the de- 
partment and the U. S. Bureau of 
Public Roads. Car ownership varies 
widely by communities and dis- 
tricts and the average increases 
from the downtown areas to the 
suburbs. In one downtown Minne- 
apolis district there is an average 
of one car for every two house- 
holds. 
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Sales Conditions in Various Areas... 





_ Auto Market Reports 


Omaha 


Chevrolet was far out in front 
when August sales figures were re- 
vealed. Chevy had 368 new-car 
sales. Ford was in second place 
with 282. 

Plymouth was third, with 91; 
Oldsmobile had 62; Pontiac, 53, and 
Rambler, 48. 

In the foreign-car department, 
Renault displaced Volkswagen, per- 
ennial first placer. Renault listed 
26 registrations to Volkswagen’s 20. 
August total sales were 1,135 as 
contrasted to July’s 1,212.—(Arthur 


R. Oleson.) 
* * 


Rochester, N. Y. 


Chevrolet was still out in front 
in the new-car registration race in 
Monroe County for the first eight 
months of the year, But for the 
first time in several years Ford had 
more new-car registrations during 
one month than Chevrolet. 

In August there were 682 new 
Fords registered, compared with 
584 Chevrolets, For the first eight 
months Chevrolet led with 5,393 
registrations, compared with Ford’s 
5,041. i 

Oldsmobile took third place with 
147, followed by Rambler, 139, and 
Pontiac, 128. 

Volkswagen led the foreign-car 
field with 32 registrations, followed 
by Renault, Opel, Simca and Vaux- 
hall. For the first eight months of 
the year Renault led with 272 reg- 
istrations, followed by Volkswagen, 
Simca, Opel and Vauxhall.—(Ted 
Case.) 


* * * 


Flora, Ill. 


Flora, Ill, has a population of 
5,500 and is growing fast. There is a 
shoe factory and a steel factory and 
Sparton, manufacturer of auto ac- 
cessories, is building a new factory 
here, This all makes the economic 
picture one of the most promising 
in years. 

Dealers report sales ahead of 
last year with some dealers doing 
40 percent more volume. Farmers 
are in good condition, as are the 
fruit growers. 

Dealers look for a much bigger 
year with the ’60s and most of them 
predict a wide sale for the new 
smaller domestic cars, Only ques- 
tion mark is what the sale of the 
small cars may do to normal vol- 
ume in Chevrolet, Ford, Plymouth, 
Buick and Oldsmobile, all of which 
are up.—(L, H. Houck.) 

~ x * 


Buffalo 

New-car sales in Buffalo and Erie 
County, N. Y., during July forged 
ahead of a year ago despite the 
steel strike, according to the Buf- 
falo Automobile Dealers Assn. 

July sales of mew cars totalled 
3,416, compared with 3,203 in July, 
1958. Sales for the first seven 
months totalled 26,420, compared 
with 21,274 in the 1958 period. 

By makes, the July count was: 
Ford, 900; Chevrolet, 735; Rambler, 
268; Plymouth, 245; Pontiac, 237; 
Buick, 171; Oldsmobile, 166; Mer- 
cury, 108; Studebaker, 86; Cadillac, 
80; Dodge, 79; Chrysler, 47; DeSoto, 
26; Edsel, 16; Lincoln, 11, and for- 
eign, 241.—(George E. Toles.) 

« +” * 


Cleveland 


New-car sales in the Cleveland 
area in August totalled 6,270, com- 
pared with 6,825 in July. 

Sales cf used cars numbered 25,- 
032, compared with 27,670 a month 
earlier. 

All dealers reported good cleanup 
activity on remaining new-car 
Stocks and heavy activity in used 
cars. 

By makes, new-car registrations 
were: Ford, 1,735; Chevrolet, 1,487; 
Pontiac, 429; Plymouth, 384; Olds- 
mobile, 377; Rambler, 367; Buick, 
226; Dodge, 204; Mercury, 172; 
Cadillac, 118; Studebaker, 111; Re- 
nault, 65; Volkswagen, 60; Simca, 
59; DeSoto, 44; English Ford, 42; 
Chrysler, 40, and Edsel, 37. 

Opel, 33; Fiat, 27; Metropoli- 
tan, 26; Vauxhall, 24; Austin, 21; 
Peugeot, 20; Mercedes-Benz, 15; 
Morris, 15; Triumph, 15; Impe- 
rial, 14; Taunus, 14; Lincoln, 13; 
MG, 12; Hillman, 11; Continental, 
9; Jaguar, 8; Volvo, 5; Datsun, 4; 





DKW, 3; Porsche, 3; Rover, 3; 
Saab, 3; Citroen, 2; Lloyd, 2; 
Singer, 2, and miscellaneous, 9. 

New-truck registrations totalled 
417, compared with 454 in July. By 
makes, registrations were: Ford, 
114; Chevrolet, 103; International, 
60; Willys, 34; Dodge, 33; GMC, 32; 
White, 22; Volkswagen, 12; Divco, 
2; English Ford, 2; Studebaker, 2, 
and Reo, 1.—(Sanford Markey.) 

* 


* * 


Detroit 

Dealers in Wayne County sold 
12,604 new cars in August, compar- 
ed with 14,132 a month earlier. In- 
cluded in these totals were 393 im- 
ports in August and 472 in July. 

Used-car transactions numbered 
10,366 in August and 12,279 in July. 

By makes, August new-car regis- 
trations were: Ford, 4,009; Chevro- 
let, 3,137; Pontiac, 901; Plymouth, 
741; Oldsmobile, 685; Mercury, 635; 





Rambler, 512; Buick, 367; Cadillac, 
319; Dodge, 306; DeSoto, 246; Edsel, 
126; Chrysler, 106; Renault, 94; 
Studebaker, 64; Volkswagen, 51; 
Simca, 46; Fiat, 45, and Lincoln, 32. 

Opel, 29; Metropolitan, 25; Im- 
perial, 22; English Ford, 22; Tri- 
umph, 20; Hillman, 12; Austin- 
Healey, 10; Mercedes-Benz, 8; 
Peugeot, 6; Vauxhall, 4; MG, 3; 
Morris, 3; Taunus, 3; Volvo, 3; 
Willys, 3; Citroen, 2; Jaguar, 2; 
and miscellaneous, 5. 

New-truck sales amounted to 639 
in August, compared with 815 a 
month earlier. Used-truck sales fell 
to 403 from 488. 

Registrations of new trucks by 
makes were: Ford, 280; Chevrolet, 
194; International, 48; Dodge, 30; 
GMC, 28; Diamond T, 12; White, 
9; Willys, 8; Divco, 6; Mack, 3; 
Autocar, 1, and Studebaker, 1.— 
(Robert M. Lienert.) 





Bostrom Truck Seat— 


A shock absorber at the rear and two 
rubber torsion springs at the front are 
features of the Level Ride 80, Bostrom 
Mfg. Corp.'s new truck seat. The company 
said the seat removes more than 80 per- 
cent of the jolt and jar resulting from 
bumpy roads and rough terrain. 





New Truck Seat 
Removes Jolts, 


Bostrom Says 


MILWAUKEE. — Bostrom Mfg. 
Corp. has developed an improved 
knee-action truck seat which, ac- 
cording to the company, removes 
more than 80 percent of the jolt 
and jar caused by the roughest 
road and off-road surfaces. The 
seat is called Level Ride 80. 

The new seat has a shock ab- 
sorber and a contour back rest. 
The curved back, Bostrom said, 
“cradles the driver by providing 
support exactly where needed, thus 
further reducing the tiring ‘back- 
slap’ effect.” 

Bostrom said the Level Ride 80 


gives all drivers the advantages of 


the shock absorber that previously 
was furnished as an optional kit 
for rough and bumpy terrain. 

The seat can be equipped with 
pivoted arm rests for either or both 
sides. Seats, backs and arm rests 
are padded with Permathane, Poly- 
urethane foam cushioning material 
manufactured by Bostrom chemical 
division, 
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IT WILL PAY YOU 


Always the leader in-design, engineer- 
ing and quality... The tremendous pop- 
ularity and acceptance of Rubbermaid 
has made it necessary for us to increase 
production capacity more than 3 fold 
for 1960. We know it will pay you —in 
profits and satisfied customers — to in- 
sist on Rubbermaid — exclusively! 
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GLX-W steel. Here’s how GLX-W compares with mild 


Great Lakes adds a precise amount of columbium to 
carbon steels... 


good-quality carbon steel. The result is fine 
e Is as ductile as other carbon steels 


e Has greater notch toughness 


e GLX-W is 50-100% stronger 
e Has excellent weldability 


Compare f 
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e a 
Average Price of Used Cars Sold at Auction 
(Compiled by Automotive News from Auction Reports.) 
1 1 
, 1 1 
1 1 1 
4 a : 7 4 s : 1 1 
3 92 §° 9 .. 1 6 }H 0 0 4 
5 9 3 S 4 
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57°58 "SI °58 "58°59 58°59 "58 '59 "58°59 58 59 «0°58 SDSS 58 58 °S9 58 ’59 
Nov. Dec. Jan. Feb. March April May June duly Aug. Sept. 
Prices of '58s added and ’50s dropped in December, 1957. Prices of ’59s added and ’51s dropped in December, 1958. 
Figures alongside bars represent dollars. (Copyright, 1959, by Automotive News) 











Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 


steering. 


* * * 


ALBANY 


Tim Anspach Dealers Auto Auction, Sale 
every Monday. Prices are for sale of Sept. 

. car market here today took a 
further nose dive as prices eased off, 
especially in 1956-57-58 and ‘59 models. 
Sold 143 cars from 194 consignments. 
BUICK—’58 Special Estate Wagon, $1,785* 


(ps). 

’57 Special 4-dr. Riviera, $1,350*. 

56 RM 4-dr., $775* (ps). 

‘55 Super 2-dr. Riviera, $1,015* (ps), 
$650° Century 4-dr. Riviera, 

2-dr, Riviera, $590*; 

RM 2-dr, Riviera, $550* 


ps). 
"54 Super 4-dr., $480*; Special 2-dr., 
$310*, $230. 
’653 Super 4-dr., $280*. 
CADILLA 


C—’58 (62) Sedan de Ville, $3,- 
200* (ps). 
"55 (62) 4-dr., $1,300* (ps). 
"63 (62) 4-dr., $150* (ps). 
OLET—'59 Nomad (8) 4-dr., $2,- 


675°. 
*58 Impala (8) 2-dr., $1,700*; Bel Air 





(8) 4-dr. hardtop, $1,640* (ps); 4-dr., 


$1,550* (ps). 
’57 Bel Air (8) 2-dr, hardtop, $1,550*; 
4-dr., $1,375* (ps); Two-ten (6) sta- 


tion wagon, $1,325* (ps); One-fifty (6) 
station wagon, $960. 

"56 Bel Air (8) conv., $1,200*; 2-dr. 
hardtop, $1,020*; Two-ten (8) station 
wagon, $1,195*; 4-dr., $920*; ude. | 
$880*; 2-dr, hardtop, $790; Two-ten 
(6) 2-dr., $800; 4-dr., $775*. 

'55 Bel Air (8) 2-dr., $825*; 2-dr, hard-| 
top, $660*; Bel Air (6) 2-dr, hardtop, | 


$775; 4-dr., $735, $680; Two-ten (6) | 

4-dr., $710; station wagon, $710*; 2- 

dr., $680, $670; One-fifty (6) 2-dr., | 
00 


’54 Bel Air 4-dr., $460; Two-ten 4-dr., | 
$400; 2-dr., $350. 

’53 Two-ten station wagon, $410; 4-dr., | 
$370*; 2-dr., $130; Bel Air 4-dr., 2 at | 
$360*; 2-dr., $220. 
OTO—'56 Fireflite conv., $960* (ps). | 

'55 Firedome 2-dr, hardtop, $690* (ps). | 

DODGE—’53 Coronet (6) 4-dr., $150*. } 
EDSEL—’58 Corsair 4-dr., $1,520* | 


(ps); 
Villager 4-dr., $1,450* (ps). | 


FORD—'59 Thunderbird (8) 2-dr. hardtop,| OLDSMOBILE—'56 (88) Super 4-dr. Holi- | 


$3,325* (ps); Ranch Wagon (8) 4-dr., 
$2,290°*. 

‘58 Thunderbird (8) 2-dr., $2,800* (ps); 
Fairlane 500 (8) conv., $1,675* (ps); | 
Custom 300 (8) 4-dr., $1,350*. 

’57 Fairlane 500 (8) 2-dr., $1,150* (ps); | 
Country Sedan (6) 4-dr., $1,150; Cus-' 


tom (6) 4-dr., $950*; Custom (8) 2- 
dr., $780; Custom 300 (6) 2-dr., $885*; 
Custom 300 (8) 2-dr., $800. 

‘56 Fairlane (8) 2-dr, Victoria, $770*; 
4-dr., $560* (ps); Custom (8) 2-dr., 
$725, $335; 4-dr., $540. 

’55 Country Sedan (8) 4-dr., $710* (ps); 


Fairlane (8) conv., $700* (ps), $580*, 
$510; 4-dr., $640*; Custom (8) 4-dr., 
$500; 2-dr., $430*; Ranch Wagon (8) 
2-dr., $480. 

’54 Ranch Wagon (8) 2-dr., $540, $520, 
$500*; Fairlane (8) 2-dr,. Victoria, 
$500* (ps); Custom (8) 2-dr., $420; 


Main (8) 4-dr., $360. 
’53 Crest (8) 2-dr, Victoria, 2 at $360*. 
‘52 Custom (8) 4-dr., $200*. 
MERCURY — ‘58 Turnpike Cruiser 2-dr. 
hardtop, $1,465* (ps). 
"57 Commuter 4-dr., $1,300*; 
4-dr., $1,150; 2-dr., $1,070*. 
’56 Montclair 4-dr, hardtop, $990* (ps); 
Monterey 2-dr, hardtop, $880* (ps); 
Custom conv., $670*; 2-dr., $600*. 
'55 Montclair 2-dr. hardtop, $770*, $760* 


(ps). 
"54 Monterey 4-<ir., $230. 


Monterey 


$230; 2-dr., 


day, $1,050* (88) 


4-dr., $930*. 


(ps), $990* (ps); 


55 (88) Super 2-dr. Holiday, $800* (ps). 


"54 (88) 2-dr. Holiday, $510*. 
"53 (88) 4-dr., $160*. 

PLYMOUTH—’58 Savoy (8) 4-dr., $1,150*. 
"57 Savoy (6) 4-dr., $1,045; Plaza (6) 


| 2-dr., $670, $660. 





"56 Savoy (6) 2-dr., $610*; Plaza (8) 
4-dr., $570. 

"55 Belvedere (8) 4-dr., $640; conv., 
$535*; Savoy (8) 4-dr., $425. 


$390; Belvedere 4-dr., 


295. 
PONTIAC—’57 Star Chief conv., $1,360* 


| 

"54 Savoy 4-dr., 
| "es 

(ps); Chieftain 4-dr, Catalina, §1.205* 
| 


RAMBLER—’'59 Ambassador Super (8) 
Cross Country, $2,125*. 

| °*58 Deluxe (6) station wagon, $1,400. 

| °56 Deluxe 4-dr., $500. 

| °55 Deluxe 2-dr., $310. 

| °54 Deluxe 4-dr., $490. 

STUDEBAKER—’'59 Lark (6) 4-dr., $1,- 

| 450. 

| MISCELLANEOUS—'57 Ford %-ton Ran- 


(ps), $1,100*. 

| °56 Chieftain Safari -2-dr., $850*; Star 
Chief 4-dr., $730*, $690°. 
| *55 Star Chief 2-dr. Catalina, $740*. 
| °54 Chieftain Safari 4-dr., $325* (ps); 
| Star Chief 4-dr., $200*. 

"53 Chieftain 2-dr., $260*, $110*; 4-dr., 
$250°. 
| 
| 


chero, $940; %-ton pickup, $660; 
Chevrolet %-ton pickup, $700. 
| °55 Ford %-ton pickup, $600; Interna- 


tional walk-in, $360*. 


| LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction, Sale every Tuesday. Prices are 


for sale of Sept. 22. 

BUICK—'58 RM 2-dr. Riviera, $2,360* 
(ps). 

’57 Special Riviera Estate Wagon, $1,. 
865* (ps); 4-dr. Riviera, $1,190; 
Super conv., $1,500* (ps); Century 
4-dr. Riviera, $1,325". 

’56 Century Estate Wagon, $1,135* (ps), 

‘5S RM 2-dr. Riviera, $740* (ps); Spe- 
cial conv., $740; 2-dr. Riviera, $6709 


(ps). 
CADILLAC—’58 (60) Special 4-dr., $4,. 


190* (ps), $4,005* (ps); (62) 2-dr., 
$3,450* (ps), $3,250* (ps). 

"57 (62) Coupe de Ville, $3,045* (ps); 
2-dr., $3,850* (ps), $2,550* (ps), §2,. 
435* (ps). 

56 (62) Coupe de Ville, $2,435" (ps); 
conv., $2,740* (ps); Sedan de Ville, 
$2,550* (ps). 


"56 (62) Coupe de Ville, $2,140* (ps). 

"55 (62) 4-dr., $1,425* (ps). 

"54 (60) Special 4-dr., $1,405* (ps), $1,- 

335* (ps); (62) conv., $1,250* (ps), 

’51 (62) Coupe de Ville, $465*. 

’49 (62) conv., $155". 

*41 Formal 4-dr., $895. 
CHEVROLET—’59 Impala (8) sport sedan, 


$2,675* (ps); sport coupe, $2,620* 
(ps), $2,550*%; Parkwood (8) 4-dr., 
$2,500*, $2,310; Biscayne (6) 2-dr., 
$1,840. 

’58 Impala (8) sport coupe, $2,115* (ps), 
$2,100* (ps), $2,100*, $2,035* (ps), 
$1,995*, $1,985* (ps); Brookwood (8) 


4-dr., $1,785"; Biscayne (8) 4-dr., $1,- 
575*, $1,500* (ps); Biscayne (6) 2-dr., 


$1,550*°; Delray (6) 2-dr., $1,335*, 
$1,325. 

’57 Two-ten (8) station wagon, $1,650* 
$1,525* (ps); 2-dr., $1,350*; Two-ten 
(6) station wagon, $1,530*; Bel Air 
(8) sport coupe, $1,640*, $1,440; One- 
fifty (6) station wagon, $1,265; One- 


fifty (8) 2-dr., $1,230*. 
*56 Bel Air (8) sport coupe, $1,360*, 
. 


$1,185*. 

"55 Bel Air (8) conv., $1,020* (ps); 
sport coupe, $990*; Bel Air (6) sport 
coupe, $825*; Two-ten (6) Delray, 
$765, $760, $650; 4-dr., $765; One- 
fifty (6) 4-dr., $565. 

’54 Bel Air conv., $585*%; sport coupe, 
$535*; 2-dr., $500*; 4-dr., $410*. 

53 Bel Air sport coupe, $485*; 4-dr., 
$375*; conv., $340*; Two-ten 4-dr., 
$385*; One-fifty 2-dr., $300, $245. 

‘38 Master Deluxe 2-dr., $245. 


CHRYSLER—’57 (300) 2-dr. hardtop, $2,- 
250° (ps). 

56 Windsor Town 
(ps). 

56 NY 2-dr. hardtop, $1,285* (ps). 

DODGE —'58 Sierra (8) 4-dr., $2,000* 


(ps). 

’57 Sierra (8) 4-dr., $1,585*; Custom 
Royal (8) 4-dr, hardtop, $1,425*; 
Coronet (8) conv., $1,185". 

"53 Meadowbrook (6) Suburban, 
Coronet (8) 4-dr., $300. 

EDSEL—’58 Bermuda 4-dr., $1,675* (ps); 

Corsair 4-dr, hardtop, $1,485* (ps). 

FORD—’59 Thunderbird (8), $3,660* (ps). 

58 Thunderbird (8), $3,185* (ps), $2,- 
925* Country Sedan (8) 4-dr. 

, $1,890* (ps); Fairlane 500 

4-dr, Victoria, $1,765* (ps); 2-dr. 


& Country, $1,450* 


$420; 





(Continued on Page 67, Col. 1) 








COLORADO 


MARYLAND 


NEW JERSEY 


NEW YORK 


PENNSYLVANIA 








Denver Auto Auction 
% South Santa Fe Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo, Workman—Bill Hauschildt 
Titles and Checks Guaranteed 








CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our [2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 














FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues., 11 
A.M. Dealer-owned. Dealers only. 








INDIANA 


INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 











BEL AIR—Bel Air Auto Auction. Ti- 
tles, checks guaranteed. Cars group- 
ed. Thur., 12 noon. Established 1947. 


MICHIGAN 


A ide 
DETROIT'S 
Oldest, Largest and Very Best 
Wednesday at Noon 


Aptco 


19241 Dix—Toledo Highway—Route 25 
Just /, mile from Detroit City Limits 


MELVINDALE, MICHIGAN 
PHONE: DUnkirk 3-0150 


Aptco 


Send for free copy of next 
week's Aptco Auction Report 








‘a 





Flint Auto Auction, Inc. 





Minutes from New York City 





AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


We issue auction checks— 
Guarantee titles. 
Dual Lane Sale—4 Auctioneers 


Insured By 
AUCTION INSURANCE AGENCY, 
Birmingham, Alabama 
EVERY THURSDAY AT NOONI 


ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 





FLINT, MICHIGAN 
Exclusively for Dealers 


“DUAL RING" 2 lines running simultane- 

ously, 

® Conveniently located in the heart of the 
fi bile world, 





ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
-Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 
300 TO 400 CARS 
We Issue Our Checks and Insure Titles 
Owned and Operated by 
J. F. REED — HUGO HASHEIDER 


NORB RUGH 
Twin Ring Selling 


@ Ten acres of completely fenced parking 
area, 


Always a fine selection of sharp cars, 
Friendly relations prevail at all times, 
Congenial auctioneers. 

Fair management, 


MICHIGAN'S FINEST SALE 
12:00 SALE EVERY WEDNESDAY 12:00 


M. D, McCollum, Vice-President and Manager 
3711 Western Road Phone jar 7-472 











For Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 
Look in LUCAD. 











OVER 500 CARS EVERY WEEK 


NO HOUSE CARS! 


A Cr } ae 
N-A-D-E 


Every WEDNESDAY, 11 A.M. 


NATIONAL AUTO 
DEALERS EXCHANGE 


LAFAYETTE—Syracuse Auto Aucti 
Center of Empire State. Check an 
Title Protection. (Wed.). 





GREATER NEW YORK 
AUTO AUCTION, INC. 

(Exit 31—Merrit Parkway) 
Bedford-Banksville Road, Banksville, N. Y. 
Sale Every Tuesday——-12 Noon 
Auctioneer—CARL MARKER 


Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 





CORRY AUTO AUCTION 
Route 6, Corry, Pa. 

EVERY FRIDAY—1:00 P.M. 
Guaranteed Checks— 
Guaranteed Titles 
“The friendliest auction with the most ac- 


tion.” For reserved numbers call C 
36-391. Auctioneers: Ray Austin, C 

Odi Owner: George 
Hartley. 








TENNESSEE 








NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 
Dealer Auto Auction 
Albany 5, N. Y. 

Every Monday — I! O'Clock 


180 car sale average 
All Titles and Checks Guaranteed 








JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








TEXAS 








NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








PENNSYLVANIA 








AT THE WORLD'S BIGGEST 
AUTO AUCTION 


Manheim 


Auto Auction, Inc. 


Manheim, Pa. on Route 72 
Phone Manheim MOhawk 5-2401 
5 miles So. of Pa. Turnpike 


700-900 Clean Cars A Friday 





AMARILLO. AUTO 
AUCTION, INC. 
10TH Phone: DR 2-9503 


WE PICK UP AND SELL 
FOR LEASING COMPANIES. ANYWHERE 
12 Years Fair Dealing 


3202 E. 


Auction Checks Issued 


SALE EVERY FRIDAY 


Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 

















WASHINGTON 














Auction Checks Issued; Guaranteed Titles 


SOUTH SEATTLE AUTO AUCTION 
10844 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 


Write for free accurate market reports 
Bill Johnson Beb McConkey 
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(ps). 

’657 Commuter 4-dr., $1,515* (ps). 

56 Montclair conv., $940* (ps). 

55 Monterey station wagon, $750*; 4- 
dr., $660°. 

°53 Monterey 2-dr., $395*. 

52 Monterey 4-dr., $225. 

OLDSMOBILE—’ 58 (88) Super 4-dr. Holi- 

day, $2,050* (ps). 

"57 (88) 2-dr. ete $1,500*; 4-dr. 
aro $1,385 

"56 (98) 4-dr. Holiday, $1,250* (ps); 
(88) Super 4-dr. Holiday, $1,160*, 
$995* (ps); conv., $1,085* (ps); (88) 
2-dr. Holiday, $1,065*. 

‘55 (88) Super conv., $885* (ps); 4-dr. 
Holiday, $710* (ps); (88) 2-dr., $735*. 

’54 (88) Super 2-dr. Holiday, $815* (ps); 
4-dr., $650*; (88) 2-dr. Holiday, $640; 
(98) conv., $635* (ps); 2-dr. Holiday, 


* (ps). 
‘53 (88) 2-dr, Holiday, $400*, $235* 


(ps). 

PLYMOUTH—’58 Suburban (8) 4-dr. (9 
pass.), $2,050* (ps); (6 pass.), $1,- 
650*; Plaza (6) 4-dr., $1,135; Plaza 
(8) 2-dr., $1,095. 

"ST Belvedere (8) 2-dr. hardtop, $1,405*; 
4-dr. hardtop, $1,195* (ps); Savoy (8) 
2-dr. hardtop, $1,080*, $1,000*; Plaza 
©). 2-dr., $935*; Plaza (8) 2-dr., 


$88: 

"5S —_— (8) 4-dr., $700*; Savoy (8) 
4-dr., $640*; 2-dr., $595; Plaza (6) 
business coupe, $310. 

at eee ‘Suburban, $500* (ps); 4- 


$350°*. 
+53 "ibeivedeso 2-dr. hardtop, $305. 
PONTIAC—’59 Bonneville sport coupe, $3,- 
015* (ps). 

"57 Chieftain 4-dr., $1,035*. 

"56 Chieftain 2-dr. Catalina, $975*; Star 
Chief conv., $895* (ps). 

‘55 Star Chief 2-dr. Catalina, $840*; 
Chieftain 2-dr. Catalina, $720*; 2-dr., 
$675*; 4-dr., $425. 

"54 Star Chief conv., $390* (ps). 

*53 Chieftain 2-dr, Catalina, $350*, 

"49 Chieftain 4-dr., $270. 

RAMBLER—’59 Super (6) Cross Country, 
$2,085; 4-dr., $1,900*. 

"58 Super (6) Cross Country, $1,730*. 

"57 Custom (6) Cross Country, $1,545*. 

’56 Custom 4-dr. hardtop, $1,005* 

54 Super Suburban, $620*; Custom 4- 
dr., $365. 

STUDEBAKER—’55 Commander (8) 2-dr., 
$685*, $385. 

’54 Champion (6) station wagon, $425. 
"53 Commander (8) 2-dr, hardtop, $460*; 
Champion (6) 2-dr., $330*, $305*. 
MISCELLANEOUS—’59 Ford (8) Ran- 

chero, $1,910. 

’57 Ford (8) Ranchero, $1,375*; F-100 
(8) pickup, $1,275; Chevrolet (6) %- 
ton pickup, $995. 

’55 Chevrolet %-ton pickup, $680; Dodge 
(8) %-ton pickup, $660. 

’54 Chevrolet %-ten pickup, $490; Ford 
(6) %-ton pickup, $365; (8) %-ton 


'52 Dodge (6) %-ton pickup, $265, 
*51 Chevrolet %-ton pickup, $345. 
‘42 Ford (8) %-ton pickup, $185. 


BORDENTOWN, N. J. 


National Auto Dealers Exchange. Sale 
every Wednesday. Prices are for sale of 
Sept. 23. Sales again increased as many 
new faces and many of our old dealers re- 
turned as the fall selling season gets under 
way. Activity on '58-’59 models increased 
with clean cars in all year groups bringing 
top prices. Available cars in the later mod- 

took a slight dip. 1954 and down groups 

Ah = great demand due to the acute 
ort; 
BUICK ~’59 Electra 2-dr., $2,480* (ps). 

*58 Special 4-dr. Riviera, $1,725* (ps); 
2-dr, Riviera, $1,690* (ps). 

'ST RM 4-dr, Riviera, $1,500* (ps), $1,- 
400* (ps), $1,390* (ps) ; Special Estate 
Wagon 4-dr., $1,470* (ps); 4-dr., $1,- 
130*; Century conv., $1, 380* (ps). 

"56 Century 4-dr, Riviera, $1,050* (ps); 
Special 2-dr. Riviera, $890*; 4-dr., 
$760*. 

*55 Special 2-dr. Riviera, $760, $700* 
(ps), 

’54 Special 2-dr., $380. 

"52 Super 2-dr., ‘$200 0*. 

*51 Super 2-dr. Riviera, $130*. 

’49 RM conv., $115 

tye 4 57 cea) 4-dr, hardtop, $2,- 
* (ps) 

56 (62) . dr. hardtop, $1,930* (Ps), $1,- 

625* (ps); conv., $1,835* (ps), $1,550* 


(ps), 

"54 (60) Special 4-dr., $1,000* (ps). 
25 Coupe 2-dr., $160. 

CHE VROLET—'59 Impala (8) 2-dr. hard- 
top, $2,340* (ps); conv., $2,210*, $2,- 
175*; 4-dr. hardtop, §2, 125* (ps); 4- 
ae '32, 010*; Parkwood (8) 4-dr., $2,- 


58 Nomad (8) 4-dr., $1,950* (ps); Im- 
pala (8) 2-dr. hardtop, $1,820*; conv., 
$1,785*; Bel Air :(8) 4-dr. hardtop, 
$1,660", $1,570* (ps); 4-dr., $1,535*; 
Biscayne (8) 4-dr., $1,470*, $1,400*, 
$1,390*, $1,300*; Biscayne (6) 2-dr., 

$1,390,’ $1,310*, ‘$1,200 

57 Two-ten’ (8) ‘station ‘wagon, $1,395*; 























FORD—'59 Thunderbird (8) 2-dr, hardtop, Chieftain 4-dr, Catalina, $1,795* (ps). 
$3,300* (ps). ee seg '57 Chieftain 2-dr. Catalina, $1,425* 
° ° "88 ‘Thunderbird (8) 2-dr. hardtop,  $2,- Model Breakdown (pa), Shal0", $1,360", 2 at $1,336, 
(ps); ne agon (8) -dr., * $ os 7 
Used-Car Auction Prices Ie yaknn yet 2. S| Of Auction Averages | Ss - 
405*; conv., $1,350 (ps); Custom 300 56 Chieftain 4-dr. Catalina, $730*. 
(6) 4-dr., $1,350*: Custom 300 (8) 2- Sept., Aug., July, | RAMBLER—’55 Custom 4-dr., ‘i 
dr., $1,250*, $1,175. 1959 1959 1959 | WELLYS—’53 Deluxe station wagon, $325. 
°S7 Thunderbird (8) conv., $2,200*; 2-dr. $2,511 $2,574 $2,618 | MISCELLANEOUS—'S9 Chevrolet %-ton, 
(Continued from Page 66) hardtop, $2,100; Fairlane 500 (8) 2-dr. 1.756 1,796 1,839 ont: 250. 
Victoria, $1,395*; , $1,150*; Coun- J J 55 Chevrolet %-Ton pickup, $475. 
Victoria, $1,680* (ps); Custom 300 (8) Bel Air (8) 2-dr, hardtop, $1,380*, try Sedan (8) eg "$1,355*;' Ranch 1,250 1,306 1,300 54 Ford %-Ton panel, $330. 
2-dr., $1,145. $1,360*; 2-dr., $1,250*; Bel Air (6) Wagon (8) 2-dr., hese: $1,020; 865 915 910 "51 Studebaker %-Ton pickup, $100. 

’57 Thunderbird (8), $2,290 (ps); Fair- conv. $1, 330° (ps), $1,285*; One-fifty Custom 300 (8) 4-dr.. $1 135; 2-dr. 653 689 674 
lane 500 (8) 2-dr, Victoria, $1,555* (6) station wagon, $1,125*. $980*. $920, $875°. , , , CHICAGO 
(ps); conv., $1,485, $1,465* (ps);| ‘56 Bel Air (8) 4-dr. hardtop, $1, wal 56 Country’ Sedan (8) 4-dr., $930*, 412 436 427 
Ranch Wagon (8) 2-dr., $1,525* (ps); $1,130*, $510*; 4-dr., $800*; $710*; 2-dr., $725*, $700* (ps); Ranch 277 297 236 Arena Auto Auction. Sale every Tuesday. 
Country Sedan (8) 4-dr., $1,455* (ps); hardtop, $1,156*; Two-ten (6) 4dr. Wagon (8) 2-dr., $850*; Custom 300 197 215 192 | Prices are for sale of Sept. 22. All sharp 
(9 pass.), $1,410*; Custom (6) 2-dr., hardtop, $880; 4-dr., $795*; 2-dr., (8) 4-dr., $625*; Custom 300 (6) 2- cars brought top dollar. Our demand is 
$945. $690; One-fifty (6) 2-dr., $820*. dr., $510; Main (6) 2-dr., $650, $570. great for all years and makes of clean 

56 Country Sedan (8) 4-dr. (9 pass.), '55 Bel Air (6) 2-dr. $815*; $730, $715, ‘55 Fairlane (8) 2-dr. Victoria, $775, Average $ 990 $1,028 $1,031 | cars. Sold 383 cars from 620 consignments. 
$1,200*; Ranch Wagon (8) 2-dr., $1,- $385; 2-dr. hardtop, $690*; ' 4-dr., $770*, $675*, $495; 2-dr., $620, $535; BUICK—’58 Super conv., $2,100* (ps); 
030°. $670, $510*; Bel Air (8) 4-dr., $780*, 4-dr.,' $600* (ps), $530*. 4-dr. Riviera, $2,000* (ps), $1,900* 

55 Country Sedan (8) 4-dr., $830 (ps); $635*; Two-ten (8) station wagon,| '54 Country Squire (8) 4-dr., $585; Main| ‘58 (88) 4-dr. Holiday, $2,000 (ps). (ps). 

Fairlane (8) conv., $810°, $745*; Sky- $750*; 2-dr., $750, $735°. (6) 2-dr., $470; 4-dr., $100; Custom| ’57 (88) conv., $1,450* (ps), $1,440*,| °57 RM 4-dr. Riviera, $1,640* (ps), $1,- 
liner, $710*; 2-dr., $695*, $600, $450;| ‘54 Bel Air 2-dr., $585*, $420; Two-ten (8) 4-dr.) $$470*, $390*, $245; Crest $1,300* (ps). 480° (ps); Super 4-dr. Riviera, $1,575* 
eS Pee wee) Eee 4-dr., $470°. (8) conv., $280. ‘ 56 (88) 2-dr. Holiday, $1,060* (ps), 2 (ps), $1,400* (ps); Century Estate 
$785°; Ranch Wagon (6) 2-dr., $685;/ °53 Two-ten 4-dr., $215. '53 Custom (8) 2-dr., $170. at $980* (ps). ; Wagon, $1,550* (ps); 4-dr., $1,275* 
Custom (8) 2-dr., $625"; 4-dr., $515*.| ‘51 Bel Air 2-dr., $260*, $180*. ’51 Custom (8) 4-dr., $150. 55 (88) 2-dr. Holiday, $890* (ps); 4- (ps). 

‘54 Country Squire (8) 4-dr., $495*; | CHRYSLER — '57 Windsor 4-dr., $1,450* | HUDSON—'54 Wasp 2-dr., $250. dr. Holiday, $855; conv., $750* (ps).| °56 RM 4-dr., $1,235* (ps), $1,000* (ps), 
(9 pass.), $480*; Custom (8) 4-dr., (ps); 4-dr. hardtop, $1,300* (ps); 2-| LINCOLN—’57 Capri 2-dr. hardtop, $1,-| °54 (88) 4-dr., $475*%; $460* (ps). $990* (ps), $775* (ps); Special 4-dr, 
$445, $330; Country Sedan (8) 4-dr. dr. hardtop, $1,320*. 800° (ps). $1.7 6 PLYMOUTH 58 Gretna (ey Ge 9,- Riviera, $885: 2dr, ‘Riviera, $840° 
(9 pass.), $430%; Crest (8) conv., | DeSOTO—'57 Fireflite 4-dr. hardtop, $1,- MERCURY —''59° a 4-dr., $2,450° 250* (ps ; (ps), $800*; 4-dr., $750*; Century Es- 
53. Mai Pa) 2-dr., $275; Custom (6) 56 Fi vd Sar.’ bacteep, o000° he Suburban Oe. Se ia 55'S fala 4 dr Ri i $950* (ps) 

* ain -dr., ; . redome 4-dr. hardtop, $850* (ps). ’ ’ . ‘ 8) 4-dr., 3 pecial 4-dr. viera, ps); 
Q-dr., $275*; Ranch Wagon (6), $265. ‘53 Firedome 2-dr., $240. P, $ Pp bs Monterey 2-dr. hardtop, $1,875* (ps) ; con” 4-dr., $1,285; Savoy (8) 4-dr. 4-dr., $430*: Century’ 4-dr., §875* 

52 Country Squire (8) 4-dr. ° pass.), ‘52 4-dr., $145*. 57 Monterey 4-dr, hardtop, $1,350* (ps); 57 Suburban (8) 4-dr., $1,370* (ps), (ps); Super 2-dr. Riviera, $750* (ps), 
$250*; Crest (8) conv., $190 DODGE—'57 Coronet (8) 4-dr., $1,205*; 4-¢r.. 51,195*, $1,085*; 2-dr, hardtop, $1,185"; Belvedere (8) 4-dr, hardtop, $490*. 

51 Crest (8) 2-dr, Victoria, $200*. 2-dr, hardtop, $890*. $1,2 $1'315*' $1,035° (ps); 4-dr:, $1.215°, 54 Super 2-dr. Riviera, $600* (ps). 

IMPERIAL—’57 Crown 2-dr, hardtop, $2,-| °55 Coronet (8) 2-dr, hardtop, $700*. 56 Bonbiese 4-dr, hardtop, $1,150* Cus- $1,150*, $860*; 2-dr., $1,260*; Savoy | CADILLAC — ’59 Eldorado 2-dr., $5,050* 
500* (ps). 54 Royal (8) 4-dr., $405; 2-dr., $195*. tom 4-dr., $710. 4 (8) 4-dr., $870; 2-dr., $710. ° (ps); (62) conv., $4,600* (ps); Coupe 

LINCOLN — '57 Premiere 4-dr. hardtop, "Oe Contane W) 2-dr, hardtop, $340*; 4-| '53 Montclair 2-dr. hardtop, $1,000°. 56 Belvedere (8) conv., $840*; 4-dr. de Ville, $4,240° (ps), $4,150° (ps) ; 
$1,700° (ps). . $1 ’53 Monterey 4-dr., $290. hardtop, $810* (ps). 4-dr., $4,005* (ps); 2-dr., $4, 

'56 Premiere 2-dr., $1,850* (ps). F EDsEL— 58 Gemnete 4-dr. hardtop, $1,300* | OLDSMOBILE — '59° (98) 2- ar., $3,000 | PONTIAC—'59 Catalina 4- dr., $2,350*. (ps). 

MERCURY—’58 Montclair 2-dr., $1,880 (ps). (ps), 58 Star Chief 4-dr, Catalina, $1, 815*; (Continued on Page 68, Col, 1) 










ing-Up Fast” 


Renewing the Old, 
Protecting the New 
Automotive Paint Finishes... 





Here’s one of the 


“RIG” 3 


“OFFICIAL” QUALITY 


DISCS to meet 
your polishing 
requirements... 










* 
In Constant Use Internationally, ON MAJOR AUTOMOTIVE 
ASSEMBLY LINES, BY NEW AND USED CAR DEALERS, PAINTERS, 
POLISHERS AND REFINISHERS Setting the pace in this fast-growing family of polishing discs, 
the ‘Official’ All-Purpose Polishing Disc is a rugged champion, acclaimed for every polishing need. 
Engineered especially for today’s conventional and acrylic lacquer finishes, it’s made of 100% combed 


virgin wool permanently secured to a rugged duck backing. Sizes 7/2” and 84” diameter,-with 7" and 
44" holes. Each disc is individually packaged in a moisture-proof, dust-proof polyethylene envelope. 


. Available through Your Local Automotive Jobber 


Copyright 1959— Official Products Co., Inc. 
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Oil Ring with 
Chrome- 


Famous ‘‘400°’ 


Steel Rails 


\WAKTRoot 


Armored 





The 


CHrRomeE ContTrROL 


PISTON RINGS 











McQUAY-NORRIS MANUFACTURING CO. « ST. LOUIS « TORONTO 


Custom (6) 4-dr., $1,815*. top, $910 54 Century 4-dr. Riviera, $505°. 
58 Thunderbird (8) Se. hardtop, $2,- | OLDSMOBILE —’59 (98) 4-dr. Holiday, | CADILLAC—’59 (62) 4-dr., $3,905* (ps), 
880* (ps), $2,785* (ps); Fairlane 500 $3,105* (ps); (88) 4-dr., $2,450* (ps). "58 (62) Coupe de Ville, $3,110* (ps), 
4 ~4 (8) 4-dr, Victoria, $1,600%, $1,590*| °57 (98) 4-dr, Holiday, $1,775* (ps), $3,075* (ps), $2,960* (ps). 
se te aor uc ion rices (ps), $1,470* (ps); Custom 300 (8) $1,680* (ps); (88) Super 4-dr. Holiday, "57 (62) Coupe de Ville, $2,260* (ps), 
4-dr., $1,345*; Fairlane (8) 4-dr., $1,- $1,300* (ps). $2,225* (ps). 
305, $1,290 ’56 (88) Super 4-dr. Holiday, $1,050*| °56 (62) 4-dr., $1,525* (ps). 
57 Fairlane 500 (8) 4-dr. Victoria, $1,- (ps). "55 (62) Coupe de Ville, $1,380* (ps), 
350° (ps), $1,305* (ps), $1,250*° (ps), ’55 (88) Super 4-dr. Holiday, $840* (ps); | CHEVROLET—’59 Impala (8) conv., $2,. 
(Continued from Page 67) $1,225*; 4-dr., $1,245* (ps); conv., (98) 2-dr. Holiday, $800* (ps). 300* (ps); Bel Air (8) 4-dr., $2,100¢ 
$1,150*; Custom 300.(6) 4-dr., $1,045;| 54 (98) 4-dr., $590* (ps). (ps). 

57 (62) 2-dr., $2,525" (ps), $2,365° 4-dr., $870*; Bel Air (6) 4-dr. hard- 2-dr., $795; Custom 300 (8) 2-dr.,| PLYMOUTH—’59 Fury (8) 2-dr. hardtop,| ’58 Bel Air (8) 4-dr. hardtop, $1,475¢ 
(ps); Sedan de Ville, $2,500* (ps); top, $840* (ps); Two-ten (6) station $875; Custom (6) 2-dr., $925°, $640* $2,150* (ps); Savoy (6) 2-dr., $1,615. (ps), $1,330*; Biscayne (8) 2-dr., $1,- 
Coupe de Ville, $2,435* (ps); (60) wagon, $850*, $675, $645, $640; Del- $600*; Custom (8) 4-dr., $655 ’58 Suburban (8) 4-dr., $1,460*, $1,410*| 345, $1,320, $1,295. 

Special 4-dr. $2,200* (ps). ray, $785; 2-dr., $730, $695"; Two-ten 56 Thunderbird (8) conv., $1,990*; (ps); Savoy (8) 4-dr., $1,175*. *57 Two-ten (6) 4-dr., $860, $835, $825, 

156 (62) 2-dr. hardtop, $1,480* (ps), $1,- (8) 4-dr., $830*. Country Sedan (8) 4-dr., $935, $790*;| °57 Savoy (6) 4-dr., $765 '56 Two-ten (6) 2-dr., $615*. 

~9 : conv $1 425* (ps) oh 55 Nomad (8) 2-dr., $1,100*%; Bel Air Country Sedan (6) 4-dr., $780; Fair- '56 Belvedere (8) 2- ‘dr., $750°. 55 Two-ten (8) 2-dr., $580, $555, $540 
435* (ps); conv., $1, . : (8) 2-dr, hardtop, $870*, $740*; 2-dr., lane (8) 2-dr. Victoria, $835*, $800° ’5S Belvedere (8) 2-dr., $725*, $605*. $505. 

"55 (62) Coupe de Ville, $1,560* (ps); $755*, $565*; 4-dr., $645*, $605*; Two- (ps); 4-dr, Victoria, '$625°, PONTIAC — ’58 Bonneville sport coupe,| 53 One-fifty (6) 2-dr., $275. 
conv., $1,440° (ps). » ten (8) station wagon, $680*; 4-dr., Ranch Wagon (8) 2-dr., $825; Ranch $2,030* (ps). CHRYSLER—’57 Windsor 4-dr., $1,015* 

"64 (62) Coupe de Ville, $1,805° (ps). $580; Two-ten (6) station wagon, Wagon (6) 2-dr., $500*: Main (6) 2-| °57 Star Chief 4-dr, Catalina, $1,440*, (ps). 

"BS (62) 4-dr., $465°. $620°. dr., $740*, $645°; Custom (8) 4-dr., $1,425* (ps); 4-dr., $1,235*; Super] °56 Windsor 4-dr., $785*. 

.—’'59 Corvette (8) conv., $3,- ’54 Bel Air 2-dr. hardtop, $540*; 2-dr., $700°; 2-dr., $650. Safari 4-dr., $1,225* (ps). DeSOTO—’56 Firedome 4-dr. hardtop, 
065* (ps), $2,970* (ps); Impala (8) $525*; conv., $505°*: ’55 Fairlane (8) 2-dr., $650*, $535; 2-dr. ’56 Chieftain 4-dr, Catalina, $825* (ps); $865". 
4-dr. hardtop, $2,330° (ps); CONV.,| papyereR—’58 NY 4-dr. hardtop, §2,- Victoria, $500*%; Custom (8) 2-dr., 2-dr. Catalina, $750° (ps). ’54 Firedome 2-dr. meee, $445°. 
$2,310° (ps), $2,250° (ps); Bel Air (8) 110* (ps). Oa $600*; 4-dr., $590. 55 Chieftain 4-dr., $670*; 2-dr, Cata-| '53 Firedome 4-dr., $290 
2-dr., $1,835° 56 NY 4-dr: hardtop, $1,225* (ps). "54 Crest (8) '2- dr. Victoria, $575*; Main lina, $640*. FORD—’59 Galaxie (8) 4-dr., 4 at $2,150° 

58 Impala (8) conv., $1,915* (re), $1, ~| +55 Windsor 2-dr. hardtop, $700* (ps). (8) 4-dr., *, RAMBLER—’58 Rebel Custom (8) 4-dr. (ps), $2,100* (ps). 

755* (ps); 2-dr. hardtop, §$1,7 ’ aan " 2,100* hardtop, $1,575* (ps ’58 Fairlane (8) 4-dr., $1,515* (ps), $1,- 
; 1.890°; Bel Air a 54 NY 4-dr., $395°*. IMPERIAL —’57 Crown 2-dr., $2, STUDEBAKER —'59 Lark (8) 2-dr., $1,- 445°, $1,325° 
Nomad iss (pe); 4dr. hardtop, | DeSOTO—'S7 Fireflite 4-dr. hardtop, $1,- (ps); Imperial 4-dr. hardtop, $2,095 | STURE a CORPS 
” ’ ’ ° * * -dr. ‘ 4 -dr., ° ® P , * , 
$1,740° (ps), $1,730°, $1,710°, ry as 2) Saae ei case yl LINCOLN—'58 Capri 4-dr. hardtop, $2,- 56 President (8) 4-dr., $750 : - (ps), $1,205*, $1,160*; Fairlane’ 500 
ps), $1,565*; 4-dr., Lene ted , Lr 54) Wiredome 4-aF. $375°' (ps), $350° 300° (ps ISCELLANEOUS—’52 Ford %-ton pick- £8) _2-dr. Victoria, $1,095*, $1,015 - 
| qar., $1,596", $1,540°. (ps); 4-dr, hardtop, $320° : ‘s7 Premiere 2-dr, hardtop, $1,805* (ps), up, $320. ee ee 
~ ™ : conv., $1,- $1,800° (ps ’ 
$1,945"; Delray (8) 2-dr., $1,900; Del-) DONGE. “68, Custom Royal (6) conv, $=} sa Premiere, f-dr., $1.150° (ps. MINNEAPOLIS, MINN. OF Socater Gotan, (0) é-te, 2, pen), 

"7 7 Bel air (8) 4-dr., $1,505* (ps); 2-| °57 Custom Royal (8) 2-dr. a sans agua Commuter 4-dr., $2,700°| 1. town Auto Auction. Sale every $580: 5 
dr. hardtop, $1,435° (ps : Be eds. coos, ) nal iS a ea75. (8) 2-dr., $906 158° "Montclair 4-dr, hardtop, $1,910*;| Wednesday. Prices are for ate A$ Sent. ’52 Custom (8) 2-dr. Victoria, $350. 
top, $1, 425°, $1, eee ‘toss’ SAaee "58 Royal (8) 4-dr. hardtop, $865* (ps); Colony Park 4-dr., $1,870* (ps); Com- | 23. ye —- > ps. an Mane. - oe 58 Capri 2-dr. hardtop, $2,- 
$1,240°; conv., eee ps), A Coronet (8) 2-dr. hardtop, $725°, muter 4-dr., $1,675* (ps); Monterey | els, but sharp cars s ring good y. ? (ps). 
$1,325° (ps), $1,320°; Bel Air (6) . $695", $645°. ’ 4-dr., $1,525°. Sold 72 cars from 150 consignments. 57 Premiere 4-dr. hardtop, $1,750°*. 
Sy, “tea, | ie Fi190"; FORD—’59 Thunderbird (8) 2-dr. Victoria,| '57 Commuter 4-dr., $1,430* (ps). BUICK—’58 Century 4-dr. Riviera, $1,680° mete, e186. Monterey 4-dr., 2 at $795, 
Tw on; 2-dr., $805; One-fifty 2- $3,175* (ps), $3,100* (ps); Country| °’55 Montclair 2-dr. hardtop, $840*; 4- (ps). CLDEMGUILE~'se (88) & eee. met 
ar gr 0ese, $065: 4 dr., $925; One- Squire (8) 4-dr., $2,435* (ps); Fair- dr., $665*; Custom 2-dr, hardtop,| ’57 oy 4-dr. Riviera, $1,270* (ps), day, $1,770° (ps), a ees, ieee 

, = Ww 1,985* $435*, $405. $1,210* (ps). ‘ s 
fifty (6) station wagon, $1,075. lane 500 (8) 4-dr. Victoria, $1,985° wee cry : ° e PLYMOUTH—’58 Savoy (8) 2-dr., $1,175* 
"56 Bel Air (8) 4-dr, hardtop, $975*; (ps), $1,950*; 4-dr., $1,715* (ps); NASH—'57 Ambassador Super 2-dr. hard 56 Special 4-dr., $790*, $775°. ‘37 Savoy (6) 2-dr., $805, 840 


’55 Savoy (6) 2-dr., $420 
RAMBLER—’57 Custom xy 4-dr., $1,235°; 
Rebel (8) 4-dr., $1,2 
STUDEBAKER—’56 Commanter (8) 2-dr., 
$660, $595. 


DETROIT 


Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Sept. 23 


BUICK — ’57 RM 4-dr, Riviera, $1,300* 
(ne) — 4-dr., $1,290*; Century, 
$1,1 

"56 paper 4-dr. Riviera, $875*; Century 
conv., $820°*. 
55 Century 4-dr., (ps); Special 


$435° 
2-dr, Riviera, $405*. 
CADILLAC—’58 (62) Sedan de Ville, $3,~- 


200° (ps). 
CHEVROLET—'59 Bel Air (8) 2-dr., $1,- 
725°. 

"58 Impala (8) 2-dr. hardtop, $1,700* 
(ps), $1,635; Nomad (8) 4-dr., $1,695* 
(ps); Bel Air (8) 2-dr., $1,600*; 
Brookwood (6) 4-dr., $1,550; Biscayne 
(8) 4-dr., $1,400. 


’57 Two-ten (6) 4-dr., $1,105*; Two-ten 
(8) Del ray, $1,035*; One-fifty (6) 4- 
dr,, $870; One-fifty (8) 2-dr., $865. 

"56 Two-ten (8) sport coupe, $935*; Bel 


_ (8) 4-dr., $865*; Two-ten (8) 2- 
$835*. 
2 Bel Air (8) conv., $615*; 2-dr., 
$460 


CHURYSLER—'57 NY 4-dr, hardtop, $1,790* 
; Windsor 4-dr. hardtop, $1,175*. 
—'58 Fireflite 2-dr. hardtop, $2,- 
'57 Fireflite 4- dr., $$1,320*. 
’55 Firedome 4- ar., $495°*. 
DODGE—’57 Royal (8) 2-dr., 
dr, hardtop, $1,025*. 

56 Coronet (8) 4-dr., $700*. 

EDSEL—’59 Corsair 2-dr., $2,205* 

’58 Pacer 4-dr., $1,375*. 

FORD—’59 Thunderbird (8) 2-dr. hardtop, 
$3,225*; Country Sedan (8) 4-dr., $2,- 
340*, $2,300; Fairlane (8) 2-dr., $1,- 
975* (ps); Custom 300 (6) 2-dr., 
$1,650. 

‘58 Fairlane 500 (8) 2-dr. Victoria, $1,- 
650; Country Sedan (8) 4-dr., $1,600*, 
$1,454*; Custom 300 (8) 2-dr., $1,- 
300*; Custom 300 (6) 2-dr., $1,250. 

57 Country Squire (8) 4-dr. (9 pass.), 
$1,550* (ps); Fairlane 500 (8) 4-dr. 
Victoria, $1,345* (ps); 2-dr., $1,190* 
(ps); conv., $1,105* (ps); Custom 300 
(8) 2-dr., $925°*. 

’56 Fairlane (8) 4-dr., $950*; conv., 
$875* (ps), $820*, $790: 2-dr., $800*, 
$780*; Country Sedan (8) 4-dr., $875; 
Ranch Wagon (8) 2-dr., $650. 

’55 Fairlane (8) conv., $600*, $575*; 2- 
dr., $435; Custom (8) 4-dr., $500*; 
2-dr., $495. 

’54 Custom (8) 4-dr., $360*. 

LINCOLN—'57 Capri 2-dr., $1,650*. 


$1,160*; 2- 


(ps). 


MERCURY — '59 Monterey 4-dr., $2,200* 
(ps). 
’58 Monterey 4-dr., $1,495*; 2-dr., $1,- 
410* (ps). 
'57 Montclair 2-dr. hardtop, $1,450* 
(ps); 4-dr., $1,350*; Monterey 2-dr., 
$1,275*, $1,100*. 


*56 Montclair 2-dr. hardtop, $815* (ps). 

*55 Montclair 2-dr. hardtop, $795*; 
Monterey station wagon 4-dr., $550*; 
2-dr. hardtop, $390. 

NASH—’55 Statesman 4-dr., $500. 
OLDSMOBILE—’58 (88) Super 4-dr., 
980* (ps). 

’57 (98) 4-dr., 

460* (ps); 


$1,- 


$1,635* (ps); conv., $1,- 
(88) 2-dr. Holiday, $1,365*. 
"56 (98) 4-dr. Holiday, $1,150* (ps); 
(88) Super 4-dr., $1,100* (ps); conv., 
$1,100* (ps). 
"54 (88) 2-dr., $490*. 
PACKARD—’57 Clipper 4-dr., 
PLYMOUTH—'59 Fury (8) 


$870 (ps). 
2-dr. hardtop, 


$1,900*. 
* Savoy (8) 4-dr., $1,260*; 2-dr., $1,- 
30* 

BT Belvedere (8) conv., $1,200*; 2-dr., 
$1,050; 4-dr, hardtop, $1,030*; Savoy 
2-dr, hardtop, $875*; Savoy (6) 4-dr., 
$815*, $735*. 

’55 Belvedere (8) 4- dr., $465* (ps). 

"36 4-dr., $300. 

PONTIAC—'58 Star Chief 4-dr, Catalina, 
$1,800* (ps), 


’57 Star Chief 2-dr. Catalina, $1,275. 
*56 Chieftain 2-dr., $600*. 

°54 Chieftain 4- dr., $325°. 
RAMBLER—’56 Custom Cross Country 4- 


dr., $1,060*, 
MISCELLANEOUS — ’'55 Chevrolet (6) 
panel truck, $325. 
SYRACUSE 


Syracuse Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Sept. 23. 


BUICK—’58 Special Riviera Estate Wagon, 
$2,100* (ps). 
*56 Special 2-dr. Riviera, $850* (ps), 
$825* 


55 Special 2-dr, Riviera, $570* (ps). 
"53 Special 2-dr, Riviera, $275* (ps); 





(Continued on Page-70, Col, 2.) 
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EKiver since the first carwheel began rolling. 


automobile dealers have developed a language all their own. And this month, with the introduction of the new 1960 
Chrysler, they'll have more to talk about than ever! Here are some key words in this colorful language of cars... along 


with a preview of some of the exciting new things Chrysler dealers will have to sell in ’60. 


ANCHORS 


Brakes. Also referred to as “binders.” 
All cars have them. But only Chrysler 
anchors give you up to 250 square 
inches of bonded brake lining—tops in 
Chrysler’s class. 


BEZELS 


The frame for any car component. (The 
frame around the headlights, for 
instance.) That’s all. What else can you 
say about a bezel? 


POTS 
Carburetors. Both the dual downdraft 
pot on the Windsor, and the four-barrel 
downdraft pot on the Saratoga and 
New Yorker feed the smoothest engines 
in the world. Engines that only sip— 
never guzzle—from the pots. 


SCORCH 


The performance potential of a car. 
Some cars never reach their scorch 
peak—they just sort of smolder. But 
Chrysler 1960, with its completely new 
design, has been road-tested for over a 
million miles. And it was a scorch song 
every foot of the way! 


DOWNSTROKE 


Down payment. Easy to come by once 
you sell all the news about Chrysler. 





UntTpoaYrY 


Body and frame built in a single, rattle- 
free unit. Chrysler introduces the word 
and the construction principle in 1960. 
Stronger— Unibody resists twisting and 
bending up to 100% better than ordi- 
nary designs . . . gives you a smoother, 
quieter, far more solid ride. 


ASTRADOME 


Three-dimensional control center that 
makes instruments instantly easy to read 
—clusters pushbutton controls at your 
fingertips. A new word in the car world. 
And only Chrysler has it! 


BACK LIGHT 


Rear window. Important to driver and 
passengers for safety and scenery. The 
Chrysler 1960 has a back light with 
truly wrap-around visibility. 


BAZOOKA 





A car that is exciting to drive. When 
car-folk talk car-talk, this term is 
reserved for Chrysler 1960. 


RACTOP 


A convertible. For 1960, Chrysler offers 
two—the luxurious New Yorker and the 
spirited, economical Windsor. 





ROOM 


Room. An old word, but it seems to 
have been forgotten by the automobile 
industry. Except at Chrysler, where this 
old word has new worlds of meaning. 
Knee room! Head room! Hip room! 
Plenty of it! 


TORSION-ATRE 


Chrysler’s exclusive suspension system. 
Similar to the kind used on expensive 
sports cars, it is unequaled for road- 
ability, cornering and control. Only 
Chrysler cars have it. And it’s standard 
equipment! 


FURWVACE & OREGAV 
Heater and radio. The Chrysler 1960 
furnace and organ are completely con- 
trolled by pushbuttons. A fingertip 
touch does all the work. 


PAWNELESCENT 


A new kind of lighting that bathes 
instruments in a warm glare-free glow. 
Only Chrysler has it—the word and 
the lighting! 


AOTO-PILOT 


The amazing Chrysler driver-assist that 
lets you cruise with your foot off the 
accelerator. In 1960, it’s been refined 
for even easier operation—sets itself 





automatically when you return to 
indicated speed. 


With all this to sell, it’s easy to see why 
Chrysler dealers are looking forward to 
their best year ever! 
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AUTOMOTIVE NEWS, OCTOBER 5, 1959 





‘Fantom’ Pays Off— 

One of Fram Corp.'s “‘fantoms"” 
10 silver dollars to an attendant who 
asked the “fantom” if he wanted his filter 
checked and then checked it with a Fram 
Inspect-o-Scope or Inspect-o-Light. 
next three months Fram is awarding five 
silver dollars to those who ask to check 
filter and 10 to those who 
check it with the Fram products. The ‘“fan- 
themselves 
attendant asks to check the filter. 


the “fantoms" 


toms" identify 








Used-Car Auction Prices 








4-dr., $160; Super 4-dr., 
CADILLAC—’58 (62) 4-dr. 
135* (ps). 


$1,145° 
hardtop, 


"55 (62) 4-dr., 
"54 (62) 2-dr. 
conv., $860* ( 


54 Two-ten 4-dr., $440; 
hardtop, $345. 
’653 Bel Air 4-dr., $230. 
‘57 Firesweep 4-dr. 


$735* (ps). 


ps); 4-dr., $1,290* (ps). 
pays ‘st v Ocumiey Sedan 
Y (ps); Country Sedan (6) 
"56 Fairlane (8) 4-dr, 
4-dr., $875*; 2-dr., 
Sedan (8) 4-dr., $950*; 
(8) 2-dr., $645, $525. 
"55 Country Sedan (8) 
Fairlane (8) 4-dr., $475*. 
’54 Ranch Wagon (8) 2-dr., 
$335; 
; Custom (6) 2-dr., 


In the 


when the 


(ps); 4-dr., $1,860. 
Custom station wagon, 





"57 (62) 4-dr. hardtop, §2, 
(ps). 
$1,070* 
ps). 
CHEVROLET—'57 Two-ten (8) 4-dr., 
025* 
"55 Bel Air (8) 4-dr., $600* 


150°. 
DODGE — '56 Coronet (8) 2-dr. 


4-dr., 
Victoria, 


$780* ; 
Ranch Wagon 


Custom ( 8) 


(Continued from Page 68) 


$210*. 


hardtop, $3,- 


275* (ps). 

) 

(ps) ; 
$1,- 


Bel Air 2-dr. 


hardtop, $1,- 
hardtop, 


54 Meadowbrook (8) 2-dr., $215. 
"53 Meadowbrook (6) 2-dr. 
ware te Fairlane 500 (8) conv., $1,530* 


, $150. 


$1,350* 
4-dr., $1,070. 

$950*; 
Country 


4-dr., $585°; 


$350*; Main 
2-dr., 
$270. 


’53 Crest (8) 2-dr. Victoria, $315. 
IRCURY — ’59 Monterey conv., 


$2,700* 
$810*. 
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To make a truly outstanding quality oil, 
Wo r’s Heap starts with the best—100% 
Pure Pennsylvania, nature’s richest crude. 
Then Wotr’s Heap is Tri-Ex refined three 
important extra steps for truly superior per- 


formance. 


There is 


are: 


THOROUGH DEWAXING 


- . . to remove wax impurities but 
preserve all of the essential lubricat- 
ing properties often eliminated by 
excessive or improper dewaxing. 


DOUBLE DISTILLING 


. .. by close fractionation in special 
reducing stills that expertly remove 
all unstable, inferior and non-lubri- 
cating fractions that cause high oil 
consumption, sludge and varnish 
deposits, excessive wear, corrosion 
and other harmful conditions. 


TRIPLE FILTERING 


. . . through a special and costly 
“filtering medium” under the most 
rigidly controlled conditions to re- 
move undesirable carbon, resins 
and heavy residual materials . . . 
without removing the natural oxida- 
tion and corrosion inhibitors that are 
removed with less costly methods. 


is no finer motor oil. Give your customers 


the best .. . WoLr’s Heap, Tri-Ex refined, 100% 
Pure Pennsylvania, scientifically fortified. 


Cours 


WOLF’S HEAD OIL REFINING CO., INC. 


OIL CITY, PA. 





’55 Montclair 2-dr. hardtop, $720*; conv., 
hardtop, 


$250; 


$680* Custom 
$600. 
’54 Custom 2-dr., $370*; 
2-dr, hardtop, $240*. 
53 Custom 2-dr., $205°*. 
OLDSMOBILE — '56 (88) 4-dr. 
b= * a (ps); 2-dr. Holiday, 


‘SA res) 4-dr., $195*. 

PLYMOUTH—’' 57 Plaza (8) 4-dr., $800*. 
56 Savoy (8) 2-dr. hardtop, $730*. 
"55 Belvedere (8) conv., $525; 

hardtop, $510; Savoy (6) 2-dr., $330. 
’54 Savoy 4-dr., 
. 


(ps); 2-dr, 


4-dr., 


$290*. 

PONTIAC—’57 Super Chief 2-dr. Catalina, 
$1,060*. 

Chieftain 


’55 Star Chief conv., $670*; 
2-dr. Catalina, $585*, $485*; 
$545°. 

’54 Chieftain 2-dr., $235*. 

’653 Chieftain 4-dr., $135*. 

RAMBLER—’56 Super 4-dr., 


4-dr., 


4-dr., $605. 
STUDEBAKER—’55 Champion (6) 
$295. 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc, 
Thursday. Prices are for sale of Sept, 24. 
BUICK—’57 Century conv., $1,460* (ps); 

2-dr. Riviera, $1,340* (ps). 

’56 Special 2-dr. Riviera, $775*; 

dr. Riviera, $700* (ps). 

55 Special 4-dr., $625* (ps); 

2-dr. Riviera, $575* (ps). 

"54 Super 4-dr., $525*; 2-dr., $400* (ps), 

$340*; Special 2-dr, Riviera, $450*. 

’53 Special 2-dr., $450. 

’51 RM conv., $125*. 

CADILLAC—’58 (62) Sedan de Ville, $3,- 
260* (ps). 

‘56 Eldorado Seville, $1,465* (ps). 

54 (62) 2-dr. hardtop, $800* (ps). 
CHEVROLET—’58 Impala (8) conv., $1,- 

775* (ps); Impala (6) conv., $1,500; 
Bel Air (8) 4-dr. hardtop, $1,675* 
(ps); 2-dr. hardtop, $1,560* (ps); Bis- 
cayne (6) 4-dr., $1,425, $1,320, $1,- 
275; 2-dr., $1,400. 
’57 Bel Air (8) 2-dr, hardtop, $1,600°*. 
56 Bel Air (8) 2-dr. hardtop, $1,000*; 
Two-ten (6) station wagon, 
Air (8) 2-dr, hardtop, 

.. $415*; Two-ten (8) station wag- 
on, $525; One-fifty (6) 2-dr., $445. 
'54 Two-ten 4-dr., 
2-dr., $275. 

53 Two-ten 2-dr., 

hardtop, 


Bel Air 
$260°, 


$390, $125*; 
$280; conv., 


*51 Bel Air conv., 

DeSOTO — '58 Firesweep 2-dr. 
$1.700°*. 

‘55 Firedome 4-dr., $550*. 

'54 Firedome (8) 4-dr., $265*. 

DODGE—’56 Coronet (8) 4-dr., $550°*. 

’54 Meadowbrook (6) 4-dr., $450. 

EDSEL—’58 Bermuda station wagon 4- 
dr., $1,585* (ps). 

FORD—’58 Fairlane 500 (8) 4-dr. Victoria, 
$1,625* (ps); Fairlane (8) 4-dr., $1,- 
300; Custom 300 (6) 4-dr., . 

’57 Custom (8) 4-dr., $1,000; 2-dr., 

56 Country Squire (8) 4-dr., $1,000*; 
Fairlane (8) 2-dr., $760* (ps). 

’55 Custom (8) 4-dr., $580*; Custom (6) 
4-dr., $475; Fairlane (8) conv., 

"54 Custom (8) 4-dr., $440, $195*; Main 
(6) 2-dr., $160; Fairlane (6) 2-dr., 
$160. 

’53 Crest (8) conv., $285* 

’*51 Custom (8) 4-dr., 
Sedan (8) 4-dr., $100. 

HUDSON—’54 Hornet (6) 4-dr., $250*. 

MERCURY—’57 Monterey 2-dr., $1,170*. 

54 Monterey 2-dr. hardtop, $405*. 

53 Monterey 2-dr. hardtop, $260*. 

*52 Monterey 2-dr. hardtop, $100 

NASH—’53 Statesman (6) 2-dr. 


hardtop, 


$125*; 


hardtop, 


$135. 

OLDSMOBILE—’58 (88) Super 2-dr. Holi- 
day, $2,100* (ps), $2,025* (ps); (98) 
4-dr., $1,910* (ps). 

’55 (88) 4-dr., $810*. 

’54 (88) Super 2-dr. Holiday, $600* (ps). 

’53 (88) Super 4-dr., $255*; (98) 4-dr., 
$410*. 

PACKARD—’56 Clipper Super 4-dr., $850*. 
’53 Clipper 4-dr., $125* (ps). 
PLYMOUTH—’'58 Savoy (8) 4-dr., 

’56 Plaza (8) 2-dr., $305*. 

’54 Plaza (8) 2-dr. hardtop, $425* (ps); 
Plaza (6) 4-dr., $275. 

’53 Belvedere 2- dr, hardtop, $255; Cran- 
brook conv., $180 

PONTIAO — '57 Chieftain 2-dr. 
$1,200*; 4-dr., $1,075* (ps). 

’55 Star Chief conv., $525*. 
54 Star Chief 4-dr., $280* (ps). 
"53 Chieftain 2-dr. hardtop, $215*, 
’52 Chieftain 4-dr., $260* 

MISC ELLANEOUS—’'54 Chevrolet (6) %- 
ton pickup, $425. 

’53 Studebaker (6) stake truck, $275. 


NASHVILLE, TENN. 


Nashville Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Sept, 23. 
We had one of the largest consignments 
of the year; however, buyers were very 
cautious in buying. Prices were somewhat 
weaker than in previous weeks, but this 
is a seasonal expectation. 
BUICK—’ 59 Electra 4-dr., $2,245*, 

(ps). 

’56 Century 4-dr, Riviera, $1. 135* (ps); 
Special 2-dr, Riviera, $990 
’55 Special 4-dr., $865*; 2dr. 
$730*; 2-dr., $485°; Super 2-dr, 

era, $670* (ps). 

’54 Special 4-dr., $410*. 

53 Super 4-dr., $315*; 

$235* 
CADILLAC—'59 (62) 
850* (ps 
57 (62) 2-dr., $2,250° 
125* (ps). 
"56 (62) 2-dr., 
"55 (62) 4- dr., 


(ps). 
CHEVROLET—’59 Impala (8) 


top, $2,230. 
'58 Impala (8) 2-dr. hardtop, $1,760; 
Biscayne (8) 2-dr., $1,415; Biscayne 
(6) 4-dr., $1, 370, $1,355, 2 at $1,300*, 

$1,280, $1,265 
57 Bel Air (8). 2-dr, hardtop, $1,530*; 
2-dr., $1,305*; Two-ten (8) 4-dr., 
$1,155, $1,120; Two-ten (6) 


1,005. 

"56 Bel Air (8) 2-dr, hardtop, $1,170*, 
$1,140; Bel Air (6) 2-dr., $805; Two- 
ten (8) 2-dr., $1,000; Two-ten (6) 
2-,dr., $870*. 


$1,275°. 


Catalina, 


$170. 


$2,185* 


Riviera, 

Rivi- 
4-dr., 
$4,- 
$2,- 


Special 
Sedan de Ville, 
(ps); 4-dr., 


$1,645* (ps) 


$1,405* (ps), $1,230* 


4-dr, hard- 


Holiday, 
$855* 


2-dr. 


$410; Belvedere conv., 


$675; Deluxe 
2-dr., 


Sale every 


RM 4- 
Century 


$400, $300; One-fifty 


Country 


"55 Two-ten (8) 2-dr., 
$555; Bel 


$750*; 
Air (8) 


station wagon, 
Two-ten 4-dr., 


$435. 
’53 Bel Air 4-dr., $395*, $335. 
FORD — ’'59 Galaxie (8) 4-dr., 
Fairlane 500 (8) 4-dr., $1,910. 


455*, $1,360; Custom 300 (8) 
$1,265*, $1,235. 

57 Country Sedan (8) 
$1,215*; Fairlane 500 (8) 
toria, $1,300*; 
$1,155; Custom (8) 4-dr., 
$905; Ranch Wagon (8) 2-dr., 

56 Country Sedan (8) 4-dr., 
dr., $790*, $750, $740*; 
2-dr., $755, $610. 

’55 Ranch Wagon (8) 2-dr., 
lane (8) 2-dr., $755, , 2735", 
Custom (8) 4- dr., $590 

*54 Crest (8) 2-dr. Victoria $530°, 
Custom (8) 4-dr., $425 

’53 Custom (8) 4-dr., sa55°, $310. 

MERCURY —’'56 Monterey 4-dr., 
$740". 

’55 Custom 4-dr., $555. 
"53 Monterey 4-dr., $360*, 
OLDSMOBILE—’57 (88) 2-dr., 
’56 (88) Super 4-dr, Holiday, 
(ps); 4-dr., $945* (ps); (98) 
$1,080*; (88) 2-dr, Holiday, $950*. 
55 (88) 4-dr. Holiday, $850*; 4-dr., 

$745*, $725*. 

°54 (88) Super 2-dr. Holiday, $645*; 
4-dr., $520*. 

$330* ; 


53 (88) 4-dr., 
. 
’57 Belvedere (8) 
4-dr., $790. 


4-dr., 
2-dr. 


$940. 


$315. 
$1,390°. 


(88) 
(88) Super 2-dr., 
$270°. 
PLYMOUTH — 4-dr., 
$990*; Savoy (8) 
’56 Savoy (8) 4-dr., 
4-dr., $610*; Plaza (6) 
at $545; Plaza (8) 2-dr., 
‘55 Suburban (6) 4-dr., $555°; 
(6) 4-dr., $525*; Savoy (6) 4-dr., 
’54 Savoy (6) 2-dr., $385*, $330. 
PONTIAC — '55 Chieftain 2-dr. Catalina, 

$790*; 4-dr., $665*, $610*. 

’54 Chieftain 4-dr., $375*, $355°. 

’53 Chieftain 2-dr, Catalina, 
r., $315*, $290*. 


PORTLAND, ORE. 


Portland Auto Auction, Inc. Sale every 
Tuesday. Prices are for sale of Sept. 22. 
BUICK—’57 Special 4-dr., $1,350* (ps). 

’55 Century 2-dr. Riviera, $1,105*; $780° 
(ps); Special 2-dr. Riviera, $1,000° 
(ps); RM conv., $725* (ps). 

54 RM 2-dr. Riviera, $660* (ps); 
2-dr. Riviera, $635; Special 
$475*. 

’51 RM 2-dr. Riviera, $160*. 


CADILLAC—'54 (62) 4-dr., 
53 (62) 4-dr., $410*. 
"52 (60) Special 4-dr., $440* (ps). 


2-dr., $565, 
$525. 


$410. 


4-dr., 


$1,440° (ps). 





Device for Dash 
Dims Headlights 
Automatically 


CAMBRIDGE, Mass. — Headlight 
beams are dimmed and restored 
automatically by Hi-way-i, a small 
scanner that can be installed on 
top of the dash of any car, accord- 
ing to Electronics Corp. of Amer- 
ica, 

The firm said the device provides 
automatic compliance with laws in 
many states requiring motorists to 
dim their lights for oncoming ve- 
hicles and for those they are ap- 
proaching from the rear. 

When an oncoming car comes 
within 1,200 feet, Hi-way-i auto- 
matically dims the lights and re- 
stores the beam when the car has 
passed, the company said. 

When a driver comes within 100 
to 200 feet of the car ahead trav- 
elling in the same direction, Hi- 
way-i dims the beam so that the 
driver of the car ahead is not 
blinded, the firm added. 

“More important than the relief 
from the strain of constantly 
switching the left foot to and from 
the floor button is Hi-way-i’s abil- 
ity to restore immediately the high 
beam after the oncoming car 
Passes, thus removing the blind 
spot so often experienced at this 
ated said a spokesman for the 

rm. 


Headlight Dimmer— 


This headlight scanner, which can be 
installed on top of the dash of any car, 
automatically dims the beams for oncom- 
ing cars and for those a driver ap- 
proaches from the rear. It is called the 





Hi-way-i. 


Two-ten 
2-dr., 


$675; 
$505*, 
$2,215*; 


’58 Fairlane 500 (8) 4-dr, Victoria, $1,- 
4-dr., 


$1,365", 
Vic- 
Custom 300 (8) 2-dr., 
$1,015", 


$1,200; 4- 
Custom (8) 


$935; Fair- 
$675*; 


$445; 


$790°*, 


$1,175* 
4-dr., 


$655; Savoy (6) 
2 


Belvedere 


$390°; 4- 


Super 


"51 2-dr. hardtop, $615*. 

CHEVROLET—’'59 Corvette (8) 
$3,295; Parkwood (6) 4-dr., 
$2,195. 

"58 Impala (8) 


cony, 
$2,200, 


2-dr. hardtop, $2,075# 
(ps), $2,060*; Brookwood (8) 4-dr., 
$1,845", (ps); Bel Air (8) 2 

dr. hardtop, $1,675*; Biscayne (8) 4. 
saa $1,525*; Delray (8) 4-dr., $1,<3 


"57 Corvette (8) conv., $2,350; Two- 
(8) station wagon 4-dr., $1,785* (ps) 
$1,535*; 4-dr., $1,330, $1,180; Bel Air 
(6) 2-dr., $1, 295; 4-dr., $1,235°. 

56 Bel Air (8) 4-dr. hardtop, $1,230¢; 
2-dr., $1,195*; 4-dr., $1,120*; Bei Air 
(6) 4-dr., $1,015*; Two- ten (8) station 
wagon 4-dr., $1,200*; 4-dr., 

’55 Corvette (8) conv., $1,505°*; 

(8) Delray, $970*, $940"; -» $725; 
Two-ten (6) Delray, $845; Bel Air (8) 
4-dr., $900*, $845*. 

’54 Two-ten 4-dr., =; Delray, $480*, 

"53 One-Fifty 2-dr., $425 

"49 4-dr., $150. 

CHRYSLER—'56 NY 4-ar. ° 

"52 Saratoga 2-dr., $405* (p 

DODGE—’56 Royal (8) 2-dr., 
2-dr. hardtop, $925*; 
r., $825*. 


$1,380* (ps), 
iS). 


$940* (pas 
Coronet (8) 
2-dr. hardtop, 


, $545. 


$860*, 


54 Meadowbrook (8) 2- dr. 
’53 Coronet (8) 4-dr., $250* 
’52 Coronet (6) 2-dr., $110. 
FORD—'59 Galaxie (8) 2-dr. Victoria, $2,- 
390* (ps); Ranch Wagon (8) 4-dr., 
$2,130°*. 

’58 Thunderbird (8) 2-dr. hardtop, $3,- 
020* (ps); Country Squire (8) 4-dr,, 
$1,945* (ps); Fairlane (8) conv., $1,« 
825* (ps); Custom 300 (6) 2- -dr., $1,- 
425; Custom 300 (8) 4-dr., $1,425; 
2-dr., $1,400. 

’57 Country Squire (8) 4-dr., $1,630° 
(ps), $1,575*, $1,450* (ps); Fairlane 
(8) 4-dr., $1,250*; Custom 300 (8) 
4-dr., $1,170, $960°, $950; Custom (8) 
2-dr., $990; Custom (6) 4-dr., $975. 

’56 Country Sedan (8) 4-dr., $1,255%; 
Parklane (8) 2-dr., $1,245*; Fairlane 
(8) 4-dr., $1,060* (ps), $950* (ps); 
Custom (8) 4-dr., $765*. 

"55 Country Sedan (8) 4-dr., $1,055*; 
Fairlane (8) 2-dr., $850*, $800* (ps); 
Custom (8) 4-dr., $695. 

"54 Crest (6) 2-dr., $665; Crest (8) 2-dr, 
Victoria, $650* (ps), $585* (ps); 4. 
dr., $595; Custom (6) 4-dr., $575; 
Custom (8) 2-dr., $520. 

"53 Crest (8) 2-dr., $455; 4-dr., $450; 
Custom (8) 4-dr., $250*. 

"52 Crest (8) 2-dr., $380*%; Main (8) 2- 
r., $230. 

"51 2-dr., $140. 

MERCURY—’' 56 Monterey 2-dr. 
$1,095*, $860* 

’55 Montclair 2-dr. hardtop, heen’. 
terey 2-dr. hardtop, $905* 

"52 Monterey 4-dr., $255. 

"51 Monterey 4-dr., $250. 

OLDSMOBILE—’57 (88) 4-dr., $1,650* 
(ps); 2-dr. Holiday, $1,425* 

56 (88) Super 4-dr. Holiday, $1,275* 

4-dr., $850* 


(ps) ; 
(ps); (88) Super 
$680* (ps). 


54 (98) 
4-dr., 
PLYMOUTH—’57 Belvedere (8) 4-dr. hard- | 
top, $975*; Savoy (8) 2-dr., $950, 
"56 Suburban (6) 2-dr., $800; Plaza (8) 
4-dr., $440 
"55 Tl (8) 4-dr., $765. 
*54 Suburban 2-dr., $570. 
’53 Cranbrook 4-dr., $230. 
PONTIAC—’59 Star Chief 4-dr. 
$2,400*. 
’58 Safari 4-dr., $2,090* 
"56 Star Chief 2-dr. $1,080° 
(ps); 2-dr., $825*, 
"55 Chieftain 4-dr., $625*; 2-dr., $595*, | 
RAMBLER—’56 Custom Cross Country 4- 
dr., $1,295* (ps). 
STUDEBAKER—’ 57 Commander (8) De 
luxe station wagon 2-dr., $950. 
"56 Commander (8) 4-dr., $850*, $565. 
’52 Commander (8) 2-dr., $220. 
wigs00. Deluxe (6) station wagon, 


hardtop, 


Mon- 


Vista, 


Catalina, 


*49 station wagon, $170. 
MISCELLANEOUS—’58 GMC (6) pickup, 
$1,330*. 
be 8 Chevrolet (6) ‘%-Ton pickup, §$1,- 
5. ; 
"54 GMC %-Ton pickup, $600*, 
’53 Chevrolet %-Ton pickup, $575; Ford 
(6) panel truck, $345. 
"52 Ford (6) %-Ton pickup, $375. 
’51 Chevrolet (6) %-Ton pickup, $370; 
Kaiser 4-dr., $135. 
’50 International Harvester %-Ton pick- 
up, $455. 


FARGO, N. D. 


Tri-State Auction Co., Inc, Sale every 
Thursday. Prices are for sale of Sept, 24. 
Clean cars very good. Sold 72 cars from 
111 consignments, 
BUICK—’59 LElectra 2-dr. 

420°. 

’57 Super 2-dr. Riviera, $1,170* (ps). 

’56 Special 2-dn. Riviera, $865* (ps), 

’54 Century 2-dr. Riviera, $500. 

"53 Special 4-dr., $290*, 

"52 Special 4-dr., $110*. 

"51 Special 4-dr., $155*. 
CADILLAC—’59 (62) 4-dr., 

"51 (62) 4-dr., $200*. 
CHEVRO ET—’59 Impala (8) conv., 


$1,365; 2-dr., $1, 


hardtop, §$2,- 


$4,390* (ps). 


$2,- 4 


265 

*5S ici (8) 4-dr., 
365; 2-dr., $1,350. 

57 Two-ten (8) station wagon, $1,400; 
4-dr., $1,225*; 2-dr., $1,055*, $1,000. 

"56 Two-ten (8) 4-dr., $775, $660. 

’55 Two-ten (8) 4-dr., $625, $550; One-~ 
fifty (6) 2-dr., $450. 

’53 Deluxe 2-dr., $310*. 

"36 2-dr., $275. 

CHRYSLER—’55 Windsor 2-dr. 

$785* (ps). 

DODGE—’53 station wagon, 

EDSEL—’58 Corsair 2-dr., 

FORD—’59 Galaxie (8) 
(ps). 

58 Custom (8) 4-dr., 
Wagon (8) 4-dr., $1,2 

‘57 Fairlane (8) 4-dr., Custom 
(6) 4-dr., $1,050*, 

’56 Fairlane (8) a $820°; 
Custom (8) 4-dr., $695 

"55 Custom (6) 2- -dr., $575; Fairlane (6) © 
pm Victoria, $535*; Main (8) 2-dr., | 
"54 Country Sedan (6) 4-dr., $525°*. 

"53 Custom (8) 4-dr., $385. 

cont ~ anges Montclair 4-dr. hardtop, 
*54 Monterey 4-dr., $400*, 

’6563 Monterey 2- dr, hardtop, $360. 

NASH-—-'57 Ambassador Super 4-dr. 

$695°. 

OLDSMOBILE—’56 (88) 2-dr., $815*. 

PACKARD—’53 Clipper 4-dr., $180. 

snes ~~~ Suburban (8) 4-dr 


$875* 
’5S Plaza (6) 2-dr., $390. 


hardtop, 
$400*. 

$1,625* (ps). 
conv., $2,300* 
me 400*; Ranch 
a 190*; 


$845, 





(Continued on Page 73, Col, 1) 
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IEW SUBSCRIPTION ORDER 


Send me Automotive News every week for 
2 Years $16 [) 1 Year $9 (U.S. and Canada) 
1 Other Countries, 2 Years $22 1 Year $13 


for which check is attached or send bill 


Name & Title 


Company 


Street Address 


TRADE CONNECTIONS 
Car Dealer Make of car 
Used Car Dealer Truck Dealer 
State Manufacturer Jobber 
; Service Station Engineer 


or 


(PLEASE DO NOT USE THIS CARD IF YOU ARE ALREADY A SUBSCRIBER 
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Will be Paia 


Necessary 
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60 Ford Is Longer and Wider | 


J ° These moldings outline the horizon-| radiator which directs the coolant) 

E What's New: , tal wings at the rear. The trunk lid| horizontally. * * * 
| New body and frame . . . wind- | is recessed, and the tail lights and HE '60 Ford is built on a 119-| 
es Deore a. s. wider ea ae ae ee eS inden ioe “SL yy Se toy wide yee 
Rent oar Seay eae , a4 Starliner pe se 2 between the trunk and) 5. inches high. Fifteen models are | 
Mastback” hardtop .. . more | geno —" , offered, plus two Falcons and two, 
by: P P Wright said the 60 Ford has | Thunderbirds, Ford says they cover | 
ee ae. + + SEIS HENSS Jus- been “comfort engineered.” Leg, | 90 percent of the market. 
++» Opiate battery . PP ar hip and shoulder room have been Here is the lineup: | 
Inches longer . . . five inches | «eased in both the front and Falcon—four-door sedan and| 


wider . . . increased leg, hip and | jar passenger compartments, two-door sedan. 
Fairlane — four-door sedan, two-| 


ulder room. , : P 
= * « «® | mr ao adie hosteane a same door sedan and business two-door. | 
HE car which Ford division! treaq and a wider rear spring base. Vpmene = 500—four-door sedan 
says has been brought to the| Front tread is two inches wider maa ee ee roe 
ket ahead of schedule will ap-| and rear tread has been increased Geet eeten Gnd wath aot 9 

in some ig dealerships|36 inches. The cars also have a top 

thursday (Oct. 8). It’s nearly six| new frame for 1960. i ; 
aehes longer and five inches wider | ase } some ml wees hardtop. 
md represents a radical styling 3 aiied amen e. 

sarture from the Fords of recent) AN ENGINEERING advance- ation Wagons—two-door, two- 

3 ment is the elimination of the — ene on ta ney mt nal 
te leg” i h i hield which ; -door, two- “ 
a Se See seat Country Sedan; four-door Flat Wings, Recessed Deck— 


tee ee cctee tae has been accomplished by new 
right explains that after the ; . / ’ & é 
igi | swept-back windshield pillars. Giree-seat Country Sedan; four Ford's Sunliner convertible accents the new rear-end styling. The recessed deck 


ginal 60 Ford was well under) ~ : : door, three-seat Country Squire. 
y, the company’s advanced styl-| Windshield glass area is 17 percent | Thunderbird—two-door hardtop  "estles between the flat wings, and the taillights and gas filler door are housed in a 


: : s.| grea ha ear, and the)! - 
— |. ota Meal and his| Sines siktnan te taetaate cooabes. and convertible. band of metal between the trunk lid and the rear bumper. 
Division officials were so taken | _ Series names have been juggled. | 
'with a model called “Quicksilver” | The Custom 300 name has been 
that they decided to introduce it | dropped, and two other series 2, 
as their ’60 car. The decision in- | have been dropped down a notch. 
volved “millions of dollars,” The Fairlane is at the bottom of | 
Wright said. | the line this year, and the Fair- 
It is Ford’s first completely new lane 500 is the middle series. . 
sdy since 1957, and Wright's team | The Galaxie again heads the list | 
members fondly that that was along with a new one-model series 
» year Ford wrested the registra-| C4lled the Starliner. This is a “fast-| 
crown away from Chevrolet, | »@ck” two-door hardtop. The con- 
“a ae vertible ry gy a ron aed 
F . , , series and so are station wagons. 
a adage ction Angee. phi “o The retractable hardtop has been| 
Sent, the extra width is all in the | °*°PPed- 
pod. The car has no front fenders, 
us the dual headlights are set 
board. The hood opens from the 
ont this year. 
Flanking the hood are strips of 
plding which extend the length of 
car just below the windows. | 





No Front Fenders on New Models. . . 











* * * 


GTANDARD engine in all models | 
is the 145-horsepower six which | 
| displaces 223 cubic inches and has} 
a compression ratio of 8.4 to 1. 
The regular V-8 is a 292-cubic-| 
inch unit which is rated at 185| 
horsepower, compared with 200 in| 
59. V-8 buyers also may select the 
9 rh 352-cubic-inch power plant which | 
60s Seen Requiring develops 235 horsepower with a| 
Few Changes in Lifts two-barrel carburetor and 300| 


NEW YORK.—A study of 1960 horsepower with a four-barrel sys-| 
domestic vehicles indicates no | t€™. | 
change will be required in adapt- Compression ratios of the three | 
ers now furnished for frame- | V-8s are 88 to 1, 89 to 1, and 
engaging type lifts, according to 9.6 to 1, Regular-grade gasoline is 
the Automotive Lift Institute. recommended for all except the 

° 300-horsepower engine. Last 

—_ iieettrs probebty wit ae year’s 332-cubic-inch engine is not 
quired for the rear superstruc- | ered for 1960. 

tures of two-post axle engaging The standard battery this year| 

lifts and free-wheel lifts which | has 66 plates instead of 54. Ford| 

also engage by the axles. said its cooling system has been| 

improved by use of a cross-flow} 


& * * * 





























Ford's ‘Fastback’ Hardtop— 
Joining the Ford lineup for 1960 is this “fastback” Starliner two-door hardtop. The 


Rew models are nearly six inches longer and five inches wider than last year's. Deal- A : 
@rs will put them on display Thursday (Oct. 8). ‘ \ 
~% 


Eco Tireflators® save shop time ...increase tire service profits 








models are installed out of the way, but 
right at the mechanic’s fingertips. 
One-step accurate inflation provides 
the tire economy your customers appre- 
ciate. Ask your Bennett representative 


Eco Tireflators automatically deliver the 
exact pressure needed for longer tire life, 
added driving safety and accurate wheel 
alignments. Fast accurate inflation makes 
it easy to improve shop standards. And HR M@mitGand 
Tireflators make the most of shop time— for to show you how little it costs to install 
never waste a second. Air is right where F@pnanan the most modern equipment for modern 


it is needed. Remote control or wall air service. 


Mo Front Fenders for 60— JOHN WOOD es COMPANY 


"The hood stretches almost from side to side of the '60 Ford. Since there are no 
BENNETT PUMP DIVISION PS MUSKEGON, MICHIGAN 


went fenders, the dual headlights are set inboard. This nine-passenger Country Squire 
One of five station wagons offered. Load space in the wagons is nearly a foot P 
r than in '59. IN CANADA: JOHN WOOD COMPANY LIMITED Toronto + Montreal + Winnipeg « Vancouver 
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Auction Holds Anniversary Sale— 


Auctioneer Ted Hughes accepts a bid on one of more than 300 cars handled at the 
second anniversary sale of the Florida Auto Auction at Daytona Beach. Dealers from 
six Southeastern states attended the event. Sales are held every Tuesday at the 
Daytona Beach Municipal Airport. 








Used Imported Cars 








ALBANY 
Vauxhall—’58 4-dr., $900. 
Volkswagen—’58 station wagon 2-dr., $1,- 
280, 


BORDENTOWN, N. J. 
Ford (English)—'58 Escort 2-dr., $800. 
Jaguar—’58 2-dr., $2,400; conv., $1,560. 
Metropolitan—'58 conv., $450. 
Triumph—’58 conv., $1,750. 


CALDWELL, N. J. 
Hillman—’54 Minx conv., $200. 
Lloyd—’'59 station wagon 2-dr., $1,025. 
MG—’ 54 conv., $1,030. 


CHICAGO 
Austin—’56 Healey roadster, $1,385. 
"52 4-dr., $230. 
Citroen—’58, $1,175* (ps). 
MG—’58 MGA roadster, $1,700. 
"52 roadster, $560. 
Skoda—’58, $585. 
Volkswagen—’'60 2-dr., $1,805. 
’59 Kombi, $1,635. 
"58 sunroof 2-dr., $1,300; 2-dr., $1,105. 
’57 2-dr., $1,100. 
’56 2-dr., $840, $830. 


DETROIT 
Isetta—’57 1-dr., $310. 


EBENSBURG, PA. 
Metropolitan—’'55, $400. 


FARGO, N. D. 





LOS ANGELES 

Fiat—’'58 4-dr., $825. 

’57 2-dr., $700. 
Ford (English)—’58 Prefect 4-dr., $835. 

’56 Consul 4-dr., $590. 
Goliath—’57 2-dr., $290. 
Isetta—’58 BMW, $415. 
Jaguar—’57 XK140 2-dr., $1,950. 
MG—’59 2-dr., $2,000; Magnette 4-dr., $1,- 


985. 
’56 Magnette 4-dr., $850. 
Metropolitan—’57 2-dr., $910. 
’55 2-dr., $500. 

Peugeot—’'59 4-dr., $1,845. 
Renault—’59 Dauphine 4-dr., $1,220. 
’58 Dauphine 4-dr., $1,200, $1,050. 

"57 4-dr., $810. 





Rubber Consumption Off 
4,000 Tons for Month 


NEW YORK.—Consumption of 
new rubber in the U. S. in August 
was 137,076 long tons, compared 
with 141,279 long tons in July, ac- 
cording to the Rubber Manufac- 
turers Assn. 

The RMA said production of 
synthetic rubber reached a new 
monthly high of 119,031 long tons 
in August. The previous record 





Volkswagen—’'58 conv., $1,755. 











YOU Benefit From 


Spicer 
Nationwide 
Power Take-Off 


Distribution 








Wherever you are you can get Spicer Power Take- 
Offs and PTO joints through your «distributor. 
Available immediately—in a wide range of models 
to meet all your requirements. Buy the standard of 
the industry. Ask your distributor about the Spicer 
line, or write Dept. 85, Dana Corporation. 


DANA CORPORATION - DEPT. 85 - TOLEDO 1, OHIO 


_ Products offered by Dana: Spicer and “Mechanics” Type Universal 
Joint Replacement Kits ¢ Spicer Universal Joints and Drive Lines 
e Spicer Transmissions, Clutches and Axles « 
* Monmouth Clutch Plates «¢ 


Industrial and Agricultural Joints 





Goggomobil— 59 2-dr., $560. 


Simea—’57 4-dr., $680. 


Sunbeam—’59 conv., $1,700. 
Triumph—’57 roadster, $1,555. 


Volvo—’57 2-dr., $1,100. 


Austin Healey—’57 conv., $1,510. 
Citroen—’58 4-dr., $1,450* (ps). 
Ford (English)—’'57 2-dr., $610. 
Renault—’'59 Dauphine 4-dr., $1,135. 
Volkswagen—’'56 Microbus, $650. 


Oregon Begins 
Cam 
Curbstone Dealers 


Department of Motor Vehicles has 
started a campaign against unli- 
censed auto dealers. 
down was prompted by the Oregon 
Used Car Dealers Assn. 


Volkswagen—’59 Karmann-Ghia 2-dr., $2,- 
190. 


"57 Microbus, $1,155. 
"55 2-dr., $800. 
Volvo—’ 57 2-dr., $995. 


MANHEIM, PA. 
Austin—'59 Healey conv., $2,200, $2,025, 
$2,000, $1,900, $1,420; roadster, $1,. 


535. 
"57 2-dr., $490, $460. 
'55 Healey roadster, $1,025. 

Borgward—’59 2-dr., $1,725; Isabella 2. 

dr., $1,535, 

Citroen—’57, $650, $625, $600. 
Fiat—’59 4-dr., $1,310, $1,000; 
wagon, $810; (500), $635. 

’58, $1,000; station wagon, $790. 

Ford (English)—’58 station wagon, $920, 
’57 station wagon, $660. 

Goliath—’58 station wagon, $910; 2-dr., 

$900. 

Jaguar—’'56 Mark VII 4-dr., $950. 

"55 2-dr., $1,095. 
"54 2-dr., $650. 
Lancia—’59 4-dr., $1,970; Appia 4-dr., $1,- 
750, $1,735. 
Liloyd—’57 (600), $450. 
MG—’59 conv., $1,950. 
"58, $1,575. 
’57 conv., $1,225. 

Mercedes—’59 Benz 4-dr., $3,800, $3,550. 

’58 Benz 4-dr., $2,300. 

Metropolitan—'58 2-dr. 
2-dr., $800. 

’57 2-dr. hardtop, $910, $860. 

Porsche—’58 2-dr., $1,000. 

Renault—’'59 Dauphine 4-dr., $1,125; 4-dr., 
$1,100. 

’58 Dauphine 4-dr., $700. 

’57 4-dr., $775, $700. 

Simea—’59 conv., $1,820, 
$1,525. 

*58, $905. 

Triumph—’60 TR-3, $2,418. 

’58 TR-3, $1,800. 

Vauxhall—’'58 2-dr., $1,125; 4-dr., $1,075, 

2 at $1,000, $815. 

Volkswagen—’60, $1,850, $1,370. 

’59, $1,690, 2 at $1,625; 2-dr., $1,600, 
$1,575, $1,560, $1,520, 2 at $1,500, 
$1,425, $1,300. 

’58 Karmann-Ghia, $1,740; 2-dr., $1,- 
260. : 

’57 Karmann-Ghia, $1,440; 2-dr., $1,- 
125 


Station 


hardtop, $1,000; 


$1,660; 4-dr., 


Volvo—'59, $1,795. 
Wartburg—’'59 4-dr., $1,085. 
’5S 4-dr., $1,010, $1,000, $900. 


PORTLAND, ORE. 
Hillman—’'57 Husky station wagon 2-dr., 
$750. 

MG—’57 4-dr., $1,420. 

Renault—’'58 4-dr., $950. 


SACRAMENTO 
Austin—'59 station wagon, $1,150. 
‘58 roadster, $1,985. 


MG—’56 roadster, $1,300. 
Renault—’59 4-dr., $1,140. 
’58 Dauphine 4-dr., $1,120, $1,030, 


’56 conv., $820; station wagon, $525. 
Volkswagen—’'58 Karmann-Ghia, $1,850; 2- 


dr., $1,250. 
’57 2-dr., $880. 





biles 





WAREHOUSE POINT, CONN. 


Vauxhall—’58 Victor, $960. 
Volkswagen—’'58 2-dr., $960. 


WEST PALM BEACH, FLA. 





ign to Oust 


PORTLAND, Ore——The Oregon 
The crack- 


The group asked the State for 


Auburn Clutches 
Spicer Power Take-Offs and PTO 


action because of complaints about 
shady practices of “curbstoners.” 
The department has assigned a 
field investigator to work full time 
throughout the state during the 
next few months. 

A major part of the problem re- 
portedly comes from service sta- 
tion operators who sell without 
being licensed. The law will be ex- 
plained to suspected unlicensed 
dealers, and they will be given an 
opportunity to close. 

The maximum penalty for viola- 
tion of the State dealer licensing 
law is a $500 fine and six months in 
jail. A State dealer’s license costs 





$25. In addition, dealers also must 
post a surety bond of $15,000. 

The association has received 
numerous complaints from persons 
who purchased cars fom curbston- 
ers only to find that they had no 
title or a cloudy title to the auto. It 
was noted that curbstoners were § 
used as outlets for stolen cars. 4 


Union Carbide Slaps 
3 Prestone Discounters 


NEW YORK.—Union Carbide 
Corp. announced that it has ob- 
tained injunctions or restraining 
orders against three merchants 
who sought to sell Prestone anti- 
freeze below the fair-trade price. 

The action was taken against 
Hess Brothers, a department store 
in Allentown, Pa.; Oertles Whole- 
sale Drug, Tulsa, Okla., and Kerr- 








Mills Outlet, Fall River, Mass. 





"55 B 
(ps) 
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$2,. Custom 2-dr. hardtop, $500; 2-dr., *55 Special 4-dr. Riviera, $630. $810; conv., $105* (ps). 
$430. 54 RM conv., $390* (ps). LINCOLN—'53 Cosmopolitan 4-dr., $315* 
e e = oe gn wsiee’ $400°*. "53 Special 4-dr., $140. MERCURY—’58 Commuter 2-dr., $1,585 i 
onterey r ri : . dr, $1,585. 
Use -Car uction Prices OLDSMOBILE — "58 (96) dr, - Moliday, OARELLAO—/50 (62) aor. $4,115* (ps). oi seeatever 3 dr., $1,200*; 4-dr, hard- 
a (ps). ‘ = ‘op, $1, . , os a 
'57 (98) 4-dr. Holiday, $1,575* (ps); 4- 53 (62) 4 o.. $415*. a 2 har and 2-dr. hardtop, $605*; 4 
- dr., $1,350* (ps). CHEVROLET °58 Biscayne (8) 4-dr., $1,-| NASH—’52 Statesman 2-dr., $195 
~ ’56 (88) Super conv., $980* (ps); (88) 350°, $1,345*; Yeoman (6) 2-dr., $1,-| OLDSMOBILE—'57 (88) 2-dr. -Holida 
’ (Continued from Page 70) 4-dr. Holiday, $940*; conv., $850* 275. $1,355* (ps) . y, 
(ps). ’57 Two-ten (6).2-dr., $1,010. 55 (88) Super 4-dr $610* 
"63 Cranbrook 4-dr., $175. — Air (6) 2-dr., $450; Two-ten (6) sta-| '55 (98) 4-dr. Holiday, $845* -(ps);| ‘56 Two-ten (8) 2-dr., $650*. '54 (88) Super 2-dr., $450* (ps). 
2. | PONTIAC—'5S6 Star Chief 2-dr. Catalina, tion wagon, $665; 2-dr., $660*, $650; conv., $800* (ps); 2-dr.. Holiday, $745* 55 Two-ten (6) 4-dr., $580*; 2-dr. hard-| pacKARD—'54 Clipper 4-dr., $325* 
$1,010* (ps). 4-dr., $600. (ps). top, $465*; Two-ten (8) 4-dr., $525*. 53 Cl ppe r., (ps). 
"53 Chieftain 4-dr., $400, $125*. ’54 Bel Air station wagon, $525*; 2-dr.| 53 (88) 2-dr., $340°. 'S4 Two-ten’ 4-dr., $395; 2-dr., $325;| +49 oe a $175*. 
ion ee "57 GMC 2-Ton, $1,- ‘eb Del Air ode hardten, sare. PLYMOUTH — '57 Belvedere (8) 2-dr. a. fifty 2-dr., $325; Bel Air 4-dr.,| pryMOUTH—'57 Suburban (6) 2-dr 
hardtop, $1,060*; Plaza (8) 2-dr. (po- *. 2 *. on 
1:3 “International %-Ton, $150. DODGE—’53 Coronet (8) 4-dr., $210*. lic car), $545. ” b+ a Ate 2-dr. hardtop, $425; Two-ten ie) aér, oor 4-dr., $810*; Plaza 
20, EDSEL—'58 Ranger 4-dr., $1,005*. "56 Belvedere (6) 4-dr., $550*; Suburban | |. 2G) oa '55 Savoy (8) 2-dr., $500. 
r , (8) 4-dr., 50* (ps); Savo 8) 2-ar.| CHRYSLER—’55 Windsor 2-dr. hardtop, , 
. CALDWELL, N. J. FORD— 59 Thunderbird (8) 2-dr. hardtop, hardtop, nny Ps) y (8) $460* (ps). P A oer &-er., =" er 
“> Skyline Auto aon oy Ne | eo ys (ps); Custom 300 (8) 2-dr., ’55 Belvedere (8) conv., $575*; Belvedere K+ baad Deluxe 2-dr., $365. 2-dr., $110, te —_—"e 
Prices are for sale o ep 4 ar- p , . -dr. : x, 4-dr., 210*; Windsor - , 
ret continues to be firm on clean automo- 58 Thunderbird (8) 2-dr., $2,790* (ps); +55 Cranbrook 4-dr., $165." re ee $170*; 2-dr., " $135°. XP PONTIAC— ‘56 ape aoe. Tee 
piles. Rough cars finding few takers, Sold Poor Pg May ieee PONTIAC—’55 Star Chief 2-dr, Catalina, | DeSOTO—’57 Firesweep 4-dr. hardtop, $1,- lina $525", on” qn ‘2 -dr, Cata- 
ars from 178 consignments > “ar, , 220; * 175. ’ oA . s 
™ BUICK 68 Special 4-dr., $1,080°. mee ES a sl, . Sr '54 Firedome 2-dr., $305* (ps). a Re OO, a ee 
a oe ee. Oe 220; Fairlane (8) 2dr; Victoria, $1,.|RAMBLER—'S1 station wagon, $100. TE Cee, Coe ate, (SD. SG, GE80*. '53 Chieftain 4-dr., $145, $1 
"56 Century 4-dr. Riviera, $1,135*; 2-dr. | Eee ge onan apeeoria, $1,- | STUDEBAKER—'57 Scotsman (6) station| ‘53 Coronet (8) 4-dr., $180. ’52 Chieftain 4-dr 
Riviera, $815*; RM 2-dr. Riviera, rt oa ate, 2-dr., $915; Custom wagon, $650. '52 Meadowbrook (6) 4-dr., $115*. — oe 2-dr. Catalina, 
$750*. ° . ’53 Commander (8) 2-dr., $285*. FORD—’'59 Fairlane 500 (8) 2-dr. Victoria, SCE ? . ° 
55 Super 2-dr, Riviera, $710*; Special] “°¢, Fhunderbird (8), cony., $1,900; Coun-| wisomELANEOUS ‘59 Chevrolet (6) El ‘od Panes 500 0) S, ¥ oe ee 
4 Riviera, $600". $610*; Century 2-dr. tom (8) 2-dr., $645; Main (6) 2-dr.,| Camino pickup, $1,725 495° (oes, ) 2dr. Victoria, $1,-| +52 Ford (8) i%-Ton pickup, $360, 
, a ri . $580° (ps). 57 Custom 300 (8) 4-dr * Yes 
f c ° ’ ” ° : ~ 
oe ee ee ee pg ge A Ne a i  d EBENSBURG, PA. 125°; Custom (8) 4-dr., gi iss, ba. Aucti in Bri 
157, (62) Coupe de Ville, $2,460*. geno, exes; airlane (8) 2-dr, Vic-| Sis bohe.detinn. Bite wits $1,000; Fairlane 500 (8) 4-dr., $1,- — Auctions in Brief — 
r., 66 (62) Sedan de Ville, $1,550*; 4-dr., 54 Crest (8) ‘conv., $455* (ps), $410*. | Thursday. Prices are for sale of Sept. 24. a AF — Lhe wr OL Se. Fee * CHICAGO 
$1,540°. “ ‘53 Crest (8) 2-dr, Victoria, $335*, | Ideal autumn weather, very warm. We sold ie. yy A Victoria, $850*;|! Greater Chicago Auto Auction. Sale every 
55 (62) Coupe de Ville, $1,400 ° $300*; Custom (8) 4-dr., $295; Coun-| Ver 90 percent of cars offered at today’s aeen’ 0*; Custom (8) 2-dr., | Thursday (Sept. 24). Terrific sale, Sold 
‘52 (62) Coupe de Ville, $335*. try Sedan (8) 4-dr., $280. | sale. Prices on some units were actually a Fairlane (8) 4-dr., $675*: 476 cars from 713 consignments, 
r., cuvactst—'se Tmpale (8) conv., $1,- | MPERIAL—'58 Crown 2-dr. hardtop, $2,- better than retail. Sold 103 cars out of $525; 2-dr., $500*; Custom (8) pe re 
y - . “+ , 450* (ps). 130 consignments. $440 ° x E PA. 
910*; 2-dr, hardtop, $1,900*; Bel Air ™e | : MANH IM, 
(8) 4-dr, hardtop, $1,660*, $1,550*, 3 Monterey station wagon, | BUICK—'57 Special 2-dr., $1,140*. 54 Crest (8) 4-dr., $500*; 2-dr., $360. Manheim Auto Auction, Sale every Fri- 
$1,530*; 4-dr., $1,605*, $1,485*; Bis- ‘$6 Mont on S-dr, hands 730° | 56 RM 4-dr., $700 (ps); Special. 2-dr. *53 Custom (6) 4-dr., $260*; Custom (8)| day (Sept. 25). Weather: Clear, Sold 73 
5, cayne (6) 2-dr., $1,540*, $1,250, $1,- oa - hardtop, $ (Ps); Riviera, $660°. 4-dr., $185*; Crest (8) 2-dr. Victoria, percent of 735 consignments. 
240; 4-dr., $1,355*, $1,350*, $1,285, 
$1,260, $1,230; Yeoman (8) 4-dr., $1,- 
0, 335". 
0, '57 Two-ten (8) 4-dr., $1,155, $1,050*; é 
Two-ten (6) 4-dr., $1,090*, $1,075*, : : : : : 
.° $1,030*, $945, $865; 2-dr., $990, $925. : : > 
‘66 Bel Air (8) conv., $970*; 4-dr., $ Z t 
ee $895°. 
'55 Bel Air (6) 2-dr. hardtop, $845*; 4- 
dr., $570*; Two-ten (6) 2-dr., $630*; 
4-dr., $530. 
"53 One- fifty 4-dr., $210. es 
CHRYSLER—’' 56 Windsor 4-dr. hardtop, , 
$1,260°. 
56 NY 4-dr, hardtop, $1,005". 
55 Windsor 2-dr. hardtop, $870*. 
‘53 Windsor 2-dr. hardtop, $240*. 
DeSOTO—'57 Firedome 4-dr., $1,205*; 2 
Adventurer conv., $1,170*; Firesweep 
4-dr., $1,080* 
DODGE—’59 Coronet (8) 4-dr., $1,930*. 
’58 Coronet (8) 4-dr., $1,180*. 
‘57 Royal (8) 4-dr., $1,100*; Coronet : + 
(8) 2-dr. hardtop, $1,095*; 4-dr., $1,- 
025*, $815*. 
56 Custom Royal (8) 4-dr., $875*. : ex 
'55 Royal (8) 4-dr., $615*; Coronet (8) ae ge 
4-dr., $330*. : 
"54 Coronet (6) 4-dr., $285. 
53 Coronet (6) 2-dr., $175*; Meadow- 
brook (6) 2-dr., $170. 
5 FORD—’'59 Thunderbird (8) 2-dr. hardtop, 
,240*. 
‘58 Fairlane 500 (8) conv., $1,675*, $1,- 
575*; Fairlane (8 )4-dr., $1,460*, $1,- 
340*; 4-dr. Victoria, $1,150*, $1,125*. 
‘57 Fairlane 500 (8) 2-dr. Victoria, $1,- 
310*; Fairlane (8) 2-dr., $1,060*; 2-dr. 
Victoria, $1,025*; Custom 300 (8) 2- 
dr., $815. 
‘56 Fairlane (8) conv., $1,040*; 4-dr., 
$850*, $850, $685*; Main (6) 4-dr., 
$445°*. 
’55 Fairlane (8) 2-dr. Victoria, $630*; 
Country Squire (8) 4-dr., $630*; 
Ranch Wagon (8) 2-dr., $350. 
’54 Custom (8) 4-dr., $265; 2-dr., $170; 
Crest (8) 4-dr., $185°*. 
"53 Custom (8) 2-dr., $170*. 
IMPERIAL —’57 Imperial 4-dr., $1,590°. 
LINCOLN—’57 Capri 4-dr. hardtop, §$1,- 
840*; Premiere 4-dr. hardtop, $1,600*. 
'56 Premiere conv., $1,260*; Capri 4-dr., 
$815". 
MERCURY—’'57 Montclair 4-dr., $1,315*, 
$1,270*; 2-dr. hardtop, $1, 200°. 
"56 Monterey sport coupe, $805*. 
1 ’55 Monterey 4-dr., $690*. 
a ‘53 Ambassador (6) 2-dr. hardtop, 
40%. 


; OLDSMOBILE—’'57 (88) Super 4-dr. Holi- 
- day, $1,510*. 
"56 (88) Super 4-dr. Holiday, $950*; 
(88) 4-dr., $860*. 
"55 (98) 2-dr. Holiday, $835*; 4-dr. \ 
Holiday, $720*, ; Uf \ 
| '54 (88) Super 4-dr., $410*. TTY Soh \ 
"53 (88) Super 4- dr. Holiday, $265*. \ \ | 
PACKARD—’55 Clipper 2-dr. hardtop, | 
$400*. 
"54 Clipver 2-dr., $185*. 
PLYMOUTH—’58 Suburban (8) 4-dr., $1,- : q 7 
470: Savoy (8) 4-dr., $1,250*, $1.235*, tT | | My 
$1,215*; Savoy (6) 4-dr., $1,070*. | { {| li 


"57 Ame 4-dr., $910*; Plaza (6) \ ) \? od 


56 Belvedere (8) 4-dr., $755*, $675*. 
by Belvedere (8) 2-dr. hardtop, $550*; 
4-dr., $510*. 
PONTIAC—'58 Star Chief 2-dr. Catalina, 
$1.630*. 
*S7 Super Chief 4-dr., $1,290*. 
*56 Star Chief 2-dr, Catalina, $1,060* 
*55 Chieftain 4-dr., $695*; 2-dr., $410. 
*53 Chieftain 4-dr, Catalina, $300*, 
$200*; 4-dr., $175*, 
STUDEBAKER '57 Golden Hawk (8) 2- 
dr. hardtop, $1,200*, 
MISCELLANEOUS- ’56 Ford (6) panel, 
285 
"53 Ford (6) pickup, $260. 


WEST PALM BEACH, FLA. 


West Palm Beach Auto Auction, Sale 


NT TT dagen 





¢ 


In 1907 Tung-Sol produced the Multiplex, 
the first successful electric héadlamp .. . 





ery Thursday Prices are for sale of agen 
is Siaaan Sabl Seomteass of cane bee dig eormnbamedae ee sai uray sai 
ern ont ieseat bac. Riviere, 61.078" Vision-Aid headlamps with Spotlight Low 


Beam set performance standards through-_ . 


] (ps) 
out the world. Tung-Sol Electric Inc., 


"57 Century Estate Wagon, $1,575* (ps); 





,. special 2-dr. Riviera, $1,175* (ps). 
- Special 2-dr. Riviera, $710 (ps), 
$610* (ps) 
CADILLAC '59 Sedan de Ville 4-dr. Newark 4, N. J. 


hardtop, $4,700* (ps), $4,570* (ps); 
,. (52) 2-dr, hardtop, $4,205* (ps), 
58 (62) conv., $3,200* (ps). 


57 (62) Sedan de Ville, $2,225* (ps); 
, 2-dr. hardtop, $2,220* (ps). 
54 (62) 4-dr., $965* (ps), $815* (ps). 1957 DUAL VISION-AID 


CHEVROLET—"59 Impala (8) 4-dr. hard- 
top, $2,450* (ps), $2,300* (ps). 

"58 Bel Air (8) 4-dr, hardtop, $1,605* 
ve PS); Biscayne (8) 2-dr., $1,295. 

57 Bel Air (8) conv., $1,400* (ps); 
Two-ten (6) 2-dr., $1,000*%; Two-ten 
(8) 4-dr., $995*. 

‘36 Nomad (8) 2-dr., $1,120*, $1,095*. 
55 Bel Air (8) station wagon, $815* 
(ps); 4-dr., $635*, $620*, $570; Bel 














GOODYEAR SWEEPS 
... WORLD'S TOP 








By PARES RRR pe EM 





Above—a typical jam-up as the cars thunder around a turn. Left, Goodyes 
equipped Number 7—driven by Jim Reed—flashes across finish line all alon 


| 


GOOD 


MORE PEOPLE RIDE ON 


Watch the award-winning ‘‘Goodyear Theater” on T'V every other Monday evening. 








y SOUTHERN 500" 
STOCK CAR RACE 


With 78,000 fans packing the famed Darlington, S.C. race track, Goodyear-equipped cars 
completely dominated the biggest stock car race of them all—the Labor Day ‘Southern 500.”’ 
Goodyear took Ist, 2nd and 3rd... 4 of the first 5...8 of the first 10! 




















Reed and Goodyear observers 
meet in the Winner’s Circle. 










| two reasons: 





methods of putting a tire together. 


| 2. This scorching stock car race duplicates—dramatically — 
™y the way Goodyear tires are Turnpike-Proved ...on our own 
high-speed test track at San Angelo, Texas, smack in the 


' middle of the hot cactus country. 


ie 
' 


| age... anywhere. 


cars and in all price classes. 














ft We’re reporting this smashing Goodyear victory to you for 


1. All Goodyear tires — including the ones used on these 
' stock cars—are built with new, improved tread rubber .. . 
exclusive Goodyear 3-T cord . . . the same exclusive Goodyear 


| Turnpike-Proved Tires by Goodyear—the world’s first and 
me only ‘Turnpike-Proved Tires—give up to 25% more safe mile- 


Best of all, Turnpike-Proved Tires by Goodyear won’t cost 
one cent more than ordinary tires. You can get them for all 


FYEAR 


GOODYEAR TIRES THAN ON ANY OTHER KIND! 


‘Blue Streak Special and Custom Super-Cushion T.M.’s, The Goodyear Tire & Rubber Company, Akron 16, Ohio, 


HIS ONE is the World Series of stock 

car racing...and when race officials 
popped a microphone in front of win- 
ning driver Jim Reed—after a record 
breaking run of 111.836 mph for 500 
miles—his first words were about 
Goodyear tires: 


“‘The most important thing was the 
great tires I had! Man, some of the other 
tires were blistering all over the place, but 
I think my Goodyears could have gone 
another 200 laps . . . even in that heat!’’ 


WHAT THIS RACE MEANS TO YOUR CUSTOMERS 





GOODYEAR 
BLUE STREAK SPECIAL 


“That heat” was a track temperature 
of 132 degrees—announced to the huge 
Labor Day crowd as an all-time record 


‘at Darlington. Combine record speeds 


and record heat, and you’ve got the 
toughest driving tires can face. 


Reed, a veteran driver from Peekskill, 
N. Y., changed his Goodyear tires only 
once. “I had planned to change more,” 
he commented, ‘“‘but I didn’t need it. 
The first set was still okay, but we 
changed at 325 miles just to be sure.” 


GOODYEAR 
CUSTOM SUPER-CUSHION 
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(Copyright, 1959, by Automotive News) 
1960 MODELS 
Two —4-dr. hardtop 
$5,080; 2-dr. 
$4, : 455; Sedan 
de Ville 4-dr. hardtop (flat roof or sloping 
roof), $5,498; Coupe de Ville 2-dr. hardtop, 


> 


$5,252; Eldorado Seville 2-dr. hardtop, 
$7,401; Eldorado Biarritz conv., $7,401. 
Sixty 9 gy hardtop, $6,233. Seven- 
ty-Five — 8- sed., $9,533; limousine, 
$0,748. (Hyara-Matic, power steering, 
power brakes standard on all models.) 
OLDSMOBILE—Series 88 — 4-dr. sed., 


$2,900; 2-dr. sed., $2,835; 4-dr, hardtop, 
$3,034; 2-dr. hardtop, $2,956; conv., $3,- 
284; 4-dr. 2-seat stat, wag., $3,363; 4-dr. 
S-seat stat. wag., $3,471. Super 88—4-dr. 
ged., $3,176; 4-dr,. hardtop, $3,402; 2-dr. 
hardtop, $3,325; conv., $3,592; 4-dr, 2-seat 
stat. wag., $3,665; 4 4-dr. 3-seat stat, wag., 
$3,773. Series 98—4 $3,887; 4-dr. 


hardtop, $4,083; 
conv., $4,362. atic, steer- 
ing,. power brakes standard on Series 98.) 
PONTIAC—Catalina—4-dr. sed., 
2-dr. sed., $2,631; 4-dr. hardtop, 
2-dr, hardtop, $2,766; conv., $3,078; 
2-seat stat. wag., $3, 699; 4- dr, 3-seat stat. 
wag., $3,207. Ventura—4-dr. hardtop, $3,- 
047; 2-dr. hardtop, $2,971. Star Chief— 
4-dr. sed., $3,003; 2-dr. sed., $2,932; 4-dr. 
hardtop, $3,136. -dr, hardtop, 
$3,331; 2-dr. hardtop, $3,255; conv., $3,- 
476; 4-dr, 2-seat stat. wag., $3,530. 
1959 ve ge 
$2,804; 2- 


dr. sed., $2,740; re “nardton, $2,925; 
2-dr. hardtop, $2,849; conv., $3,129; 4-dr. 
2-seat stat. wag., $3,320. Invicta—4-dr. 
sed., $3,357; 4-dr. hardtop, $3,515; 2-dr. 
hardtop, $3,447; conv., $3,620; 4-dr. 2-seat 
wag., $3,841. dr. sed., 

856; 4-dr. hardtop, $3,963; 2-dr. hard- 

, $3,818. Electra 225—4-dr. Riviera sed. 
6-window hardtop), $4,300; 4-dr, hardtop, 
300; conv., $4,192. (Twin-turbine Dyna- 
standard on Tawieta, Electra and 
225. Power steering and power 


— standard on Electra and Electra 
— (Prices are for six- 

cylinder models, For V-8s, add $118.) 
-dr. , $2,301; 2-dr, sed., 

$2,247; util. sed., $2,160. Bel Air—4-dr. 
sedan, $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2,556. -dr. sed., $2,- 


$ 
592; 4-dr. ae er 2-dr. hardtop, 
599; conv., $2,84 Station ‘agons— 
-dr. 2-seat Liteohweed $2,571; 4-dr. 2-seat 
kwood, $2,638; 4-dr, 2-seat Parkwood, 
$2,749; 4-dr, 3-seat Kingswood, §2, 852; 
. 2-seat Nomad, $2,897. Corve 
hardtop cpe. or conv., (V-8 = ), $3,875. 
CHR sed., = 


204; 4-dr. ae $3,353; oar. hardtop, 


ey 


$3,289; $3,620; 4-dr. 2-seat stat. 
wag., ‘ss601;" 4-dr. 3-seat stat. wag., $3,- 
878. Saratega—4-dr. sed., $3,966; 4-dr. 








Current Prices on U. S. Cars 








hardtop, $4,104; 2-dr, hardtop, $4,026. 
New Yorker—4-dr. sed., $4,424; 4-dr. hard- 
$4,533; 2-dr. hardtop, $4,476; conv., 


$4,889.50; 4-dr. 2-seat stat. wag., $4,997; 





ba 696; conv., $3,979. 


are hardtop, $5,016; nar hardtop, $4,- 
909.50. Crown—4-d: 4-dr. 


r. 
2-dr, 


sed., $5,016; 


647; 


$5, 
a $5,403; 





$3,144.50; 
4-dr, 2-seat wie. $3,793; 4-dr. 
Colony Park, $3,932. (Mere-0- 


4-dr, 


Station Wagons—2-dr. 


2-seat 


Commuter, 


2-seat Commuter, $3,215; 


2-seat 


Matic stand- 


hardtop, $2,927.25; comv., $3,125.25. Ste 
Wagons— 2-dr. 
814.25; 4-dr, 3-seat m, $2,990. 15; de 


Custom 
dr, 2-seat Sport, $3,020.75; 4-dr, 3-seat 


Sport, $3,130.50. 

RAM American--2-dr. Deluxe sed., 
$1,835; 2-dr. Super sed., $1,920; 2-dr. 2. 
seat Deluxe stat. wag., $2, 060; 2-dr. 2-seat 
Super stat. wes. $2,145. Deluxe Six—4-dr, 

per Six—4-dr. sed., $2, 268; 
. 343; 4-dr, 2-seat stat, 
wag., $2,562. Custom "Six—4-dr. sed., $2,- 
383; 4-dr. 2-seat stat. wag., $2,677. Rebel 






























































Port-of-Entry Prices 
On Imported Cars 








include ocean freight, U. S. excise tax 
and import duty. They include 
dealer preparation » U. S. trans- 
portation fees, state and taxes or 


t. 
(Copyright, 1959, by Automotive News) 
ALFA ROMEO—Giulietta — Spider, $3,- 


469; Super Spider, $3,882; Sprint cpe., $3,- 
901; Veloce cpe., 292. 2000 Series—4- 
dr, sed., $5,028; Spider roadster conv., 
$4,998 


ARMSTRONG-SIDDELEY — Star Sap- 
phire 4-dr. sed., $6,950. (Automatic trans- 
mission and power steering are standard.) 

ARNOLT-BRISTOL—(Prices are F.O.B. 

)—Competition. $3,995; Bolide, $4,- 
245; luxe, 995. 
ASTON-MARTIN — DB4 — cpe., oe 870. 


. sed., $1, 795; A-40 


deluxe 2-dr. sed., $1,856; A-55 Mark II 4- R 


dr. sed., $2,198. (Heater standard on A-40 

AUSTIN-HEALEY—Sprite—conv., $1,795. 
3000—Standard roadster (4-seater), $3,051; 
Deluxe roadster (2 or 4-seater), $3,371. 
(Heater, overdrive, wire wheels standard 
on Deluxe.) 

AUTO UNION—*“‘1000"’—4-dr. sed., $2,- 
526.03; 2-dr. hardtop cpe., $2,300.99; 2-dr. 


sport cpe., —— 68. (Heater standard on 
all models 

BENTLEY. S — Standard Steel 
Saloon, Le so (Automatic transmission, 


power power brakes standard.) 
Other models ‘are custom-built and vary 
ee in price. 
BERKELEY—328-c.c. roadster (2-cylin- 
der), $1,595. 492-c.c, roadster (3-cylinder), 


BMW —Model 501/2.6 4-dr. $5, vase! 


Model 502/Deluxe/2.6 4-dr. pm : 
502/3.2 4-dr. sed., ,000; Model 
502/Super/3.2 4-dr. sed., ,600; Model 
2d conv., $11,900; Model 507/3.2 


epe., $10,500. (Heater and 
power , Bond are standard on Models 503 


and 507.) 

sed., $1,398; sunroof 
sed., $1,487. (Heater standard on both 
models.) 


BMW ISETTA 300— sunroof, $1,048. 
—. standard.) 
WARD—Isabella — 2-dr. sed., $2,- 
onsen stat. wag., $2,685; Touring Sport, 
$2,845; Touring Sport Coupe, $3,750. 
CITROEN — 20V —4-dr. sunroof sed. 
(centrifugal clutch), $1,195. ID Luxe— 
4-dr. sed (heater standard), $2,545. ID-19 
. sed. (air suspension), $2,695. DS-19 
er 


1 

DKW—4-dr. sed., $2,283 3 ‘ 
$1,995; deluxe 2-dr. sed., $2,157.63; 2-dr. 
—- (Heater standard on 


all models 

FACEL VEGA—H. K.- cpe., $8,550; 
Excellence 4-dr. hardtop, oa bd. ee 

FERRARI—250 . (Far- 
ina body), $12,600; California conv, (Scag- 
Netti body), $12,600. 
both . > 

FIAT—500 Series—2-dr. sunroof, 


(Heater standard on 





$1,098; 
$1,228; 2-dr, Bian- 


2-dr. 


sunroof sport, 






























































































































































4-dr. 3-seat stat. wag., $5,212. 300-E—2-dr. | hardtop, yg ard on Montclair, Varnger, Colony Park. | V-8—Super—4-dr. sed., $2,398; 4-dr. 2-seat 
hard t 0p, $5,318.60; ‘conv., ap ee oe conv., $5,773.50. ., $6,-| Multi-Drive, Mere-O-Matic, power steer-| stat. wag., $2,692; Custom—4-dr. sed., §2,- 
(Torq » power steering, rakes | 10: 3; 4dr. hardtop, $6,103. “ ite, | ing, power brakes standard on Park Lane.) | 513; 4-dr. hardtop, $2, 588; 4-dr. _ 2-Seat 
standard on Saratoga, New Sormer and | power steering, power brakes standard on , nes ” stat. wa $2,807. 1 
all models.) PLYMOUTH sy ~ gy B ee |e = oar” 2. 587: ode Sasel ann 9 
aa - add $119.50 for a V-8 engine) voy 4- ™ wag., 
1 QONTINENTAL,. rH 4 “+ a. yn LINCOLN—Lincoln—4-dr. sed., $5,089.60; | —4-dr, sed., $2,282.75; 2-dr. sed., $2,232; | $2,881. Cus -dr. sed., $2,732; 4-dr, 
$6,598.30; conv., $7,056.20; town car, “e 4-dr. hardtop, $5,089.60; oer. hardtop, $4,- business cpe. (V-8 not offered), $2,142.75. | hardtop, $2,822; 4-dr, 2-seat stat. wag., 
208; limousine,” $10,230. (T urbo : og hardtop, $5,804.00 20; 2 ear Seedto — iss. - aoa eat 389.25; ‘4 i & op, $2,824.75, S116. eta a ae 
rakes g * o »- | sed., , .25; 4-dr. rdtop, . 75; , . 
—. ¥ standard on | 347.10. (Turbo-Drive, power steering, power 2-dr. hardtop,’ $2,461.25, Station Wagon TUDEBAKER—Lark Deluxe Six—4-dr, 
DeSOTO_— sed., $2,904; b a Ae all ai!" models.) 9s. Peg tg | Pn ae ® yoy 4-dr. —_ $1,995; ' os -dr. sed., $1,925; Pan = 
* Firesweep—4-dr. “. . MERCURY— Monterey -dr, sed., -| 2-seat uxe, $2, ; 4-dr. 2-seat Custom, | stat. wag., “ar, 
oor. Pimsce Br = ser St., hardtop, $2, $2,- | 931.50; 2-dr. sed., $2,767.50; 4-dr, hardtop, | $2,761.50, Plymouth V-8—(On the follow- | sed., $2,175; Sar, hardtop, $2,275; 2-dr, 
$3,366; 4-ar S-beat stat, Ww $3, 508. $2,917. ‘50; 2-dr. rae $2,853. 50; conv.,| ing models, a V-8 engine is standard and 2-seat stat. wag., $2,455. Lark Regal V-8— 
“de, sed $3,234; y- 4 hard. $3,149.50. Montclair—4- sed., $3,308; 4-| a six-cylinder’ engine is not available.) | 4-dr. sed., $2, 310; 2-dr. hardtop, $2,410; 
top, $3,398; 2-ar. bar dtop, $3,341: conv., dr, hardtop, $3,437; 2-dr. hardtop, .-| Bel re — conv. $2,814.25. Fury — 4-dr. | 2-dr. 2-seat stat, wag., $2,590. Si 
653. Firefilte—4 ms po 763: 4-6f, 356.50, Park Lane—4-dr. hardtop, $4,081; sed., $2,690.50 ‘d-ar, hardtop, $2,771.25; Hawk—six-cylinder cpe., $2, 360; V-8 cpe., 
hardtop, $3,888; 2-dr. hardtop, $3,831: 2-dr. hardtop, $3,954.50; conv., $4,206. 2-dr. hardtop, 52, 714.25. Sport Fury—2-dr. | $2,495. 
conv., $4,152; 4-dr. 2-seat stat. wag., $4,- 
216; hg = a. by 2 $4,358, Ad- e s e 
venturer—2-dr, hardtop, $4,427; conv., $4,- N ei l C R t t 
749. (Torquefilte standard on Fireflite and = 
Too. _ Sangeet stances on Puede ant ew CLOmmercia ar egis rations, 
= 2 aes on Aaventares.) 
586.50; 2dr. sed, $2,015.50; 2dr.” hard 29 os f A 
-dr. es -dr, hard- t t t 
top, $2,643.50. -—8—4-dr, sed., a es or ugus 9 = 
$2,707; 2-dr. sed., $2,636; 4-dr, hardtop, 
$2,841.50; 2-dr, oe apt v., 
$3,089. -dr, sed., $2,934; 4-dr. Truck copiivetions by states are Dia- \ 
seen, Fo wae wd o hardtop, $2,990. ope ag 4 se wouty. as comptes Brock- | Chev- &- = Stude- To. 
‘us! -dr. * ,144.75; 4-dr. e representatives rolet ° tion-| White 
hardtop, $3,279.25; 2-dr. hardtop, $3,200.75; || state capitals. _— TE EE beamed bonnes | 
conv -dr, 2: 
seat ‘een "$3,103; 4-dr. Lag Sierra, I! States Previously Reported 59) | 2321 15] 524; 2421) 577} 943) 97 48. 82 317 383; 7728 
,223.50; 4-dr, 2-seat Custom Sierra, $3,-| For August ee '58| 1] 2163 25; 324) +1958} 484! 798; HII 35} 49 212; ~—.247| aor 
318; 4-dr, 3-seat Custom Sierra. $3.43 438.50. Alask 59) 15 22 19 Hl 2 1 8) 80 
EDSEL—(Prices are for V-8 models. aska 58 32 | ‘| 70 6 4 12/ 128 
Deduct $83.70 for six-cylinder R ; 
deduct a td. §2 689.00: on, wags.) Colorado Ro po ,; 5 bes > Ae ;: a 3 or 
Ranger—4-dr. 3 2-dr, * 
$2,629; 4-dr. hardtop, $2,755.50;  2-dr. | Connecticut "59 3 125 1 24 141 6! 89) 12 3 36 43 50} 588 
hardtop, $2,600.60. brace ated. sed. $2,- apg ‘58 3] 145 33 | 83} le 1 13] 42]—S 63] S70 
top, $2,819: conv..’ $3,072. ng Sa = | Florida ‘59 745 8 98| 984) 250) id a 15 22; 103) ~-213| 273 
—4-dr. 2-seat Vinager, ‘07 4-dr., 3- 58 686 17 67 568 200] 197 5! 14 50 87 184 2121 
seat Villager, $3,054 Illinois ‘5S? 945 21 200 981 248 625 43 23 47 73| 163} 3371 
1 FORD—(Frices are her ‘ec mod- ‘58 781 24 101 620 185 328 23 10 39 47 105 2263 
ye -8s, add $118.) Custom 300— | jowa 59 443 12 91; 482 93) 235 12 é 10 23 35, 1442 
4-dr. Se Bz 2-dr. sed., $2,219; best 58 526 9 38} 375 84) 143 8 8 s| 10 36) 1243 
411; 2-dr. sed., $2,357, Fairlane 500-_4-dr. | Kansas 59 550 3 57| 537} ~«107|~=S=«WA'75 8 13 7 17 29| 1503 
sed., $2,530; ods ‘sed, $2,476; 4-dr. wase: ‘58 478 2 31} __359]_68]__—*SS 7 5 6 18 23} __1152 
top, "$2, 602; 2-dr. hardtop, $2,537. Galaxte— | Louisiana "59 843 3 74 756 147 144 18 4 14 10) 80; 2093 
tos nag 82,5824 z ~ = Saten’ "de tee: -dr. ‘58 573 18 31 445 104 114) 20 3 13 17 31; 1369 
" 654; 2-dr. hardtop ; ; 7 a ket 5 
conv., $2,839; retractable hardtop tvs Maine os 2 h. 5 = > Ly | ; 3 r 2 pth 
standard), $3,346. Station Wagons—2-dr., 2- 7 | 
seat Ranch Wagon, $2,567; 4-dr, 2-seat | Maryland 59 5 351 69 235 | 134!) 16 5 19) 35 32 955 
Ranch Wagon, $2,634; 2-dr, 2-seat Country 58 3|__260 7 37|_—*195 64 101 | 2I 25 | 19 49| 78 
Sih, Sees county Sata gaat | MOV 2) [8 Te ew toe ft a ee 
2, - - un an . 
4-dr. 3-seat Country Squire, $2,958. Thun- ; — kr a ee 
¥ —- Nebraska 59 339 17 39 319 62 143 12 3 a 18 15 m7 
iré—(V-8 standard) — 2-dr, hardtop, 58 312 15 22} 248| = 72|_——«139 6 4 15 33) 867 
North Carolina ‘59 1212 | 77 1058 222 157 14 16 30 40 65 2892 
, ‘58 746 6 125 563 135 197 30 13 40 70 ro 1964 
Pennsylvania ‘59 12 1121 18| 315 888 279 561 90 33 63 217| 153 3750 
‘58 15 816 13) 212 82| 2. 226 403 88 iS 47 160) 180 2857 
South Dakota ‘59| 221 7 236 + 15 6B 3} is} 8] 
‘58 145, l | 124) 31] 98 1 8 ; 2 2 oa 
Tennessee ‘59 545 9) 83 521 154| 165 26 5 Hf 15 >| 1612 
‘58 449 | 32 346 107) 123 20 I 5! 16 22 1168 
Utah ‘59 297 2 65 167 49 69 3 ! 17 24 3 73 
‘58 149 34 103 47 55 5 | 5 13 21 433 
china, $1,298; 2-dr, Bianchina sport, $1,- | Y°™mont ‘39 50 2, 4 6) 4 ! 3 5} 3! 7, @ 
428; ‘Jolly, $1,760. 600 Series—2-dr. sed., 3 5! a | 2 35|__22|_ 
$1,398; 2-dr. sunroof, $1,460; 4-dr, stat- 29 States Reported *59| 20| 10923 113 1910| 10549 2549 4159 410 209 420 1196 1411| 33869 
= ar Py _ 1100 Series To Date for August ‘58) 24 9008 140 1274 7330 2071 3219 421 132 359 895 1150} 26023 
Pa +, $1,743; 4-dr. deluxe sed.. | Year 59) 653| 209754| 1723| 34425| 173646| 44410| 63905| 8734| 4002) 9402| 16309| 25196| 592159 
$1,880; 4-dr. stat. wag., $1,998. 1200 , 
Serles—4-dr. sed., $1,998; roadster (Far- To Date 58] 494) 155062 1816| 23501) 124105) 32540) 53872 7236 2799 7300} 11496] 18248) 438469 
ina), $2,812. 2100 Serles—4-dr. sed., $3,- “The information in this report has been compiled from official state d tion has been exercised to insure 


192; 4-dr. stat. wag., $3,498. 750 Abarth 








accuracy to the extent of the registrations le =e =" the time the report is 


sory ' bi pr 
Ttitishe . R. L, Polk & Co. cannot assume any liability by 






























































































































































































































































































































































(Continued on Page 77, Col, 1) reason of inaccuracies or omissions."—R. L 
New Passenger-Car Registrations, 29 States for August, 1959-1958 
Car registrations by AMC Chr CHRYS ; S-P |Miscel- 
P ys- | Impe-| De- Plym- . Mer- | FORD Cadil- | Chev-| Olds- | Pon- | G.M. se 
oT Reg go — ler | rial | Soto wate outh a. AL Ford | Edsel Lincoln) cury TOTAL Buick | “jac | rolet |mobile] tiac | TOTAL ee ae TOTAL 
10 States Previously  '59| 1577| 265 53 188; 594| 1886) 2986| 6088 145| 83 592; 6908| 821 421| 6468! 1199 1449| 10358) 535) 2629) 24993 
eported for August ‘58! 782| 254 40 166] 493] 1726] 2679) 4339 124} 65 557; 5085) 717| 349) 5164 892} 786] 7908 121| 1847} 18422 
Colorado 59 326| 39 iT 35 131 351 567| 1182 42 2 121) 1367) ~—«150 89| 1264 225) 307) 2035 ry 542| 4918 
58 258| 55 i 35 136 313! 550) 812 2I 22 15 970} 115 98| 1329 199 171} 1912 37 500} 4227 
Connecticut "59 673 86 18 56 157) 588) 905) 1628 31 26 167, 1852) ~—«172 145, 1514) 389) 456) 2676 165; 1330| 7601 
'58 30! 48 13 54 164 561 860| 1227 29 2! 170| 1447] ~— «133 137| 1302 303 244; 2119 57} _954| 5738 
Florida "59 855 122 4% 74, «314 $90) 1446| 3468 73 100 341; 3982) 533; 468) 3870) 723 857| 6451 322|  3713| 16769 
58 422 125 4l 108 314] 1073} 1661) 2686 50 89 363} 3188] 526) 479) 2921 725| 495) 5146 72| 2363) 12852 
Hawaii "59 | B | | (125 139) 251 3 8 262 47 21; 263) 55 39| 425 23) 453) ~—«1387 
58 YES ae) 14} 54 5 116 5 5 126 12 Wt] 146) 28; 8 205 | 349| 7% 
Iinois "59 2020/—=«373 78 195| 628) 1996) 3270) 8389 175| ‘157 830; 9551; 1293 756| 9372;  2069| 2832| 16322|  718| 1844| 337% 
58 1142| 297 57 198] 457|_—-2124} 3133) 5355 133} 12! 888) 6497! 1079] _~—789|_—7408| ~—«1660| ~—*1147|_‘(12083) ~—213| _—*1202| ~—-24270 
lowa 59] 505 84 12 4l 198 496| 831; 2244 51 14 214| 2523; —=—=«273|~=S=«106|—=««2706! +~=«391; + +~«525| +4001, ~+~«4132|~+~=SC425| «7 
58] 227|__—80 10 40 177 508} 815] 1627 36 17 181} 1861) 227) 99| 1966 314 333) 2939) 47 220| 610? 
Kansas "59| 47i; 3 10 40; -207|'~=S «463 783| 2236 55 23| cll 2518| 248; (103) 2719|  463| 453) +3986 154) 543; 8455 
58) 239 65 7 52 176 538} 838) 1412 4\ 28) 192} 1673} 279) 97| ‘1851 343 03| er 73 301} 5997 
Maryland "59 630 94 27 66) 224) + +731| +1142) 2073 32 27| 175| 2307; +224 141| 2093] +412) ~=—«520| +3390 165) 884) 8518 
‘58 325 145 16 68) 29% 870} 1395} 1528 16 14} 211] 1769} = 229 156| 2302) 36! 313| 3361 53 706| 7609 
Montana "59 149 26 4 15 67 162) 274) ~+~479 18 é | 69 572 7 44; «#582 109 115) 947 66 165| 2173 
58 124 22 8 13 38 153 234 366 26 4 58 454 83 37| 485 78 91 774 4\ 170| 1797 
North Carolina "59 378 102 17 66] 214) +638) +~=«1037| +~—«:3042 66 23 216) 3347| «372 154) 2843; + —-503|.~—«6I1| 4483 180) 1213) 10638 
58) 179| 78 7 77 158 555| 875} ‘1839 + 13 168} 2049} 31 = | _155| _‘1718 407 295| 2885 55 42 6485 
North Dakota ‘59 118 33 3 14, 48, 168/272) 501 27 7| 59, 594,48] 4921——CO7|—Ss«C79|”=Ct« 2% 56| 1610 
‘58 61 37 17 55]  140| 252) «3% 16 6| 53} 471 Ps 19] 413] 70| 53] 605 17 50 1456 
Pennsylvania 59 2541 497 112 385; 1089; 2615) 4698 6567 177 129 844 7717) + «+41143| 748) 7110; 1627| 2036) 12664 834; 3107) 3156) 
58 965| 4 79 364| 900) —-2667| 4421 4482 148 94 926; 5650/-962| —728| 7102! 13091 i097 11258 225| 1542| 2406! 
South Dakota ‘59 92 18 2 20 4% 469 14 4) 40; «+527! ~Ss«O 14,586 81 62; «823 26 63) 172 
‘58 a ae | 4 47 a & we ‘se| is] _2| 5} __523] 67 | 27; —sSIl 92 20 777 19 i 1620 
Tennessee "59| 368 16 67 188 547 852| 2268 50 23 162) 2503) 274) 130| 2250! 438 47i\| 3 ~ oles 
‘58 | 190/40 / ae 118 366| 568 ‘1058 55 14 101] 1206} —_-200 %| 1 1331 294 167 poy i ae. 430 
Utah "59 214 26 5 32 él 178; 302) +~=«544 16 7 84 651 107 59} 473) +137} + ~=«4172|~=Cté«O 6) 2370 
58 77 18 | 29 42 121 215 30s | 29 8 68 410 54 45| 446 98 7! 714 ” cl _16i7 
Vermont 59 8 16 3 2 28 4 143; «271 15 2 30 318] 4l 12 320 43) 58| 474 1261 
58 67 18 12 24 90 144] 213! 8 2 24 247| 29 15 218 33 47| 342 3 122| 935 
Virginia "59 472 102 2 70| 263 870|  1327| 2667 4% 21 258; 2992) «365 182; 2745; ‘501 682) 4475 18 10815 
58 262 100 15] 84 23 | 871| 1273] 1913 36 19 273| 2241| 279) _~—142|_—_—*1959 313 432 sz ot | "B86! 7858 
Washington "59 506 48 8) 39 160 378) +633) +~—«1324 % 22| 157; 1539) «189! +~=~=«74)~—=«:333 271| 373| 2240) “620 
‘58 257 29 12 4l 124] 352 558] 89! 41 8| 133, 1073 129 70| 1147 188 173 ed rt a! 4310 
isconsin "59 1258 113 25 66] -293|.~=S—««672| ~=«1:169| +~=«2908 él 2 316| 3307, +414 191| 2860 714) + 781| 4960 87 142 
: 58 | va: ae i 64] —-233|_~—S 687] «1081! ~—*1805 49 al 227| 2110) 428 175| 2268] 493 414 | Fel '% oH 9103 
29 States Reported _‘59| 13306] 2154] 478] += 1471/4911! 13954) 22968) 49599; 1133; 718) 4887) 55337|  6871| 3876! 51863) 10457! 126 | 250| 202958 
To Date for August ‘58! 6693} 1956 353} 1480] 4169} 13871] 21829] 32825 885 576| _4/64| 39050) 5908] 3724! 119671 8260 reo | al 4 fa t 148 
Year 59 226908| 40172| 10944) 28943) 91706| 247446) 419211| 920372 28916| 17708] 2455| 162443] 91555| 948573| 237746| 250594/ 1690911 178 | 372558 | 3857221 
To Date ‘38 103485| 39784 9962! 31894] 84601! 252483| 418726 ci 25692| 17871) Seses| 75 753103| 165854] 82345] 820902| 201992 ratty rot! = 312596) 273104 
“The information in this report has been compiled from official state d ble precaution has been exercised to insi a ations 
R. L. Polk & Co, cannot assume any eicbility by reason of inaccuracies or ommissions. Re talk Aa Scag extent of the registrati 


received at the time the ane is published. 
The 1958 figures for : 





litan and Packard are included in miscellaneous. 











BOSSRSSE FSET _ SETS SISyrs_ Titees el 


(ove 


2-dr. 
2-dr 


ik FO 8 Pe 


Beg 


 Peeeet tr 


858 


S¥E8 


z! =z. 


e8,8 





SlaelSi 


S/S3igglz 


S\es\saxlzaissies 


FSET JES 


& 


IS€izpicyl 


&3 


x3 | 


il 


ES 


ISSIBRISEISSiRalS 


SalRk&ls 














AUTOMOTIVE NEWS, OCTOBER 5, 











Port-of-Entry Prices 
On Imported Cars 








(Continued from Page 76) 


—2-dr. sed., $2,206. (Heater standard on 
all models.) 
FORD (England)—Anglia—Deluxe 2-dr. 
ged., $1,561. Prefect—Deluxe 4-dr. sed., 
$1,661. Escort—2-dr. stat. wag., $1,651. 
2-dr. stat. wag., $1,761. Consul— 
4dr. sed., $2,034; conv., $2,373. Zephyr— 
4dr. sed., $2,215; conv., $2,574; Zodiac— 
4dr, sed., $2,387; conv., $2,865. 
GOGGOMOBIL—T-400—2-dr. sed., $995; 
Florida Sunroof Deluxe 2-dr, sed., $1,035; 
g-dr. Step-In van, $1,350; Coupe deVille, 
$1,395; Coupe deVille conv., $1,445. T-700 
—Cpe., $1,395; sport roadster, $1,445; 
Roust-About, $1,595; Sprint cpe., $1,695. 
GOLIATH—1100 Se Hansa 2 -dr. 
ged., $1,949; Hansa conv., $2,126; Hansa 
9-dr, stat. wag., $2,095; Empress 2-dr. 
Sport Sedan, $2,275; Tiger Sport Coupe, 
$2,568. (Heater standard on all models.) 
HILLMAN — 4-dr. Special sed., $1,699; 
4dr. Deluxe sed., $1,849; conv., $2,099; 
g-dr. stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 
HUMBE 





R—Super Snipe—4-dr. sed., $3,- 
995; 4-dr. stat. wag., $4,575. (Automatic 
transmission, power brakes and heater are 
standard.) 

JAGUAR—Mark IX—4-dr. sed. (auto- 
matic transmission and power steering), 
$6,020. 3.4 Litre Sedan—/(overdrive), $4,- 
567; (automatic transmission), $4,667. 
XK-150—Roadster, $4,520; roadster (over- 
drive), $4,685; roadster (automatic trans- 
mission, $4,770; cpe., $4,500; cpe. 
(overdrive), $4,665; cpe. (automatic trans- 
mission), $4,750; conv., $4,620; conv. 
(overdrive), $4,785; conv. (automatic 
transmission), $4,870. XK-150-S—roadster 
(overdrive), $5,120; cpe, (overdrive), $5,- 
075; conv. (overdrive), $5,195. 

LANCIA— A p p la —4-dr. sed., $2,892; 
conv., (Vignale), $4,490; cpe. (Farina), 
$4,438; cpe. (Zagato ‘‘S’’ modified), $4,- 
708. Aurelia—conv. (Farina), $5,830; cpe., 
$5,830. Flaminia—4-dr. sed., $5,998; cpe. 
(Farina), $6,355; sport (Zagato), $6,485; 
G, T. Touring, $6,485. 

LLOYD—600 Series—2-dr. sed., $1,395; 
2dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1,445; 2-dr. 
4-passenger sunroof stat. wag., $1,500; 
2-dr. 6-passenger stat. wag., $1,675; 2-dr. 
6-passenger sunroof stat. wag., $1,740; 
2dr. 6-passenger stat. wag. (long wheel- 
base), $1,795; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,895. 

MAICO — 500 — 2-dr. sed., $1,325. 700 

-—2-dr. sed., $1,845. (Heater standard 
on both models.) 

MERCEDES-BENZ—180—4-dr. sed., $3,- 
240; 4-dr. stat. wag., $4,988; Kombi wag., 
$4,891. 180-D (diesel engine)—4-dr, sed., 
$3,517; 4-dr. stat. wag., $5,216; Kombi 
wag., $5,119. 190—4-dr. sed., $3,431; 4-dr. 
stat, wag., $5,184; Kombi wag., $5,088. 
190-D (‘diesel engine)—$3,708; 4-dr, stat. 
wag., $5,411; Kombi wag., $5,316. 190-SL 
—foadster, $5,020; cpe., $5,232; cpe.-road- 
ster (with interchangeable hard and soft 
tops), $5,416. 219—4-dr. sed., $3,823. 220-S 
—4-dr, sed., $4,283; cpe., $7,641; conv., 
$7,641. 300—4-dr. conv., $12,621. 300-d— 
(diesel engine) —4-dr. hardtop, $10,418. 
300-SL—roadster, $10,928; conv., $11,106; 
cpe.-roadster (with interchangeable hard 
and soft. tops), $11,375. (Heater standard 
on all models. Power brakes standard on 
all models except 180, 180-D, 190 and 
190-D. Automatic transmission standard 
on 300-d 4-dr. hardtop.) 

METROPOLITAN — 2-dr. hardtop, $1,- 
672.60; conv., $1,696.60. 

MG-MGA 1600—roadster (disk wheels), 
$2,444; roadster (wire wheels), $2,544; cpe. 
(disk wheels), $2,667; cpe. (wire wheels), 
$2,767. MGA-DOHC—conv., $3,069; coupe, 
$3,263 (disk brakes and knock-on disk 
wheels standard). Magnette Mark III—4- 
dr. sed., $2,695. (Heater standard on 
Magnette.) 

MORETTI—750 Series (35 horsepower)— 
Super Panoramica 4-dr. sed., $2,495; Coupe 
Turismo, $2,495. 750 Series (43 horsepower, 
dual carburetors)—Super Coupe Turismo, 
$2,995; Spyder conv., $2,995. 
MORGAN—‘‘Plus Four’’ cpe., $2,855. 
MORRIS — ‘1000’ Standard 4-dr. sed., 
$1,678; 2-dr. sed., $1,495; conv.,: $1,574; 
2-dr. stat. wag., $1,798. ‘1000 Deluxe— 
4-dr. sed., $1,718; 2-dr. sed., $1,599; conv., 
$1,636; 2-dr. stat. wag., $1,825. Oxford 
—4-dr. sed., $2,259. 

NSU PRINZ—2-dr. sed., $1,398; sunroof 
sed., $1,487. (Both are 5-passenger mod- 
els.) NSU Sport Prinz—cpe., $2,245. 
(Heater standard on all models.) 
OPEL—Rekord — 2-dr. sed., $1,957.50. 
Caravan — 2-dr. stat. wag., $2,262.60. 
(Heater standard on both models.) 

PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
697; Grand Standing 4-dr. sed., $1,725. 
PEERLESS—G. T. 2-litre cpe., $3,995. 
PEUGEOT—403 — 4-dr. sunroof sed., 
$2,250; 4-dr. stat. wag., $2,490. 

PO HE—1600 Series —conv., $3,581; 
Super conv., $3,981; cpe., $3,700; Super 
cpe., $4,150; Carrera cpe., $5,700; hardtop, 
$3,865; Super hardtop, $4,315; Carrera, 
hardtop, $5,865; cabriolet, $3,950; Super 
cabriolet, $4,400; Carrera cabriolet, $5,950. 

RENAULT—40V 4-dr. sed., $1,345; 4- 
dr. Sunroof sed., $1,400. Dauphine 4-dr. 





New Plane-Truck Service 


Moves Step Closer 


WASHINGTON. — The National 
Motor Freight Traffic Assn, has 
approved a program to establish a 
coordinated air-truck service de- 
Signed to expedite freight ship- 
Ments to areas remote from air- 
Ports. 

In its resolution approving the 
Program, the NMFTA took steps to 
insure that the “paper work in 
handling shipments of this type 
Service be kept to a minimum with 
an objective towards a single doc- 
umentation.” It was pointed out 
that the service contemplated was 
not that of delivery within a com- 
Mercial zone but rather one that 
involved a line haul” of as much 
a8 200 miles from the airport. 





sed., $1,645; 4-dr. Sunroof sed., $1,700. 
Caravelle—conv., $2,395; hardtop, $2,445; 
hardtop-conv., $2,525. (Heater standard on 
all models.) 

RILEY—1.5 4-dr. sed., $2,319. (Heater 
standard.) 

ROVER—90—4-dr. Deluxe sedan, $3,395. 
105—4-dr. Deluxe sedan, $3,625 (automatic 
overdrive. (Heater standard on all models). 

ROLLS-ROYCE—Silver Cloud—Standard 
Steel Saloon, $13,995. (Automatic trans- 
mission, power steering, power brakes 
standard.) Other dels are t built 
and vary considerably in price. 

SAAB—*“‘93B’’—-2-dr. sed., $1,895; 2-dr. 
sed. (automatic clutch), $1,995; 2-dr. sun- 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 
matic clutch), $2,119. Granturismo 750— 
2-dr. sed., $2,568. (Heater standard on all 
models. ) 

SIMCA—Aronde—Deluxe 4-dr. sed., $1,- 
698; Super Deluxe 4-dr. sed., $1,798; 
Elysee 4-dr. sed., $1,898; Montlhery 4-dr. 
sed., $1,971; Chatelaine 2-dr. stat, wag., 
$1,963; Grand Large 2-dr. hardtop, $2,- 
071; Monaco 2-dr, hardtop, $2,146; Plein 
Ceil hardtop sport cpe., $2,947; Oceane 
conv., $3,167. Ariane (4-cylinder)—4-dr. 
sed., $1,998. Ariane (V-8) —4-dr. sed., 
$2,098. Vedette (V-8)—Beaulieu 4-dr. sed., 
$2,298. (Heater standard on Aronde mod- 
els.) 








SINGER — Gazelle — 4-dr. sed., $2,095; 
conv., $2,349; 4-dr. stat. wag., $2,425. 

SKODA—S-440 2-dr. sed., $1,687; S-445 
sed., $1,787; 2-dr, stat. wag., $1,995; S- 
450 conv., $2,395. 

SUNBEAM—Rapler—2-dr. hardtop, $2,- 
499; conv., $2,649. 

TAUNUS — Standard — 4-dr. sed., $2,- 
120.50; 2-dr. sed., $2,028.50; Combi-wagon, 
$2,237. Deluxe—4-dr. sed., $2,266.50; 2- 
dr. sed., $2,174.50; Combi-wagon, $2,383. 

TEMPO—Viking Rapid—6-passenger stat. 
wag., $2,170.60; 9-passenger stat, wag., 
$2,203.60. Matador—3-passenger stat. 
wag., $2,482.75; 6-passenger stat. wag., 
$2,514.65; 9-passenger stat. wag., $2, 
546.55; 12-passenger stat. wag., $2,712.50. 

TOYOPET—Crown Custom — 4-dr. sed., 
$1,999; 2-dr., stat. wag., $2,111. Toyota 
Land Cruiser (4-wheel drive)—canvas top, 
$2,930; steel top, $3,365. 

TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899; TR-3 (sports cars)—soft top 
$2,675; hardtop, $2,835. 

TURNER—Standard 950 Sports roadster, 
$2,245; Stage II roadster, $2,635; Coventry 
Climax I roadster, $3,170; Coventry Climax 
III roadster, $3,370. 

VAUXHALL — Victor — 4-dr. sed., $1,- 
957.50; 4-dr. 2-seat stat. wag., $2,262.60. 
(Heater standard on both models.) 

VESPA — V-400 — 2-dr. sunroof sed., 
$1,080. 

VOLKSWAGEN—2-dr. sed., $1,565; 2-dr. 
sunroof sed., $1,655; conv., $2,055; stat. 
wag., $2,245; deluxe stat. wag., $2,620. 
Karmann Ghia—cpe., $2,430; conv., $2,- 
695. (Heater standard on all models.) 

VOLVO—4-dr. sed., $2,795; 2-dr. sed., 
$2,330; 2-dr. stat. wag., $2,490. (Heater 
standard on all models.) 

WARTBURG—Standard 4-dr. sed., $1,- 
688; standard 4-dr. sunroof sed., $1,778; 
deluxe 4-dr. sed., $1,799; deluxe 4-dr. sun- 
roof sed., $1,889; 2-dr. stat. wag., $1,898; 
4-dr. deluxe stat. wag., $2,085; conv., $2,- 
099; coupe, $2,199; sports roadster, $2,799. 
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Davis Buick's Nashville Home— 





Frank C. Davis jr., who entered the auto business in 1946 in Georgia as a used-car 


dealer, now is operating Frank Davis Buick, Inc., in Nashville. 
former Shackelford Buick Co. in July. 


He purchased the 
Davis Buick Co., Inc., which he has operated 
in West Point, Ga., since 1948, will be sold, Davis said. The Nashville facilities in- 
clude an 18,500-square-foot main building and showroom and two 4,000-square-foot 
metal buildings which are used for the paint and body shop and new and used-car — 
make-ready. The firm also handles the Opel. 








(Ford), Garland Rd, and Loop 12, 
has acquired Truck Town, Elm and| Joe B. Glass, 


Glass Motor Buys Truck Site in Dallas 


DALLAS.—Glass Motor Co.| Oakland, for a truck sales and 


service site. The firm is headed by 








LIFT-ARM 
UNDER-BODY HOISTS 





HEAVY DUTY 
ROLL A LIFT 
UNDER-BODY HOISTS 


STAKE, PLATFORM, AND 
ALL-PURPOSE BODIES 


= a a oo 








PERFECTION 
FRAME & 
FRAMELESS 
DUMP 
TRAILERS 











TELESCOPICS 
(SINGLE OR TWIN) 





HYDRAULIC LIFT GATE 





CONTRACTOR 
STEEL & ALUMINUM DUMP BODIES 


=> 





PERFECTION STEEL BODY COMPANY 


-GALION, OHIO. 


pale eet op Hs 


pa 


oe 











78 


AUTOMOTIVE NEWS, OCTOBER 5, 1959 








MIRROR ASSEMBLIES—Pathfinder truck 
mirror assemblies with both telescoping 
and rigid arms have been introduced by 
Auto Lamp Mfg. Co., 2909 S. Indiana Ave., 
Chicago, Ill. Suitable for most trucks, trac- 
tors and panel deliveries, mirror assem- 
blies are equipped with 5% by 7'%,-inch 
rectangular mirror heads, in either steel 
rim or rubber rim models. All have the 
option of long extension arm (14 by 2314 
inches) or short arm. extension types (9 by 
12 inches). Arm assemblies are constructed 
of heavy-gauge steel tubing with telescop- 


ing extensions. 
et a 





AERIAL LADDERS—Service-Master Divi- 
sion, McCabe-Powers Body Co., 5900 N. 
Broadway, St. Lovis 15, Mo., has announced 
the addition of a line of low-cost aerial 
ladders for installation on the Service- 
Master all-purpose service body or other 
suitable vehicles. The aerial ladder is 
available in two models: ML and LH, Model 
ML is elevated by a hydraulic cylinder pow- 
ered by a manually operated pump. The 
LH Model has an electric motor-driven 
pump powered by the vehicle's electrical 
system, Both models have hand-operated 
mechanical extension and rotation. Each 
model can be furnished in 26-foot and 
30-foot sizes. 





HYDRAULIC MOTORS — Ontario Equip- 
ment, Inc., McCook, Ill., has introduced 
a pair of new hydraulic motors to the 
market. According to the company, the 
EDBRO hydraulic motors are designed to 
give a simplified method of power trans- 
mission, thereby eliminating complicated 
gearing and clutch mechanism for chang- 
ing speeds. This makes possible an in- 
finite range of motor speeds and the speed 
changes can be made without stopping the 
motor, it is said. The dels are Constant 
Displacement Hydraulic Motors HMA.1, 
HMA.2, both six cylinder types. They con- 
vert oil under pressure to rotary motion. 

“Kone 


Motorola Offers Antenna 


For Foreign, Sports Cars 

The Continental, an antenna es- 
pecially designed for foreign and 
sports cars, has been announced 
by the Parts & Accessories Divi- 














TRUCK NEW PRODUCTS 








sion, Motorola, Inc., 4545 W. Au- 
gusta Blvd., Chicago 51, Ill. 

The new antenna is shorter and 
built to a different scale than 
American antennas, Motorola said. 
A counter display especially built 
to promote the antenna also is 


available, the firm said. 
* * * 











POWER CABLE PROTECTOR—The 58J 
Velvac ‘Pogo Stick" is designed to pro- 
vide greater protection for electrical power 
cables carried between highway tractors 
and trailers. The unit is of two-piece 
tubular steel construction. The lower tube 
is secured by a channel steel frame to 
the tractor unit, and an oil tempered coil 
spring provides a flexible joint with the 
upper steel tube. The spring will stand 
180-degree bends without taking a ‘‘set,” 
springs back into position when pressure 
is relieved. As a result, the electrical 
cable is protected against excessive bend- 
ing, .as well as against unusual stresses, 
strains and strasive action, it is said. 


\ \ 


\\ 





CONVERSION HOIST—A twin-cylinder, 
telescopic-type conversion hoist that is said 
to provide the advantages of lightweight, 
plus the lifting capacity necessary to han- 
die almost any type of farm job, has been 
introduced by Hercules Steel Products Co., 
Galion, O. Designated the Hercules model 
X-25-447, the hoist is engineered for use 
under farm-type bodies 13% to 18 feet in 
length, with 102, 108 or 120-inch cab-to- 
axle chassis. Active sleeve diameters on 
the model X-25-447 hoist are four, three 
and two inches. Cylinder displacement is 
540 cubic inches. 


* * 





AIR COMPRESSOR—A lightweight, com- 
pact air compressor for automotive and 
industrial applications has been announc- 
ed by Cummins Engine Co., Columbus, 
Ind. This Cummins compressor is said to 
offer these user benefits: Five to 20 pounds 
weight saving; single cylinder 12 cubic 
feet design; simplified single air intake 
and outlet assembly, and integral crank- 
shaft and accessory drive. The compressor 
is available for all Cummins H, NH and 
six cylinder J and C series engines. The 
compressor is driven by the engine timing 
gear train and is water cooled. Its crank- 
shaft and bearings also serve as the shaft 
and bearings for the accessory drive, it 





is said. 





DROP CORD—A drop cord featuring a 
high-impact phenolic piston-grip handle 
has been announced by Cordomatic, 
Seventeenth and Indiana Ave., Philadel- 
phia 32, Pa. The handle, said to be im- 
Pervious to grease and oil, includes a 
builtin electric outlet, switch and all-steel 
swivel cage and reflector. Two models are 
available, the ““125-DC" with 25 feet of 
cord and the ‘150-DC"’ with 50 feet of 
cord. 





SNOW PLOW—Western Snow Plow Di- 
vision, Douglas Motors Corp., 1234 N. 
Sixty-second St., Milwaukee, Wis., has an- 
nounced reversible blade plows for 1954 
and later Chevrolet, Dodge, Ford and 
GMC pickup trucks with two and four 
wheel drive. Plows are furnished with 
power hydraulic pump, ram, hoses and 
all fittings necessary for installation. Blades 
are available. in six, seven and eight-foot 
widths. The blades feature five angle set- 
tings. 
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LEVELING DEVICE—Lev-L-Matic, the hy- 
draulic coach leveling device, will be fea- 
tured on 1960 Superior side servicing mod- 
els, according to Superior Coach Corp., 
Lima, O. Designed to raise either side of 
the coach, the unit levels the coach floor 
to make casket replacement easy, even 
when the coach must be parked on highly 
crowned or uneven streets, it is said. The 
device raises either side of the coach hy- 
draulically, and operates directly from the 
coach engine, controlled by a switch. There 
is no drain on the battery, it is said. 

ee Se 





UTILITY BODY—The series P-A Surveyor 
Body is said to be designed for today's 


modern surveyor, The body's interior is 
weathertight with three opening aluminum 
sash windows on each side to give better 
visibility. There is a dome light and the 
roof is insulated with fiberglass and 
masonite lining. The front of the body fea- 
tures an adjustable ventilator. The body 
includes full compartmentation completely 
laid out for the storage of surveying in- 
struments, equipment and supplies. Utility 
Body Co., 1530 Wood St., Oakland 7, Calif. 
eS 258 


Merit Mufflers Introduces 
Exhaust System Catalog 


Many new features including 
scale: drawings of exhaust systems 





|| the unit if required, it is said. The unit is 








of all makes and models of cars 


including most foreign cars, are 
contained in a catalog being circu- 
lated by Merit Mufflers, 619 Smith 
St., Toledo 1, O. 

The 9%6-page catalog, which is 
printed in three colors, has almost 
20 pages devoted to the scale draw- 
ings which are clearly labeled for 
easy and quick selections of the 
proper part for a given automobile. 


* * * 


STEERABLE AXLE ASSEMBLY—The Steer- 
omatic tandem axle unit is said to be 
a self contained mechanically operated 
steering assembly. The unit is steered avto- 
matically and does not require any manual 
operation by the driver. An air operated 
device, controlled from the truck cab, locks 


basically composed of a ball ring mount, 
frame, two leaf springs embedded in rub- 
ber cushions, a steering tongue, axle and 
wheels. Measurements of the unit are 
equivalent to a standard rigid unit in 
width, height and wheel base. Pollock In- 
dustries, S, Keim St., Pottstown, Pa, 
* . x 








MIRROR HEAD — Designed to fit the 
Dietz No. 776 Junior West Coast mirror, 
the No. 77HR mirror head has a ball stud 
mounting and can be pivoted 360 de- 
grees. The head's clear glass is protected 
by a rubber rim. Mirror casing is finished 
in hammertone grey. Mirror and rubber 
rim are easily replaced, it is said. Exten- 
sion mounting arms on No, 776 mirror can 
be extended 11 to 15 inches horizontally 
13% to 18 inches vertically. R. E. Dietz 
Co., 225 Wilkinson St., Syracuse, N. Y. 

a 





FLOODLIGHTS — The line of outdoor 
Power Beam floodlights announced by 
Stonco Electric Products Co.,. 333 Monroe 
Ave., Kenilworth, N. J., is complete with 
spring construction (patent pending) that 
is said to cut relamping time in half. With 
no tools or prying devices required, lamp 
replacement is not only faster but easier 
and. safer. At a touch, a heavy-duty steel 
coil spring automatically ‘‘pops'’ the old 
lamp out. New lamps “snap'’ into place. 
Floodlights in the line are for up to 300- 
watt 2000-hour sealed beam lamps and are 
available with a wide variety of mounting 
devices for pole top or wall mounting, 





singly or in clusters. 
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DUALMATIC 
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DRIVE HUBS — The Dvalmatic selective 
drive hub set No. F-230 for Ford F-100 
and F-250 four-wheel-drive trucks has 
been announced by Dualmatic Products 
Company, P. O. Box 419, Longmont, Colo, 
The Dualmatic line includes some 35 other 
numbers for Willys Jeep, Napco conver- 
sions, all Army units and such imports as 
British Land Rover and Japanese Toyota 
Land Cruiser. Dualmatic hubs are said to 
make it possible to disengage the front 
wheels from the drive chain when the 
vehicle is to be used in two-wheel drive, 
Thus eliminating drag, reducing front dif- 
ferential wear, increasing power and in- 
creases the vehicle usefulness, it is said, 

= ee 





TAILGATE LOADER—The Venco EB-1500 
tailgate loader has been announced by 
Santa Anita Mfg. Corp., Temple City, 
Calif. The electric loader has a capacity 
of 1,500 pounds, and is said to be svit- 
able for stake body, flat bed and van 
body trucks from % ton. through 24, tons. 
Vertical travel is 48 inches; net weight 
is 500 pounds; platform sizes available 
are 72 by 26-inch, 80 by 26-inch and 
90 by 26-inch, all with 4-foot ramp. Spe- 
cial sizes of platform are optional. 

— 





POWER TAKE-OFFS—An improved series 
of power take-offs has been added to the 
line of winches and power take-offs manu- 
factured and marketed by Tulsa Winch 
Division, Vickers Inc., Tulsa, Okla, The 
series 32 PTR is a heavy-duty, single gear, 
full-torque power take-off, with double-end 
output shaft. It is designed for the New 
Process transfer case model 91000 in 
Dodge and IHC four-wheel-drive vehicles. 

ek ee 





TAIL LIGHT—An improved tail light has 
been announced. by Peterson Mfg. 
Kansas City, Mo: It is said to feature 4 
Spitfire wraparound lens for improved op* 
tics and a concentrated red beam. 
changing is made easier with two screws 
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Dart Station Wagon— 


four station wagons are available in 
Dodge's new Dart line. There are six-pas- 
senger and nine-passenger units in both 
the Seneca and Pioneer series. All are 





four-door models. Wagons also are offered 
in the Matador and Polara series. 





Canted Fins— 


Canted fins top the jet-tube fenders of 
the '60 Dodge Matador and Polara models. 
Some hardtops feature this large rear win- 
dow which is available in shaded glass 
that cuts out 85 percent of the sun's heat. 


BOX SECTION HEA 


STRONGER, STRAIGHTER 
PILLAR 





_ door three-seat wagon. Phoenix — 


@ ROOF RAILS 






STRONGER JOINT 
HEAVIER BOX-SECTION SILL 


RUGGED CHANNEL-SECTION CROSS MEMBER 


Dodge "Unibody' Construction— 


All Have ‘Unibody’ Construction .. . 





What's New: 


12 Dart models in three series 
— Seneca, Pioneer and Phoenix 
. « - 11 Dodge models in Matador 
and Polara series . . ,. “Unibody” 
construction , . . six-cylinder en- 
gine set at 30-degree angle... 
TorqueFlite Six transmission ,. . 
“Ram Induction” for V-8s .. . 
new styling . . foot-operated 
parking brake ... “warning- 
light” system, 

* * ok 
ODGE has a lot of stories to tell 
about its 1960 models, but the 
biggest one concerns the new Dart 
and the accompanying shift in ser- 
ies designations. 

The Dart is Dodge’s 118-inch 
wheelbase line. It will go on dis- 
play in dealer showrooms Friday 
(Oct. 9) along with the other 1960 
Dodges. 

The Dart will be offered in 
three series — Seneca (six and 
V-8), Pioneer (six and V-8) and 
Phoenix (V-8 only). Twelve mod- 
els will be available. They are: 

Seneca—four-door sedan, two- 
door sedan and four-door two-seat 
wagon, Pioneer — four-door sedan, 
two-door sedan, two-door hardtop, 
four-door two-seat wagon and four- 


four-door sedan, four-door hardtop, 
two-door hardtop and convertible. 
* ca * 


§ gm “big” Dodges retain last 
year’s 122-inch wheelbase, but 
that’s about the only similarity to 
1959’s Coronet, Royal and Custom 
Royal. The new series are the Mat- 


* * + 


DERS 


STRONGER JOINTS 





BOX-SECTION 
REAR RAILS 














BOX- SECTION 
CROSS MEMBER 


REINFORCED PILLAR 


The body and frame are integrated into a single unified structure in the Unibody" 
method employed on the 1960 Dodge and Dart. The company claims that cars with 
this type of construction are nearly four times as strong as those built by conventional 


body and frame methods. 


ador and the Polara, and there are 
11 models for 1960, 

Each series has a four-door se- 
dan, four-door hardtop, two-door 
hardtop and a pair of four-door 
station wagons. In addition, there 
is a convertible in the Polara ser- 
ies. 

All 1960 Dodges have “Unibody” 
construction. The body and frame 
are integrated into a single unified 
structure. Dodge claims that this 
type of construction is four times 
as strong as conventional body- 
frame methods. 

Dodge said it gives extra room 
on the inside of the car and pro- 
vides “a higher level of comfort and 
quiet for the driver and his pas- 
sengers.” 

oe * * 

T= Dart is designed to compete 
with Ford, Chevrolet and Plym- 
outh, and it replaces Plymouth in 
Dodge Dealer showrooms. 

The Dart grille features vertical 
bars that curve down and outward 
from the hood, Dual headlights and 
a massive bumper are other front- 
end highlights. 

Low fins crown the rear fen- 
ders, and the gas filler and back- 
up lights are housed in the bump- 
er. The rear license plate is set 
in the deck lid. 

Powering the Seneca and Pioneer 
sixes is a new Economy Slant “6” 
which is set at a 30-degree angle 
in the engine compartment, Dodge 
claims four advantages for this 
angled position: 

The center of gravity is lower 
than in upright engines, a low, styl- 
ish hood is possible, engine com- 
ponents are more accessible and 
the water pump can be moved to 
the right side to reduce the length 
of the engine. 

* * * 
Tu economy Slant “6” is a 145- 
horsepower unit that displaces 
225 cubic inches and has a compres- 
sion ratio of 85 to 1. Bore and 
stroke are 3.40 by 4.125 inches. 
A new automatic transmission— 
the TorqueF lite Six—is available on 
six-cylinder units. It is a three- 
speed, torque-converter unit. 
Dart V-8s use a 318-cubic-inch 
Red Ram engine that is rated at 
230 horsepower with a two-barrel 
carburetor and 255 with a four-bar- 
rel unit. Compression ratio is 9 to 1. 

Matador and Polara models 
have a flaring front bumper with 
wraparound parking lights and a 
horizontal grille. At the rear, 
canted fins extend from new jet- 
tube fenders. Large, circular tail 
lights are housed in the fenders. 
A special] feature on hardtop 
models is a large rear window 
which is available in shaded glass 
that is said to cut out 85 percent 





of the sun’s heat. 





the sales force was the solution to 
a sales slump which hit Nance 
Buick Co., according to Bill Murray, 
general manager. 

“After selling only seven new 
cars in 20 days we decided it 
would take new men with an 
optimistic attitude to pull us out 
of the tailspin,” he explained. 
He said management also con- 
cluded it was “a hopeless undertak- 
ing to waste any more time trying 
to pump new life and enthusiasm” 
into the firm’s old salesmen. 

Nance set up a brief training pro- 
gram, chose 43 of 64 applicants and 
ended up with three good men who 
each have averaged eight new-car 
Sales a month, Murray said. 

For a week Nance ran a classi- 
fied ad for working men who would 
try auto selling without giving up 
their regular jobs. 

“We deliberately went about dis- 
couraging the applicants,” said 


the free loaders and get them out 
of the way early.” 

School got under way after the 
elimination of 21 of the 64 appli- 
cants during screening. 

A few of the remaining 43 drop- 
Ped out after the first night of 
Classes, which was devoted to prod- 


EL PASO, Tex.—New blood on|it quits following subsequent ses- 


urray, “We wanted to wash out! _. th 


Crash Program: New Sales Blood 


sions on prospecting and canvas- 
sing and telephone techniques and 
“cold spearing.” 

“From the 31 who finished the 
training I selected seven men I 
figured were the most promising,” 





Highway Program 
Gets Scrutiny of 


Special Probers 


WASHINGTON. — A select sub- 
committee has been appointed by 
Rep. Charles A. Buckley, New York 
Democrat and chairman of the 
House Public Works Committee, to 
make a comprehensive investiga- 
tion of the Federal-aid highway 
program. 

Rep. John A. Blatnik, Minnesota 
Democrat, who was appointed 
chairman of the subcommittee, said 
the investigation “will be thorough 
e members are in dead earn- 
est about this.” 

It was indicated that hearings 
probably will be held later this fall. 

Buckley said that the subcommit- 
tee’s investigation will include a 
study of all the “policies, proced- 
ures and practices” involved in the 








uct knowledge, Some more called 





gram. 


four gave up along the way, he 
added. 


Murray continued. “They uncovered 
prospect after prospect, but their 
weakness was in closing. 


lines on how to handle this deal 
and that one, explaining why the 
next one couldn’t be handled in 
the same way.” 


sales blood from time to time, 
Murray said, it’s unprofitable to 
take on any more than three or 
four inexperienced men at any one 
time. 


supervision that is required. A 
sales manager has other responsi- 
administration of the highway pro-| bilities that demand some of his 
time.” 


said Murray. “We offered them a 
guaranteed minimum of $400 a 
month for a two-month period, 
plus a demonstrator and gasoline 
expense.” 

Only three remained on the staff 
three months after the project was 
undertaken, Murray said. The other 


“We lived with these new men 
for their first 30 days on the job,” 


“We coached them from the side- 


He said Nance sold 21 new 
Buicks in the first eight days 
after the seven new men joined 
the sales force. 


Although a dealership needs new 


“This is because of the constant 


12 Darts, 11 Dodges for ’60 


This feature is standard on the 
Polara and optional on the Mata- 
dor. It also is available on the 
Dart Phoenix. 

* * * 


7 Matador engine is a 361- 
cubic-inch V-8, and the Polara 
utilizes a 383-cubic-inch power 
plant, Compression ratio is 10 to 1 
for each. Horsepower is 295 for the 
Matador and 325 for the Polara. 

An engine option is the D-500 
Ram Induction unit which “har- 
nesses onrushing air to provide 
increased power and safer high- 
way passing.” Dodge calls this 
principle “intake tuning.” 
According to Dodge, “Ram induc- 
tion forces air and fuel into the en- 

gine when the throttle is opened, 
but it does not take any power 
from the engine for its operation, 


and it has no moving parts to get 
out of adjustment.” 

Ram induction is available on 
Matador, Polara and Dart Phoenix 
models, 


+ * aa 
A™ Dodges and Darts have foot- 
operated parking brakes and 
aluminized exhaust systems that in- 
crease the life of exhaust compon- 
ents. 

An optional safety feature is a 
“Child Guard” vacuum-powered 
door-locking system. A switch on 
the instrument panel locks or 
unlocks all doors plus the tailgate 
window on station wagons, 

A dealer-installed safety device is 
an emergency flasher system that 
lets the driver light all turn-signal 
lights simultaneously when the car 
is stopped. 

Dart sedans and hardtops are 
208.6 inches long, and Matador and 
Polara units measure 212.6 inches. 
Station wagons in both lines are 
built on a 122-inch wheelbase and 
are 214.8 inches from bumper to 
bumper. 














Whats 
Jurnace 


S§ organ? 


“Furnace and organ” is car-talk for heater and radio. 
Also called “heat and music.” The Chrysler furnace 
and organ are completely controlled by push- 
buttons. A fingertip touch does all the work. It’s 
all part of Chrysler engineering’s concept of push- 


button driving ease. 


FOR THE FULL STORY 


ON THE COMPLETELY NEW 


GHRYSLER 1960 


See 


Page 69 











FREE WHEELING HUBS FOR 





4-WHEEL DRIVE TRUCKS 





Available For All Civilian, 
Army, or Import Trucks 







WILLYS JEEP © CHEVROLET 
DODGE © FORD © IHC 
TOYOTA LAND CRUISER 
STUDEBAKER © MACK 


MARMON HARRINGTON 
BRITISH LAND ROVER 
RIO © GMC 


: SIMPLE TO INSTALL— SIMPLE TO OPERATE -% 


Warehoused in 60 principal ci 


ties. Available from any auto- 


motive jobber or truck equipment distributor. Dealers cost, 
$37.50 to $42.50 in 3-set quantities. Manufacturers of the 


world's largest and most complete line. 


DUALMATIC propuctTs co. 


P.O. BOX 419 ° 
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Columbus Dealers 
Agree to Close 
3 Nights a Week 


COLUMBUS, O.—Eighty-two new 
and used-car dealers have agreed to 
close at 6 p.m, every Tuesday, 
Thursday and Saturday, according 
to George Krieger, president of the 
Columbus Automobile Dealers Assn. 

The program will become effec- 
tive Dec. 1. Most of the dealers will 
be open Monday, Wednesday and 
Friday nights. 

Krieger said there will be one 
concession. Dealers may remain 
open every night for a two-week 
period during official new-car an- 
nouncements. 

“Reports from other cities indi- 
cate that the closing does not in- 
convenience the public,” Krieger 
said, “Most of the dealers said the 
public even appreciates the im- 
proved quality and efficiency of 
service that can be offered at the 
times the agencies are open.” 





Bulletin Board 














Truck Booklet 


A handy truck handbook (pocket 
size) which covers in digest form 
over 50 different subjects of valu- 
able truck “know-how”—$1.00. H. 
S. Watson Co., 1316-67th St., Emery- 
ville 8, Calif. 

+ * * 


Hoover Ball Bearings 

“Deep-Groove Ball Bearings’— 
12 pages, free, Bulletin 110, and 
“Double-Row Ball Bearings’—four 
pages, free, Bulletin 111. Both avail- 
able from Advertising Dept. 
Hoover Ball & Bearing Co., 5400 
S. State Rd., Ann Arbor, Mich, 

+ . * 


Cost Record Book 
A cost record book, designed to 


enable truck fleet operators to 
maintain accurate operating and 








maintenance cost records on each 
truck in operation—20 cents per 
copy. Sales Promotion Dept., White 
Motor Co., 842 E. Seventy-ninth 
St., Cleveland 1, O. 


* *- * 
Speed-Tuning a VW 
Book on speed-tuning a Volks- 
wagen—$3. Floyd Clymer Publica- | 
tions, Los Angeles 6, Calif. 
cad aa * 
Grote Mfg. Catalog 
Catalog describing new products | 
produced by Grote Mfg. Co. during | 
the last year—24 pages, free, Grote | 
Mfg. Co., Bellevue, Ky. 
. |e 
‘What’s Under Hood’ 
“What's Under the Hood”’—24 
pages, free. Wix Corp., Box 471, 
Gastonia, N. C. 
aa 


Auto-Lite Battery Line 


Cartoon-type booklet describing | 
the Auto-Lite battery line—free. | 





* * | 


Office, Washington 25, D. C. 
* * * 


|Co., 11 Broadway, New York, N. Y. 
+ o 


merchandising equipment catalog 


ington Rand division of Sperry 
Rand Corp., 315 S. Park Ave., New 
York 10, N. Y. 

+ oa * 


Reinforced Plastics 


Catalog and price list of mate- 
rials for fibrous glass reinforced 
plastics—16 pages, free. Cadillac 
Plastic & Chemical Co., 15111 Sec- 
ond Ave., Detroit 3, Mich. 


* x * 


Generator Bulletin 
“High-Speed Packaged, Brush- 
less Synchronous Generators” — 
Bulletin 51B9192, free. Allis-Chalm- 
ers Mfg. Co., Milwaukee 1, Wis. 
* 


* * 


Advice on Patents 


“Patents and Inventions—An In- 
formative Aid for Inventors’—15 
cents. Superintendent of Docu- 
ments, U. S. Government Printing 


Compressed Air Data 
“Compressed Air Fundamentals” 
(Form 1548)—free. Ingersoll-Rand 


* 
| 


Auto Accessory Catalog | 
An auto accessories display and 


Electric Auto-Lite Co., Toledo 1, O.| for the auto accessories trade—free. 












in Chrysler’s class. 


FOR THE FULL STORY ON 


CHRYSLER 1960 


See Page 69 


>  —~_ 
WHAT ARE ANCHORS? 
“Anchors” is car-talk for brakes. They are also re- 


ferred to as “binders.” Chrysler anchors give you up 
to 250 square inches of bonded brake lining—tops 


THE COMPLETELY NEW 








Draw-Tite 
is a full-time 


profit-line! 





* * * 


Care of Diesels 
“Defeating Dirt,” 
on the care of diesel engines—free. 
Sales Services Department, Cum- 
mins Engine Co., Inc., Fifth & 
Union Sts., Columbus, Ind. 
oa 


* * 


Small-Business Aid 


“Profitable Management for Main 
Street,” a small-business hand- 
book—$1. Dun & Bradstreet, Inc., 
99 Church St., New York 8, N, Y. 


* * * 
Parking Lot Templates 
| Six parking lot layout templates 
| are available free from Mainte- 
nance, Inc., Wooster, O. Ask for 
T-6. 





*x * * 


‘Gredag’ Lubricant 


Pamphlet describing 16 grades 
of “Gredag,” an all-weather, open- 
gear lubricant for outdoor equip- 
ment—free, “Gredag” Department, 
Acheson Colloids Co., Port Huron, 
Mich. 


* * * 


For Petroleum Marketers 


“Planning Your Financial Future 
for Profit and Security”—32 pages, 
free. Department of Business Re- 
search and Education, Cities Serv- 
ice Petroleum, Inc., 60 Wall St., 
New York 5, N. Y. 

* 


* * 


Typewriter Bulletin 
Brochure describing the principle 
behind the Fold-A-Matic construc- 
tion of the Remington Rand Stand- 
ard typewriter — Bulletin R-8988, 
free. Available at Remington Rand 

















Heavy-Duty 
Hitch 
for up to 5000 G.W. Ibs. 


and 


Custom built for large boats, 
horse and traveling house 
trailers. 

REGULAR SIZE. also available 
for boat and utility trailers up 
to 2000 G.W. Ibs. 


r 


DRAW-TITE M 


Py 


. 





HITCHES - COUPLERS - WINCHES © 


EASY TO SELL—Nationally advertised 
D-T products are first choice with car 
owners for boat, utility and small house 
trailers. 


COMPLETE LINE—Hitch in two sizes 
... Field-Proven Winches in 3 sizes... 


Trailer Couplers. 


CUSTOM HITCH FEATURES — One- 
piece design .. . 
no welding or adjustments, Built for 
any car make or model. 


PRICED FOR PROFIT—A steady re- 
peat necessity for your customers who 
pull trailers. 24-hr. factory shipments. 


FOR FULL DETAILS SEND FOR FULL-LINE FOLDER 
| oducts Division 


ANUFACTURING 





line of improved Cam Tension 


ready to install , . . 





co 
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branch offices or by writing Rem- 





Auto Legislation 


TRENTON, N. J.—Two methods 
of reducing the number of vehicle 
inspections are being studied by 
the State. Under one a motorist’s 
registration renewal month would 
be changed when he buys a new 
car. The other would require new- 
car dealers to certify the vehicle 
is in good mechanical condition. 

The first plan would eliminate the 
need for a motorist who buys a new 
car in April, but whose registration 
comes up for renewal in June, to 
have the car inspected twice in one 
year. The State now requires the 
inspection of new cars within 10 
days of purchase. Cars will con- 
tinue to be inspected at least once 
a@ year, 











* 
$6 Registration Fee 


OK’d in Massachusetts 


A bill to set a flat fee of $6 for 
the registration of automobiles was 
passed by both branches of the 
Massachusetts legislature. 

The flat fee was recommended 
by State Motor Vehicles Registrar 
Clement A. Riley to eliminate re- 
curring errors by applicants which 
resulted in additional clerical ex- 
penses. The registration fee hereto- 
fore ranged from $4.50 for smaller 
cars to $11 for heavier, expensive 


” * 





four bulletins 


L. A. Darling Co., Bronson, Mich. 
| * *” * 


Bin Catalog 


A bin catalog which illustrates | 
land describes in detail the com-| 
| pany’s complete line of automotive 
bins, including small parts bins, 
|large and bulky parts bins, tire 
racks and swinging door cabinets— 
free. Borroughs Mfg. Co., 3002 N. 
Burdick St., Kalamazoo, Mich. 

« * * 


| Chassis Parts Catalog 


Newest edition of the Moog 
|“Streamliner”’ Catalog of steering 


|and suspension parts has been is- 


Automotive Electric Assn., 16223 
Meyers Rd., Detroit 35, Mich. 


* * * 


Point-of-Sale Poster 


A cardboard wall hanger designed 
to tell the quality story of AP Parts 


; 


— ee 





Corp. mufflers, The hanger, AP 
Form No, A-181, is available from 
local AP wholesalers and is also 
contained in the AP Muffler Spe. 
cialist Kit. 

a2 + 


Spark Plug Wall Chart 


Wall chart containing complete 
spark-plug specifications—16 
pages, free. (Form M-1812-A), 
Electric Auto-Lite Co., Toledo 
ay th 


x 


Hall-Scott Power Units 


Bulletin (HS-10) describing Hall- 
Scott series of big-capacity V-12 in- 
dustrial power units (Model 2269-0) 
—free, two pages. Hercules Motors 
Corp., 101 Eleventh St, S. BE, 
Canton 2, O. 


* * 


+. 


* * 
Trailer Bodies 
“Let’s Talk Trailers,” booklet de- 
scribing new dump trailer bodies 
and hoists—free. Galion Allstee] 
Body Co., Galion, O. 








HAND YOUR NEXT PROSPECT 





| sued by Moog Industries, Inc., St. 
| Louis 33, Mo. 


* * * 


Steel, Nylon Fasteners 


Reference handbook and catalog 
of stainless-steel and nylon fasten- 


'ers — free, Anti-Corrosive Metal 
| Products Co., Inc., P. O. Box 1894, 
| Albany, N, Y. 

. ~” 


DeVilbiss Manual 
| The 1959-60 DeVilbiss Service 
|Manual on air compressors and 
| spray equipment—400 pages, $2.50, 
net, F.O.B. Toledo; $2.80, net, F.O.B. 
West Coast shipping points. De- 
Vilbiss Co., Toledo, O. 

* * * 


Wrench Catalog 


A catalog sheet, illustrating and 
describing its line of adjustable 
snap torque wrenches—free. Skid- 
more Engineering Co., 5130 Rich- 
mond Rd., Bedford Heights, O. 

* * na 


Safety Glass Tips 
Booklet on cutting and installa- 
tion of automotive safety glass— 
free, Libbey-Owens-Ford Glass 
Co., 1808 Madison Ave., Toledo, O. 
* * * 


Organization Directory 
“Encyclopedia of American As- 
sociations,” revised edition—$20. 
Gale Research Co., 3414 Book 
Tower, Detroit 26, Mich. 
* o* * 


Spark Plug Specifications 
A catalog listing spark plug spec- 
ifications for all makes of imported 
cars—four pages, free, Electric 
Auto-Lite Co., Toledo 1, O, 
* + * 








"60 MODELS! 
You'll want an ample supply of colorful business 


BE READY TO SELL 


cards on hand for this important event. Order 
your supply of Full-Color cards today. If you 
wish a free sample folder send request on your 
company letterhead. 


DODGE DEALERS ... 


Our new cord designs are now ready for Dodge- 
Simca dealers and Dodge-Dart dealers. Free 
folder upon request. 


UTLEY BROTHERS, Inc 


DETRO MICH 





NOW SERVING OVER 4000 DEALERS 








MOTOR | 
MASTER 


DEFIANCE: OHIO le 
















M. H. BURY’"s 
newspaper advertising column 


Rolling Wheels 








Power Tool Manual 





“Bonus Dollars Manual,” a 24- 
page manual for shop owners and 
mechanics detailing how annual 
flat rate billings can be increased 
per mechanic when hand wrenches 
are replaced by power tools, has 
been published by Ingersoll-Rand, 
11 Broadway, New York 4, N. Y. 

+ * + 


Industrial Floor Care 
“Industrial Floors: How to Clean 
and Care for Them”—Booklet F- 
10593, free, Oakite Products, Inc., 

157 Rector, New York 6, N, Y. 
« * * 


Aluminum Finishes 
“Finishes for Aluminum” — 28 
pages, free. Reynolds Metals Co., 
me PRD-9, Box 2346, Richmond 
18, Va. 


- ~ x 
Electrical Specifications 
The 1959 edition of the AEA Elec- 
trical Specifications Hand book— 








models. 














$1.25 plus postage and handling. 
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AP } pacific Finance Corp. reported 
rom that its net income and volume of 
also | gysiness in the first half were the 
Spe- | pighest on record. 

Net income was $3,463,359, com- 
pared to $2,990,036 in the first half 
of last year. Business acquired 

ete amounted to $427,765,669, compared 

16 to $259,505,682 in the like period of 

ae Retail automobile contracts ac- 
quired almost doubled in the first 
half at $142,086,965, compared to 
$75,451,193 a year earlier. 

+ * * 

lall- 

‘in. | Ross Gear Mulls 

-Q) ~ 

tors 2for-1 Stock Split 

* Ross Gear and Tool Co. directors 
have proposed a two-for-one split 
in shares of common stock out- 
standing and an increase in the 

de- § total number of shares of common. 

dies Stockholders have been asked 

tee] | to approve increasing authorized 


stock from 750,000 shares to 2 mil- 
lion shares. About 587,000 shares of 
the stock are now outstanding. 

r If the increase is approved, each 
stockholder will be issued two 
shares of stock for each one held 
now, the board said. 

* a . 


Firestone Profit, 


Sales Set Records 


Firestone Tire & Rubber Co. re- 
ported record sales and earnings in 
the nine months ended July 31, the 
first three quarters of the com- 
pany’s fiscal year. Earnings were 
up 272 percent from the year- 
earlier total and sales were up 11.5 
percent. 

Profits for the nine-month pe- 
riods were $44,675,914 this year and 
$35,118,046 last year. 

Sales totalled $847,453,946 in the 
first nine months of this fiscal year, 


FCC Lauds Work 
2 Of Automen on 
)rder ee - . 
= | Ignition Radiation 
ANDERSON, Ind.—The “serious 
effort made by the automotive in- 
dustry to police its own ignition 
radiation may avoid Federal reg- 
ulation in the U. S.,” a Federal 
Communications Commission 
spokesman told engineers repre- 
senting makers of 98 percent of 
automotive ignition equipment. 

Ignition radiation causes inter- 
ference with radio and television 
reception. 

Herman Garlan represented the 
FCC at an international conference 
on radio interference suppression. 
The parley was sponsored by the 
Automobile Manufacturers Assn. 
and was held at the Jaboratories of 
Delco-Remy division of General 
Motors 





dge- 
Free 


| © “=z 


Garlan said that if an industry is 
making a sincere effort to limit un- 
desirable radiations, the FCC de- 
Sires to work with them. This is 
Preferred to making rules with 
which the companies have to com- 
ply, he said. 

The conference brought together 


3, Pal 25 engineers from the U. S., Great) 
Britain and West Germany in an| 
effort to set up international speci- 

= fj fications for the measurement of 

= | Tadio and television interference. 


Although no agreement was 
» Teached on standards, the engineers 
da close correlation between | 
the measuring instruments used in| 
each country. 
: This paves the way for a further 
exchange of information among the 
ee countries and gives U. S. 
Manufacturers knowledge needed 
to understand and measure ignition 
Tadiation according to European 
Standards. 





©} | Dealers to Continue 


Sunday Closing in Dallas 
DALLAS. — After a three-month 
trial, the Authorized New-Car Deal- 
: ers oyreipeor- announced it will con- 
e policy of remaining closed 
on Sunday. 
J. N. Whitehurst, general man- 
ger of the group, said members 
Senerally were pleased with com- 


| Financial Front 


compared to $759,719,839 in the like 
period of last year. 

* + * 
Massey-Ferguson Profit 
Tops $17 Million in 9 Months 

A profit of $17,238,000 including 
a tax credit of $5,098,000 was re- 
ported by Massey-Ferguson, Ltd., 
for the nine months ended July 31, 
the first three quarters of the com- 
pany’s fiscal year. 

The profit in the like period of 
the preceding year was $7,268,000 
including a tax credit of $1,148,000. 
Sales in the nine-month periods 
were $376 million this year and $334 
million last year. 

+ * + 


Standard Products Profit 


Nearly Doubles in Year 


Net profit of Standard Products 
Co. totalled $708,553 during the fis- 
cal year ended June 30, nearly dou- 
ble the $364,966 earned during the 
previous 12 months. 

Sales were $34,413,915, a gain of 
15 ‘percent over the $29,849,798 of 





the preceding year. Earnings for 
the last three months of the fiscal 
year were $655,837, or more than 
12 times the earnings for the previ- 
ous nine months. 

+. * + 


Dayton Rubber Sales Top 


$71 Million to Set Record 


Dayton Rubber Co. reported rec- 
ord sales of $71,802,930 in the nine 
months ended July 31, the first nine 
months of the company’s fiscal 
year. Sales in the like period of the 
preceding year amounted to $60,- 
550,983. 

The profit for the period was $1,- 
816,301, up 122 percent from the 
$819,141 earned in the first nine 
months of the last fiscal year. 

* * * 


Parker-Hannifin 


Parker-Hannifin Corp., Cleveland, 
fiscal year ended June 30, 1959 vs. 
1958: Profits, $1.90 per share and 
$1.59 per share; sales, $43,238,970 
and $34,947,153. 





Ford Truck Center 


COLUMBUS, O.— Beasley-Grove 
Ford, 759 W. Broad St., has been 
appointed Ceneral Ohio dealer for 
Ford extra-heavy-duty trucks. 








Trim Quarters for Long Beach Dealer— 


Storey-Ricketts (Volkswagen-Porsche) has expanded in the heart of Long Beach, 
Calif., with this new showroom. Checking facilities are, from left, Clea Harrison 
(seated in car), general manager of the dealership; Sam Weill jr., executive vice- 
president, Competition Motors, Inc., VW distributors for Southern California, Nevada 
and Arizona; Joe Ricketts, dealer, and John von Neumann, president of Competition 
Motors. 








_ in the three-month trial pe- 











SARAN FIBERS 





Fuss Budget 


. . . This customer is quick to see the solid value of SARAN seat covers. Time- 
tested SARAN seat covers fit better, look better and last longer because they resist 
wear, tear, spills, sagging and cupping. Years of use have proved it! 


The most salable seat covers are S ARAN 





Impulse Buyer 





.. . can’t resist the beauty and comfort of SARAN seat covers. And attractive 
SARAN weaves stay colorful because the color is built into every fiber. Woven to 
“breathe”, SARAN fabrics are more comfortable, summer and winter. 





Yes, America’s favorite seat cover fabric is time-tested SARAN. SARAN seat covers offer all 
your customers the ultimate in value. Stock them, display them and you’ll see how profitable 


it is to sell what most people want ... SARAN. 


For information write Plastics Sales Dept. 2139U10-5 


THE DOW CHEMICAL COMPANY +¢ MIDLAND, MICHIGAN 


repre pe 
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Spot TV Up 22 Pct... . 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

National and regional spot tele- 
vision gross advertising expendi- 
tures totalled $158,904,000 in the 
second quarter of this year—an in- 
crease of 22 percent over the like 
period of 1958 when 329 stations 

reported $130,353,000 invested. 

Car advertising via spot tele- 
vision in the second quarter of 
this year more than quadrupled 
over the like period of 1958, ris- 
ing from $917,000 to $4,030,000. 
Included in the 1959 list of top 

100 spot television users were 
American Motors, $541,100; Chrys- 
ler Corp. regional dealers, $381,200; 
Ford Motor Co. regional dealers, 
$1,191,300; and General Motors re- 
gional dealers, $725,700. 

* * + 


DDB Gets VW Account 


Doyle Dane Bernbach has been 
selected to handle the $425,000 
Competition Motors account 
which was resigned recently by 
Compton Advertising after a five- 
year association with the West 
Coast Volkswagen distributor. 

+ + + 


Wolf Firm Cited 


The D. Stuart Webb Memorial 
Award, conferred for the best mail 





advertising campaign prepared by 


a Mail Advertising Service Assn. 
member firm for a client, has been 
won by John E. Wolf Co., auto 
dealer service consultant, Okla- 
homa City. 

Altogether, 18 direct mail adver- 
tising firms were named winners in 
the 38th annual competition of the 
MASA. 


* * * 


RAB Aims at Auto Dealers 


What may bé the biggest radio 
sales campaign ever aimed at a 


2 Ohio Men Fined 
For Selling Autos 


Without License 


MIDDLETOWN, O.—Two Mid- 
dletown area men have been fined 
$150 and costs for selling 44 used 
cars in the last year without a 
State license. 

Kenneth Smith was fined $100 
and costs and Goebel Gentry, $50 
and costs. A Motor Vehicle Bureau 
inspector said Smith had sold 35 
cars since Jan. 1 and Gentry, nine. 

Smith also was fined $100 and 
costs after being found guilty of 
failure to surrender titles when 
junking autos, 
































PRINZ CAR GENIUS 


MEANS 


PRINZ DEALER PROFITS! 


ov Only $1,398 P. O. E., N. 


Y., Full Retail Price! 


vv Up to 50 Miles Per Gallon—72 M.P.H. Speed! 
dv Ist Place Winner in Little LeMans Race! 

dv Made by West German Precision Craftsmen! 

d Aluminum, Air Cooled 26 & 36 H.P. Rear Engine! 
dv Excellent Parts Availability & Service Training! 





The greatest value for your dollar in America 


NSUSPRINZ 





Latest West German import 
For franchise informatio®, write or call midwest distributors 


MID-WEST IMPORTS CO. 


222 N. LAFAYETTE BLVD. 


PH. CE 3-3154 


SOUTH BEND, IND. 


U. S. IMPORTERS—FADEX COMMERCIAL CORPORATION 
487 Pork Ave., New York 22, N. Y.—Ph. Plaza 1-7200 











}| single group of advertisers is under 


way. The target: The nation’s auto- 
mobile dealers. 

The campaign has been launched 
by the more than 1,000 member 
stations of Radio Advertising Bu- 
reau, Inc., and is designed to co- 
incide with the opening of the new- 
model introduction period. 

The “package” contains 11 ele- 
ments designed to convince deal- 
ers that radio is their best adver- 
tising bet for meeting competition 
effectively. 

A 24-page presentation titled 
“Radio: Miles Ahead for Auto 
Dealer Advertising” asserts that 
radio reaches the full potential of 
their market, delivers the decision- 
making male and excels in the 
suburbs, where “the dealers’ best 
customers are moving.” Other sales 
tools also are included in the 
package. 


* * + 


Rambler Goes to the Movies 


Rambler dealers will be given the 
opportunity this fall to participate 
in a special two-week free screen 
advertising service offer made by 
American Motors. 

Every dealer who signs a con- 
tract for 13 or more weeks of 
theater screen advertising will 
automatically receive two addi- 
tional weeks free. 

AMC has made this offer to spur 
announcement bookings for the 
1960 models. 

+ 


Aluminum Engines in Ads 


Aluminum Co. of America, Pitts- 
burgh, is introducing the new alu- 
minum automobile engines in a 
series of three full-page advertise- 
ments appearing exclusively in the 
Saturday Evening Post. 

The first ad in the series appear- 
ed in the Oct. 3 issue of the Post. 
Headlined “Cars are coming in 
with aluminum engines!” the copy 
emphasized that the lighter engines 
will provide faster pickup, better 
gas mileage, require less bulk and 
perform more efficiently. The sec- 
ond ad, said that cars with alumi- 
num engines are “now on your 
showroom floor.” The third ad an- 
nounces that “thousands of cars 
with aluminum engines are now on 
the road!” 

A free booklet, “Questions You 
May Ask About Aluminum in the 
New Cars,” is offered in the adver- 
tisement. 

* + * 


Cochran to Judge Show 


Hamilton Cochran, automotive 
marketing manager of the Satur- 
day Evening Post, has been elect- 
ed a judge of exhibits for the 
1960 Automobile Service Industry 
Parts Show, to be held at the 
New York Coliseum in February. 


* * * 


Another Account for Meltzer 

Chrysler International, S. A., 
Geneva, Switzerland, has appointed 
Richard N. Meltzer Advertising, 
Inc., to handle its Simca interna- 
tional magazine programs and to 
provide merchandising counsel. 

To service Chrysler International, 
the Meltzer agency has established 
operational facilities at Geneva and 
Paris. 

The Meltzer agency currently 





Calendar 


(Continued from Page 14) 


Oct. 21-24—Automotive Wholesalers of 
Texas, Adolphus Hotel, Dallas, Tex. 

Oct. 21-25—Second Annual Rod & Custom 
World's Fair Auto Show, Industrial Arts 
Bldg., Eastern States Exposition Fair- 
grounds, West Springfield, Mass. 

. 26-28—National Transportation Meet- 
<4 La Salle Hotel, Chicago, 

Oct. 26-30—Society of Automotive Engi- 
neers, National Meetings, Transporta- 
tion and Maintenance, Diesel Engine 
and Fuels and Lubricants, Hotel LaSalle, 
Chicago. 

. 27-28—National Diesel Engine Meet- 
ol La Salle Hotel, Chicago. 

Oct, '28-30—Annual convention and trade 
show, Automotive Parts Rebuilders Assn., 
Roosevelt Hotel, New Orleans. 

28-30—National Fuels and Lubricants 
Meeting, La Salle Hotel, Chicago. 

Nov. 5-6—23rd Annual Industrial Engineer- 
ing and Management Clinic, Conrad 
Hilton Hotel, Chicago. 

Nov. 12-13—The American Society of In- 
dustrial Designers, Open Meeting, Hotel 
Statler, New York City, 

Jan, 25-28—33rd Annual National Auto- 
motive Accessories Manufacturers of 
America Exposition, Navy Pier, Chicago. 

Feb. 7-?—Automotive Affiliated Represen- 
i meeting, Manhattan Hotel, New 


Feb” 4 re Service Industries 
Assn, Show, Coliseum, New York. 

March 14-16—Canadian Automotive Whole- 
salers' & Manufacturers’ Assn., Queen 
wor Hotel, Montreal. 

Sept. & 1960—Production Engineering 

ow, Nowy Pier (oleoge 

Sept. 616, I lachine Tool Exposition, 
international Amphitheatre, Chicago, 











60 DODGE — 





“New Day at Dodge"— 





Dodge advertising for 1960 will reflect the “New Day at Dodge” theme. Its adver- 
tising program, claimed to be the heaviest and most concentrated in the division's 


history, is set up to establish that there are two lines of Dodge cars—the Dodge Dart 
and the ‘60 Dodge—yet develop a character and individuality for each, officials said, 
To capitalize on its newness, the Dart will spearhead Dodge advertising for 1960, 


All media is being used in conjunction with the introduction of the '60 lines. 





services the U. S. and Canada 
Simca accounts for Chrysler. 
- + + 


TRW Launches Ad Drive 

Thompson Ramo Wooldridge|. 
Inc., Los Angeles and Cleveland, 
has launched a national corporate 
image advertising program for 
1960, using national management, 
scientific and news magazines. 

Orders call for two-page corpo- 
rate spreads starting this month 
and appearing with a frequency in 
one or more publications of every 
two weeks during the schedule 
period. Supplementary use will be 
made of metropolitan newspapers 
and direct mail. 

The new program in management 
and general media will be TRW’s 
second year of corporate advertis- 
ing. It marks a departure from the 
emphasis placed on scientific, tech- 
nical and trade media during 1959. 
The Ramo-Wooldridge division and 
other branches of the company will 
continue the use of these books 
which will complement the broad- 
scale corporate effort out of Los 
Angeles. gt? eee 


Minn. Marketers Meet 


The Minnesota Chapter of the 
American Marketing Assn. will pre- 
sent its Seventh Biennial Market- 
ing Institute in Minneapolis, Oct. 
22-23. 

In a general business and indus- 
trial forum, 11 speakers from di- 
verse fields will develop the theme, 
“Marketing Across Two Decades— 
1950-1970.” 

Their discussions will analyze the 
trends and conditions which affect 
the American economy today and 
reveal what the outlook is for the 


coming 10 years in each industry. |. 
* 


Volvo Picks Ad, PR Reps 
Volvo Import, Inc., Englewood 
Cliffs, N. J., has appointed Ander- 
son & Cairns, Inc., New York ad- 
vertising agency, and its public 
relations and publicity subsidiary, 
Creative PR, Inc., to handle an 
expanded advertising, public rela- 
tions, publicity and sales promotion 


program in behalf of the Volvo 
cars and trucks. 
Creative PR, Inc., is a wholly 


owned public relations and pub- 
licity service for Anderson & Cairns 
accounts and for numerous other 
clients. John Kingdon, a consultant 
to the firm for some time, has now 
joined Creative PR on a full-time 
basis as a member of the Volvo 
account group. 

* * 


New Discount in Louisville 
A new frequency-volume dis- 


count plan designed to encourage]: 
continuity in newspaper advertis-| : 
has been announced by the|: 


ing, 
Courier-Journal and the Louisville 
Times. 


The plan, called Continuity-Im-| ' 
pact-Discounts provides discounts| : 
of up to 13 percent for national|: 


advertisers who contract for a 13, 
26, 39 or 52-week cycle of advertis- 
ing in either the morning Courier- 
Journal, the evening Times, the 


Sunday Courier-Journal or any}: 


combination of these papers. 
= * ae 


Denham Adds Account 
Ainsworth - Precision Castings 
Co., a division of Harsco Corp., 
has appointed Denham & Co., De. 
troit, as its advertising agency. 
& s * 


Personnel Changes 


Barbara Nordhoff from Interna- 
tional Business Machine Co. to as- 





sistant public relations manager of 
Volkswagen of America, Inc., En- 
glewood, N. J. . . . Don Silver from 
auto columnist to assistant busi- 
ness editor of the Cleveland Press 
. Ron Kayner from the retail 
and merchandising staff to auto- 
motive representative for the 
Louisville Courier-Journal and 
Times ... A. Mitchell Napier from 
advertising staff of Electronic En- 
gineering magazine to New York 
advertising staff of Look magazine 
. . Jacob A. Evans from associate 
editor to assistant to the president 
of American Weekly, succeeding 
Harry J. Carl, who is retiring after 
46 years with the magazine. 








Detroiters unfold 
their newspapers 
in the evening 


70.5% 
58.1% 


Detroit is an | 
: evening newspaper town! And the | 
! DETROIT TIMES in combination with | 
: Detroit’s other evening newspaper 
: gives you the finest metropolitan 


! Total unduplicated 
: metropolitan coverage 
: of both evening papers: 


: Any other combination 
' comes to no more than 


: The figures prove... 


: coverage. To meet Detroit, better put 
! the TIMES on your schedule. 


: CSkeep your eye on the TIMES 


: Detroi imes 
Represented nationally by 
HEARST ADVERTISING SERVICE INC. 


' 
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Are the cars 
you sell today in 
the expanding part 


of the market? 





agPES2572 | Sails 


If not - Switch To 


RAMBLER: 


For 1960, Rambler lengthens its lead in the 


Compact Car Field ... the fastest growing 
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segment of the new car market...with... 


e Fresh New Styling 
e Important New Models 


e Sound New Merchandising Programs 


Why Not Inquire About A 
Rambler Dealer Franchise Today? 


























“| _—_—e RABI Ee Oe * 
i IN 1960...MORE THAN EVER... | MAIL THIS COUPON TODAY : 
=|| WeHave the Proved Product for the =; sircices note: see coro | 
7 ‘Laat Compact Gr Meti:.. | eErtemrenrcneniness 
‘| DU Have the opportunity! | mm. | 
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Justice Dept. Poised .. . 





U. S. Ready to Act in Steel Strike 


(Continued from Page 6) 


work for 80 days while talks con- 
tinue. . 
This would call first for naming 
a fact-finding panel to report on 
the issues. On receipt of the report 
the President could order the 
Justice Department to obtain a 
court injunction to halt the strike 
for an 80-day cooling-off period. 


T-H Steps Outlined 
g ipews law then outlines these 
steps: 


The board reconvenes for 60 
days of study. It has full subpena 
power, In this period, the dis- 
putants are required to continue 
bargaining, with assistance from 
the Federal Mediation and Con- 
ciliation Service. 

At the end of 60 days, the board 
reports again to the President. This 
report includes a statement from 

each side on its position, and an 
account of what companies state 
are their final offers, Again, the 
report must be made public. 

Within 15 days, the National 
Labor Relations Board must take a 
secret ballot among the strikers 
to determine if they will accept 
management’s final offer. Within 
five more days, the results of the 
poll must be reported to the At- 
torney General. 

At this point, if the strike is still 
unsettled, the Attorney General 
asks the court to dissolve the in- 
junction, and the union is free to 
strike again. 

The President then submits a full 
report to Congress, including rec- 
ommendations he may see fit to 
make for consideration and appro- 
priate action. ‘ 


Romney Hits Big Power 

Ot merce ROMNEY, president, 
American Motors Corp., last 

week called the steel strike a “blot 

on America” resulting from ‘“con- 





centrations of power completely 
contrary to the spirit of America.” 

Romney said the steel strike 
must be settled immediately or 
injuries to the economy of the 
nation can reach catastrophic 
proportions, 

“Apparently both sides have de- 
cided to wait through the 80-day 
Taft-Hartley injunction period be- 
fore getting down to realistic and 
genuine collective bargaining,” he 
said, 

Romney urged that President 
Eisenhower take five immediate 
steps: 

1. Invoke the Taft-Hartley Act to 
stop the strike temporarily. 

2. Direct a fact-finding board to 
determine the economic facts per- 
tinent to steel bargaining on the 
basis of each company rather than 
“misleading averages.” 

3, Determine whether collective 
bargaining in the steel industry 
should be on an industrywide basis 
or whether employers and unions 
should be required to bargain on 
the basis of each company. 

4. Be prepared to ask Congress 
for emergency legislation to pro- 
hibit further concentration of col- 
lective-bargaining power in the 


Road-Death Rise 
Halted in August 


CHICAGO.—The steady seven- 
month rise in the nation’s traffic 
death toll came to a halt in Au- 
gust, the National Safety Council 
reported. 

Highway fatalities for that 
month held even with August of 
last year—3,450 in each instance. 

This not only was the first month 
in 1959 to show no increase over 
1958, but the August record con- 
trasted with increases in earlier 
months that went as high as 8 
percent. 











The Most Enthusiastically 
Received Gar Ever: 


600% 
SALES 
INCREASE 


Now YOU Can Sell 


THE NEW 1960 


BORGWARD 


A Masterpiece of Precision Engineering 


cca 


i 


_ Parts and Service Available Throughout U. S. A. 
The superb BORGWARD is a true masterpiece of design, engineering: and 
performance, combining sports-car looks, family-car comfort and European 


economy. Each car is doubled-tested, 


A $5,000 German-Built Car to Retail at About $2,495 


Available in 5-passenger 2-door sedans, station wagons and sports coupes, 
as illustrated above. 


FRANCHISES AVAILABLE IN INDIANA, 
ILLINOIS, MICHIGAN AND WISCONSIN 


Direct Importers 


MARTIN J. KELLY, INC. 


CHICAGO 11, ILLINOIS 
MOHAWK 4-1200 


441 EAST OHIO ST. 





This Money-Maker 


insuring 100% customer satisfaction. 


steel industry by either employers 
or unions. 

5. Request subsequent congres- 
sional investigation and legisla- 
tive action on the excess concen- 
tration of economic power in the 
hands of employers and unions in 
other basic industries. 

“IT am not taking this position as 
a result of our own company’s steel 
position, which happens to be rela- 
tively favorable,” Romney said. 

The UAW accused Romney of 
speaking only for “big industry” in 
asking the President to stop the 
steel strike with an injunction. 

In a letter to Romney, Norman 
Matthews, UAW vice-president, ac- 
cused him of echoing the industry 
in urging the injunction. 

“The timing of your statement 
is unfortunate,” Matthews said. 
“It coincides with the outcries of 
anti-union forces in America that 
hope to forge an unholy conspiracy 
between the steel industry and the 
executive division of the govern- 
ment to exhaust the endurance of 


the steel strikers.” 
* . ” 


UAW’ s Worth Dips 


HE UAW’s net worth declined 

by $3.5 million between Dec, 31, 
1958, and June 30, 1959, despite a 
slight increase in membership, 
Emil Mazey, secretary-treasurer, 
reported, 

Biggest reason for the drop 
was the distribution of $9.7 mil- 
lion in strike benefits during the 
six month period. Net worth on 
June 30 was $24,975,231, com- 
pared with $28,508,537 last Dec. 
31. 

The average number of dues-pay- 
ing members rose from 1,026,050 for 
the calendar year 1958 to 1,143,707 
for the six-month period ended 
June 30. 

However, permanent layoffs in 
the auto, farm and aircraft indus- 
tries since 1955 have cut the an- 
nual average membership total 
from 1.3 to 1.1 million. 

Because of this decline in mem- 
bership and the high cost of 


‘| strikes, the UAW executive board 


is expected to order a dues increase 
for union members. 


760 Debuts End 
A Solid Year of 
Sales Contests 


(Continued from Page 8) 


prizes for salesmen and sales man- 
agers, 

In March, Chevrolet conducted a 
contest for truck salesmen and 
awarded U. S. Savings Bonds with 
a maturity value of $150,000. 

It is difficult to assess the 
amount that all auto makers pay 
out in the form of cash and mer- 
chandise during a year of sales 
contests, for the factories guard 
these figures carefully, The tab 
undoubtedly runs to several mil- 
lion dollars. 

The merchandise contests aren’t 

a free ride for dealers, either. Many 
of the programs stipulate that the 
dealer will pay half a cent (or some 
such figure) for each “prize point” 
earned by his salesmen, 
Sometimes the dealer is charged 
a certain amount for each new-car 
delivered during the contest period. 
The money helps defray the cost of 
the prizes and other awards. 

When the dealer is required to 
help sweeten the prize pool, 
usually has the right to pass up the 
contest if he wishes, 

The rebate payments began 
early in April when Plymouth, 
DeSoto, Dodge and Chrysler in- 
stituted sales-bonus contests, 

Buick entered the rebate field 
June 1, and Chevrolet and Mercury 
came in July 1, Oldsmobile and 
Pontiac have been paying rebates 
since July 11 and Edsel since: about 
Aug. 1. 

In reality, the rebates are price 





cuts by the factory. By using the 


subsidy system, the manufacturers 
avoid the extra paperwork and 
other problems that would arise if 
they were to raise dealer discounts 


or cut list prices during the model 


he |‘ 








Racing Cart— 


Frank Kurtis is shown with the Percival 
Hellcat, which is said to be the first go- 
cart designed for racing. A designer of 
cars for the Indianapolis 500, Kurtis has 
given this cart a low-forward point of 
gravity. 





Lape Heads Parts | 
For GM Service 


S. 

DETROIT.—Edward L. Lape hag ] 
been named assistant director of 
the service section of General Mo. 4 
tors, in charge of ] 
parts distribution. 
He succeeds Wal- 
ter G. Morris, 
who died Sept. 8. 

Lape had been 
with the United 
Motors Service 
division of Gen- 
eral Motors since 
May 1, 1952, serv- 
ing as operations 
director, general & 
sales manager, Edward L. Lape 
assistant general sales manager 
and general merchandising man- 











ager. He is 53. 





On First Anniversary .. . 





it is aiding the industry “to turn 
over a new leaf in automobile mer- 
chandising and to shake itself out 
of the doldrums of customer re- 
sistance.” 

The senator said price labeling is 
proving of value in taking car 
selling “out of the jungle of fan- 
tastic gimmick advertising and 
give-away offers.” 


| pena protested against the sec- 
tion of the law providing that 
the sticker must carry the name 
and address of the new-car dealer 
to whom the car was delivered, 
saying this has made it easier for 
auto makers and some of their 
dealers to discover which retailers 
were selling new units to independ- 
ent dealers “and thereby to put a 
stop to such selling.” 

Such action is contrary to the 
Department of Justice position that 
bootlegging is “completely legal 
and proper,’ NIADA declared. 

The association said many in- 
dependent dealers have com- 
plained that their regular sources 
of supply for new cars have dried 
up “because of pressure, actual 
or anticipated, by their manufac- 
turer or brother dealers.” 


As a result, NIADA asserted, the 
franchised dealer “has been de- 
prived of his right to sell new cars 
to whomever he pleases at the 
same time that the American car 
buying public has been deprived of 
its right to buy new cars, if it so 
desires, from independent dealers.” 

While independent dealers are in 
accord with the labeling law as a 
whole, NIADA said, they cannot 
“tolerate the misuse of the act in 
order to accomplish an illegal pur- 
pose — namely, stopping the free 
flow of new cars in interstate com- 
merce.” 

It is understood the association 
has brought the matter to the at- 
tention of the Justice Department 
and that the department is investi- 
gating. 


* 


* * 


ES SANDER, executive vice- 

president of the Illinois Auto- 
motive Trade Assn., and president 
of ATAM, indicated the sticker 
law has had the 
effect of “upgrad- 
ing the industry 
in the eyes of the 
consumer public” 
and also of giv- 
ing the public the 
“incentive to 
again visit a 
dealer’s show- 
room without the 
previous feeling 
of being subject- 
ed to price packs 
and vastly inflated overallowances 
on their trade-ins.” 

He said the association has 
joined others in suggesting to the 
factories that the size of the price 
sticker be made uniform and smal- 
ler. This would improve vision from 
inside the car, he explained, “and 
would accomplish much from both 
a safety and appearance point of 
view.” 

Charging that enforcement of the 
law in the midwest has not been 
uniform, Sander declared: 


Les Sander 








= | year. 


Sticker Law Hailed 


(Continued from Page 3) 
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neys have taken a rather passive 


attitude .. . and we get the im- ] fg 
pression that the FBI can not be lat 
bothered with such minor items lov 
as price stickers. This is under- F 
standable in so far as the FBI is § (in 
concerned, since its basic organi- } Y® 
zational procedure is for more the 
serious matters. If such is the = 
case, however, then the enforce- on 
ment phase of the law should be § rest 
reallocated to a Federal depart- F 
ment having the desire and the | $22 
time to exert enforcement pro- ee 

ve 


ceedings.” 
James P. O’Brien of the Justice 
Department’s criminal] division 


pe) 


would not venture a guess on the § gta, 
number of complaints brought § Gals 
under the law since its enactment. § engi 
However, he said there has been § all : 
“quite a number” and that there § year 
already has been at least three suc- T 
cessful prosecutions—“probably pA 
more.” 

O’Brien said most of the com- di 
plaints come from consumers, He § auto 
said this is natural inasmuch as F 
people have been well informedj 


about the law and the statute is 
specifically designed to protect the 
public by informing about the vari- 
ous costs of a car. 
~ + 


> 


Tos government official! told 
Automotive News most of the 
alleged infractions involve complete 
removal of the price-data sticker 
from an automobile before its de- 
livery to the ultimate consumer. He 
said much of the trouble reflects 
dealer “misunderstanding” as 
the requirements of the law. 

After all, he pointed out, the 
labeling requirement, while not 
new in the Federal field, “is a new 
— in the automobile indus- 
ry.” 

So far as he knows, O’Brien 
said, there has .been no instance 
of an auto manufacturer flouting 
the law by failing to label new 


(Continued on Page 88, Col, 1) 
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AUTOMATIC and PORTABLE 
CAR STARTERS 
BATTERY CHARGERS§ 





A complete line of chargers. 
Fast & Slow. 6 & 12 Volts. 
Emergency Starting Cables 

Battery Charging Jumpers 
Trickle Chargers Stands 
Write today for catalog prices and details. | 
BLITZ ELECTRIC CO., Inc. § 
} 


5718 Wentworth Avenue, 
Chicago 21, Illinois 





“Some Federal district attor- 
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, [Some Fords and Edsels Up, Some Down .. . 





let Biscayne, has widened its 
edge over the Bel Air but has 
given up leadership in the Gal- 
axie-Impala competition. 

In other price news, Chevrolet 
Corvair four-doors (which went on 
gale last Friday) were tagged at 

and $2,103, including excise 
and dealer prep. The coupes, which 
will appear after Jan. 1, will be 
priced at $1,964 and $2,049. 


LSO, American Motors held the 
A line on all models and priced its 
new American four-door sedans at 

(Deluxe) and $1,969 (Super). 
Imperial boosted its Custom series 
held the line on Crown models 
and hiked the LeBaron four-doors 





eile MT 


per 
an- 


Ford had not announced Falcon 
prices as AvuToMoTIvE News went to 
press last Thursday. 

Ford division has discontinued 
the Custom 300 series designation 
for 1960 and has slipped the Fair- 
lane and Fairlane 500 into the 
low and middle spots. 

Fairlanes will be about $39 more 


3 


year’s Custom 300s, with some of 
the hike due to the promotion of 
optional items to the standard- 
equipment class. These include cig- 
aret lighter, horn ring, front arm 
rests and right-hand visor. 
Fairlane 500 models will be about 
$22 less (with tax) than last year’s 
Fairlanes, while station wagons 
have been boosted about $7 to $23. 
* * * 


TETSETSESTETESF 


ALAXIES are about $23 more 
than last year’s, and the new 
Starliner is $23 more than the ’59 
Galaxie two-door hardtop. The V-8 
engine will be about $113 extra on 
all models. It was $118 more last 


7 The Thunderbird hardtop went 
up about $62 (with tax), and the 
convertible was boosted a whop- 

$245. This model now has a 


GPSasreRss 





m- deaway” soft top that is fully 
He § automatic. 

as Fairlane sixes apparently will 
1ed 

is 

the 


Prices of Compacts 


2-DOOR SEDAN 








Mercury Prices Cut; 
(Ford, Rambler Hold 


(Continued from Page 1) 


(including Federal tax) than last{ 





be about $5 cheaper than Chev- 
rolet Biscayne sixes, but Ford 
has thrown away most of the 
price advantage it enjoyed at the 
low end of the line. Last year, 
Custom 300s were $28 less than 

Biscaynes. 

On the other hand, Fairlane 500 
sixes will enjoy an edge of some $50 
over Chevrolet Bel Airs, In ’59, 
Ford’s margin was $29 in the mid- 
dle series. Ford offers only sedans 
in this series, while Chevrolet of- 
fers both sedans and hardtops. 

At the top of the line, Galaxie 
sixes (including the new Starliner) 
will be about $13 more than cor- 
responding Impalas. Ford’s price 
increase scuttled the $10 advantage 
the Galaxie held over the Impala 
in 59, 

Chevrolet V-8s will be $107 more 
than sixes, while Ford V-8s will be 
about $113 more, Chevrolet cut the 





2 Dixie Dealers 
Switch to Chevy 


From Sister Makes 
CHATTANOOGA, Tenn.—Chev- 


V-8 price by $11 for ’60, and Ford’s 
reduction was about $5. 
cal + * 

ERCURY fared well in Ford 

Motor Co.’s new price setup. 
Every model was reduced. The cuts 
were about $65 to $130 on Mon- 
tereys, and special trim and full 
carpeting have been made stand- 
ard. These items were about $37 
last year. 

Park Lanes were reduced about 
$125 to $150, and Montclairs 
dropped about $5 to $23, The Com- 
muter four-door wagon fell about 
$83, and the Colony Park wagon 
was cut about $75. 

Two station wagons have been 
discontinued—t he Commuter two- 
door and the Voyager four-door. 

The Monterey price cuts are 
quite similar to the increases 
which were tacked onto these 
models at this time last year. 
Consequently, Montereys are 
priced about the same as the ’58 
models, 

Park Lanes now are priced 
slightly below ’58, the year this 
series was introduced. 

The Monterey reductions placed 
this series squarely in the back 
yard of the Pontiac Catalina, The 
59 Montereys were $70 to $135 over 
Catalinas and were pretty much on 
a par with Buick LeSabres. 

cd * * 


fows price committee wasn’t 
as kind to Edsel as it was to 
Mercury. Edsel Ranger V-8 sedans 
and hardtops went up about $15. 
The two-door sedan now is about 
$10 more than the corresponding 
Mecury Monterey model. 

Other Rangers are about $35 to 
$82 less than Montereys—but in ’59, 
Rangers were about $140 to $160 


rolet and its new Corvair have| jegs 


picked off two Southern dealers 
which previously handled larger 
General Motors makes, A third 
Chevy dealership in Dixie has pur- 
chased the adjacent facilities of a 
Chrysler-Plymouth dealership in 
order to accommodate the rear-en- 
gine compact. 

In Chattanooga, Herb Adcox and 
Ed Kirby sold their Pontiac busi- 
ness to Andy Trotter and purchased 
Summers Chevrolet in nearby Red 
Bank. Summers Chevrolet was es- 
tablished 31 years ago and is the 
oldest Chevrolet dealership in 
Chattanooga’s Hamilton County. 
Adcox and Kirby opened the Pon- 
tiac dealership in 1955, Trotter 
formerly was a Buick dealer here. 

McDonald Stephens, of New Or- 
leans, switched from Buick to 
Chevrolet at his 840 Carondelet 
building, Stephens replaces Bolton 
Chevrolet, 2226 Canal, whose owner, 
Walter C. Bolton, is retiring. 
Stephens Imported Cars will oper- 

















ee po from the former Bolton ad- 
ress. 
we In Nashville, Jim Reed Chevrolet 
ree paid more than $250,000 for the 
He Frazer Chrysler-Im peria1-Plym- 
ots outh-Simca plant next door. James 
to H. Reed III said the property was 
needed to display and service Cor- 
vairs. Frazer will continue to do 
the business at its old location for 
not 2,098 |some months, but plans to move 
eWf Corvair 700 ............. RE 2,103 | to the suburbs or downtown Nash- 
us- ville. 
: Chevrolet Prices—' 59 
“3 evrolet Prices— 60 vs. 5 
w (Including Federal tax and suggested dealer-preparation charges.) 
60 
—<. al $2,038 
SINT ssinnaicusesennconnsosanesecbissoueseianvesaiiaesnie 1,984 
Corvair 700 
SE EE a Ae oye ae Rete ae 2,103 
a eR EET See Sa 2,049 
* ae + oe +* * 
(The following prices are for six-cylinder models. For V-8s, add 
t $107 on ’60s; add $118 on 59s.) 
"60 "59 Difference 
| Biscayne 
S asset opivatincntgeccisisoniasbeel $2,316 $2,301 +$ 15 
i CRE Said ee eee 2,262 2,247 15 
EET Sorry eee re 2,175 2,160 5 15 
Bel Air 
: 2,440 — 2 
% 2,386 _ 2 
° 2,556 — 2 
Impala 
2,592 — 2 
2,664 — 2 
ts. 2,599 — 2 
2,849 — 2 
" 2,571 15 
‘ -» 2-seat Brookwood ..................:...004 2,653 2,638 tT 15 
iis A] Or. 2-seat Parkwood ................0e 2,747 2,749 — 2 
4-dr., 3-seat Kingswood ....................000.. 2,350 2,852 — 2 
» B} 4dr., 2-seat Nomad 2,889 2,891 — 2 
| Corvette (V-8 standard) 
Hardtop coupe or convertible ................ 8,872 3,875 — 8 


The Edsel Corsair series has 
been discontinued and the Cor- 
sair convertible has joined the 
Ranger series, It’s about $70 
cheaper than last year. 

All Edsels except the convertible 
will be available with six-cylinder 
engines. These models will be: about 
$83 cheaper than V-8s, the same 
differential as in ’59. 

The company held the line on 
Continental prices, and Lincoln 
figures also are unchanged when 
equipment additions are considered. 

a *~ * 


7s $13 price increase on the 
Imperial Custom was attributed 
to the addition of a vanity mirror, 
a flip-type nonglare rear-view mir- 
ror and an outside mirror, There 
was no change in the prices of Im- 
perial Crown models. 

The LeBaron four-door sedan 
and four-door hardtop rose $215. 
New standard-equipment items are 
power vent windows (unavailable 
last year) and a two-piece Silver- 
crest Landau roof design. 

Actually, the Imperial price 
level is unchanged despite the 
big LeBaron increase. Clare E. 
Briggs, division general manager, 
said Customs and Crowns ac- 
count for 94 percent of Imperial 


sales. 

Rambler held the price line on 
every model and added several 
units for ’60. The newcomers are an 
American four-door sedan and a 
three-seat station wagon in the 
Super and Custom series of the 
Rambler Six, Rebel V-8 and Am- 
bassador lines. 

The price leader is the American 
Deluxe two-door sedan which, at 
$1,835, is the lowest-priced U. S.- 
built automobile, 

. * ” 

HE least-expensive 108-inch- 

wheelbase Rambler is the De- 
luxe Six four-door sedan at $2,098. 
Prices of competing four-doors in 
the 108-inch field are: Corvair, 
$2,038 and $2,103 and Lark Deluxe 
Six, $2,046. 

Rambler has adopted the hold- 
back system on dealer discounts for 
1960. The new figures, including 
the one percent holdback, are: 
American, 21 percent; Deluxe Six, 
23 percent, and all other models, 
25 percent. 

Prices of major options for 
Corvair also became available 
last week, Automatic transmis- 
sion for Chevrolet’s new compact 
is $145.80; gasoline heater is 
$74.25, and a manual-tune radio 
is $53.80. Power brakes and power 
steering are not offered. 

A Corvair 500 four-door equipped 
with automatic transmission, radio 
and heater would retail] for $2,311.85, 
and a Series 700 four-door would be 
$2,376.85. State sales tax, freight, 
advertising charges, license and 
title will boost the take-home price 
over $2,500 in most areas. 














Rambler Prices —'60 vs. '59 


(Including Federal tax and suggested dealer-preparation charges.) 

















RICAN 
"60 "69 Difference 
Deluxe 
I TRIE peictesnciratccsbeayevivensvccoccuserncenstecentostl - 
2-dr. Sedan .. 1,835 $1,835 0 
B-EP., VBOME WAGON 00.0crcrecercccrssovercecessevoeeers 2,060 2,060 0 
Super 
I IIIS \ Sivcnydusinicteveeysicpenderscalconiveretuetheghted ————— 
SPAR NII | Shnitchocctin viveevcanessdenindinipentveseennnntonl 1,920 1,920 
2-dr., 2-seat Wagon 2,145 2,145 
RAMBLER SIX 
"60 "59 Difference 
Deluxe 
I TIE edt ecsn ettisscccsesnsccnvsvsrsonsetvensntentonved $2,098 $2,098 0 
A-dr,, Wseat WAG .......0....ccecceceeeeeeerseeeees 2,427 pieoneil 
Super 
SI, I satesecosstsevcsescrecusvecnneacnntcnmeesenevteenes 2,268 2,268 0 
4-Or., 2-seat Wagon ...........ccececerserserseeeeees 2,562 2,562 0 
4-dr., 3-seat Wago8nr ...........ccccccccessreerseseeees nn 
Custom 
I PI hid ceri svineciectrcterccsinmeirnnennnntions 2,383 0 
ee en | rors 
4-dr., 2-seat Wagon 2,677 0 
4-dr., 3-seat Wagon ..........cccccccccciecceeeres RyBOR ——— secseeseee 
*69 Difference 
Super 
I, FD acts nistreintccrensccremenernnneiniell $2,398 0 
4-dr., 2-seat Wagon 2,692 0 
AGP. S-WERt WAGON .occcccrscrccrrccrccccrerscrcerers BPRS = sennveneie 
Custom 
RG, IID ec cscticnsecvsyassecetveccssssenteboupomevennoninn’ 2,513 0 
A-Gy, Hardtop .. ....0.ccccccesrrscescssrecceveseesesesees 2,588 0 
4-dr., 2-seat Wagon 2,807 0 
4-dr,, 3-seat Wagon ...........c cece: BBR ceeseteeee 
"60 "59 Difference 
Super 
‘Lar. III — Sie saina casndeencieceinicsesekensveseventoqeensnsecll $2,587 0 
4-dr., 2-seat Wagon ..... 2,881 0 
4-dr., 3-seat Wagon ............ccccccces F006 eee 
eg Li desiawcacdbddlatousssivurdehincnsssiimaiistaa 2,732 0 
A-iy, FIRE top .......0..0.cccsseresssseesereenssssssesessesees 2,822 0 
4-dr., 2-seat Wagon 3,026 0 
4-dr., 2-seat Hardtop Wagon ................ 3,116 3,116 0 
4-dr., 3-seat Wagon ...........cccsereeeeeseres J awe 











Stronger Ties Advocated 


Between New, 


By Fred W. Schwarz 

Staff Correspondent 
ATLANTIC CITY, N. J.—“Every 
effort should be made to create 
good will and a friendly relation- 
ship between the new and used-car 
dealer,” Carl E. Marker, honorary 
president of the National Auto 
Auction Assn., told the 41st annual 
convention of the New Jersey 

Automotive Trade Assn. 
Marker said he was “positive 


Fiat Seeks to Bar 
Denver Dealer 


From Using Name 


DENVER.—Fiat Motor Co, has 
filed a Federal Court suit seeking 
to enjoin Standard Motor Co., 455 
W. Colfax, from advertising or rep- 
resenting itself as an authorized 
Fiat dealer. 

The suit was filed in behalf of 
Fiat Italian Motor Co., Denver, and 
Italian Motors, Inc., a Texas cor- 
poration. Sol and Ada Gertz and 
Nathan and Sylvia Gertz, officers 
of Standard Motor, were named ag 
defendants along with the com- 





pany. 

The suit charges trademark in- 
fringement and unfair trade and 
competition. 

Fiat wants the court to enjoin 
Standard Motor from: using any 
trademark or committing any other 
acts which would lead the public to 
believe that Standard Motor is con- 
nected in any way with Fiat, its 
distributors or dealers. 





U. C. Dealer 


that factories never will sell di- 
rect to the used-car dealer.” 

Discussing the growth of auc- 
tions, Marker said a survey by the 
Philadelphia Federal Reserve Bank 
revealed that auto auctions do 
more than $1 billion in business 
at 100 locations in a year. 

“Every firm, every person who 
has anything to do with the manu- 
facturing, retailing, wholesaling, fi- 
nancing, leasing or repairing of 
autos definitely needs the service 
that the auction has to offer,” he 
added. 

NADA President H. L. Galles jr. 
decribed the association’s work and 
goals, while Walter M. Kiplinger, 
NADA convention director, review- 
ed the ’59 session and told of plans 
for the ’60 meeting. 

During a discussion of service, 
S. Walter Kelly jr. (Chrysler), 
Marietta, Ga., called the shop op- 
eration the “fountainhead” of the 
automotive business. 

L. John Hutton (Chevrolet), Riv- 
erside, was elected president of the 
group. He succeeds Eldred R. 
Crow, Westfield. 

Other new officers are Charles B. 
Gilbert (Chevrolet), first vice-presi- 
dent; J. Alex Laurie (Ford), Mor- 
ris Plains, second vice-president, 
and John §. Stratton (Studebaker- 
Pontiac), Pitman, third vice-presi- 
dent. : 

Reelected were Harold F. Burd, 
(Chevrolet-Oldsmobile), Washing- 
ton, N. J., treasurer; William L. 


-Mallon (Pontiac-Vauxhall), Irving- 


ton, secretary, and Otto P. Henne- 
berger, Newark. 





on all models.) 


Imperial Prices—'60 vs. '59 
(Including Federal tax and suggested dealer-preparation charges.) 





6,103 
(Automatic transmission, power steering and power brakes are standard equipment 


"60 "58 Difference 
$5,016 $ 13 

5,016 13 

+3 

5,647 0 

5,647 0 

5,403 0 

5,773.50 0 

6,103 215 
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Steel Strike Hurts, Reserve Banks Note... 





Business News Turns Sour 


(Continued from Page 2) 
“reach a high later in the year, 
usually July, and the decline is 
ite until November.” 
The bank concluded, “Apparently 
selling efforts late in the model 
year are directed more toward 
credit customers. Freer granting of 
credit is a form of price reduc- 
tion.” 
> + * 
New York 
New York FRB considered 
the twin problems of bank bor- 
rowing from the Federal Reserve 
System and the problems of bor- 
rowing by the Federal Treasury. 
Of the subject of bank borrow- 
ing from the Fed, the bank noted 
that the loans are set up to meet 
specific needs. In times of great 
demand for loans, there is talk 
a “tough” policy by the Fed 
bank borrowing. In reality, the 
said, it is not a tougher 
y but a greater demand for 
that causes friction about 
credit in times of tight 
ney. 


1 Bs 





On the question of Treasury bor- 
rowing, the FRB considered the 
oft-heard question of why the Gov- 
ernment does not make it possible 
for the Treasury to borrow at lower 
interest rates. Several methods of 
cutting Treasury interest costs 
were discussed but all were dis- 
missed as incompatible with the 
free-enterprise system. 

+ * aa 


Richmond 


HE effects -of the steel strike 

are being felt in the upper 
reaches of the South, according to 
the Richmond FRB. 

The Upper South has a fairly 
major steel center in Baltimore 
and the strike has put more than 
28,000 out of work there. In ad- 
dition, the effects of the strike 
have been felt in the coal fields 
of West Virginia where 6,700 
miners are out of work. 

One further result of the strike 
was that the district’s total of man- 
hours worked in manufacturing 
has declined after climbing each 














YOU HAVE A PROBLEM! 


COSTLY REFINISHING WHEN YOUR DRIVER 
EDUCATION CARS ARE CHANGED! 
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SEMI-UNIVERSAL 40” x 12” $24.00* | 











The legs are ad- 
justable and al- 
low transfer to 
another car with 
only the purchase 
of correct mount- 
ing brackets at 
$3.00 per set. 


Turned Edge Panel permits instant change of copy 


BUMPA-TEL SIGNS CAN SOLVE 
YOUR PROBLEM! 


NO DRILLING, MARRING OR SCARRING INVOLVED. 


Why mar a car when you can have an attractive sign for 
your Driver Education Cars. Bumpa-Tel Signs may be 
mounted or dismounted in seconds without tools, after 
original 30-minute installation. 


BUMPA-TEL SIGNS WERE DESIGNED BY AN 
AUTO DEALER TO FIT YOUR NEEDS! 





1 FRONT SIGN—$16.50 








Complete with One Set of Mounting Brackets 
Give Make and Model of Car 
*Add $10.00 for Scotchlite 


NOW AVAILABLE FOR '60 MODELS 


2% Cash Discount With Check or Cash Payment 


F.O.B. Mounds 


U. S$, Pat. No, 2,816,377 


Can, Pat. No. 549,499 


BOX 216, MOUNDS, ILL. 
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month since the first of this year. 
* * * 


Deep South 


ONSTRUCTION in the Deep 

South appears to be taking “at 
least a temporary breather,” ac- 
cording to the Atlanta FRB. 

While some had predicted that 

construction would fall off at 
about this point, the bank finds 

no sign yet that a decline has 
set in. 

“Straws in the wind suggest that 
offsetting trends among the vari- 
ous types of construction may be 
developing to give at least a period 
of little change for the district as 
a whole,” the bank concluded. 

* +* * 


Cleveland 


HE Cleveland Federal Reserve 

District has been about the 
hardest hit victim of the steel 
strike. 

The district is relatively small 
and includes three of the top 
five or six steel-producing 
areas—Pittsburgh, Cleveland and 
Youngstown. In addition, the dis- 
trict includes a large number of 
coal towns. 

The result is what might be ex- 
pected. Reports from the Cleveland 
FRB in recent weeks show a gen- 
eral business decline as a result 
of the strike. 

* * * 
Chicago 

HE Chicago FRB examined the 

present and other postwar steel 

strikes and came to the conclusion 
this strike is not likely to push 
the nation into a recession. 

The other postwar strikes came 
at times when the nation’s econ- 
omy was moving upward. The 
strikes delayed the upswing but 
did not stop it. Steel orders were 
delayed but not lost forever. 

The current steel strike also finds 
the nation in an upswing. The bank 
posed the question of what effect 
the strikes would have if they came 
during a recession. 

* + - 


Upper Midwest 


HE steel strike has even reach- 
ed into the Upper Midwest, 
halting iron-ore mining, the Minne- 
apolis FRB noted. 
The bank said the district’s 
economic recovery seems to be 
slowing a bit but did not blame 
the steel strike for the slow 
down. With the exception of ore 
mining, heavy industry is not a 
big factor in the Upper Midwest. 
Of greater importance in the 
Upper Midwest was the fact that 
“evidence appeared that farmers 
. .. had begun to cut back on their 
expenditures.” Lower farm income 
has been predicted for this year. 
* * *” 


St. Louis 


HE St. Louis area is one section 

that, as yet, has suffered little 
from the steel strike. Even the steel 
mills in the district were not hit 
by the walkout. 

The St. Louis FRB noted that 
construction activity in the area 
continues at a brisk pace and 
“recent construction contract 








Curtiss-Wright to Build 
W heelless Car in Canada 


HAMILTON, Ont.—An all Ca- 
nadian “air-cushion” car for land 
and water use will be built in 
Oakville by Canadian Curtiss 
Wright, Ltd., a company spokes- 
man said. The car will have a 
maximum speed of 60 m.p.h, and 
“float” 10 inches above ground, 
he said. 

Work on the first wheelless ve- 
hicle will start immediately in a 
rented factory adjacent to the 
Oakville Arena, The cars will be 
built for the public as soon as 
the company’s Oakville plant can 
be tooled up for production, the 
spokesman said. 





awards provide support for a 
large volume of work for the 
next several months.” 

The farmers of the district are 
faring well with greater output 
making up for a decline in farm 
prices. 

* ok * 


Kansas City 


gene Kansas City FRB reported 
that business is brisk in the 
Great Plains with sharp gains in 
department store sales and bank 
loans. 

The district’s department store 
sales for 1959 are running 8 per- 
cent ahead of the 1958 total. Sales 
are up 10 percent in Kansas City 
and from 7 to 9 percent in Den- 
ver, Omaha, Oklahoma City and 

sa. 





Loans of banks in the district 
are 13 to 14 percent ahead of the 
year-ago totals. Some of the sharp- 
est gains are in Nebraska, Colorado 
and Missouri. ‘ 

+ * 


Southwest 


USINESS in the Southwest ig 

being hit by both the stee] 
strike and cumbersome inventories 
of some petroleum products, the 
Dallas FRB observed. 

Construction contract awards 
moved up through the summer 
but department store sales were 
not so strong. Opening of new 
stores in metropolitan areas has 
helped the sales total. 

Crop output in the district this 
year may approach last year’s rec. 
ord, the bank said. The cotton crop 
“is expected to be the largest in 
several years” and “livestock con- 
ditions continue to be excellent.” 

* * * 


Far West 


HE San Francisco FRB looked 

at auto financing by banks in 
the Far West and observed “a con- 
tinuing rise in the proportion of 
automobile loans made in the 31-36 
month category.” 

The district’s installment credit 
total has been rising almost con- 
tinuously for the last year. The 
district showed an 11-percent 
pickup while the national gain 
was 10 percent. 

The bank said delinquency rates 
on consumer loans in the nation 
and the Far West are lower than 
last year, reflecting “improved eco- 
nomic conditions.” 





VW Boss Seems in No Hurry... 





Nordhoff on 


(Continued from Page 2) 


the purchase of Volkswagens is in 
blocked funds in the Russian zone. 
He emphasized that “Volkswagen 
has never seen a penny of this” 
and noted that “Volkswagen lost 
its proprietor by unconditional sur- 
render.” 

4. He believes the antitrust suit 
against Volkswagen of America 
“will come to an easy end before 
too long a time.” 

5. Although VW declares a 12 
percent annual dividend (deposited 
in an escrow account to be paid 
to whomever the firm might belong 
in the future) there is no chance 
of a price cut on the car. 

6. VW will offer the Saximat 
automatic clutch next spring. 

* * *~ 
i VISITING Volkswagen plants 
at Wolfsburg and Hannover, the 
U. S. writers saw a vast automo- 
tive complex that is under almost 
constant expansion. Expansion this 
year is costing VW $125 million. 

VW currently employs 50,000 per- 
sons, Of whom 8,000 have been re- 
cruited during the past nine 
months in West Germany’s labor- 
tight market. 

Current production is 2,500 cars 
and 500 commercial vehicles 
daily. By next year, production 
schedules call for 3,600 vehicles 
daily. VW started 1959 with a 
daily rate of 2,400 vehicles. When 
current expansion work on the 





Dealer 





Forum 











(Continued from Page 3) 


and if the time ever came he had 
to discount his cars to sell them, 
he would no longer be a dealer. 
How wonderful it would be if 90 
percent of the compact dealers of 
America decided to follow the same 
policy with their cars. 

If, on the other hand, they 
adopt the plus business, no profit 
theory, then this retail industry 
will degenerate to the status of a 
peanut vendor or worse. 

We will dissipate what meager 
profits we have and multiplied 
thousands of dealers will lose for- 
tunes. We can ill afford to deplete 
our car gross any more. The fact 
of the matter is we are selling auto- 
mobiles at a loss as it is. 

The only reason most dealers are 
in business today is because the 
parts, service and finance reserve 
profits have been able to override 
the car losses and supply a meager 
1 or 2 percent profit before taxes. 





Most sound-thinking dealers 
can readily see that a great per- 
cent of our compact car sales are 
going to be to our own new-car 
customers, the ones we have al- 
ways sold, while another high 
percentage of the compact cars 
will be to our own used-car cus- 
tomers, the ones to whom we 
have always sold our late-model 
used cars. These two classes of 
people will represent a very sub- 
stantial amount of our compact 
sales. 

Therefore, if we are going to re- 
Place this business, which has had 
some gross profit, with the compact 
sales with no gross profit, please 
then ask yourself: Will the com- 
pact car be an asset or a liability? 

Will it be the dawning of a new 
and profitable day for you in this 
business, or will it be the ticket: to 
your financial destruction and 
bankrupt sale? 





New Models 


engine plant at Hannover is com- 
pleted, VW will be able to build 
4,000 engines daily. 

The American newsmen were the 
first “outsiders” to see the new en- 
gine plant in Hannover. 

In the VW engine program, 
crankcases and heads are cast in 








w/w tees oe tek 


S#i5 whwo comfer 








Wolfsburg and assembled in Hann- 
over. Crankcases and transmissio 
cases are cast in magnesium, and 
VW alone consumes 10 percent of 
all magnesium production’ of the 
Western world. 

VW also has plants in Kassel, 
for spare parts and engine rebuild- 
ing, and in Braunschweig, where 
it turns out axle assemblies and 
conveyors for its own use and per- 
forms internal tool and die work. 

ok * 


— area covered: by all plants 
is nearly 10 million square feet. 

Assembly plants are also in op- 
eration in Ireland, New Zealand; 
Belgium, Australia, Brazi] and 
South Africa. Volkswagen vehicles 
account for about 15 percent of all 
automobiles sold in international 
trade, making the company the 
world’s largest exporter of auto- 
mobiles. 

Export sales are carried on in 
more than 120 countries, although 
the U. S., Sweden, Canada, Bel- 
gium, Holland, Australia, Switzer- 
land and Austria are the’ major 








markets. 
In 1958, Volkswagen produced 


| 553,399 vehicles, of which 235,615— 


or 42 percent—were sold in West 
Germany, where VW has 65 fran- 
chised distributors, 

Although both passenger-car and 
commercial-car plants are highly 
automated, many hand functions 
are still performed, notably in en- 
gine assembly and painting. 

About the GmbH part of Volks 
wagen’s corporate name: One fat 
tory wit, who shall be nameless, 
said it stands for: “General Motors 
Better Hurry.” 
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Car, Truck Output Estimates 
By Automotive News 


PASSENGER CARS 


(U. S. PRODUCTION ONLY) 
































is Week Week Jan. 1 Jan. 1 
Ended Same Ended Total To To 
el Oct.3, Week Sept. 26, Output, Oct.4, Oct. 3, 
les 1969 1958* 1959* Sept. 1958* 1959 
he | 4MERICAN MOTORS 
SNE tics tinienenocee 6,600 3,918 4,907 19,496 135,924 290,830 
7 CHRYSLER CORP. .... 12,520 5,679 12,074 34,741 426,386 552,198 
oO ee 388 733 «2,176 «= 37,722 «52,874 
wh DeSoto 402 364 1,182 26,363 35,366 
MOTE INS oo asseecscsscnesscocorccser 5,000 2,202 5,448 14,472 78,998 124,885 
nig Emperiad nen 800 190 792 2,661 8,951 15,283 
= ON 5,200 2,497 4,729 14,222 274,352 323,762 
ODM Waka .......cscccccccssseesee | ae x eZ 28 
inl fORD MOTOR ............. 29,955 4,445 21,579 51,885 774,398 1,293,763 
MTGE. eacosecesosrerceseceeees 580 308 321 890 «= 8,701 27,953 
Ford Division .............. 25,665 3,982 18,013 43,637 663,009 1,131,698 
SE ee, Gees 3,599 8,783 eens. 10,552 
od Ford (Standard) .... 19,850 3,462 13,245 31,308 624,749 1,065,261 
rr Thunderbird ....... 1,250 520 1,169 3,596 «= 38,260 «55,885 
SRE NOIR sen ccecccescevescsseses 490 155 417 1,040 =-:17,734 += 19, 985 
Of Mercury ...cccca:csccsecccs OD 5 esc 2,828 6,318 84,949 114,127 
‘365 GENERAL MOTORS .. 52,699 19,134 49,659 137,420 1,531,828 2,122,499 
‘a 6,395 3,277 5,599 17,615 163,714 181,302 
eee 3,360 1,141 2,897 6,629 93,089 114,254 
© § Chevrolet Division .... 26,600 9,640 26,549 65,547 909,968 1,196,670 
~ I ek a, ee 4,387 16,099 ___.......... 30,014 
Chevrolet (Stand.).. 22,200 9,640 22,162 49,448 909,968 1,166,656 
tes! Oldsmobile .................. 8,244 2,941 7,350 24,975 218,723 303,919 
On Pontiac ...............c.c.. 8,100 2,135 7,264 22,654 146,334 326,354 
ani sp CORP. 
°0-§ Studebaker .................. 3,240 1,188 3,120 12,221 22,672 116,280 
—} Total Cars, U. S.** ....105,014 34,364 91,339 255,763 2,892,948 4,375,570 
*Revised. 
**Totals for 1958 include Packard production. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Total To To 
Oct. 3, Week Sept. 26, Output, Oct. 4, Oct. 3, 
i 1959 1958* 1959* Sept. 1958** 1959 
id } CHEVROLET ................ 5,800 4,254 6,352 22,681 198,085 277,853 
_ | DIAMOND T. ................. 90 136 11 328 «4,180 «= 4,512 
“| 80 106 71 «= 84820172402 
PRE ccicceccexsscoscnosessoss 1,500 608 1369 5,419 41,372 59,950 
a 7,350 3,876 6,729 21,453 156,295 259,255 
I 1,320 827 1,194 3,349 44,097 65,417 
7 RNATIONAL ...... 2,899 1,920 2,889 12,273 70,049 111,760 
OPE scsccccensnne 390 27 386 1,671 11,008 13,740 
of } STUDEBAKER. ............ 189 174 312 1,123 6,942 10,191 
hel WHITE*** wn... 160 386 436 1,118 12,553 15,107 
EE 2,460 1,947 2,864 10,381 65,057 89,512 
\d- | MISCELLANEOUS** 90 72 90 374 3,533 = s(3,440 
mdf Total Trucks, U. S. .... 22,328 14,333 22,769 80,513 615,138 913,139 
re Total Cars, Trucks, 
i. eee 127,342 48,697 114,108 336,276 3,508,086 5,288,709 
nts 
Total Cars, Trucks. 
- suntan, $699 4814 5015 13,526 265,243 298,232 
nd,§ Grand Total, 


ed 
a 
st 


e 


un-' 





ks, 
U. S. and Canada....133,041 


53,511 119,123 


349,802 3,773,329 5,586,941 





“Revised. 


Mack totals. 


Miscellaneous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. 
***Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


N.B. All U. S. totals include cars and trucks for military orders. 








nd§ out, Ford will stop paying floor- 
hly§ plan charges on any 1960 model in 


yn 





] 
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stock on the day 1961 models are 
introduced. 

Ford will assist dealers in or- 
dering the proper units to be car- 
ried in stock under the plan. The 
583 district heavy-truck sales en- 
gineers will help dealers to select 
a stock that will move rapidly in 
each market. 

This program is Ford’s answer to 
the problem of model availability in 
the heavy-truck market. Ball said 
it will % will enable dealers to build up 


All Officers Renamed 
By Detroit Buick Assn. 


DETROIT.—T he Detroit Metro- 
Politan Buick Dealers Assn. has re- 
elected all of its officers for 1960. 

Ahe officers are Tom Taylor, 
President; Warren Mitchell, secre- 
tary-treasurer, and Art Sellgren, 
ick representative to the Detroit 
Dealers Assn. 

















Ford Paying Floor Plans 
On Early ’60 Heavies 


(Continued from Page 2) 


stocks of 1960s quickly and carry 
the stock necessary to maximize 
heavy-duty sales and profits dur- 
ing what promises to be a tremend- 
ous truck sales year. 

cd * ae 

VAILABILITY has been demon- 
~* strated, especially during the 
last few years, to be one of the 
most effective of all sales aids in 
merchandising the heavier units. 
When the right units are in stock, 
dealers are in a position to make 
sales to truckers who require im- 
mediate delivery. 

The problem of model avail- 
ability has been met with a num- 

ber of answers by other truck 
makers. Dodge offers floor-plan 
assistance to dealers operating its 
truck centers. 

International is reported to have 
a program offering 90 days of free 
floor-plan and, of course, many of. 
the manufacturers who specialize 
in the heavy-duty field have their 


After Changeover High .. . 





Cutbacks Threaten 
60 Car Assemblies 


(Continued from Page 1) 


car” plants six days last week and| shortages are expected to reach 
boosted standard Ford output from/| 7,000 workers by today. AC Spark 


13,245 units a week earlier to an 
estimated 19,850 units. 

Falcon output climbed from 
3,599 to 4,565 units, and Thunder- 
bird assemblies were up from 
1,169 to 1,250. Both Falcon and 
Thunderbird scheduled only five- 
day operations last week. 

In other Ford Motor operations, 
Mercury turned out an estimated 
3,240 cars last week, compared with 
2,828 assemblies a week earlier; 

Lincoln was up from 417 to 490 
units, and Edsel climbed from 321 
to 580. 
* * * 


Cae CORP. jumped its 
car output from 12,074 to 12,- 
520 cars last week despite the fact 
that its Dodge and Plymouth divi- 
sion plants in the Detroit area were 
forced to close at the end of the 


second shift on Thursday. Its}, 


Dodge-Plymouth assembly lines at 
Newark, Del., also were closed Fri- 
day, but are scheduled to work at 
least two days this week. 

The only Chrysler Corp. unit 
expected to produce cars the full 
five days this week is Imperial. 

All other corporation divisions 
are scheduled to halt production 
this week due to parts shortages. 
The St. Louis plant goes down to- 
day (Monday); Newark will halt 
output Wednesday; the Chrysler- 
DeSoto plant in Detroit today, and 
the Los Angeles plant by Thursday. 

The closedown of the assembly 
machinery was caused by a short- 
age of parts resulting from approx- 
imately a week’s lost production 
due to a wildcat strike at Twins- 
burg last month. A new strike last 
Tuesday prevented the company 
from making up the lost produc- 
tion in body stampings, the com- 
pany said. 

Approximately 45,000 employes 
will be affected by the shutdowns, 
30,000 of them in the Detroit area. 

Plymouth assemblies last week 
rose from 4,729 assemblies to 5,200 
units; Dodge was off from 5,448 to 
5,000 cars; Chrysler from 733 to 
1,000; DeSoto from 364 to 500 units; 
Imperial from 792 to 800, and Val- 
iant from 8 to 20. 

+ oe * 

ENERAL MOTORS’ increase 

from 49,659 assemblies the pre- 
vious week to an estimated 52,699 
units last week resulted primarily 
from heavy output boosts at Olds- 
mobile and Pontiac. 

Oldsmobile jumped its schedule 
from 7,350 units a week earlier to 
an estimated 8,344 units last week, 
while Pontiac climbed from 7,264 to 
8,100 assemblies. 

In other GM operations, Buick 
climbed from 5,599 assemblies a 
week earlier to an estimated 6,395 
units last week, and Cadillac jump- 
ed its schedules from 2,897 to 3,360. 

Although GM is practically help- 
less to do anything about its pres- 
ent steel shortage, it was learned 
last week that corporation officials 
are attempting to protect the na- 
tion’s largest auto producer be- 
tween the time the steel strike is 
settled and the mills can resume 
shipments. 

* * ~ 

T IS known that GM has been 

negotiating a contract with 
Phoenix Steel Corp., Harrisburg, 
Pa., for conversion steel, and a 
rumor had corporation officials ne- 
gotiating a contract with Ohio 
River Steel Co., Toronto, O., for 
70,000 ingot tons for storage in GM 
warehouses in the Pittsburgh area. 

The corporation reportedly is at- 
tempting to stockpile ingots for a 
quick getaway once the strike has 
ended, Steel officials say it will take 
from 10 days to three weeks for the 
steel companies to begin shipment 
of steel after the strike has been 
settled. If they have the ingots 
ready for rolling, the companies 
could process it for delivery to GM 
in a matter of days, it was learned. 

GM officials would not com- 
ment on whether contracts were 
signed with either Phoenix or 
Ohio River Steel, but did admit 
that the company is negotiating 
for steel wherever it is available. 





branches in the field. 


Plug, which reportedly will be 
forced to furlough 3,000 workers in 
the near future, has substituted 
electroplated zinc galvanized steel 
for tin plate it normally uses in the 
production of air cleaners. 

* * * 


AMBLER and Studebaker both 

reported increases in car out- 
put last week, Rambler rising from 
4,907 to 6,600 units and Studebaker 
from 3,120 to 3,240. 

Although both companies report 
they have enough steel to get into 
December, it was learned last week 
that AMC and Studebaker may be 
in trouble with steel supplies in the 
first quarter of next year. 

Both companies, it was report- 
ed, and especially AMC, are short 
on first-quarter ordering and 
may be forced to call a slow- 





down on assembly operations. 

S-P President H. E. Churchill 
said Lark output would be the 
last hurt by the steel strike, 

Truck output last week totalled 
an estimated 22,328 units, com- 
pared with 22,769 assemblies a week 
earlier, and 14,333 during the com- 
parable week a year ago. The de- 
cline resulted chiefly from four-day 
operations at four Chevrolet plants. 

Canadian manufacturers turned 
out an estimated 5,699 vehicles last 
week, compared with 5,015 cars and 
trucks a week earlier and 4,814 ve- 
hicles during the week ended Oct. 
4a year ago. 


Mack Trucks Absorbs 


Northeast Capital Corp. 


NEW YORK.—The merger of 
Northeast Capital Corp, into 
Mack Trucks, Inc., has been ap- 
proved by Mack stockholders. 

The merger is expected to fur- 
nish about $12 million in cash 
for Mack’s expansion program. 
First project scheduled after the 
merger is the purchase by Mack 
of Brockway’s plant and branch 
facilities. Mack has yet an — 
on the Brockway assets 
taking over production of Beer ag 
way trucks three years ago. 











$20 Million for Year? 





percent increase in earnings over 
the next five years providing Daim- 
ler-Benz, whose products are ex- 
clusively distributed by Studebaker- 
Packard in this country, can in- 
crease its supply. 

He said, “Although total for- 
eign car sales in the U. S. may 
well decline in the near future, 
we believe the Mercedes-Benz 
line will not suffer that experi- 
ence. The product is in a class by 
itself. Our relations with Daim- 
ler-Benz are excellent. As you 
know, Daimler-Benz is a large 
stockholder in Studebaker-Pack- 
ard.” 

Reviewing Studebaker-Packard’s 
diversification program, Churchill 
said the company intends to in- 
crease that program’s present 
earnings contribution at an annual 
rate of about $1 million to between 
$10 million and $15 million annually 
through acquisitions. 

He continued, “We have moved 
with calculated caution. We have 
had two major reasons: The first 
was to permit the automotive ac- 
tivities to provide us with the 
muscle for the tough game of ac- 
quisition. We now have it, in the 
shape of a credit-worthy balance 
sheet, a healthy amount of cash 
to be used for acquisitions, and the 
stock market evaluation that will 
allow us to use securities for ac- 
quisitions, if we must. 

“The second reason was the need 
to develop a sound philosophy, an 
experienced organization and a 
constructive program for the most 
difficult task of selecting, and ne- 





Profits Soaring for S-P 


(Continued from Page 2) 


gotiating for good companies. We 
are now set.” 

Churchill said S-P has enough 
steel “at our plants and those of 
our suppliers to carry production 
into December. We will be the 
last company in the industry to 
be affected by the steel strike.” 
He estimated that S-P dealers 
had 10,000 units in stock at the end 

of September. 


Mercedes Sales in ’59 


Already Top ’58 Total 

SOUTH BEND. — Mercedes-Benz 
car deliveries in the U. S, through 
August total almost 9,000, compared 
to 7,400 in all of 1958, according to 
L. A. Fleener, president of Mer- 
cedes-Benz Sales, Inc. 

Fleener made the comment while 
unveiling the Mercedes offerings 
for 1960 for dealers at the Stude- 
baker-Packard proving ground 
here, 

The line for 1960 will include 
new, redesigned six-cylinder sedans 
and improved four-cylinder mod- 
els, 

“The new 220 series six-cylinder 
cars display the first basic change 
in body design of a Mercedes-Benz 
sedan since 1953,” Fleener said. 
“More modern and streamlined 
looking, the new sedans are some- 
what lower, longer and wider, with 
increased interior room and a 
lower center of gravity for pur 
driving safety and comfort.” 
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Meanwhile, layoffs due to steel 








; SAVE FREIGHT — HAUL YOUR OWN CARS 
} FOR SALE 


transports. Nine 8-61 Mack diesel — 1957 models, low mileage, like 
Ten trailers, 1957 models, designed to haul seven imports, easy conversion will 
haul five domestic 


en ee es oe Lease purchase arrangements can be made with small 
Must sell immediately. refused. Length 
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' Call or Write KURLAND MOTORS, 1134 Broadway, Denver, Colo. 
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Restored Public Trust in One Year... 





Sticker Law Hailed 
As Integrity Builder 


(Continued from Page 84) 


cars or falsifying the sticker in- 
formation. 

O’Brien said the department has 
not run into any particular difficul- 
ties in administering the statute, 
even though dealers are scattered 
all over the map. Complaints are 
investigated by FBI field agents 
and the evidence turned over to 
local United States Attorneys for 
possible action. 

Maurice J. Murphy, executive 
vice-president of the Automotive 
Trade Assn. Na- 
tional Capital 
Area, acclaimed 
the law as elimi- 
nating overnight 
the “razzle-dazzle 
and confusion 
that was so ram- 
pant prior to its 
enactment.” 

“Many automo- 
bile prospects 

} have always 
M. J. Murphy shopped and 
many will continue to do so,” he 


Early Push on 60s 
Called Booster for 
P-D-V Volume 


WORCESTER, Mass.—Sales mo- 
mentum generated in the first two 
months of the model year will set 
the pace for the rest of the year, 
Edward P. Letscher, Plymouth- 
DeSoto-Valiant general sales man- 
ager, told 1,800 
dealers attending 
the New England 
preview here. 

“Get the ’60s on 
the street now,” 
Letscher said. 
“The more cars 
sold and talked 
about will cause 
a swelling inter- 
est all year long.” 

Dealers were 

E. P. Letscher reminded that 
Plymouth meets “the necessities of 
the mass of the American public” 
and that they should aggressively 
merchandise the car. The sales goal 
for every Plymouth dealer in 1960 
was set for two to one over 1959. 

The 1960 DeSoto, Letscher said, 
“will be a pleasant surprise.” 














Obituaries 


Van Peabody, 67, Veteran 
Of 44 Auto Years 


OAKLAND, Calif.—Funeral serv- 
ices were held here Sept. 28 for 
Van W. Peabody sr., 67, a veteran 
of 44 years in the industry. He was 
credited with organizing the De- 
Soto Dealers Assn. of Northern 
California in 1947. 

Mr. Peabody joined Packard in 
1915 in Detroit and created the first 
unified accounting system in the 
industry. He came to the San Fran- 
cisco Bay Area later and in 1945 
established a DeSoto-Plymouth 
dealership in Oakland. This dealer- 
ship was disrupted by construction 
of a freeway and he established 
Peabody Motors (DeSoto-Plym- 
outh) in San Leandro. 


©, John Crockett 
TORONTO.—C, John Crockett, 52, died 
here Sept. 23 of a heart attack, He had 
been eastern advertising manager of Coro- 
net magazine since 1951 and was a resident 
of Yonkers, N, Y. 
o * * 


L. T. Hirlinger Sr. 
CINCINNATI.—Leonard T, Hirlinger sr., 
62, president of Hirlinger Truck Sales, 
died Sept. 25 at Holmes Hospital, He had 
operated the business since 1944. 
* . * 


William Cullen Gourley 


SEWICKLEY, Pa.—William Cullen Gour- 
ley, 58, a partner in Gourley Chevrolet, 
died Sept. 2. He was with Chevrolet divi- 
sion from 1936 to 1945 and then became 
@ partner in the dealership. 

* * * 


John Calvin Nash 
BRINKLEY, Ark.—John Calvin Nash, 
55, owner of a Ford dealership in nearby 
Clarendon, died of a heart attack Sept. 25. 
He was an International Harvester dealer 





declared. “However, for a couple of 
years prior to the passage of this 
act the buying public was so con- 
fused that they all felt forced to 
check prices in several dealerships 
to be absolutely sure they were 
receiving the same price that 
everyone else was getting. None of 
us mind paying for an article when 
we are sure We are not paying a 
higher price than others. The label- 
ing law eliminated this confusion.” 
Murphy suggested cutting the 
size of the label for demonstrators 
as a safety measure providing 
more vision, He said this would not 
diminish the effectiveness of the 

price tag. 
* * * 


gence C. MALLORY, general 
manager of the Florida Auto- 
mobile Dealers Assn., said favor- 
able response to the law has come 
from civic groups 
in the state as 
well as new car 
dealers. 

“People now 
know the one 
price of the vari- 
ous automobiles 
suggested by the 
factories,” he as- 
serted, “and there 
is no question in 
my mind that 
this law has been 
and will be of tremendous value 
to our entire industry. It has ac- 
complished just what the title of 
the law states—‘truth’ about the 
price of a new car.”. 

Mallory joined suggestions that 
the makers affix a smaller label to 
units used as demonstrators. 


Amos T. Crowl, manager of the 
Northern California Motor Car 
Dealers Assn., 
lauded the law as 
doing more than 
originally expect- 
ed in restoring 
buyer confidence 
in the auto busi- 
ness. 

“Buyer resist- 
ance in so far as 
price controversy 
is concerned is 
greatly mini- 
mized,” he said. 
“And dealers, salesmen and buyers 
are protected from errors in quota- 
tions of price. The act is indeed a 
boon to all concerned.” 

He also urged reducing the size 
of the sticker, adding that if pos- 
sible it should be made uniform in 
size, format and color. 

Tom J. Crooks, manager of the 
Texas Automotive Dealers Assn., 
indicated the 
statute has curb- 
ed “fictitiously 
high” offering 
prices and “cur- 
tailed to a small 
degree the sale of 
vehicles outside 
areas of original 
delivery to deal- 
ers,” 

He commented 
as an aside that 
it would help “if T. J. Crooks 
manufacturers could use a better 
quality of paper on the (price) 
forms to prevent their breaking off 
before delivery.” 





W. C. Mallory 





A. T. Crowl 
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HELP WANTED 
SRE aie: 











Are You a Top Salesman 
Now Earning $10,000? 


You can earn $15,000 or more the first year 
as exclusive agent selling Childers Carports 
to car dealers. National advertising and di- 
rect mail support, No investment. 300 car 


dealers already using, If you have sales back- 
ground with annual earnings of $10,000, air- 
mail your experience with business references 
to Bob Childers, Childers Mfg. Co., P. O. 
Box 7467, Houston 8, Texas. Our references: 
First City National, Houston; Dun & Brad- 
street Rating B+1. 



















HELP WANTED 


DEALERSHIPS AVAILABLE 





DEALERSHIP WANTED 








SALESMEN—ALL LARGE CITIES, Call 
on fleets. Product for engines, Liberal 
commission, Box 815, c/o Automotive 
News, Detroit 7. 





ACCOUNTANT-Office manager: 800 car 
General Motors dealer, located in central 
Pennsylvania. Person must be thoroughly 
familiar with automotive accounting and 
daily operating control, and capable of 
taking complete charge of office. Reply 
to Box 801, c/o Automotive News, De- 
troit 7, Mich., giving full and complete 
resume and salary desired. Replies strict- 
ly confidential. 





ACCOUNTANT-OFFICE MANAGER, thor- 
oughly experienced in GM system, to 
take charge office selling 500 cars. Pro- 
gressive organization operating in cen- 
tral Connecticut. Accept male or female. 
Send resume and photograph. Box 794, 
c/o Automotive News, Detroit 7. 


EXPERIENCED TRUCK SALESMAN for 
GMC dealer. Draw and high commission. 
3251 8S. W. First Terrace, Fort Lauder- 
dale, Florida. 


SERVICE MANAGER: Foreign cars, in a 
suburb of San Francisco, Dealer requires 
experienced manager capable of assum- 
ing complete responsibility for rapidly 
growing Foreign Car Service Department. 
If you have ability and ambition write 
to Box 806, c/o Automotive News, 
troit 7. 

USED CAR MANAGER—under 40. GM 
dual in midwest has excellent opportunity 
for a man who is honest, imaginative, 
has backbone and knowledge of used 
car values and ethical merchandising 
methods, Furnish full particulars includ- 
ing recent snapshot. We are looking for 
a permanent manager who will be a 
credit to the organization and commu- 
nity. Box 807, c/o Automotive News, 
Detroit 7. 














SALES MANAGER 
For Large Volkswagen Dealer 
In Southwest 
Must have outstanding record and character. 
Excellent opportunity. Write Box 819, c/o 
Automotive News, Detroit 7, 








JOBBERS 
Top Quality 
CHROME 
NAME PLATES 
Zinc Die Cast—tTriple Plated 
NO DIE CHARGE 
$$ SAVE $$ 


LEONARD SMITH COMPANY 
2424 AMBER ST. PHILA. 25, PA. 














GENERAL MANAGER—Retail 
12 years, 
Want dealership with opportunity to sell 


experience 
factory wholesale four years. 


over 200 new units. For details write: 
O. Box 7001, Zone 13, Kansas City, 
Missouri. Want to locate Kansas, Okla- 
homa or Texas. 
SHOP FOREMAN—Well experienced me- 
chanic, If you appreciate a dependable, 
sober service man write Box 808, c/o 
Automotive News, Detroit 7. 


USED CAR or truck manager: 15 years’ 
experience, 7 management level, Reliable, 
aggressive, forty-five years old, college 
graduate. Box 809, c/o Automotive News, 
Detroit 7. 


DEALERSHIPS AVAILABLE 


FOR IMMEDIATE SALE! Agency han- 
dling Chrysler-Plymouth; a going busi- 
ness located in New Port Richey, Florida. 
Finest prospects in progressive area of 
Florida West Coast. Reason for selling, 
corporate owners devoting full time to 
other business, Takes approximately 
$40,000 cash to handle. Inquire Gateway 




















Motors, Inc., 1606 South Bilvd., New 
Port Richey, Florida. 
SEE PAGE 66 


for the nation's 
TOP AUTO AUCTIONS 


DEALERSHIP AVAILABLE HANDLING 
DODGE-CHRYSLER, Dodge truck. Beau- 
tiful, sound Florida east coast city of 
15,000. Building available, reasonable 
rent; also management (if desired.) No 
old stock to buy. Box 799, c/o Automo- 
tive News, Detroit 7. 


ONE OF THE SOUTH’S largest and oldest 
imported car dealerships. Dealerships 
handling Hillman, Singer, Sunbeam, Mor- 
ris, MG, Sprite, Austin-Healey, Jaguar 
and Alfa-Romeo, Located in the heart 
of an expanding city of 125,000 popula- 
tion, with a large number of large firms 
of national fame. Very profitable invest- 
ment. Nice adjoining used car lot. Sound 
reasons for selling. Reply Box 817, c/o 
Automotive News, Detroit 7. 


FOR SALE: Profitable agency handling 














WANTED TO BUY: Previous Chevrolet 
dealer wants Chevrolet dealership or 
dual franchise. Planning potential 500 
and up. Factory approval assured. Con- 
fidential. Box 798, c/o Automotive News, 
Detroit 7. 


DEALERSHIP WANTED: Chevrolet or 
Chevrolet dual dealership wanted in 
Florida. Must be 400 car deal or better. 
Factory approval assured. Cash avail- 
able. All replies will be held in strict 
confidence. Address replies to Box 804, 
c/o Automotive News, Detroit 7. 


FORMER DEALER interested in a “Big 
Three’ dealership in the southeast, All 
inquiries will be held in strict confidence. 
No difficulty on factory approval or cash 
required on deal at right price. Box 820, 
c/o Automotive News, Detroit 7. 
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Lincoln-Mercury-Continental in northern | 
New York in town of ten thousand. 
Edsel and English Ford available. Land 
and building cost $42,000 four years ago. 
Approximate inventories are: Parts 
$8,000, equipment $8,000, office equip- 
ment $2,000. Will sell complete for $38,- 
000. Terms available with small down 
Payment. An _ eleven-year-old business, 
every year profitable. Selling because of 
other business opportunity, Box 811, c/o 
Automotive News, Detroit 7. 








WANTED: CHEVROLET OR GM DUAL 
in southeast, Florida preferred, 200 car 
minimum, Have cash and factory ap- 
proval, Box 812, c/o Automotive News, 
Detroit 7. 














ANXIOUS TO RETIRE? Young business- 
man desires buy-in or buy-out, profit- 
able, established dealership wherein 
owner will remain reasonable time until 
have auto experience. Have cash up to 
six figures. Box 813, c/o Automotive 
News, Detroit 7. 










FOR SALE—Imported car sales and serv- 
ice. Good franchises and facilities. Money 
maker priced right. Located Indiana. 
Box 810, c/o Automotive News, Detroit 





CALIFORNIA DEALERSHIP handling 
Lincoln-Mercury and foreign cars, Beau- 


WANTED—Chevrolet or Chevrolet dual 





franchise, Will consider any size, any 
location. Pay all cash, buy or lease fa- 
cilities, Factory approval assured, Con- 
fidential, Box 814, c/o Automotive News, 
Detroit 7. 






able 









tiful location, Southern California. Will 
sell or lease property. No blue sky ask- 
ed. Owner retiring. Reply Box 791, c/o 
Automotive News, Detroit 7, 


DEALERSHIPS WANTED 


WANTED TO BUY—Dealership handling 
Chevrolet, 600 to 1,000 cars. Factory ap- 
proval assured. Individual with 20 years’ 
Chevrolet experience. Cash, ready to act. 
Confidential, Box 800, c/o Automotive 
News, Detroit 7. 















Wanted 
Ford or Chevrolet Deal 


Southern Area, 1,000 units up. Ample capital. 
Factory approval assured. 


Box 818, c/o Automotive News, Detroit 7. 





















HELP WANTED 















Starting $10, 


One of our consumer finance company cli 


1832 M. STREET, N. W. 





SALES FINANCE EXECUTIVE 


ecutive to plan, organize, and direct expanding operations, a 
originating and developing dealer plans, new and improved sales finance operation 
methods, and to train and develop staff personnel, Successful management experience 
in diversified sales finance required. All replies confidential, No 
plete resume, including recent photo or snapshot to: 


THE CLIFTON CORPORATION 


Management and Personnel Consultants 





Us 









000-$15,000 


ents seeks experienced Sales Finance Ex- 
Must be capable of 








ees, Submit com- 


WASHINGTON 6, D. C. 














DEALERSHIPS 


AVAILABLE 
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EASTERN C 
SOUTHEASTER 


501 EAST 17TH AVENUE 











before acquiring the auto outlet. 








The Distributor For 


FIAT Imported Cars 


NEBRASKA 
KANSAS 


WESTERN IOWA 
MISSOURI 


! CORDIALLY INVITES DEALERSHIP APPLICATIONS FROM EXPERIENCED 
AND FINANCIALLY RESPONSIBLE PERSONS 


interested parties please reply 


in writing to: 


MID-STATES ITALIAN MOTORS, INC. 
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CAR RECOVERY 


DEALER SERVICES 





WAKD for information leading to the 
covery of a 1959 Pontiac Bonneville 
arc op, Illinois license No, 2802119, 
rial No. 859P27903, color Sunset Glow 
p, Cameo Ivory bottom, Car not reg- 
terei—CO in possession of dealer. Car 
wer by man known as Thermon 

ns, formerly of 58 Geneva S&t., 
gin, Illinois. Contact: Tony Piet Mo- 
r Sales, Inc., 6603 S, Western Ave., 
jeago 36, Ill, Phone: HEmlock 4-8200. 





DEALER SERVICES 





















Military Acceptance 
Ip You SELL 
RE MILITARY PERSONNEL 


tary Acceptance Corporation will help 
make more auto sales to Military per- 
el . . . because: 
We finance up to 36 months, 
Cars may be taken overseas without 
refinancing. 
We make auto loans, finance, or re- 
nywhere in the world, at low, 
ing rates, for officers and non- 
ned officers of pay grades E5 
nd above . . . on a simplified, non- 
recourse basis. 
ILITARY ACCEPTANCE CORP. 
pt. D, P. O. Box 2166, 800 Broadway 
Antonio, Texas—Telephone CApitol 6-268! 
ridwide Financing for Military Personnel" 
(USAA Insurance available 
to qualified officers) 















TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 
Tools 
Sell Agreements, Annual Fiscal 
a4 Tax, Banking and fnowrance 
Write for free 
“Hidden Earning Power” booklet. 
OMOTIVE INVENTORY & APPRAISAL CO. 
Freelands Ave. Detroit 27, Michigan 
“~~ WEbster 3-6445 





UWTOS REPOSSESSED. Problem accounts 
gerviced, N. C., northern S, C, Reason- 
ible rates. Auto Claims Service, Box 57, 
Lumberton, N. C, REdfield 9-3745. 





. aihiidileenetinieatinemanaammenealaalll 
HAVE CREW, WILL TRAVEL! 


Specially trained ALLIED men give you . . 
Certified physical inventories of parts, 
accessories and equipment. 

Model year reports for obsolescence 
and return parts plan. 

Bin space for new model parts. 
Reports for dealer terminations, 





The Service That Counts 
ALLIED INVENTORY CO., INC. 


7508 So. Cornell Ave. Chicago 49, Illinois 
TEL.—NOrmal 7-0065 








BOOKKEEPING 
and 
TAX SERVICE 


Specialists for the new and used auvtomo- 
bile dealer. 





Let us show you how we can cuf your 
overhead and increase office efficiency. 
Weekly—Monthly—Quvarterly 


FRANK J. HOLMES 


23787 Maude Lea Circle, Novi, Mich. 
GReenleaf 7 








H. K. Williams, Manager 
HOME DETECTIVE CO., INC. 


37 Years operating a complete 
OR AND 


REPOSSESSION SERVICE 


and America's Premier Skip Bulletins to 
dealers, banks, finance firms, law enforce- 
ment sources, Write for loss forms and 
rates on financed, leased, rented autos, 
mobile homes, tractors, trucks. Fast, daily 
service Cherry Point, Fort Bragg, Camp 
Lejeune, N. C., Wilmington and all of 
Carolinas. Write P. O. Box 862 or phone 
BR 2-2034, BR 5-3757, Greensboro, Cc. 


“| you the factory invoice prices of all 


Certified reports for tax, insurance and 
bank. N.Y 














CARS FOR SALE 








FOR SALE 
150 1958 Studebaker Taxicabs 


Scotsman model, 6 cylinder, standard shift. 


Used only twelve months. Equipped with four brand new 750x14 
ubeless tires. Excellent condition throughout. Can be driven 


‘anywhere. 


‘375 


each 


BUY ONE OR MORE, AS YOU WISH. 
REASONABLE TRANSPORTATION ARRANGED. 


SID LAVENE 


Taxicab Specialist 


Henry Hudson Hotel, 353 West 57th St., New York 19, N. Y. 
Phones: Tivoli 2-9921 or Columbus 5-6100, ext. 2135 





CARS FOR SALE 





SCOOP! 


FOR SALE 


FOR SALE 


200 
1959’s - 1959’s - 1959's 





FORD TAXICABS 


$950 


EACH 


quipped with brand new 14" tubeless tires, spare 


"Ewheel and jack, standard 





transmission. Full taxicab 


package including top lights. In service less than 12 
months. From the best maintained fleet on the East 


"Coast. Shop data available for inspection on every 
ijlcab. Inspection and selection now — delivery begins 


about Oct. 10th. 





WE OWN THESE CABS—WE ARE NOT BROKERS 


Reasonable transportation arranged. 


Buy as many as you wish. 


SID LAVENE 

Taxicab Specialist 
Henry Hudson Hotel, 353 W. 57th St., New York City 
Phones: Tlvoli 2-9921 or COlumbus 5-6100, Ext. 2135 


val 


DEALER SERVICES 


CARS WANTED 











1960 Auto Costs! 


Discover how much your competitors’ cars 
really cost, The book, “AUTO COSTS," gives 
1960 
American cars, 25 foreign cars, 4 American 
trucks, and all their equipment. Used by 
dealers and banks nationwide. Order your 
‘60 edition today for only $10—three year 
subscription $18 (including all supplements). 


AUTO COSTS, Box 224, Dept. 6, New York |, 








CARS FOR SALE 











VOLKSWAGENS 


Immediate Delivery 
1960 Models 


Sedans, vinyl interior and double bumper, 
fully Americanized. 


1960 Models at $1,481.00 
1959 Models at $1,265.00 
Freight paid to any East and Gulf Coast 


port. Bank and Trade references will be 
furnished. 


RUDI ARONS, INTERNATIONAL 
AGENCIES G.M.B.H. 
Neve Rabenstrasse 32, Hamburg 36, 
Germany 


Cable address: 
RARONS HAMBURG 


Also supplying VW and other parts. 








1960 MODELS 


VWs @ GHIAS @ MERCEDES 

RENAULTS @ FIATS @ OPELS 

VOLVOS @ PORSCHES @ SIMCAS 
PEUGEOTS e@ ETC. 


We are establishing coast-to-coast con- 
tact with reliable, independent dealers 
who are interested in a continuous and 
steady supply of foreign cars. 

For complete details and information, wire, 
phone, write: . 
ALL COMMERCE & TRADING CORP. 


79 Wall St. New York 5, N. Y. 
BO 9-0132 Att: Auto Dept. 





WHOLESALE 
200 1959 MODELS 


RAMBLERS-FORDS-CHEVROLETS 
CONVERTIBLES-SEDANS-HARDTOPS 


Driven only 6,000 to 7,000 miles. 
Fully equipped. Delivery arranged. 
MORSE AUTO RENTALS, INC. 


7726 WN.E. 2nd Avenue, Miami 38, Florida 
Plaza 7-2425 





WHOLESALE 
1959 @ 1958 
CHEVROLETS & FORDS 


All 
fully equipped and with power steering. 





Sedans, Hardtops, Station Wagons. 


Delivery at New Jersey or Pittsburgh. 


R. S. HENRY 


614 Sth Ave. New Brighton, Pa. 
Phone: Tilden 3-6580 








CARS WANTED 








“Wanted To Buy” 


CORVETTES, THUNDERBIRDS, AUSTIN HEA- 
LEY, MGA, TRIUMPH, PORSCHE, MERCEDES 
AND ALL OTHER FOREIGN ROADSTERS AND 


CONVERTIBLES. Phone Norfolk, Virginia, 
JUstice 3-0488, Mr. Willis, Atlantic Auto 
Sales. 





RAMBLERS 
WANTED 


1958's & 1959's 
ALL MODELS 


Call or Write Jack Schwartz 
LEVITTOWN 
RAMBLER 
3130 Hempstead hie tv 


Levittown, L. I. PEr: 


1960 ORDERS 
BEING PLACED 


All Makes - All Models - All States 


New-car Dealers Interested in Volume 
Fleet Sales and Service, Contact: 


National Purchasing Department 
Rollins Leasing Corp. 
14th and Union Sts. Wilmington 99, Del. 


Chevrolet-Ford-Plymouth-Rambler 
Especially Invited 


PARTS FOR SALE 

CHEVROLET PARTS, antique or classic. 
Louis Chevrolet, Box 51, Thompsonville, 
Connecticut. 

LLOYD PARTS—Orders shipped promptly. 
Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 

LLOYD PARTS: Large stock available. 
Immediate shipment. J. C. Lewis Motor 
Co., Savannah, Georgia. 

LLOYD PARTS—complete stock, Prompt 
shipment, Importers and distributors for 
Lloyd cars and trucks, Greene County 
Motors, Catskill, New York. Phone: 2000. 


BUSES FOR SALE 



































SCHOOL BUSES 


We are prepared to deliver immediately 
GMC and International chassis with Ward 
Deluxe bodies, 60-passenger. 
Call, Write or Wire 
FRANK T. MEE, JR. 
SAFETY PRODUCTS, INC. 


655 Bridgeport Ave., Milford, Connecticut 
TRinity 4-6755 








SHOP EQUIPMENT FOR SALE 


FOR SALE: Complete Bean Frame and 
Front End Machine with complete set of 
tools, Price for complete outfit—$1,200. 
Chuck Thiel, 3700 E, State St., Rock- 
ford, Ill, Tel: Rockford, Ill., WOodland 
8-5122. 








SINGLE POST HOIST, new crane overhead 
door operator, 100—48” fluorescent fix- 
tures, sign transformers, stock miscel- 
laneous paint, truck tow bar, 4%” HD 
drill, stainless steel 20” Chevrolet light 
sign letters—neon outlines, lubrication 
backdrop sign, used car sign, car top 
signs, miscellaneous parts, IBM time 
clock, receipt registers, typewriters, 
Reynolds, office supplies, Master duplica- 
tor, check protector, Eastgate Motors, 
950 Bluff Rd., Glencoe, Illinois, VErnon 
5-3513, 





FOR SALE—AIl MoPar parts—accessories 


now in stock, 50% below cost. Also 
shop equipment, paint, outdoor electric 
sign. J. Lanahan, Inc., 2522 So. 


Michigan Ave., Chicago 16, Ill. 
ANTIQUE CARS FOR SALE 








1926 BUICK, Phaeton sedan body, interior 
and mechanically perfect. Advance Mo- 





tor Sales, 823 Broadway Ave., Lorain, 
Ohio, CHerry 5-5176. 
1931 BUICK 2-passenger business coupe. 


Only 2,732 made, wooden wheels, side 
mounts, 49,000 actual miles, Engine 
overhauled, new maroon paint, new top. 
Only $575. Drives anywhere. Mitchell, 
= Woodworth, Alma, Michigan, Phone: 
1660. 


1912 CADILLAC COUPE, restored. Only 
three known in existence. Wonderful for 
show. $3,400 or trade for 1958. Porters, 
463 Poplar, Reno, Nevada. 








FOR SALE: 1930 Model A Ford sedan, 
Jet black, 4-door. Mechanically perfect, 
good tires, upholstery perfect, no rust. 
In storage past three years. $475 or best 
offer. John W. McGoey, 140 Lafayette 
St., Marblehead, Mass, NEptune 1-4921. 


FOR SALE—1914 Dodge touring car, Sold 
by first Dodge dealer in Chicago. M. J. 








Lanahan, Inc., 2522 So. Michigan Ave., 
Chicago 16, Ill. 


BLUE © CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8, Factory Net) 


$52.35 Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 
Action 


Four Clamp Hook-Up 
DEALERS' SPECIAL Fr.0.8. Factory Net) 


$44.8 Fed. Tax Included 


Liberal Quantity Discounts 
To Distributors 
Write for Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 


Canadian Distributors 
Eastern: 
Five Wheels Ltd. 


599 Y St. 
Cerenta, Gutarte 














(Western) itd. 
525 Main St. 


__ ’ 


1,000 BUSINESS CARDS—Beautifully em- 
bossed, $4.95 postpaid, Free cuts, Write 
for samples, Capitol Press, 2339 Ken- 
sington St., Harrisburg, Pennsylvania. 


STOP LOSING MONEY ! ! ! Hottest seller 
yet—Cardinal Campers fit any truck. 
Rugged construction, beautiful interiors 
featuring deluxe curtains, oven-stove, 
water tank, pump, full size mattress, 
table and dinette, Natural ash provincial 
finish, 110V, 12V lighting fixtures, Write 
or call collect for further information. 
Cardinal Camper Mfg. Corp., 508 Stew- 
art St., El Monte, California, GlIlbert 
4-3594. 


1960 PRICEMASTER 


With new model changes and new prices, will 
be ready before long. The encyclopedia of 
dealer cost prices of all large and the new 
small American made cars, three trucks, 25 
foreign cars— plus all optional accessories. 
Shows all standard equipment for all models. 
Yearly subscription price $10.00, 5% discount 
for cash with all orders received before Nov. 
15. All supplements free, with all the addi- 
tional information about the new small Ameri- 
can cars, makes the 1960 PRICEMASTER a 
most valuable asset. Sold only to dealers 
and automotive affiliates. Help us to give 
you the best of service. ORDER YOURS NOW 
—TODAY—DON'T DELAY. K, B. SALES CO., 
INC., DEPT. 3A, 924-lith St., Rock Island, Ill. 




















ACCESSORIES FOR SALE 





50% BELOW COST. Heaters for cars and 
trucks, 1953-54 Dodge D-48, D-53; 1948- 
50 Truck defrosters; 1946-48 Chrysler 
C38-C34-C48, also used on trucks C. 
Models. M. J. Lanahan, Inc., 2522 So. 
Michigan Ave., Chicago 16, Ill. 


MAILING LISTS 








DEALERS MAILING LIST—Ford, Chev- 
rolet, Plymouth, DeSoto, Chrysler, Olds- 
mobile, Pontiac, Buick dealers, Complete 
national list. Sept., 1959 checked, On 
addressed labels, 35M, $14 per M, Box 
816, c/o Automotive News, Detroit 7. 


DECAL TRANSFERS 


TRUCK DECALS: Durable, brilliant col- 
ors, Designed to your specifications, Low 
cost, easy to apply. Write for samples. 
Allied Decals, Inc., 8356-4 Hough, Cleve- 
land 3, Ohio. 











——————— 


U. S., Canada and 
One Year $9 [] or 


New Subscription Order 


Send Automotive News to Address Below 


All Other Countries — One Year $13 [] or Two Years $22 [J 


U. S. Possessions 
Two Years $16 [] 
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UNION 
NATIONAL 
BANK 














“Mr. INTERNATIONAL” 


helps you with many money matters 


He’s the District Credit Manager, assisting a dealer 
in working with local financial institutions, and ad- 
vising him how to set up deals for maximum profit 
with minimum risk. 

- He’s the Office Manager, showing a dealer account- 
ing and business procedures that will streamline op- 
erating costs and cut overhead. 

He’s the District Manager, helping a dealer plan 
larger facilities that will provide a better service 
operation and a bigger parts inventory for his cus- 
tomers, and put more dollars in the till. 





‘Best deal in the truck business.. 


INTERNATIONAL TRUCKS Hi 


“Mr. INTERNATIONAL” is many men, really. But 
whatever the title, his primary job is to help INTER- 
NATIONAL Truck Dealers keep their Sales healthy and 
their customers happy. 


This is INTERNATIONAL HARVESTER’S plan of as- 
sistance. If you’re interested in working with an 
organization like this, selling the world’s most com- 
plete line of trucks, an INTERNATIONAL franchise may 
be available to you. Write: Manager of Sales, Motor 
Truck Division, International Harvester Company, 
180 North Michigan Avenue, Chicago 1, Illinois. 















